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Fashion merchandizer gives formula for success

By CAROL MAHONEY

A summer job as a $1-an-hour sales-
girl was the beginning of Brenda
Rosenberg’s success story. Now, as
vice president and director of corpo-
rate fashion merchandising at the J.L.
Hudson Co., the Orchard Lake resident
has been instrumental in helping other
aspiring young people reach their
goals.

Mrs. Rosenberg was among four
Michigan women to receive one of
Northwood Institute’s 10 Distinguished
Women Awards for 1979. Northwood
cited her for outstanding accomplish-
ments in the fashion industry and for
her dedication to helping young people
maximize their talents.

Assisting in the formulation of the
fashion merchandising program at
Northwood Institute was her chief con-
tribution to the Midland school.

Making the program as practical as
possible was her intent. “The program
takes a very realistic view. Everything
is applicable. It really prepares some-
one to go out into the working world,”
she said.

Mrs. Rosenberg decries the kind of
pie-in-the-sky impractical approach
taken by some fashion schools. She
claims that fnany of them neglect to
stress the basic information a student
needs when applying for a job.

“There is a certain language used. If
you can talk the financial numbers to
store people, it alveady puts you on a
different level,” she said.

Terms such as cost out, mark up, and
mark down are part of the fashion jar-
gon she explained. In addition, Mrs.
Rosenberg believes that it is essential
for students to talk to people in the in-
dustey. -

She tries to speak at as many North-
wood Institute seminars as her busy
schedule allows, She is also on North-
wood's National Women's Board and
the Board of Fellows.

She admits that her present schedule
at Hudson’s is crammed, but she loves
it. “I live, eat and breathe fashion,” she

AS FOR HER meteoric rise from
salesgirl to vice president, she said, “I

‘I 1 ever found that |

wasn’t really excited

about where | was going, | would quit the next

day.”

don't see how anybody can be success-
ful in the fashion industry without
being a salesperson first.”” Even in her
present job she says she will still spend
a day on the sales floor to get an idea of
what is being asked for.

A fine arts major at Wayne State
University, Mrs. Rosenberg said she
had originally dreamed of working at
the Detroit Art Institute. Her part-time
jobs during college introduced her to
the retail world, however, and she has
been there ever since.

She credits these early jobs with giv-
ing her an invaluable background in
sales, bookkeeping, and window dis-
play.

“My store manager had a boyfriend
and she wanted to leave early so she
taught me how to do the book work,”
said Mrs. Rosenberg of her first job. A
less than ambitious display person anx-

jous to unload her job on a willing pupil
allowed her to put clothes together for
window displays.

MRS. ROSENBERG describes her
present position as one which dictates
the direction Hudson’s will take in re-
gard to men's, women's and children’s
fashions.

“My job is to set the mood of Hud-
son's for each fashion season. I shop al-
most every fashion market in the
world,” she said.

Determining the fashion trends takes
a lot of traveling. Mrs. Rosenberg said
she is in New York at least twice a
month and goes to Europe four times a

ar.
1 attend fashion shows and shop the
stores to get the pulse of what is going

on.
Last fall while in Florence, she found
it interesting that the trend in the

" stores there seemed to be toward “Am-

ericana. I saw Topsiders, loafers, and
argyle sweaters in the windows.”

She thinks the ivy league and junior
league Yook is having an influence on
Europeans.

Having spent 13 years in the fashion
industry, Mrs. Rosenberg sees many
opportunities for young women.

“Fashion as an industry was one of
the first ones to be open to women and
opportunities continue to grow not only
in the creative end, but in the financial
and management ends as well.”

Mrs. Rosenberg believes the best
preparation for entry into the fashion
industry should be well balanced. Even
if 2 woman is interested primarily in
the financial part of the business, she
suggests that classes in art and design
will be helpful.

“She will be better able to under-
stand every aspect of the business.”

The formula for success in fashion
aceording to Mrs. Rosenberg is “being
willing to not only do your job, but take
on other people’s responsibility. Be ag-
gressive without being abrasive,” she
said.

Although she concedes that her trav-
el schedule along with some possible 16
hours days could be grueling to some,
she's not about to give it up.

“People either love it or hate it. iR
ever found that I wasn't really excited
about where T was going, T would quit
the next day.”

Mrs. Rosenberg said her husband, a
Southficld attorney, is “extremely sup-
portive and does everything to help.”
She said he accompanied her on her
last two trips to Europe and plans to go
with her on the next.

“We combine it with some vacation
time,” she said.

1 PRINGS
FINE ARyenpORARY

AT D\scou“"’”c‘s

sion of oA 10F
vos secton & Siing
1ome @ iowel, GOy
ogah.
one H ming avoie .
imiment oF
appoint™
" 569-5555

e

el Saon 4‘15; a3y oo ks
W o hcnigen 80
Ed

STOREWIDE SALE
Up to 20% OFF
Feb. 4 thru 16

at Applegate Square
Northwestern & Inkster Road
Southfield » 356-8889

GOURMET COOKWARE
& COOKING SCHOOL

Mon. - Sat. 10-5
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A Revelation for Americans

[ G. Jan Beekhuis, M.D., P.C. ﬂ

" THE BRITISH
ARE COMING!

ﬁéqsures of
Ancient Nigeria

FACIAL COSMETIC SURGERY
January 18th — February 46th Legacq o' 2,000 Yeéars
Announces the Op ening ! ) ey This unprecedented loan from Africa’s
. . - 2ee J 3 b i
of his Office for the BthSh : PrInTmerrS largest nation contains 100 exquisite
i . HOUSE @ TILSON e CAULFIELD sculptures of bronze. stone. terracotta
Practice of :
. . JONES & HOYLAND o HOCKNEY and ivory. See Nok heads as old as
Facial Cosmetic Surgery R S : Greece's Golden Age, the first known
(nasal plastic, eyelid surgery, facelift) o ams: 2640 Noith Woodward Avé' West African likeness of an elephant.
Mg?duv pm .. ool Oak, Michi u:’uon and bronze leopards worth SLOVO_ODOO
at thru iy 343) 549-5970 apiece. Marvel at the fnagmhcent
. X . Saturday South of 13 Mile Road heritage of ancient Nigeria!
Bingham Center  Suite 4566 . < oy ‘
30700 Telegraph Road The Detroit Institute of Arts
(South of 13 Mile Road) . Now through March 16
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Remeémber!
The Next time you have
a watch problem
'Jz See THE Specialist!

« Watchbands - we have the largest
selection to fit any watch or arm in the city.
« Watch Repairing
« Jewelry Repairing
« Engraving
« All Work Done on Premises

i

| WATCH BANDS:

29205 Southfield Road
Ona block North of 12 Mile Road, in the Farrell Shopping
Plaza. Located Next to the Secretary of State Office.

552-0080

Conair Hair Blower

Professional Curling roy
1500 watts J

REG. 9% NOW. 4595

A well-defined, traditional
living room seating story with

quality construction as the dominant theme.
Selected hardwood frames, double cone coil springs
and durable fabrics account for years of wear. Available
for prompt delivery: 86" tuxedo sofa with loose-cushion
back. Upholstered in an elegant floral brocade fabric of
rust, green and yellow shading on an off-white background. $545.
Lounge chair styled in a luxurious rust velvet. 30%:Wx36D*34"H. $280.
This sofa and chair can be special ordered in a wide choice of lovely
coverings. Prices will vary according to your fabric selection. Our
Interior Designers will be happy to assist you with decorating plans.
Sale ends March 1. 1980.
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Jacobson’s
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