he ®bseruer & Eccentric

travel

e e e~

Mike Regulski coordinator/591-2300

4C% %(S,F,R0-8B) 108X}

Trends

Predictability
describes what

future holds

in travel

BY IRIS SANDERSON JONES

Chances are that in the next 10 years you will
seriously consider buying a vacation home, as an
investment and a status symbol. If you live in
one of the new households added to the United
States during the past decade, there is a one-in-
five chance that you are single and that your
travel habits reflect that.

If you are married, you probably have at least
two wage-earners in your family, prompting you
to explore more and shorter vacation trips,
sometimes with your spouse and sometimes
alone.

And if you are a kid, tough luck; there aren’t
as many of you around anymore and your par-
ents won't necessarily take you with them when
they travel.
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1 heard a lot about such changing trends when
1 attended the 25th annual convention of the So-
ciety of American Travel Writers in Poland re-
cently.

The source was a speaker named Arthur Sha-
piro, senior vice president of the advertising
firm of Yankelovich, Skelly & White Inc., who
flew from New York to give us a Iook at an in-
depth study done for the travel market. -

Shapiro’s firm represents such accounts as
American Airlines and American Express; they
spend a lot of money trying to figure out your
future travel habits.

ALTHOUGH TRAVEL is slipping for the first
time in 10 years as a measure of the good life,
according to Shapiro, the Me Decade is definite-
ly not over.

“The_movement towards conservatism and
tradition in politics is definitely not reflected in
Iifestyles,” he said. “People who were raised on
traditional values are moving back towards
traditional values to some extent, but those who
were not raised on them are still living by the
philosophy of entitlement.”

Americans raised on the work ethic saw the
American dream come true after World War 11,
prompting them to adopt what Shapiro calls the

Music is in
their blood

The flags of 36 nations hang above the bust of
Chopin during the international Chopin competi-
tion here in Warsaw. On the stage, the grand
plano bristles with microphones as a young man
from France begins to play.

He is the only moving object in the concert
hall. In the audience rapt music lovers face for-
ward across the parquet floor and over the.pol-
ished balcony rail. .

This is no high school competition of young
pianists but a kind of world series of young con-
cert pianists in the making.

The 180 contestants play five pieces of music
each in recitals that spread across several even-
ings. Thirty-four of them were from the U.S., but
none of the Americans were playing during the
evening I attended, the third of the competition.

1 am here by accident. I knew this prestigious
| piano competition was on in Warsaw but it nev-
er occurred to me that I could get tickets so I
didn't try.

Tonight, when our tour-bus returned from
Zelazowa Wola, Chopin's Lirthplace, I walked
into the concert hall just in case. There were no
regular tickets but, reluctant to give up, I fol-
lowed the beckoning finger of a ticket collector
up the white marble staircase.

With a little German and a little French, I
learned there were tickets for standing room.
-] Upstairs, another firm but kindly ticket collec-
tor used his hands and his feet to tell me in Pol-
ish that I could enter the hall until the next con-
testant began.

He directed me to a nearby television set,
*I where I watched the contestant, a Rumanian,
finish the last half of his recital.

INSIDE, WHERE we lined single file against
the wall, we watched and listened as a young
.| Frenchman played. Even good music can’t com-
.| pete with aching feet and an armload of coats

.| andbags, however, so at intermission I moved to

"] the doors facing the large center aisle. I staked
out a place where I could lean comfortably

2| against the doorframe.

Within minutes I noticed that a Polish woman
was beckoning to me from a nearby seat. When 1
-1 did not understand her, she wordlessly extracted
a folding camp stool from her large purse. I set
it up gratefully in the aisle.

By the next contestant, a young man from
Taiwan, I was'waved to seat by another friendly
.| Pole whose companion was leaving.

8:
“1 1 sit her now- with all those perfectly still

heads in front of me, while a Chinese woman
| pianist makes deep velvet sounds on the piano.
‘| The audience, which is rapt and silent during the
music, does not meve at all until she pauses be-
|| tween pieces; during the pause, they all clear

|| entire recital is finished.

