Metro Food Council attecked

Thursday, Pebruary’10, 1977
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Chatham ad campaign draws citizens lobby ﬁréé

By JACKIE KLEIN

The Southfield-based Michigan Citi-
zens Lobby (MCL) has attacked an ad-
vertising campaign by Chatham Super-
markets as

a Feb. 7 press donference in front of
Chatham’s GreenferdTen and One-
Half-Mile Road sto

“Results of an MCL study indicate

penses such as mileage and baby-
sitters’ fees. .

“They were selected by Research
One. retained by our ad agency. as

the food council isnt an
consumer or ion, lacks legal

The target of the cnlxc\sm accord-
ing to Doug Ross. co-director of the
lobbying group. is: the supermarket
chain’s promotion of a Metro Detroit
Consumer Food Council.

MCL. Ross said. is strongly urging
the food chain to immediately dis-
continue the council and the advertis-
ing campaign. The group also recom-
mends shoppers consider the findings
of the food council “no different than
any paid advertising placed by Chat-
ham.™

Chatham’s ad claims the 12-mem-
ber consumer panel is “made up of

people like vou, who will check food

quality. prices and store services on a
regular basis.”

“This implies the council. com-
prised of 12 “volunteer' housewives.
will regularly provide shoppers with
objective. independent survey results.
comparing five major Detroit area
food chains.” Ross contended during

status and has no decision-making ca-
pabilities. ™

ROSS CLAIMED the council is the
creation of the J. Walter Thompson
advertising firm that handles the Chat-
ham account.

A Chatham spokesman. who asked
not to be identified when contacted by
phone, said offictals of the super-
market chain and the ad agency were
1o meet Feb. 8 with representatives of
the Better Business Bureau who have

. been questioning the advertising cam-

paign.

The spokesman refuted MCL claims
that volunteer members of the Con-
sumer Food Council are housewives
hired by Chatham at $10 an hour to
comparison shop.

*The council was formed by an inde-
pendent firm. Research One of South-
field.” according to the spokesman.
~The women are reimbursed for ex-

of mature,

shappexs from Oakland. Wayne and
Macomb counties. Only two of the 12
are “regular Chatham customers.
~Six members of the panel will be
replaced by six others on & rotating
basis every other month. We've asked
the fesearch firm to do everything hu-
manly possible to prevent any hint of
bias. The council- will later include
men and vounger shoppers.”

WHILE THE mechanics for con-
ducting the council's surveys are alleg-
edly controlied by Research One.
Ross maintained, ultimate decisions

on what store amenities and kinds of
food items to be evaluated are made
by - Chatham.

Ross contended there are no con.’
crete assurances, beyond the word of
those involved, that Chatham repre-
sentatives don't know in advance
what is being surveved at a given
time. This, Ross contended, could ob-
viously bias survey results.

Research One, amording to the
Chatham spokesman, asked food coun-
cil members what items they wanted
to survey. Some suggested areas were
too he

ftv and packaging before they knew
what supermarket was sponsoring the
rogram. Each woman shopped in
ive supermarkets, so there were 60
examples.”

Chatham and J. Walter Thompson
control the content and timing of paid
ads reporting results of the council
surveys. Ross said. There is no way
to assure all findings are made pub-
hc he contended.

has been Chatham's policy to
pubhsh “only how it placed in mla\\on
to other chams in the survey.” Ross

“‘Objective comparison items. it

was determined. are meat and pro-
duce.” according to the spokesman.
~The women made two tests of qual-

“If another chain places
ﬁ;sz we aren’t given its name in the
a

“THIS MAKES the ad useless to

consumers interested in finding the !
best’ buy. Apparently, the Conmmcr
Food Counc:l has no say in such mat-
ters.”

The Better Business Bureau pmhlr .
bits direct price camparisons in adver- *
tising and naming specific com. ¢
pemols the spokesman said.

