Advertising duo mark
their 50th anniversary

By KATIE KERWIN

Half a century hasnt been long
enough. ¢ advertising agency ‘part-
ners L Michelson and Leonard
Simons. who recently celebrated their
golden anniversary in business togeth-
er.

After 50 years. the Troy businessmen
said they want lo case upa little on
their work. but neither is planning to
etire soon.
ve known each other close to 60
years,” said Simons. 74. the more gre-
garious of the duo. “We've never had an
argument about business or a harsh
word.”

“It’s been the fastest 30 years I know
of—that 1 could ever dream of.”
agreed Michelson. 75. the more soft-
spoken partner.

Not that business was always easy
for the pair. Starting out together in
early 1929, 10 months before the great
crash in the stock market, Simons re-
called that he and: Michelson were
"warking day and night.”

“For kids. we did all right,” he said.
“We made so much money we didn't
know what to do with it.” Fu:llng

proud of their financial sense. they in-
vested all of their carnings in stocks
lhal lall

t 2 month later. we didn't have

The young partners accepted their
loss wiih the tolerance of youth. said
Simons. who. undaunted by financial
peril. got married the following Janu-
ary,

“But we never had a year that we
didn't make a decent living.” Simons
said. “We'd take a lot of small accounts
and work hard 1o build them up. Some-
times we did 100 good a job for oup
clients.” he said rueful
Accounts like Pepsi-Cola. Pfeiffer
Brewing and Wrigley Supermarkels
grew as the companies prospered and
the advertisers eventually turned to
larger agencies.

Sometimes the decision no! to handle
large. national accounts came from Mi-
chelson and Simons themselves.
though.

“We had the chance one umn o get
the Hudson Motors accoynt.” Simons
remembers. The partners decided it
was 100 big and turned the offer down.
They made a similar decision when of-
fered the national account for Ameri-
can Safety Razor, because they would
have had to shuttle ba nd forth be-
tween Detroit and New York.

“If vou bite off more than you can
chesw. then you can't service everyone.”
Simons said. That's wl
explained. they tried to l.ccp their staff
t0 30-35 members. with either Michel-
son or Simons the contact man for all
of the firm’s accounts.

Elias Brothers' Big Boy restaurant
chain is now the agency’s largest
account.  Advertising for Lauder's
Scotch, a division of Hiram Walker.
which they have handled for about 25
years. another of their major
accounts. Velvet Peanut Butter. Acme
Sporting Goods. Fisher Wallpaper and
Osterman Jewelers are also handled by
the firm.

BUT THE PAIR'S favorite account
in 50 vears of business was Zip Gaso-
line.

It was imported from Rumania and
sold for about 10 gallons for a dollar.”
Simons recalls. “The guy took his busi-
ness to Canada and farmers used to
come with bathtubs to buy the gas.”

It was Simons-Michelson's fi
syndicated account and Zip G
was running weekly newspaper a
was 50 exciting.” Simons said.
free rein to do whatever I wanted.”

The business encountered some unu-
sual clients over the years, Michelson
agreed. and put them in touch with

Pianist James Tocco
performs in Detroit

. South America, Russia, and the Middle
East.

Detroit born pianist James Tocco
will perform a solo recital at Pro Musi-
ca's second concert of the season, Feb.
23 at the Detroit Institute of Arts.

The keyboard training that started
with a neighborkood piano teacher has
led this Detroiter to accomplishments
recognized worldwide.

Pro Musica of Detroit is bringing
Tocco to Detroit as one of its annual
series of three Friday evening pro-
grams. Each concert is followed by a
social hour where members of the audi-
ence and guests enjoy a chance to chat
with the artists and other members of
Pro Musica.

Tocco went fo the former Austin
High School in Detroit. His first schol-
arship enabled him to study music at
‘Wayne State University.

This was soon followed by a scholar-
ship to the Salzburg Mozarteum, and
when he won a scholarship from the
French government.

Within a few seasons, the young pia-
nist was playing in concerts on the Con-
tinent and Asia and had won an impres-
sive number of competitions. He is one
. of only a few American pianists to win

eight major international competitions,
.including first prize at the 1973 Munich
* International Competition.

*Duting the past few seasons, Tocco
uhas traveled extensively to play con-
Zcerts In the Usited States, Europe,

some interesting characters. “But the
best testimenial about the business. as
far ds I'm concerned.” said Michelson,

v son’s decision to come into the

. He said his son had decided
to join Simons-Michelson. but

not
changed 'his mind after graduating
from college.

