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Here’s updating

help for kitchens

The room most often remodeled after the purchase of a new
home, as well as the one most often updated if you don't move is
the kitchen. It's a costly project, so making it as current as pos-
sible is an importait consideration.

More kitchens are being done over because of the need for
errgy and space conservation. Although a 10-year-old stove or
refrigerator may not look outroded. its engineering and function-
al design may not meet with today's needs.

In-designing a kitchen for today, it is not necessary to gle up
having an attractive decor. It also . C e
is possible to keep the contempo- ,/
rary or traditional theme found in - gt
the rest of the house instead of hav- 2 "%~
ing a kitchen that looks as though J.
a robot lived there.

Hotpoint, the maker of electric
appliances, designed a Kitchen
meeting all these requirements. By
the use of built-in appliances, addi-
tional space is added .

The room follows a traditional e i
plan with lots of storage. ampte ~ LAVRETTA REGAN
work surfaces, an island with storage space front and back.

Appliances with the latest work-saving features inciude a
smooth glass ceramic cooktop range with self-cleaning oven, a
vented hood with removable air fiter. a side-by-side refrigerator
with spacious’ freezer, a convenient under-counter trash com-
pactor, and a six-cycle dishwasher built in next to the sink.

An automatic washer with companion large capacity dryer is
set in an alcove. The overall indirect lighting plan features low-
energy fluorescent lamps which provide soft. uniform illumina-
tion.

The cabinets are traditional in design of a form of laminated
wood. Wherever wall space is exposed. a decorative patterned
ceramic tile is used. It is also used on the sides of the island.

And the room is decorated with today’s most popular theme—
live plants. They are in hanging baskets and pots.

Another area this company does something about is the often-
forgotten laundry room, putting together a cheerful laundry and
planning area. Its functionat U-shape affords lots of countertop
and space for storage.

Is there a booklet on “*how to do-it-yourself” laminating win-
dow- shades? .

Joanna Western Mills has just such a booklet. Their address is
2141 S. Jefferson St., Chicago 60616.

Consumer mailbag

Winners of the Diamonds
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. From #125%
David Wachler and Sons presents a most unusual and
beautifully designed collection of 18 kt. gold wedding
bands. Magnificent rings, all excitingly different and
very personal. Let us asdist you in selecting the most
significant and cherished ring of your life.

David Wachler and Cfons
Crt:ni\}cc Gowelers
The American Federal Savings Bullding, Southfieid, Mchigan

Phone: 3567322 » Mester w

Consumer groups:

howcantheyhelp?

What do organizations like Concern,

G Inc. really do to help protect and pre-

serve our environment?
CE.L Jr, Birmingham, Mich.

Every day our office receives at
least one phone call that begins with
the question, “What are you doing
about this or that?” Qur volunteers
are instructed to counter with the
very same gquestion in order to empha-
size the individual's importance.

Actually Concern, Inc., Detroit does
a great deal in the citizen effort area
to “protect and preserve our environ-
ment.” Qur organization was founded
on the premise that the individual con-
sumer. you and 1. has a great deal of
influence in the decision-making proc-
ess of this country. both on the legisla-
tive level and through the power of
the market place. Our job is to edu-
cate you to that fact.

For instance, how we spend our
money says a good deal about how we
feel about our environment. And
spending money is a personal and in-
dependent expression.

Concern. Inc. attempts to educate
the consumer to exercise selective
buying practices to demonstrate their
concern for cur environment, thereby
creating markets for products that
are environmentally acceptable. What
consumers dernand, business supplies.

There are several good examples of
the effectiveness of this premise. The
availability of no-phosphate deter-

gents on supermarket shelves came
about through consumer demand. Indi-
viduals, aware of the damage done to
our lakes and rivers through the exten-
sive use of phosphorus in laundry
products, let manufacturers know
they wanted a choice.

The aerosol can and damage to the
ozone level became a consumer issue
and business responded with the alter-
native pump bottle spray.

Organized citizen groups are but the
mechanisms through which public
opinien is applied to environmental de-
cision making. They help to magnify
and concentrate the views of like-
minded individuals.

