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Would Charlie buy himself this?

Wwhat makes a good gft?
Something you like or an item ycu
think  would appeat to the
recipient?

Ite a subconscious queston
Chnstmas shoppers ponder every
year as they wade through aisles
of merchandise trying to locate
that clusive “perlect” gt ftor
someone on therr hst

Otten they arrive at the wronq
answer, judging by an mformal
survey of local merchants

They offer as supportng cvi-
dence the tact that milions of do!-
tars worth of gifts are exchanged
annually In the harned days tol-
lowing Christmas.

Otten the gifts are returned r.ct
becauce they're the wrong size of
the recipient aiready has theterm.
tut because the beneliciary s
ply doesn't ike the gift anad wou'2
rather have comethirg €ise e
stead.

The gift-gver, cbiv.0us 10 the
wants or needs of the recip.ent
usually never realzes that the gt
he spent so much tme and
energy pursu.ng has been ex-
changed.

The gift-recenver. embarrassed
to admit the ilem has becn ex-

changed. w/lcftent.e when acked
abouti!

The goiuton to ths anrual o
lemma 15 1o understand the poy:
chology ot /'t buying anc rece.w-
ng

First, the answer to the guest.en
posed at the onset ¢t this slory
must be Try to tnd a g thal will
appealto the pereon receving !

That may seenm cbwvious and
overly simplistic, but 16 3 basic
premise many shoppersgnare of
forget when embarking on ther
purchasing excursions

The propnetor of a fasicnable
local men's shop put ot th.s way
"I the same way every yedr
People come in and agonize over
what gift to buy They're reieved
when they fincly thonk they've
made the ngth choice. But a few
days ater Chnoimas the samc
item 15 teturned or exchanged fcr
screthingeise ™

The troubtie 15 that the pereen
buying the g:!t was fcaly shop-
p.ng for h.omseil, not the percon
{or whom the gt was intenced

“Peopie chould tearn ta reverse
roles,” the propnetor adwvised
“They chould pretend they're the
person the giftis intended tor and
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he or she has gene shoppang 1o
buy sonm.eth.ng tor themuelves

in other words. before plunking
down the charge card or opening
up the walicl or chechbook, take o
n.on.ent to consider the tohowng
questoen Would the recipient pur
chase the gt you're about to buy.
ithewere shoppag for himiselt?”

If the angwer to that quetion 1t
atirmative, then chances  are
you've mage a wise seiccton It
the answer 15 “Probably not" or 7l
really don‘tknew,” then you might
wanttoreccnuider the celecton

The subconscious tencency
when gift buying to picase cne-
¢t rather than the gt rec:pientis
whathasto be overcome

Percona! taste has to be pul
as de to prevent ! freo iatertenng
with the celect.on process

Some tips may be helptu!

® Avold, when possibie, buyng
gitts that you necd or want That
bulky swealer that 1ooks L0 ap-
peal.ng 1o you may be the lacl
thing in the wond the recip.ent
wants

® V.hen uncenain, seek the agd-
vice ¢! someone tamdiar with the

tastes of the person you are chop
ping for A quick phone ca’ltoa
fnend of relalive Mmay Lave nee:
dless wastng of tme and ctton
milling through secemngly ot
ticss stores

® Avo:d last-munute choppity)
vvhen prese for tme youre
more bkely to be drawn to some:
thing that appeals 10 you because
e the firot theng that cerme. o
mind

® Spend a few munutel ol
home, away from the frante at
mosphere of the steres, 10 thon
about the person you w.! be
chopp.ng for Consider hus tavies.
interests, hobbies and tifestyle 1
a certain item ot cloth.ng pops
into mind, make sure twou'd Lt
wih the recpient's wardrobe and
that w's not merely something hot
would complement the 1ast cutht
you bought

® Abcve 2l avod term
you would like 10 receive ¢ Cin
yGu received in recent years that
ecpeciaily pleased you Chanien
are you'd be shopp.ng forycurae'!
or reinforcing your own prter-
ences
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