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‘Money problems

"70s a time of economic woe

Economic problems of the 1970s —

rampant inflation, a weakening dollar,
recessions, and unemployment — have
profoundly affected the outlook of
American consumers, reports a Uni-

versity of Michigan economist and psy--

chologist.
In turn, he adds, the new

developments and the actions of OPEC.

Just 25 years ago, author-scholar
Barbara Ward predicted that Ameri-
can political and economic strength
would guarantee prosperity and prog-
ress all over the globe, Katona recalls.
The prediction held for about 10 years
before i ienced dollar

y
chological climate strongly influences
the country’s economic trends.
Dr. George Katona, a pioneer in the
¢ o Hh

o
suggests in a new book that the nation
has.entered a different economic era.

In contrast to the mood of the 1950s
and 1960s, the 1970s brought consumer
attitudes characterized by widespread
confusion, uncertainty and volatility.

The American people began to ex-
press pessimism about both the state of
the economy and the government's
ability to improve it, Katona explains.
Economic problems became foremost
in the minds of the people.

How behavieral economists evaluate
influential consumer attitudes — and
the prospects for future change — are
examined in detail in Katona's “Essays
on Behavioral Economics.” -

In the concluding essay, “A Summer
of Discontent,” Katona reviews the
economic problems of the 1970 and fo-

cuses on the psychological factors
financial

weakness, the Vietnam war and deficit
financing, increasing inflation, wage
and price controls, and suspension of
dollar convertibility into gold.

“What has happened since 1971," he
adds, “hardly needs to be recalled in
detail. The dollar became the weak
currency of the world, losing 27 per-
cent of its value between early 1971
and late 1978. . . [Inflation acceler-
ated greatly, with retail prices advanc-
ing by 75 percent during those eight

years.

“Two-digit inflation in 1974 coincid-
ed with the deepest postwar recession
recorded. Toward the end of the reces-
sion, unemployment was as high as 9
percent. The substantial recovery fol-
Jowing the recession remained spotty,
with business investment in capital
goods lagging behind. By 1978, the on-
set of a new recession threatened.”

Following a revival during the post-

The American people began-fo

express pessimism about both
the state of the economy and the
government's ability to improve it.
Economic problems became fore-
:most in the minds of the people.

iorate. Bad news filled the media. The

U-M economist explains that con-
Sumers themselves contributed to the
continuing inflation by adopting a
“buy-in-advance” psychology out of
fear of continued price rises.

Katona discusses some of the forms
that an anti-inflationary economic pali-
cy might take-such as strengthening of
wage-price guidelines, mandatory
price controls for a few crucial prod-
ucts, tax advantages granted to saving,
establishment of labor-business coun-
cils.

But, he concludes, “what is neces-
sary is that the new policies catch the
public imagination and create an at-
mosphere of confidence that they will
succeed. Only then can they possibly be
seen as representing a new start, ter-
minating the era of the 1970s. It re-
mains to be seen whether the interna-
tional crises of 1980 or whether the

election “Carter " in 1975-

which go beyond

Oh, deer! Crop
damage is light

The only good thing about deer dam-
age in crops this year is that there isn’t
more of it.

According to Glenn Dudderar, Coop-
erative Extension Service wildlife spe-
cialist at Michigan State University,
the Michigan deer herd is as large as
last year in many areas. In some areas,
ihe population is estimated at greater
than 50 per square mile.

The deer that escaped the annual fall
harvest last year enjoyed a relatively
mild winter, Dudderar said. This meant
a high survival rate and a high produe-
tion of healthy fawns. Recently em-
erged soybeans, corn, alfalfa, winter
wheat and potatoes and the new

- sprouts on fruit trees are attractive to
the deer as they wander in search of
food.

Statewide, deer damage to crops is
very minor, but locally it can be se-
vere. Damage has been heavy in the

* Gladwin area but may occur anywhere
. and in unusual ways.

A WATERMELON field in Livings-

+ ton County, tulip beds in Dow Gardens

in Midland, field crops in Menominee

County, orchards in southwestern

Michigan and vegetable gardens in Ing-

ham County are just some of the situa-
tions in which deer can cause damage.

“Most farmers enjoy seeing deer,
and many are hunters,” Dudderar said.

“So most of them are willing to toler-
ate some damage. When deer wipe out
80 percent of a corn corp or destroy a
third of a young dwarf orchard, howev-
er, growers suffer thousands of dollars
worth of damage.”

The Mighigan Department of Natu-
ral Resources {DNR) is working with
landowners, sportsmen and Coopera-
tive Extension Service agents to adjust
the deer harvest so more animals are
taken in the areas where the greatest
damage is done.

Where damage is severe in one spe-
cific area, dozens of hunters might be
needed to make a significant reduction

For summertime crop protection, a
baited, single-wire electric fence is
usually very effective, Dudderar said.
The bait consists of “sandwiches” of
aluminum foil and peanut butter. At-
tracted by the peanut butter, the deer
touch the foil and get jolted by the cur-
rent running through the wire. Once
shocked, the animals avoid the fence.

If driven toward it, they will run
alongside it but will not try to jump
over or wriggle under it. This kind of a
fence has provided some protection
even where a large number of deer
used an area heavily before it was
fenced.

A new, effective odor repellent is
sold under the trade name Hinder. It is
registered for use on field crops, bear-
ing orchards, ornamentals, vegetables
and home gardens.

A stabilized form of ammonium hy-
droxide, it is also effective against rab-
bits. (It's now being tested as a wood-
chuck, raccoon and dog repeilent.) Its
big drawback is that it's not readily
available throughout Michigan. County
Cooperative Extension Service agents
have information on sources of this
product.

