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fPépular culture

‘Hollywood sold us dreams

(EDITOR'S NOTE: This is the fifth -

of 15 articles on popular culture in
American life. They constitute the text
for an Oakland University course
taught by Prof, Jesse Pitts. The series

3 led
the National Endowment for the
Humanities. The views are the

BY ROBERT SKLAR
Hollywood!
The studio sound stages are empty,
the props and costumes auctioned, the
back lots turned into office buildings.

books, he has been honored for his own book,
“Movie-Made America: A Cultural History of the
American Movies.”

w promiscuity and other social

For some years, a number of states
and municipalities pre-consored
movies before they were allowed to be
shown. Following a threatened boycott
of theaters by Catholic organiza-
tion, the Legion of Decency, the movie

from the 1330s to the 1903
szial{h:Momed a produciton code.
Over. past decade, it has simply
rated m%gs for their suitability for

chological. Our reactions are shaped
by our personal ries, our cuitural
ba , even our momentary
hat pleases us .one day ma

are gone, part of Holl I
is a sleazy strip of adult bookstores
and fest-food restaurants.

the oldtimes stars’ footprints at the
Chinese Theater, buy the maps that
giide them past the present day stm:s'

the public imagination as the popular

culture capital of America—indeed, of

the world.
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or more films mm’; nﬂﬁ studios’

assembly lines. For decades, movies
made in Hollywood dominated the
world’s screens,

ALL THAT has

changed.
mleﬁs:onmemivaid‘ y Pali!icalmecoild
N TS d Slllﬂkd 0|
ihﬂngog.l A }ﬁmn antitrust suit
brought about a restructuring of the
movie companies. Attendance
then producti

om a weekly habit, movies
became xanl emjm go\ngm m! the the-
aer. People to of movies
less as part of popular culture, moré
as one of the arts,

The Dream Factory shifted o the
small screen. Television producers
took over some of the old studios.
‘Their programs reach far more view-
ers than the movies did even at the
EI?L of their success. On television,

's products are more popu-
lar ever.

BUT MOVIES still fulfill a unique
role 8s purveyors of dreams to a popu-
lar audience.

Even today, Hollywood's glamorous
altraction derives more from movies

- than from television. Our feelings
about current films are passionately
formed and avidly debated.

Movies occupy a much more central
place in contemporary popular culture
than simple numbers would indicate.

‘The reasons for this are partly psy-

mEREpE
ures moving ly time an
space, we may easily enter into a
dreamlike

heightened power and awareness, and
a close identification with the heroes
and heroines on the screen.

oul re often

troubled. Movies with their fictional

lots, can provide emotionally satis-

ying l:'ht:esmlmiansg:ur;d uml!erdcl)g's

triumph, 2 wrong 1| , a true love
fulfilled.

When this happens, we walk out of

ian-American club
crack at the heavyweight title.

THE ROOTS of ocur attachment to
movie heroes and heroines atso lie in
the specific way movies became a part
of our cultural life early in this

century.

When movies became part of the
American scene around 1900, they
were looked down upon by the com-

e classes. Movies found their
first audience in the big city working
class districts and immigrant
ghettoes, where it cost only a nickel to
see their flickering images in hot, rank
storefront theaters.

silent movies were accessible r:g

a

magazines, was not.
The newcomers, faced with the task
of shaping a culture from their old
country origins and their new urban
setting, discovered new heroes and
heroines in the movie players.

ACTORS AND actresses were not
simply characters in a filmed story.
‘They were people the audience saw
week after week, striving through the

different conventionalized plots to gain
success m%" mﬂ 3 so;x:el;‘E irxn"ell.
secure foothold in pursuit ol er-
ican dream.

Familiar faces, such as those of
Mary Pickford and Lillian Gish,
served as surrogates for the immi-
grant audience, achieving a triumpl
one week, suffering tragedy the next.

_players wegE anony-

emsel
learned the trade operating nickelo-
deon theaters, began to promote the
favored players into stars.

