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Farm priées fall
as food tab rises

Many farm prices dropped last year.
some substantialy. But retail food
prices paid by consumers have contin-
ued to rise.

How can this be? According to
‘Thomas Pierson. Michigan State Uni-
versity Extension agricultural econo-
mist, it’s because the costs of process-
ing. manufacturing. storing.
transporting. distributing and pre-
paring food for consumption rose fas-
ter while farm prices declined.

In 1977, U.S. consumers spent about
241 billion on foad and beverages for
consumption at home and away from
home. Of this, $180 billion was for U.S.
farm-produced foods. The rest was for
alecholic beverages. fish, other non-
farm foods: and imports including cof-
fee. tea, cocoa and sugar.

U.S. farmers received $56 bitlion for
the agricultural commodities they pro-
duced. The remaining $14 billion—the
difference between consumer expendi-
tures and farm value—is the market-
ing bill of firms in the food system
between the farmer and the consumer.

In 1977, corporate profits after taxes
for all food marketing firms are
expected to equal about S5 billion, or 4
per cent of the $124 billion marketing
bill. Pierson notes that. on the aver-
age. the profits of food marketing
firms are less than these of many
other U.S. industries. though profit
levels vary from firm to firm.

Major costs in the food marketing
Bill include labor, packaging mate-
rials. transportation. business taxes
and energy.

Labor costs make up about 47
cent of the total marketing bill—$58
bill xceeded the farm value of

Winter ready

Young Seth, a 4-month-old beagle-mix is ready
for that winter stroll, but has no one to take the other
end of the leash. Seth, presently quartered at the
Michigan Humane Society branch at 1329 South
Woodward in Birmingham, is friendly, playful, and
awaiting a warm and loving home. He can be con-

tacted at 646-5099.

SEEKING AN ADVENTURE?

You'll find owne iv learwing, Cull
377-3120 for « course brochire.
Division of
Continuing Education

OAKLAND UNIVERSITY
Winter term begins Jan. 23

agricultural commadities for the first
lime. Pierson points out that hourly
wages in food marketing have
increased by about 45 per cent since
1972. They are expected to rise another
seven Lo eight per cent in 1978.
Packaging costs. which make up 13
per cent of the 1977 marketing bilt (516
billion) have risen 57 per cent since
1972. These increases are the result of
higher prices for raw materials and

international interiors .
STOREWIDE WINTER SALE
10% TO 40% OFF ALL STOCK

UP TO 15% OFF ON SELECTED SPECIAL ORDERS

expanded uses for many items. espe-
cially petroleum-based plastic packag-
ing. Packaging costs are expected to
continue 1o rise by about seven per
cent per year through 1980.
Transportation costs have also gone
up. Since 1972, the cost of inter-city
truck and rail transportation has risen
by 67 per cent. and it is expected to
increase in 1978 by another six to
'seven per cent. In 1977. $10 billion
teight per cent of the marketing bith,
went for lranspun.auun
‘Taxes took a $9 billion bite out of the
marketing bill in 1977. Though taxes
have risen more than 78 per cent since
1972, they are not expected in 1978 to
rise any faster than the overal! rate of
increase in food marketing costs.
Energy accounts for only three to
four per cent of the total food market-
ing bill. Pierson notes. but energy
costs are rising faster than any other
component. Over the past five years.
the price of gas fuels has risen by
more than 300 per cent. and the price
of electricity has nearly doubled.
Other smaller. though still important
items in the marketing bill include
tocal transportation. depreciation,
interest, repairs, advertising. pro-
motion, rent and insurance. Each com-
prises less than three per cent of the
markelmg bill. Each has risen sub-
stantially in cost during recent yedrs.
and all are expected to increase dur-
ing 1978.

Mideast crisis
is class topic

The Arab-Israeli conflict. why it is
so intractable, and why so difficult to
resolve, forms the focus of “"Problems
in International Politics.” a University
of Michigan graduate credit course
beginning Jan. 19 in Detroit,

The two-credit course is the first
political science course to be sched-
uled in over five years at the U-M
Detroit Center. located at Woodward
and Warren.
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Midweek
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Midweek you get the best
vatue for your skiing
dollar when you stay with
usinthe center of all
the Grand Traverse ski areas.

A% PARK
7~ PLACE
A\ moToR o
For room rates and full details,
wrile Park Place Malol Inn,
Tray vuml City, *

GARAGE DOOR OPERATORS

.

450D
CRYPTAR!I DIGITAL CONTROLS
$185% installed .
1Year Warranty —Any Suburb
ALLIANCE AUTOMATIC DOOR CO.
358-3833 SOUTHFIELD

Michigan 49684
Orcallolfirse in
Michigan (800) 632-1702
Eisewhere, call (616) 946-5410

DELIGHTFUL
candles & holders
Jfor every
occasion
& every room
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FARMINGTON HEWBURGH
CENTER PLAZA
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ATTENTION FIREPiACE OWNERS!”
" THE FREE HEAT MACHINE

* TURNS YOUR FIREPLACE INTO A HOME HEATING
STEM. (up to 38000 BTUH). WHILE REDUCING
VOUR HEATING BILL UP T0 755
* HEATS UP TO 1500 SO FT. OF LIVING AREA

# SILENT BULT-IN FANS MOVE 180 CUBIC FEET OF
WARM AIR PER MINUTE INTO YOUR HOME.

% INDEPENDENT LABORATORY TESTED AND UL
USTED

W EASY INSTALLATION, SLIDES INTO EXISTING FIRE-
PLACE: FITS ANY DECOR.

2wood. I A -
fregice, smu i oot 4500020 744 Starkweathr}:
outh

Stanley-Vemco Model 5010

GARAGE DOOR OPENERS
+ Dependable Sold State Circuitry
+ Digial Control w2 transmiters.

S205 mstatie0
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POWER HUMIDIFIER
« Up 1o 3500 sq fi. home
s 24 Gal Per Day

$150 wstaLeD

BUY NOW AND SAVE
WE INSTALL WHAT WE SELL

QUALITY t  AONALD S ROSS
BUILDERS o Associates
ACCESSORIES  m 541-3355

15% OFF SALE
ALL
LAMPS & LIGHTING
FIXTURES
SALE ENDS
JAN. 31st
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LAMPCRAFT, INC.
4312 N. WOODWARD
ROYAL OAX, BETWEEN 13 & 14 Mile

9-1399
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Quality upholstery is
available from carefully
selected manufacturers.
Prompt deliveryavailable
onavariety of groups dis-
played on our floor.

An outstanding value at $599.00. 104™ wide, 71" high,
16% deep. Available in Rosewood $899.00.
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True Danish quality is exhibited in this bedroom
suite. Available in a wide selection of pieces it is

Gl
i 1 crafted in both Teak and Walnut.
A
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Perhaps our most unique dining group is high-
lighted by handcrafted tile set into each top and
extension. Available in 4 woods and five different
tile patterns. 61" long x 38" wide, extends to 96”.

huse of denmark

893 SOUTH ROGCHESTER ROAD * ROCHESTER,MICH.

TUE.,WED.,SAT.10:0005:30 THUR.,FRI.10:0009:00 . (@
SUN.12:0005:00 CLOSED MONDAY (313) 651-9430 080
INTERIOR DESIGN SERVICE AVAILABLE (1% miles North of M$9)

Buffett and chairs to match.
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