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Businessmen
voice gripes
on economy

By SUZIE ROLLINS-SINGER

“We're saying interest rates aren’t a
way to control the economy.”

That's just one of the many com-
plaints heard last week at a brain-
storming session of almost 100 local
men and women who own small busi-

nesses.

They griped about soaring interest
rates. They grumbled about high insur-
ance costs. They deplored government
regulations. They lamented about
scores of other economic uncertainties.

And in the end, they offered ideas the
Michigan Department of Commerce
could use in helping solve their prob-
lems. .

This workshop at the Truy Hilton Inn
was the seventh in a series of 12 con-
ferences conducted around the state hy
the commerce department.

The forums allow business people fo
vent their frustrations and the com-
merce department to gather sugges-
tions for improving the small-business
climate.

Various sessions thmughoul the day-
Tong gathering focus on specific issues
such as taxation, insurance, business

$50,000 or less loans is virtually impos-
sible,” Bruce Raobertson said.
“The feedback I've been getting on
savings and loans is that there is a lack
, of personnel who make small-business
loans unless it's a commercial real-es-
tate venture.”

Robertson said commercial banks
are the only lending institutions which
would discuss loans to small business-
es. But those loans ave still hard to ac-
quire.

“The supply of money should be tied
to something other than the interest
rates,” another business man suggest-
ed. “With interest rates at 20" percent
no one can even buy new equipment.”

Others pointed to the need for a bet-
ter method of spreading news about
loan programs to the public as a poten-
tial solution.

Some complained about the amount
of paperwork that goes hand in hand
with government loans.

“If people want an SBA (Small Busi-
ness Administration).loan there are a
100 papers to fill out. We need a quick-
er system,” one person said.

OTHERS SUGGESTED expanding
for business. More deduc-

incentives, training, international
trade, capital availability and govern- -
ment regulations.

Delegates attending the sessions
draft propasals outlining their major
concerns. These lists will be sent to
Gov. William Milliken in February af-
ter the 12 forums are completed.

AT THE CAPITAL-availability and
state-taxation workshop, the hot topic
was high interest rates. The small-busi-
ness leaders said it was “extremely dif-
ficult” to obtain financing for loans un-
der $100,000.

“I'm a financial specialist who works
with small businesses, and trying to get

tions and tax incentives were the an-
swers to improving the business cli-
mate.

Newly elected state Rep. Doug
Cruce, R-Troy, called the whole forum
a farce, saying Milliken already knows
the problem of the small busii
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DEBBIE MARSHALL of Birmingham was ap-
pointed director of sales for Northfield Hilton.
She was sales manager.

ROBERT FILIGHERA of Southfield was pro-
moted to-vice president by the Michigan Mutual
Insurance Co. with home offices in Detroit. He
was assistant vice president in the claim depart-
ment. -

RICHARD LOEDING of Birmingham was
named divisional director of materials manage-
ment for Detroit Diesel Allison Division, Gener-
al Mators Corp. He had similar responsibilities
at GM's Packard Electric Division in Ohio.

DONNA VANDERBERG of Troy was pro-
moted to vice president at Manufacturers Na-
tional Bank of Detroit. She was an account offi-
cer in the metropolitan loan department.

TIMOTHY HOPKINS of Troy was appointed
to officer status as a corporate banking officer
at Detroit Bank & Trust. He has been with the
bank since 1978.

DOROTHY LINDEMAN, owner-broker of
Lindeman Real Estate of Beverly Hills, was in-
stalled as president of the South Oakland County
Board of Realtors Women’s Council. Vice presi-
dent is ROSE GOREN; treasurer is SARAH
WHITLOCK; corresponding secretary is JUNE
GRIFFITH; and recording secretary is SYLVIA
JONES.

SEYMOUR FEUER, Bloomfield Hills, group
vice president, Ex-Cell-0 Corp. of Troy, as-
sumed responsibility for the aerospace, Cadillac
Gage, Remex and Plastics Components Divi-
sions. Hé was a group vice president for the Da-
vidson Rubber and McCord Gasket, Heat Trans-
fer'and Winn divisions.

GINO GIOCONDI of Troy was named direc-
tor of Chrysler’s service and parts sales division.
He was executive assistant to the executive vice
president, sales and marketing. .

MARY BETH WELTON of Birmingham was
appointed special representative in college mar-
keting and promotional activities for the Stroh
Brewery Co. She was a hospitality and tour
guide.

MARY SWICK has joined Grossman & Associ-
ates of Southfield as a media suyervlsnr She
was a media buyer with Si

GERALD HOOPFER was named general
manager and associate broker at Howard T.
Keating Associates Inc. of Birmingham. He is
responsible for the Bloomfield Hills and Lake
Orion offices. He is president of the North Oak-
land County Board of Realtors.

DAVID KENNEDY of Troy was named mer-
chandising representative for Stroh Brewery Co.
He was with the markeung staff of Chrysler
Corp.

