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DR. DOMENIC BITONDO has been appointed to the newly created
post of executive director of research and development for The Bendix
Corp. Bitondo will work with Bendix divisions and groups to identify
broad-based technical strategies. Bitondo was most recently director
and general manager of Bendix research laboratories.

SALLY LEE FOLEY, an attorney from Birmingham, has been elected
to the Board of Directors of the Women Lawyers Association of Michi-
gan and is the Oakland County Regional Director of the association.

RICHARD M. WING, has been appointed technical engineer of the
Masonry Institute of Michigan. He will be responsible for providing tech-
nical assistance on masonry design and construction to architects and
structural engineers in outstate Michigan. Wing has served as materials
technologist and field engineer for Soil and Materials Engineers, Inc., in

FRANK DIPIETRO of Southfield has been appointed director of pro-
duction engineering at the Fisher Body Central Engineering facilty in
Warren. He succeeds STANLEY KRMAER who was named director of
engineering shops at the division's Warren headquarters. DiPietro had
been director of product planning and tooling for the GM Assembly Divi-

JEFFFREY M. PARKO has joined Simons Michelson Zieve Inc., Ad-
vertising of Troy, as production manager. Parko, who was formerly
print production manager for Yaffe Stone August Inc., will be responsi-
ble for all SMZ print and collateral production.

JOHN L. CATALANO of Bloomfield Hills, formerly of The Hartman
Group, Inc., and ARTHUR F. SHAW of Rochester, formerly of A.F. Shaw
& Associates, have formed a new corporation known as Catalano/Shaw
Associates, Inc. The new company is in the Manufacturers Bank of

1. Southfield Building at 29201
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SHARON K. LEWIS, RN, MA,
assistant director of nursing for Kingswood Hospital, a non-emergency
and non-profit psychiatric hospital. Ms. Lewis joins the Kingswood staff
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DAVID M. SCHUTTE, of Birming-
ham, was appointed manager special
products for the McLouth Steel Corp.
He previously held the position of De-
troit district sales managaer. JON B.
SCHOPF, of Troy, was appointed to the
position of Detroit district sales mana-
ger for the corporation.

W. DAVAID TULL, of West Bloom-
field, was appointed group vice-presi-

ern Michigan hospitals and health-care institutions.

LLOYD HAFFNER has been appointed senior vice president of Lord
& Taylor. Haffner joined the company in 1976 and he will be in charge of
the Chieago, Detroit and Houston stores.

dent in the commercial loan division,
Michigan National Bank, and DAVID J.|
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vice-president in the
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“Kleberworks’ collects money

in ‘real world of fund raising’

By JACKIE KLEIN

Charles F. Kleber was frustrated as
a board member of several volunteer
groups. He knew the non-profit organ-
izations needed help raising funds for
their projects. And as an advertising
executive he knew the kind of help they
needed.

Kleber now provides that help and in
turn has created a thriving business of
his own.

The Southfield-based- Charles F.
Kleber and Co. Inc. was founded in Bir-
mingham in 1975. Kleber calls his na-
tionally-oriented firm a consulting plus
enabling operation.

That means combining the strongest
aspects of management consulting and
actual involvement with organizations
to implement and follow through what
was agreed upon in the consulting
stage, he said.

“As a volunteer on 2 number of
boards of trustees, I was conscientious
and 1 wanted to help organizations
dealing with health, religion, education
and other worthwhile endeavors,” he

- said.

“ But I was frustrated because I be-
lieved strong organizations could be
stronger with better planning, market-
ing, cdmmunications and fund-raising
techniques.

“1 resigned as president of an adver-
tising agency to assist non-profit or-

izati imarily. I was moti
because I figured I had one life to live,

50 why not help somebody? When I was:

head of an ad agency, I couldn’t begin
to contribute what I thought I could.”
With a staff of five, including Wil-
liam J. Field, vice president and Mary
Lou Irons, executive secretary, the
company recently expanded its opera-
tion in the Congress Building on South-
field Road. b

DURING THE past year, Kleber
said, the company has been concentrat-
ing on working with organizations in
southeastern Michigan involved in the
arts, health, religion, education and so-
cial welfare. Clients include the Detroit
Concert Band, the Pontiac Qakland
Symphony Orchestra and the Salvation
Army, which the company is helping
with its capital funds campaigns.

The firm charges from $1,000 to
$4,000 2 month for broad management
analysis, consulting, implementing and
fund-raising, on a continuing or project
basis.

“We have something to offer non-

division.

TOMMI ANN HINTZ, of Troy, was
appointed administrative officer in the]
National Bank of Detroit’s regionall
banking division.

Nelson systems improve fuel efficiency

Jeff Nelson says drivers should think of his fuel systems in terms of

little steps that lead up to efficiency. (Photo by Gary Wettig)

White Motors moves back to'Farmington Hills

By MARY GNIEWEK
‘White Motor Corp., a billion-dollar-a-
year manufacturer of heavy duty
trucks and farm equipment, is moving
part of its operation back to Farming-
ton Hills. .