‘Throughout the history of American
movies, the beguiling and emblematic
images of the stars have given the
medium its pervasive and lasting
power as a force in popular culture.

THE NEEDS of that early working
class audiienm also fundamentally
shaped motion picture content,

Seekin|

release from their toils,

, and se; innuendo.

By World War I, most of the major
movie companies were run by immi-
gant entrepreneurs, such as Adolph
g fom O i uren etoes

same ghett
where the movies first showed their
popular potential. These men were the
"mng;!s“ and “tycoons” of later

Although some immigrants, such as
perman Jmphg?hxililmr. had

newspaj
meviously risen to e in the
communications field, the movies

were the first medium of popular cul-
ture to be broadly con-
trolled by people who did not shate the

religious backgrounds of
at laliilg?o

,b some
)y many
reputable and
unsafe form of entertainment, provid-
ing access to false values and ideals,

contributing to juvenile

young vi

DESPITE SUCH criticisms and con-

trols, movies expanded steadily in
in American popular cul-
ture for a half-century.

‘The view of America they presented
was altacked as unrealistic, but the
producers realized that their fantasy
images of American life were exactly
the point of their success,

The movies have rever offered a full
and rounded portrait of American
society on the screen. Rather, this
most characteristic feature has been
their presentation of extremes—
extremes of wealth and glamor, of vio-

and action.

Think of the great movie names—

Garbo, He, Bette Davis, Cagney,
Bogart, John Wayne. The lure of their
Kgﬁxvs and performances has been

ir capacity to take us out of our

into distant and exotic
worlds—the Park Avenue penthouse,
t!u:"t}n‘:lex'wnrld hideout, the western

1er.

“‘A Star Is Born” and “King Kong,”
recent remakes of motion picture clas-
sics, have re-empl the appeal
both to audiences and cers of
extremes of glamor and exotic
violence.

NEVERTHELESS, the movies have
also portrayed a cownter-balancing
image of social harmony—the tradi-
i American ideal of happiness

and successful versions of this
social idea.

Since the rise of television and the
subsequent decline of motion picture
adtendance, the movies have less and
less often tried to present this balanc-
ing social theme, The most successful
recent movies—"Jaws,” “The Godfa-
ther,” “‘Star Wars"—have been closer
to the extreme.

‘The movies today are pre-eminently
a culture medium of spectacle
and have left to television the opportu-

“mity and challenge of creating images

we are now.
(COPYRIGHT 1977-78 by the
Regents of the University of Califor-

K’ Next wﬂ(: '1"hel most pﬁrvaslVe of

Movie makers exiled from society?

By JESSE PITTS
Oakland University

1am going to speculate about some
of the esthetic problems encountered
by the movie industry since the 1960s.
T'am going to call this the *‘Hollywood
Ten” syndrome.

‘When the Hollywood Ten were mak-
ing movies in the 1930s and 1940s, their
mandate, as Communist Party mem-
bers, was to include five minutes of
the party line in the movies they were
working on. Usually the propaganda
value of these five minutes was nil:
Only a fellow party member could ree-
ognize the message.

Still the message was not wasted,
for the Communist spectator found in

* the movie a secret ceremony of alle-
giance that bolstered his morale. And
the fact that the message was under-
ground, like an inside joke, gave him a
feeling of power and superiority over

, the yokels who were too dumb or too
brainwashed by the capitalist press to
even recognize that they were being
put down or told the Truth.

In the past—that is, before 1960 or
thereabouts—movie makers had to
worry about the Hays Office, the
Legion of Decency, the American
Legion, perhaps even the House Una-
merican Activities Committee.