1 cannot judge the quality of this exquisite
musie. Nor do I want to. The flowing blouse on
| the arms of the Chinese planist make a composi-
|, tion of its own as the sleeves move back and
’| forth across the polished piano. All those 38

/| standards are among the highest in the world.

| ‘The next time you make a Polish

of affluence. That meant raising chil-
dren less strictly, acquiring a lot of tangible pos-
sessions and working even harder.

‘Their children, who learned about individual-
ism and self-fulfillment, moved us from there
into the philosopy of entitlement: If I want it, I
deserve it, and I should have it, not How much
does it cost a month? .

The philosophy of entitlement, the right to
rich, full life, combines with other factors to
have sdme interesting effects upon travel. Those
other factors include changing economics,
changing family units, a new respect for time
management, a new cautiousness, a changing
sense of our sophistication and a population that

is getting older, less married and less child-cen-
tered.

Changing economics means we are investing
more time and money in our residences. The va-
cation home not only is back, it is becoming a
status symbol..Entirely new kinds of families
are taking more and shorter vacations.

THE NUCLEAR family describes'a unit con-
sisting of a husband who brings home the bacon,
a wife who stays home and two or more chil-
dren. That family was once 70 percent of the
population; today it is 17 percent.

There was a 9 percent increase in the popula-
tion between 1970 and 1979, but single house-
holds made up 20 percent of the increase in
households during that decade.

Yankelovich, Skelly & White learned that only
4 percent of the people questioned wanted to get
rid of the family, however. Most of them just
wanted a new kind of fmaily. The future will
hold more childless martiages, a smaller num-
ber of children in the average family, more
transient households, more homes with two
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wage-earners and less focus on the
role by women.

Most of the people in those new kinds of hous-
holds wanted a new kind of leisuré, vacations
without the children, different friends, separate
social functions, separate vacations and sepa-
rate bank accounts. Peole will still travel in cou-
ples, and with children, but they will travel sep-
arately as well.

The most fundamental social change seen in .

the 1970s, the role of women, will have the most
effect upon travel. Male-female roles are blurr-
ing and the new questions are Who has the time
to clean the house? And who has the times to go
on vacation?

ALL OF THAT makes us look like a very ex-
perimental, pioneering people, but the survey
shows that we are actually getting more cau-
tious in a way that affects travel. We are less
inclined to the exotic destination, more inclined
to the well-known place.

We want low-cost experiences and less
pioneering, which means more value for less
risk: extended bus trips, more vacations with
friends, more package tours.

At the same time, we have a new sense of our
own sophistication. Elitism used to mean the dif-
ference between the haves and the have nots,
but it now means the difference between the
blue collar worker and the new rich.

We want to be sophisticated but we don't want
to work very hard at it. We are inclined to afflu-
ence and education, not to love of learning or in-
depth culture.

So here we are, folks. We are older: between

1975 and 1985 there will be 8 million less people
between 5 and 19 years of age. We mistrust in-
stitutions, including travel agents and the travel
industry.

The role of children has changed.

We're more sophisticated, or so we think, and
more cautious. We have more money, because
both mates often work, but we don't have time
to spend it except in short spurts. When we were
asked our Gpinion, 68 percent said credit cards
should be controlled because we are all too weak
to control ourselves. At the same time, 50 per-
cent of us favored buying now because it will be
more expensive later.

If that is contradictory, contradiction is also
part of the changing American character, ac-
cording to the Yankelovich accounting.

“One of the most important things we learned
about the American people is that the same peo-
ple are watching both ‘Charlie’s Angels’ and the
‘Lehrer Report’ on television,” Shapiro said.

The survey shows
that we are actually
getting more cau-
tious in a way that
affects travel. We
are less inclined to
the exotic destina-
tion, more inclined
to the well-known
place. We want low-
cost experiences
and less pioneering
. . . more vacations
with friends, more
package tours.

4 Nights in Waikiki

3 Nights Kauai Surf

3 Nights Maui Surf

2 Nights Kona Hilton
1Night Naniloa Surf, Hilo

years
offers that

escoried tour.