The company’s corporate headquar-~
ters will occupy the building it has been
leasing to Chrysler Corp. at 34500

:'Grand River. Chrysler’s lease was ter-
orminated Sept, 30,

The office between Gill and Drake
roads was formerly the site of White's
research and design center, which relo-
cated to East Lake, Ohio, a suburb of
Cleveland, in 1976.

White Motor purchased the building
in the early 1970s via industrial reve-
nue bonds from Farmington Hills.

The move will transfer less than 100
employees to the area.

"

profit which are taken
for granted in businesses,” Kleber said.
“That includes management, disci-
pline, policy, budgeting, marketing and
promoting.

“We provide services to organization
leaders who want to build on strength
or make a good thing better, When di-

By MARY KLEMIC

Imagine that there was a little ma-
chine you could put in your ear that
would improve the car’s fuel economy
as well as its performance. Impossible?
Something out of the distant future?

Actually, the devices are available
today, said Jeff Nelson, owner of Nel-
son Fuel Systems and Equipment, 1840
Thunderbird in Troy. Nelson said that
such devices as capacitative ignition
dischargers, water injection systems,
exhaust headers and turbo chargers
can improve a car’s fuel efficiency.
Most of the devices can be installed in
acarinoneday.

“There is no magic wand, no magic
carburetor that will give you 100 miles
to the gallon,” he said. “But you can get
two or three miles to the gallon here
and there, and little things add up.

“Think of it in terms of little steps
that lead up to efficiency®’ he said.

But Nelson cautioned motorists to
think carefully before ordering any of
the devices. For example, a driver
shouldn't be eager to put extensive sys-
tems in his car if he isn't planning to

.keep the car very long. Also, drivers

shouldn’t expect overnight results.
“You have to weigh what you get out
of what you spend,” Nelson said. “You
can put in a device at $175 and not pay
for it in a week. It'H take a year or two
years for the average person (to pay

“Though initially a small group, a
few new positions will be added,” said
a company spokesman. *We hope, over
an extended period of time, we will be
able to hire more.”

The spokesman said a new interna-
tional group will be set up here.

White Motor Chairman Semon
“Bunkie” Koudsen, who once served as
president of the Ford Motor Co. but
was fired by Henry Ford II 10 years

vine discontent leads managers or
leaders to just know the erganization
could be stronger with first-rate people
or resources, we try to give them a
blinding glimpse of the obvious.

“Sometimes fantasies and opportnni-
ties never seem to materialize. Organi-
2ation leaders want to follow through
with planning and ideas, but time and
people are never quite available to
make it happen, That's when we can
come into the picture.”

THE COMPANY also provides ser-
vices when there are vacuums or par-
tial gaps in the organizational struc-
ture, Kleber said. Sometimes there's a

KLEBER: ‘S

need for one-half of a functional posi-
tion, but only for a 100 percent quali-
fied persons. There could be a need for
a parl-time person with full-time
credentials, he said.

The firin, Kleber said, has related
closely to a number of foundations in
Michigan and throughout the country.

“We have a complete library on
foundations,” He said. “We're directly
involved in every aspect .of seeking
grants and developing proposals. Our
company has written or helped write a
broad range of proposals including two
$100,000 building and equipment plans
which were funded and a $148,000 pro-

and

ities never seem to

materialize. Organization leaders want to follow through with plan-
ning and ideas, but time and people are never quite available to make
it happen.’ (Staff photo by Mindy Saunders)

for it in terms of efficiency).”

NELSON ALSO warned drivers to be
careful about the less expensive fuel
efficient “gimmicks” that are avail-

celeration is smooth.

“You'll be learning to drive smoother
(with the gauge),” Nelson said. “You
could take the gauge out after two
weeks.”

able. “A good scale to is,
you get what you pay for,” he said. He
said that, for example, a good capacita-
tive discharge device won't sell for un-
der $100. "

In addition, there are some simple
steps a motorist can take to help im-
prove his fuel effficiency, such as
cleaning the car’s air filter, changing
itsoil and checking the tires regularly,
Use of a graphite motor oil, a petrole-
um-based oil with a graphite additive,
can cut frictional losses of the motor,
Nelson said, and the oil is just slightly
more expensive than other premium
oil.

Nelson said that some of the fuel ef-
ficient devices are “passive,” that is,
they don't modify the engine itself. One
passive device is a gauge that moves
with the throttle and can help a motor-
ist to drive smoothly, and consequently,
with better fuel efficiency.

The gauge costs around $25 and can
be installed in or on the dashboard for
between $10-§25. An arrow on the
gauge registers poor, fair or good ac-
cording to how the driver accelerates.
A driver is accelerating “’poorly” if he
alternately speeds up and slows down.
The arrow registers “good” if the ac-

ago, leads the

< Two itative di , called
CompuSensor and MSD (multiple spark
discharge), help a car to get more use
out of the fuel by releasing a more
powerful ignition spark. The better the
ignition, the better the combustion in
the car will be. The CompuSensor cre-
ates a larger gap in the spark plug,
while the MSD releases several dis-
charges instead of just one.