“He told me. "Any business that can
hold your interest and retain your
hus
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SIMONS RECKONS he has been in
the advertising agency business longer
than anyone else around. ~1 beat him
by two weeks.” he chuckled. glancing
over at Michelson.

day te atternoons anly. and plans te
spend more time en nother of his pas-
stans. inte
prefers to rem:
business. still working full-
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~It’s the only job ! ever had.” Simons
continued. Right out of high school. he
was hired as assistan art director and
office boy at a local ageney. Two weeks
later. his friend and card-playing bud-
dy. Michelson, landed 2 joh with the
same firm.

The young men earned $25 a month.
“enough for carfare and lunch money.”
Simons said. Their be
teach them the busine:
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for themselve

Over the yvears, both men have had
offers 1o Jeave the partnership. but nei-
ther was ever interested. Simons said.

“They tried 10 break us up
tried 10 merge us into other .ngom ies.
but it didn’t wark.”

ve had no complaints.” Michelson
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cessful partnership is fairly simple: “1
call it respeet.”

When discussing business. the men
say they have been able 1o read the
cemolions in their partner’s eves and
will buck off in deference to the other's
strong conviction, when necessary.

THE PARTNERS also share many
philanthropic interests, The firm has
donated money and free publicity to
numerous charitable causes through
the years

Michelson began n advertising as
the writer. and Simons the amateur
artist. Today. Michelson ix still the
“pencil-pusher™ and his partner the
more vocai and visible figure.

Simons. who scems 10 have a finger
1n almost every philanthropic pie in the
metropolitan area and beyond. has ac-
cumulated an amazing array of pla-
ques. certificates and tributes. which
now cover the walls in his Troy office.

“He has more.” Michelson tells visi-
tars. 1 had bigger walls at the old
office.” Simons replies with a smile.

But Michelson's contributions are
also notable. although his quiet work
may attract less notice. his partner will
He made the munc\ and | gave
u away.” jokes Simons, a fundraiser
who refers 1o himself as “a gold-plated
panhandler.”

IN 50 YEARS. the two have seen a
great transformation in advertising.
“The whole nature of the husiness has
changed.” Simons commented.

Tocco made his New York debut at
Alice Tully Hall and now plays there
regularly. He was the first pianist to be
invited by President and Mrs. Gerald
Ford to perform at a state dinner at the
White House and was one of 13 young
American pianists chosen to commis-
sion a work from an American compos-
er and perform it in the Kennedy Cen-
ter during the bicentennial season.

In addition to his concert perfor-
mances, Tocco serves as artist-in-resi-
dence at Indiana University, and dur-
ing the summers, performs at Wolf
Trap Center near Washington, D. C.

Pro Musica has been active for more
than half a century, bringing to the De-
troit area artists on the threshold of
world renown and composers perform-
ing their own works,

While the emphasis-is on season
membership subscriptions, a limited
number of single admissioas are also
available for this and the fihal concert
this year. The third concert, April, 27;
will feature the operatic tenor Cesar-
Antonio Suarez.

Inquiries regarding tickets and
memberships should be addressed to
Pro Musica, 740 Hawthorne, Grosse
Pointe Woods 48236, phone 881-6750.

Season memberships are $20. Single--
admissions are $9 and may be pur-
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Check Our

AUTO LOAN RATES

EXAMPLE: A new car purchased for $5000 with a 20% downpmgn;_,'"

AMOUNT MOKTHS ANNUAL MONTH FINANCE TOTAL

BORROWED T0 PERCENTAGE | PAYMENT | CHARGE LOAN
REPAY RATE

$4,000.00) 24 | 10.00 | 184.58 | 420.92 | 4420.92

$4,000.00] 36 | 10.50 | 130.01 | 680.36 | 4680.36

$4,00000] 42 | 11.00 |115.18 | 837.56 | 4837.56

$4,000.00| 48 11.50 * | 104.36 |1009.28 | 5009.28

THESE RATES APPLY ONLY TO THE FINANCING
OF NEW 1979 AUTOMOBILES AND ARE SUBJECT
TO A 20% DOWN PAYMENT AND BANK CREDIT
APPROVAL. THEY MAY BE SUBJECT. TO
CHANGE OR WITHDRAWAL AT ANY TIME WITH-
out F’RIOR NOTICE.

Call 5§53-4200 to get Exact Payments & Cost

on Your Deal
Metro Bank also finances Used Cars. Commercial Vehicles. and Recreanunal Vehicles
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