‘re not being decen!ful or down-
gradmg the competition.” he main- -
tained. “That way. nobody wins. ~
We're meeting with the Better Busi-
ness Bureau because we don't want a -
poor image. As long as we serve a .
function for the consumer. the idea is
good. If nothing more, the competition e
will try harder and everyvbody ben. -
efits. We'll continue the campai
long as we strive for credibilit;

\ I.incoln’s 1 Cent

Ask those Headset Deal

who know

Whatthe families we've served have to say about us is more
meaningful than anything we might say about ourselves.

We're celebrating Lincoln’s birthday. Geta $50 (Manufacturer’'s
suggested list price) Pioneer headset for a Lincoln penny with
the purchase of any of these and many other selected audio

' We've put o1 many different

. and you only pay 1 penny for the $50.00

PIONEER
SE-500

High-molacular
polymer film dio-
phr 30V i

Onty 1 cont
Dith ymom pure
chase!

combinations'. .
Pioneer headset.
The reputation we've developed through the years is our
greatest asset.

Calebrate Lincoln's birthday. Spend a penny and save
dollars. Thursday, Friday and Saturday only!

HARRY J. WILL
7unerml'./¢/ome¢, dnc. )

PLYMOUTH ROAD - EAST OF BEECH DALY
Raiph E. Basel. Mgr. / 937-3670
SIXMILEROAD - EAST OF NEWBURG
Elmer W. Engle. Mgr. / 261-4630
LIVERNOIS AVENUE - NORTH OF MICHIGAN
Harry J. Will, Mgr. /894-5780

Member Ihe intemanonal O rder of the
Go'den Rute and Nat'onal Selected Morucians
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MARANTZ IN 15-WATT SYSTEM

Alot of system for s little money at Highland! Con\muuus power output of 15
B ohms o 20,000 hertz

SANSUI IN Ll‘rWATT SYSTEM

buy — fantastic pricel Continuous power output of 16 watts per

per channgl, min. RMS with no more ertz, with no more than 0.8%
vstom iacioden tha. S360 Merants
5 BSR mox Yum!lblu ‘with base, dust cover, stereo car-

ticke, 3G twio 850 Maranca 121 Spe
oL FA!,‘?DHYSI/GGESTED LIST PRICE: 5415
BUY THIS SYSTEM

FROM HIGHLAND
AND PAY ONLY

TOTAL FACTORY SUGGESTED LIST PRICE: $570

AND GET
HEADSET *
FOR1¢

BUY THIS SYSTEM
FROM HIGHLAND
AND PAY ONLY

Low Cost New Car Loans...

Compare the Difference

Typical Security
Financing Financing
- ¢ Amount Borrowed $3000. $3000.
R Months 36 36
¢t Monthly Payment $100.83 " $ 97.08
Annual Percentage Rate  12.83% 10.20%
Finance Charge $629.88 $494.88

: Special Rate effective thru April 30, 1977
+ subject to 30% down paymient on new auto only;,
bank credit approval; minimum amount, $2000.00;
A . maximum term, 36 months,
DR Credit life not included.

00 Sanyo TP-8250 .ctroml:Vlnn ipeed t-Drive T
klbl'wﬂhbcunnﬂcm-rtndlwsiﬁﬁunh |2Ax5awhn1WnySpukm

mm FACTORY SUGGESTED LIST PRICE: $1,050

Cartridge. wnd twe $163 Acoustica Vil Tower Speakars.
TOTAL FACTORY SUGGESTED LIST PRICE: $707
* BUYTHIS SYSTEM s469mnaa
FROM HIGHLAND
) FOR1C

BUYTHIS SYSTEM s
FROM HIGHLAND
! AND PAY ONLY

FOR1¢

33600 PLYMOUTH ROAD

WEST OF FARMINGTON RD,, IN LIVONIA

EASY TERMS* FREE SERVICE J
ot

Drive-In

‘SECURITY BANK OF NOVI

10 Mile 8t Meadowbrook—Novi—Ph, 4784000

INSTANTY CREDIT- PHONE 261-7810