An interested and educated individ-
uval is still the most effective con-
stituency in our participatory democ-
racy. The environment belongs to the
public. So the question is not "“What
are you doing?" but rather “What am
1 doing?>" If cach of us adopt the
simple truth. that an individual can
preserve and protect the earth, we
will realize how much we can achieve
together.

Concern Inc.. Detroit offers sugges-
tions for constructive action. To re-
ceive a bibliography. simply send a
stamped self-addressed envelope o
Concern Inc.. Detroit. 1 Northfield
Plaza. Troy 48098,

GRACE R. GLUSKIN,
Executive Director

Gaynes to talk about gems

“Identifying and Investing in
Gems.” will be the topic of a talkto
be presented by Boris Gaynes, vice
president of Sidney Krandall & Sons,
at the June 28 meeting of the Ameri-
can Society of Women Accountants.

The meeting will be held at the
Recess Club in the Fisher Building
starting with cocktails at 5:30 p.m.
Dinner will be served at 6:30 p.m. Fol-
lowing dirner will be the meeting and
Gaynes' speech.

Gaynes teaches “Introduction to
Gemology ™ at Oakland University and
is a graduate gemologist. He has been

Bamboo
Inspired

STEWART-GLENN CO.
“YOUR FULL SERVICE STORE”
has ho extra charge for
© Carstul Inspection and Set-up
@ Courteous Deitvery Service
@ Generous Storeside Parking.

Choose from these superbly designed and
sturdily constructed chairs and save. Sale lasts
THREE DAYS ONLY. The perfect personal touch for your decor. Each
chair is distinctly crafted of hardwood solids and veneers, boldly
detailed and richly finished in warm wood tones or decorator colors.

Elegantly tufted backs and box seat cushions provide luxgrious
: comfort. Choose from a fine selection of fabrics, some by special order.

in the business tor 42 years and de-
signs jewelery as a hobby.

Instaliation of recently-elected offi-
cers also will be part of the program.

E. Jean Budd of Livonia will be in-
stalled as president, and other offi-
cers include Ruth Gierke, president-
elect; Barbara Quick, vice-president;
Ester Breger, secretary; Dorothy-
Aliman, treasurer; and Shirley War-
field, Susan Howcroft, Anna Maria Ca-
lianno and Doellyn Hargrave, direc-
tors.

Dinner reservations should be made
by calling Donna Johnson, 19209 Au-
burndale, Livonia.
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@ tims in Mickigon. .
3> Chair- #3790 — Sofa-347% |’
360 E. Maple, Birmingham 647.2020 6470721

Lazare’s Annual

June Stocktaking Sale
Friday June 17th to Sat. June 26th

Prices are going higher and higher...still make substantal sav-
ings on a wide range of beautiful furs at Lazare's
Compare today's approximate replacement values against our
SALE PRICES. See the full setection and judge for yoursel.
No interest or storage charges on layaways. A small deposit
reserves your purchase. Every Lazare Fur s fully guaranteed
Western Ontario’s largest collection.

Save up to 40%

Reg. Approx.  SALE
Price Repl. PRICE
Value:
Pastel & Ranch MINK DUFFLE COATS ................ $2600.83200.. $1795
Pastel MINK COATS full tength, fully let-out ...82500.83200.. $1850

Canadian FISHER COAT, female skins . ..$5000.870,000 $4250
Russian SILVER FOX Coat, full length . ...$5500.870,000 $4950

THERE ARE HUNDREDS OF OTHERS AT SIMILAR SAVINGS

The fabulous creations of

World-Famous Stnce 1925
GROSVENOR-CANADA

Exclusively, in Windsar, Z dros‘ u’ls'
at....

WINDSOR
(519) 253-2418

493 QUELLETTE AVE.
FREE PARKING 9a.m.-6 p.m.

DUTY & TAXES REFUNDED

NERATR
Y g
4

il Ay
Sl

il

$$ eaq.

Buy 2 for $189

4oy
nl 4
o Hif e