‘The CompuSensor costs around $125,
and can be installed for around $35-
$40. Nelson said that a car with the sys-
tem must have its rotor and distributor
cap in good condition, or else the spark
will jump. The MSD comes in various
models, costing around §115. -

ONE POPULAR DEVICE is the wa-
ter injection system. The system in-
jects water or a mixture of water and
alcohol into the intake manifold, which
distributes air and fuel to the cylinders.
The device absorbs heat that can cause
knocking, and keeps the combustion
chambers clean. As a result, combus-
tion in the car is smooth and long. Vio-
lerit combustions can cause power and
efficiency to be lost.

The systems have to be kept full, and
alcohol or windshield washer anti-

work on instr repair and en-

which will work in Farmington Hills.

THE MOVE INTO the new quarters
has already begun.

Meanwhile,"lﬁ Chrysler employees
who worked at the building buffered

 from Grand River by a small lake have

0 to Chry

gine design.

A spokesman for White Motor said
the relocation was made so that the
company could be closer to the auto in-
dustry and its suppliers, and because
White Motor already owns the building
which would have become vacant once
Chrysler moved out.

The spok hasized that just

1
sler
in Highland Park.and Warren. They

the corporate facilities are moving out.

gram funded by the Mott Foundation.” -

The company assisted the Hemophi-
lia Foundation of Michigan develop and
write a grant proposal for $46,000 in
1978 which was fully funded by Detroit
Free Press Charities Inc. The corpora- |
tion funded four of 56 proposals *
received for a tatal grant of $96,000,
Kleber said.

“We've discovered people give mon- -
ey to people, not to causes or pro-
grams,” Kleber maintained. “It's"
human nature to give a donation to
someone you know and to refuse a ..
stranger who comes to your door solic- |
iting funds. .

“There’s nothing illegal, immoral or -
fattening about that. It’s the real world .
of fund-raising. The dynamics of asking .
for money are that you won't love it
but you won't be afraid of it.” .

THE COMPANY, Kleber said,
throws in some good ideas, but its main ,
function is to help implement the inno-
vations of board members who know
what they want to do but lack the disci- |
pline to follow through.

Kleber still works for Some for-prof-
it businesses, he said, but through word
of mouth he gets more and more in-
volved with non-profit organizations.

“Some people call our company :
‘Kleberworks' and think we're an ad -
agency,” Kleber said. “Actually, we .
hire outsiders for design and other
projects. We even paid someone to do °
our own public relations because we're
too close to the forest to see the trees.

“One of the most important things |
we do is to help organizations describe
and present themselves to targeted au-
diences. You'd be surprised how diffi-
cult it is for some board members to
tell what the group is and what it does.

“The targeted audience of a mental
health organization, for example, could
be funding sources , the legislature or
government agencies. Wisdom doesn’t
begin with knowing the answers but by
asking the right questions.”

Kieber is currently involved with a
foundation proposal in Toronto, the
Lansing Museum of Surveying and Nat-
ural History and the Walsh College of :
A and Business Admini N
tion in Troy as well as a desk-full of
other projegts.

“Many organizations function for .
self-perpetuating themselves,” Kleber .
maintained. “They need to be more .
business-like. People don't necessarily
want to be told what to do, but they
want help doing it. That’s why I help
organize volunteers and teach fund- !
raising workshops. N

1 was aware of the possible econom- «
ic risks of this business when I went .
into it. I'm not going to make a finan-
cial killing, but I love what I'm doing -
and the company is doing better than I
ever dreamed it would.”

freeze has to be added to them in the |
winter. A water injection system costs :
around $80-$90. .
Exhaust headers work to get the ex- .
haust out of the car efficiently, Heat is |
lost in the car through the exhaust and
cooling systems, friction and pumping.
Better-made exhaust headers cost .
around $125,

Turbo charging uses heat that other-
wise would be lost in the exhaust, com- ©
pressing it and moving it back into the
motor. Turbo charging is more expen- -
sive than other systems. Cost of the |
system with installation begins at
§1,300, depending on the design of the
vehicle. B

Nelson said that turbo charging *
works especially well on diesel engines,
giving the car better power and cutting
down on the amount of smoke from the _
car.

Nelson corrected some mistaken no- .
tions motorists often have that canalso
help fuel efficiency, such as warming’ ;
the car up too soon. “They think they’re .
helping the engine, but they're not,” he |
said. :

He said that the warm-up time fora .
car should be restricted to what is nec~
essary to drive safely — long enough
for the windows to be defrosted in win-
ter and not more than 30 seconds in the |
summer. “Warming up beyond that |
(timeYis beyond value,” he said.

The company has manufacturing !
plants in Virginia, Utah, Hlinois, Penn- .

-sylvania, Iowa and out of the country.

Over the next year, further staff re- -
locations may bring an additional 100 ©
employees to the corporate offices.

Besides heavy duty trucks and farm
equipment, White Motor builds -lift
trucks, For the first six months of the
year, the company recorded $824 mil-
lion in sales.