IN THE LAST 18 years, the movie
industry has had practically every

1 taboo removed from its field.
‘The Hollywood Ten have been made
into martyrs. Raw language is
, and copulation need not be
hidden or limited to marriage (18 per
cent of the greater itan thea-

erner” (Jean Renoir's American
period). “Treasure of the Sierra
Madre,” “All Quiet on the Western
Front.” “Citizen Kane,” “Ninotchka,"”
“The African Queen,” “The Asphalt
Jungle,” *“Shane," igh Noon,"
“Bridge on the River Kwai” and per-
haps even *West Side Story™ and "Mr.
Roberts"—the last because it is much
closer to the average experience in
World War II than banal flicks like
“The Longest Day" or “Twelve
0'Clock High.”

No Hollywood cold war flick comes
rear “The Spy Who Came in from the
Cold,” made by Great Britain. Per-
haps only “Who's Afraid of Virginia
Wolf” comes close to competing with
the oldtime greals, many of which
made good money for their makers, in
a poorer and less educated America.

1 realize the subjectivity of best
movies lists, and it is also true that old
movies benefitted from the “'star” sys-
tem, which increased substantially
their ceremonial valence and organi-
zational weight.

Nevertheless, these films have an
artistic density and a mythic dimen-
sion that an “Annie Hall” or “One
Flew over the Cuckoo’s Nest"” cannot
claim. It is true also that three or four
times as many movies were made in
the old days, which increases the sta-
tistical chances of getting a great one
once in a while.

MY TENTATIVE explanation for

this esthetic deficit is that the Holly-
wood Ten were only the premonition of

= ters and drive-ns specialize in pomo
flicks).
¢ No institution is off limits, no per-
sonality is immune {rom the prying of
the movie camera, whether the CIA,
President Nixon or Jackie ex-Onassis.
‘The North American clientele which
- has some college or has completed col-
and can pay .50 for a movie
ticket must now be equivalent to the
whole adult population of a country the
size of France. .
1f an average movie breaks even at
$5,million gross (at least, that is what
the industry tells IRS), it means that it
need be seen by only a mere seven per
“ cent of the college-educated clientele
before it starts making money. There
s needdt: “l:;;:r" oneself to the
eighth prade audience, as pre-war
movie-makers used to lament.

AND YET IT is hard to escape the

" conclusion that American movies in

the last 15-18 years have.yet to match
Chaplin's “Gold Rush," “The Maltese
the Bounty,”

&“The Beachcomber,” “The Souith-

a ic of many present Hol-
lywood producers: an intemal exile, a
contempt for a public they believe to
be beneath their artistic potential,

their their

in actuality, is this public to all their
innovations, the more closely they
must remain in their self-imposed
ghetto under risk of losing their alien-
ation, which is the major part of their
artistic identity.

HOW DO THEY express this
alienation?

By preaching—against American
racism, American imperialism ("The
Godfather™), by the more or less hid-
den put-down of the public—and by the
inside joke which calls out for the sol-
idarity of the secret brothers out there
who sympathize with their supposed
predicament.

Another good example of this alien-
ation are the “educational” movies of

Fred Wiseman, which are projected in
French art theaters in week-long anti-
American festivals.

Instead of being art, these strictures
against War, the Army, Amerika, the
Bad White Man are the negative
counterparts of the John Wayne and
Doris Day movies. They replace the
Bad Indian by the Good Indian, the old
ethnic gangsters by the psychopathic
WASP Vietnam veteran,

Only when the movie makers come
ot of their self-imposed exile and
rejoin America will they be able to
match the masterpieces of their prede-
cessors, many of whom spoke better
German than English.
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FINE GIFTS and HALLMARK CARDS

The special club
for special people!

It's the official Goebel Collectors® Club, a division
of the Goebel company itsell, offering you a
great chance 1o join a very special group.
Collectors who have been enjoying Club
Membership since its formation early last
year; people — Gike yourself — who
Collect “M.I. Hummel” figurines, plales

2nd bells,

I's never too Tate to joint Membership

I8 only $10 a year and ofers so much,
ingluding:

® The opportunity to own “Smiling
‘Through,” a colorfully decoraled, bas-
relief plague with a totally new molif,
handcrafted exclusively for members
® Quarlerly Issues of Insights, the excit-
Tng Club newslelter
® A gift of a charming Goebe! calendar,
mailed each fall
® Advance Iformation detaiting new producls
® Acallectars® markel far Club members only
And much, much more! Come in today for camplete
detalls and your 2pplication blank. Join now an you'l
enjoy all year!