CARL RASHID JR. has joined the Butzel,
Long, Gust, Klein & Van Zile. He was assistant
corporation counsel for Detroit in charge of tax
and finance.

JACK DYRKHOUSE of Troy was appointed ex-
eculive vice president of T.O.P. Inc., a Troy-
based life investors subsidiary serving credit
unions nationally. WILLIAM KUNNATH was
appointed chairman and chief executive officer.

JACK TEMPLE was appointed executive di-
rector of the Great Lakes Fabricators and Erec-
tors Association based in Southfield.

JAMES BEERS has joined Grossman & Asso-
ciates as executive art director.

JOHN SHEA of Southfield was named vice
id

GENE BORDINAT of Birmingham resigned
after 20 years as Ford Motor Co.'s vice presi-
dent of design. DONALD KOPKA of Bleomfield
Hills will succeed Bordinat. Kopka was execu-

tive director of advanced and international de-

sign, administration and color and trim.

GILBERT TESTA of Rochester joined R.J.
Baker Adverhsmg of Troy as vice president/ac-
count supervisor. He was vice president with
Baker, Abbs, Cunningham & Kiepinger Advertis-
ing in Birmingham.

t keting of Electric Auto Corp. He
was a sales and marketing executive with Gen.
eral Motors.

JON DADY of Birmingham was appointed
vice president of the NBD Troy Bank.

CHRISTOPHER NEENAN and JAMES CAL-
LANAN of Troy were named senior consultants
at Touche Ross & Co.

LYLE DAHLBERG of Troy was appointed as-
sistant trust officer in the trust division of the
National Bank of Detroit.

Cruce maintained there was nothing
the group could do but express their

concerns to their who are
also aware of the problems.

“All of the problems discussed today
have to be solved in the Legislature,”
Cruce said. “This (forum) may be a
place just to ventilate concerns.”

‘Condo conversions

to rise through 1985

2 Condominium conversions will con-
tinue to increase through 1985 due to
the growing desire for home ownership,
according to Warren Deck.

Deck is president of Condo-Mart Inc.
of Farmington Hills, a worldwide ser-
vice which helps home buyers relocate
in North America and overseas.

He said that while 59 percent of the
366,000 conversions of rental units to
condos since 1970 have occured in 12
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large metropolitan area, evidence
mounts that conversions will expand
into small cities.

He based his prediction on a recent
study by the Department of Housing
and Urban Development which re-
vealed:

@ About half of all cunversmns have
been in the suburbs.

® Conversions do not signal dis-
tressed rental markets.
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FIRST OVER AL

Newsweek leads 2/ U.S. magazines in a// four major categories of

automotive advertising.

AUTOMOTIVE 1100
Jun.Sept. 1950

NEWSWEEK
Road & Track
Sports llustrated
Car& Driver
Time

Business Week
U.S. News
People

“The New Yorker
Fonune

372.79
361.57
34535
327.88
298.81 B8
266.69 |
253.68
225.18
184.11
149.65 |

Bemnpwinn

The table at the left gives the latest
ad page totals (January-September
1980) for T-100, the PIB automotive
category that includes all the others.

Newsweek, the only magazine in
the last ten years to have held this 3rd
Quarter lead in all four categories, has
now done so three times.
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CHlMNEYS " COMMUNITIES, M 1. NEWSWEEK 31845 [ 1. NEWSWEEK L NEWSWEEK 16251
Roofs A 7 2 Time | 272.75 |l 2. Spons Hlustrated 2. Time 142,65
Cleaned I 50 DIFFERENT - stgm\musmcd 247.67 {lmc\l 3. TheNew Yorker  137.33
Lt re i 4 US. News 21899 o . U.S. News 4. Busit Week 119.63 o
« Screened * Repalred FLORIDA HOMES . Business Week 186.36 # 5. Pcople o [ 5 Cork Diver 111.00
> * Re-Roofed . TheNew Yorker 18411 B 6. Business Week 97 M 6. Road & Track 107.55
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« Built New 8. Car& Driver 152.32 B . Car & Driver 8. U.S. News
DETROIT. . Road & Track 13171 [l 9. Road & Tiack 9. Scienific American
). Fortune 116.31 . Fortunc 0. Farune

Now you can preview what
living in Florida is like, with- *
out going to Florida. General
Development, one of Florida’s
leading community developers,
can show it all to you at its new
Florida Information Center.
50different ways tolive
in any of five lively communities.
If you're interested in single-family
homes, villgs, mobile homes, for
purposes of relocation, retirement,
vacations, or even a tax shelter,
drive to Florida this afternoon.

General Development
Florida Information Center

" For information call:

Dirsctions fo The Florida Canter: ! N

Drive fo porking area of Wanderland Center in
Livonia at Plymauth Rd. ond Middlebelt (Center
faces Plymouth Rd.)
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