AN EFFECTIVE new product for
use_in winter to protect ornamentals
and fruit trees against deer, rabbits
and mice is Miller's Hot Sauce Animal
Repellent. The active ingredient is con-
centrated capsicum, the stuff that
makes hot peppers hot.

It is registered for use only on
nonbearing or dormant fruit trees and
ornamentals. It may not be used on
growning crops or vegetable gardens.

Both of these — the hot sauce and
the Hinder — cost less than 50 cents
per gallon to apply.

To get good results with repellents,
growers must understand how they
work 50 they can apply them effective-
ly, Dudderar said. Materials like
human hair or tankage, which is a foul-

76, Katona notes, consumer optimism
and i again began to deter-

p! election of that year will
make the accomplishment of this goal
more difficult or easier.”

Super service

Detroit Edison’s electric custom-
ers in the metropolitan area may
now pay their electric bills at their
local Farmer Jack Supermarket.

Forty-six of the markets in De-
troit and suburbs now will handle
utility bill payments at in-store ser-
vice counter facilities.

Payments for gas and telephone
service also may be made at the

stores.

Slim down fast.
Rescue your Sumimer.

It's not too late to rescue your Summer. Slim
down fast with Elaine Powers' trimmest price
yet—ourspeclal 2 for 1 sale.

Join with a friend and you each save 50%. That’s
half off on Elaine Powers’ proven program of
designed-for-you exerciseand smart calm%
The program that has helped thousands o
women lose pounds and inches in only a few
short months.

Because at Elaine Powers, we individualize cach
exerciseand eating plan to mect your particular
needs. Our unique, balanced eating plan is based
on common sense: not fad diets or calorie
counting, It's a sensible approach to smarter
eating that helps you lose weight and keep it off.

Plus we offer unlimited salon visits. 50 you can
come in as often as you like. just about any time
you like. And when you join with a friend. you have
twice as much fun.

So think thin, bring a friend and rescue your
Summer at Efaine Powers now.

Hurry! This offer ends soon.

Save

for the complete
4-month program

Good at alt participating salons.

Flaine P&wers

Figure Salons
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Call now for your free salon tour. G
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After all the marketing hyperbole | lent gas mileage, but does so without
has been expended, there is one ever violating the BMW conviction

brutally refiable way of determining an | that extraordinary performance and
automobile’s inherent worth: how brifiant engineering are the only
much of its original price it retains on | rational motives for purchasing an ex-
the used-car market. pensive automobile.
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Seen in this revealing light, no In fact, with 5-speed standard
other similarly priced luxury sedan— | transmission (automatic is available).
domestic or imported—approaches | the 528iis the only gas-powered L
the BMW Five Series. inits price class to deliver anim- |

cepis| 1975 [ s12194 | 9302
D 1976 | $14057 | $10.729
1977 | 516590 | 512685
19/8 [ 318,120 | 516917
1979 [ 321697 | 519606

According to the January 1980 | pressive [18/EPA estimated mpgand
NADA figures you see indicated in the| 30 estimated highway mileage.
chart, a 1979 BMW 528i retains an (These fuel efficiency figures are
astonishing 100.3% of its original for comparison purposes only. Your
price—and an average over the past | actual mileage may vary, depending

in the population. And landowners may smelling slaughterhouse by-product,
be understandably reluctant to have so  are effective in the summer if reap-

A

oes| 1975 1512756 | § 8672 | 680%

1976 | 314285 | § 9c97 | €99 five years of 84%. on speed, weather and trip length.

many strangers tramping about on plied everysixto eight weeks. 1978 | elomi | sias3s | 753% While these numbers are, tosay | Your actual highway mileage will most
their land. In winter, however, they freeze and 1579 | $22943 | S19231 | 838% the least, unusual, they are easily ex- | likely be lower)

. then no longer smeli. Taste repellents 1920 | S26.192 plained Allin all. a 528iis one
: FORTUNATELY, THE landowner -must be reapplied to new growth as it sGUAR 7o | $13000 |3 7332 | 861% Agai . Ut

Jooking for additions! solutions has se- ~appears. Thiram is fiirly short-lived _ o W Do |see | G| BMgV?II?:tI\iuwis' the engineers | of the few luxury auto-

N A PP Y vatiokert 7 X C unich, Germany have | mobites that is truthfully a

‘ eral new control options available to unless it is mixed with a “sticker” to 1978 | 319000 | $12.803 | 679% duced i A
. him. improve its durability. ” 1976 1 30000 | e produced a gasoline-poweréd auto- | shrewd investment.

GENERAL
CONTRACTING

BULDERSLICENSE NO. 55481

21930 Whitmore
Osk Park, Michigan 48237

Prone
968-2828

“UNLIMITED POTENTIAL TO MEET YOUR NEEDS "
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Unlimited Construction is' a company of high values. We
realize the customer is our most important and highly valued
resource. We make it our business to serve our customers
promptly and courteously. We believe in finishing a job on
time the way it was ordered and we stand behind our work.

GIVE US A CALL

Specializing in Basement Remodeling
Custom Cabinets « Stereo Cabinets « Vanities
Wall Units « Cupboards, Closets  Pantries -
Basement Storage  Backyard Sheds » Bars
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Firewood Racks THE DETROIT AREA BMW DEALER GROUP .
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g ARCURE MOTORS, IHC. BAVARIAN MOTOR ERHARD MOTOR SALES
. All Your Building Needs 617 Detroit St. VILLAGE, ETD. 32715 Grand River
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