MIHAmsal:

“Smiliag Thiough™ plague
Availatte to members galy
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FARMINGTON NEWBURGH WESTLAND  BRIGHTON
CENTER PLAZA CENTER . MaALL
Grand River at Six Mile at Warren at Grand River

Farmington Road Newburgh Wayne & 1-96
Livonia
\_ NOW OPEN: RENAISSANCE CENTER e DETROIT J

Store Hours:

M\ Fireplaces plus

TREMENDOUS SAVINGS ON ALL FIREPLACES
® TOOL SETS * GRATES * WOOD BASKETS *ETG. ETC.

PREWAY Woodburning Radiant Heat
anewaniedng  Energy Mizer

Glass doars stop
Heated room
air returas p
to home.

~, room air from
going up chimney

Builtin heating
chamber warms

o ) v . SQE0D
orandty | Woder o Ay 20" - 3G
fire BI-36BEM Rg30”  s7gQ°°
Reg. 5555:" . " \ncludes Six Logs,
$1{500 Sand Pan, Burnar,
SALE °450" gpNE *115 Grote, Embes
The PREWAY OVER 300 GLASS
Bt | Provider Energy-Mizer~| DOORS IN STOCK
circulating * Model No. 5
fan - FB24-F Black

Sale $650.00

Save $117.00
Heated raom Reg. $767.00
air rewrns

10 ro0m

Ousside air
intakes draw
in vutside air
for combustion
optional.

WESTLAND

Westland Center -
5222229

Glass doors.
keep roam air

12 Oaks Mall
349.8886

BRING THE KIDS-YOU EAN LEARN 700!
OCTOBER 10 thru 24
EDUCATIONAL EXHIBIT

"YOUR OAKLbND COUNTY GOVERNMENT"

4=\ OCTOBER |

Calendar
of
Events

4 7

OCTOBER 68
JUNIOR WOMEN'S ASSOCIATION OF

Detroit Symphony Orchestra
BAZAAR

9 10)

MARCHRIS MARIONETTES

Free Admission—Center Court—Shows: Tues.-Fri. 1:00, 4:00 & 7:00 pm; Sat. Noon, 2:00 & 4:00 pm
s - N

1 12
OCTOBER 10-14

“STARS ON STRINGS”

14

innovative morality.

And this contempt is amplified by
the frustration they feel in being com-
pelled to play up to this public,
because that is where the bucks are,

The more educated, the more open,

Lines found

A madcap electron ate two lines and
thus garbled Prof. Pitts’ comments of
Sept. 28, Here is the correct version:

“What is the covert advertising of a
movie like ‘Grease’? A put-down of the
frats, of course, but also an endorse-
ment of teenage sex, .

“In ‘An Unmarried Woman,' an
above-average slick flick, there is a
covert put-down of marriage, an
endorsement of sex without com-
mitment and even a mild promotion of
homosexuality.”
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19

Discount Program
Pictures Taken
| ez 105m3 prm . )
2 Renaissance Get Your Pix! . ,
23 Wind Qumtel; by 2B Rusvogl's 26
Two Tuesdays Wednesday DUDLEY, The DRAG
inarow Fashion Show A Live Action—Bigger than Life~Musical Puppat
Delightful Music Center Court Shows: Thurs. & Fri. 1,3& 7 pm; Sat. 11am, 1,3& 7 pm
-8:30 pm » 28
Center Court 11am & 7:30 pm :ﬁ::;ls —]
h N ¥ Hallqween
Breakfast
with Gilda
the Witch
9:30 am
The Greenery