13 HOTEL NIGHTS IN HAWAII-ESCORTED TRIPS

$SUNDAY DEPARTURES-January 4 thru Decembes 27,
THURSOAY DEPARTURESan, Feb,

Carlon Tours Is @ worid keader in lour operations. Over 53
‘experience o the Hawaian lslands. I is what Carian

It gives you a vacalion you will ever forget, Cartan

fravels within fimiled sz groups. You have freedom ta do
what you want when you wan! i Vzation
many enjoyabla activiies. You so have the securiy of an

avacal

CALL OR VISIT YOUR LOCAL TRAVEL AGENT FOR MORE
INFORMATION ON CARTAN'S FOUR ISLAND HOLIDAY
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FILM SALE
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SAVE ON WHAT MEMORIES ARE MADE OF...

Fox Photo puts Holiday
memories on sale!
Foxprint Color Print film S8
110, 126-12 Exposure $1.09
110, 126-20 Exposure $1.43
135-24 Exposure $1.59
Foxprint ASA 400 Film
135-24 Exposure $1.89
Kodak Slide and Movie Film Flash Sale
Kodachrome (KM, KR) Flashcubes (12 flashes) $ .99
135-20 Exposure $2.59 Flipflash (8 flashes) $1.41
Super 8Movie FlmKMA 464 $4.49 Magicubes (12 flashes) $1.34
Super 8 Sound Movie Film
ELAS94 $7.59

, 1981
Mar, Oct. and Dec. 178 2, 1881

Kodak Ektralite 10 Outfit

Kodak's most popular pocket camera- buitin

and wrist strap

FOX PHOTO
SALE PRICE $28.88

and st y
warranty- outiil complete with fim, batteries

Ye i
atterrenate *18.88

1. There is good organization of

their throats and move their feet for the few.
seconds of silence, There is no clapping until her~

*Save memories and money.

$10 REBATE

from Fox Photo
on any camera you buy. (Excluding
instant and movie cameras}
Here's how to collect:

1 Buy any 110, 126 or 35mm camesa in the -
» store.

2 Bring in threo rolis ol film lor developing and

Bring your rolt of 110, 126, or 35mm color print
flm {full trame G-41 process onty—includes ab
‘poputat film) for developing and prnting to &

Get your pictures back
tomorrow
orgetthem

The Quick-As-A-For*¥Guarantes.

‘| flags fly above the respectful affectionate atten- -
| tion of the people of Warsaw whose musical _

| joke, come with me in your mind to this concert

hall in Warsaw, rebuilt here in the 35.years since *
| World War II by a people who love and under-
| stand music.

= printing by March 1, Your friendly Fox store Fox Phol il store, Mond: h Thurs-
Contact any m TRAVEL | HUDSON'S TRAVEL has the exact detais. " . betor b aformoon, o, ek your
Sliiene stavice SERVICE friandty Fox stare for exact ime.) Your piciures
e, e 3. o R E Tt
s o 5141 ing holidays. L, your ofder is !
Farmington Hills 851-3500 | NORTHLAI 569-5
. DOWNTOWN  223-2300
Office Birmingham 842-1710 USE YOUR HUDSON'S 10 Convenlent Plymouth Area Locations To Serve You!
Falrlane 5334500 HARGE PLYMOUTH DEARBORN HEIGHTS INKSTER #4651 Washtanaw
) 832 West Ann Arbor 25604 Michigan Ave. 30200 Cherry Hil REDFORD TOWNSHIP
Plymauth Livonia 4210820 Birmingh Trail 3233 Tefegraph Ad. NORTHVILLE eBeech-Daly &
ymol Woatland 5224220 rmingham ,BIRMINGHAM «Colony Park S/C. 2300 North Center Grand River
Plymouth Travel : Royal International 3636 W. Maple Warren & Garling PITISFIELD TOWNSHIP  SOUTHFIELD
Consultants Bloomfield 851-8022 Travel Service *Greenfield Plaza
479 8. Main Strest | Greenfields Mite s9-2272 | 31455 Southfield Rd.
455-6600 644-1600
Troy 528-3880
Oskland County
Rochester Waest Bloomfield . |
Travel Travel Plus TRAV&*M
919 W. University 6685 Orchard TRAVEL AGENCY INC. .
. 1-7762 Lake Rd.
851-2402 204 W. Fourth 8t.
) ¥ 566-8338
For every moment worth a memory.




