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Business t

road eleciric strestcar travelled Or-
chard Lake,
numbers from

SOME IMPRESSIVE r
the city planner’s office quantify tbe
recent in the F: area,

From 1960 to 1970, the population ln
Fi Hilla (then F:

‘armington
Township) exploded 83 percent to a to-
tal of 48,694. It groew another 19 per-
cent from 1970 to 1980, to 58,076,

Farmington's population of 10,329
ollmbed 6.8 percent in that decade, to
11,085,

In the same perlod, the number of
housieg units in Farmington Hilla in-
creased 59.3 t, from 13,610 to
21,522, It jumped 18.9 percent in Farm-
ington to §7,922. )

Since becoming Farmington Hills®
¢ity planner In the mid-1970s, Richard
Lamp! bas listed 61 new resideatia), In-
dustrial and

akes a shift north of ‘eXpres_sway. =

ingtos and Farmington Hills, .
COMMERCIAL AND jndustrisl
wih resldential

Within the past 10 years, Texas In-
struments, Manufacturers Hanover
Mortgage, Jervis B. Webb, Tally Hall,
Hunter's Square, and the Quakertown
Medlcal Building bave been bullt {n the
city’s north eod.

Additiopal offlces are planned along
the 1898 corridor south of 12 Mile
Road and along Northwestern High.

way. ; .
It representa quite a chenge from the

His figures show that by 1980, nearly
200 businesses had sprouted up be-
tween 12 and 14 Mile Roads on Orchard
Lake Road, Forty churches and 21 re-
tall shopping arcas were serving Farm-

F ares of 1838, when land
originally prized by Indlans a3 a hunt-

ground was occupled by 20 Quaker
famllies, five flouring mills run by
stone, water and steam; two saw mills,

U-M to offer arts-business degree

University of Michigan has ap-
proved a new Joint degree program
botween the School of Music and the
Graduate School of Business Adminls-
tration.

gers for the board spectrum of ca-
reers which utilize a combination of
music and business skills. Example of
management of administrative ca-
roers In arts center director, and de-

The program, to be
through the twa schools, leads to two
dej : master of business adminis-
tration and master of musie in arts
administration.

“The objective of the program,
which wi)l require no new courses or
resources of any kind, is to prepare
qualified adminisirators and mana-

offlcer,”" to the
deans of the two schools.

“The applicant must hold the bach-
elor of music or bachelor of muslcal
arts degree from the U-M, or equiva-
lent, and must have completed at
Jeast one course in principles of eco-
nomica and at least one course In col-
lege-level mathematles.
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of
Only poor economic
curtatled

malnder, according to Calrna,

{o three years behind. 1
off we'll contlaue to grow and the
whole area will be utilized.""

possiblity of rural areas remalnlng
thelr natural state for much longer.

want land for borses or orchards,
you've got to buy it. People just can't
afford to keep an applo orchard or &

two stores, two physiclans and one  The development boom In Farmiag-
druggist. .

ton Hills has not deprived other areas,
saldLampl, .

] don’t know that we've taken that
much business away from other places.
The new commercial development has
helped accomodats the residential de-
“T'd say the recesaion has put us two velopment.

once it's . “IF DOWNTOWN Farmington's
been hurt, it's boen by (Novi's) 13 Oaks
Mall, which offers people plenty of
parking and alr-conditioned stores,” he
sald. . .

Cairns remembers how worried peo.
ple became about Farmilngton when I-
98 was bullt in the 1950z, .

“Grand Rlver pulled a lot of tratflc,
and the freeway cut that off. Farming-
ton sctually dled, “But graduslly it

1T TOOK until 1980 for 91 percent
Hills to loped.

tions bave
the development of the re--
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1 think It will remaln viable. It at-
tracts from the surrounding ares south
of 10 Mile Road — particularly Inde- *
pendence Green (Apariments) Mulr-
wood (Apartmenta and Terraces); and
Chatham Hills (Apartments).

“Plua they work at it,"! Calms sald.
“They've apruced :r and landscaped
the center of town alo
and they really draw with the Foun-
ders' Day Fuﬂ..l;:l. ‘Any t.:m;z you can wr
bring that number of people in (o sca @ | 1t worct o ine condbons slaled v ine sppicasis
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Even Calms is surrised by the
amount of development In the Farml.
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The .
Farminaton Gbgerer

and The Farmington/Farmington Hills

Chamber of Commerce
are proud to present a

Free Advertising and Marketing Seminar

v ) at the Hollday Inn
10 Mile & Grand Rlver
Thursday, October 28, 1982

Charies A, Mousct's Saminar is o highly
acclamed and very (nformative program. The

1estimony 1o Its vaius is found intha technigues 8xparionce s an ac agenc)
IS on and ou

Charlle, as he prefers to be called, has vast

CHARLES A. MOUSER
Advertlsing and Marketing Consultant

jonarate feodback, empalby and enthuslasm.
y ditecior, in s His n- o £

andin

thatcan
A personal and business level,

Chatles A. Mousar, an international
advortising-marketing consuliant with more ihan
28 years of sarving the graphic
(ndusiry, 15 the auihor of "My Customars Won't
Pay Fot It." Mouser has sludied ot Prati (nstitule,
Euroka College and Cornell University. As anartist
{or the Department of Defonse, his duties Included

y

1raining motivation. During

saminats

he hos inspited mote than 5,
have esch paid $125 per ang 1o attend his
the U.G..

Inaddition 1o baing 8 “walking encyctopedia
of advertising Information,” Charlie i

yday language
of contemporary advenising practices Impart &
thorough You will leave the
Seminar feeling good about yoursalf and yout
Job...enlhuslastic about your work and sager 10
tackie the 10ugh PIOSPOCS you may now be
avoiding. When you attend this fzee seminar you
will benplit your business by being more Informed

saios
the post several years,
000 who

A. and Canada.

rson. He

art dicector of the Supreme: olihe
Allled Powers In Europe.

porceptive, dynamic and
has tho unigue ability to mot

Part One- 8:00 a.m.11:30 a.m,
FOR STORE OWNERS AND MANAGERS

8:00 a.m. --Informal Discussion
8:30 a.m.--Retall Management and
Advertising Seminar

Part One of the Seminar {8:30- 11:30)
is conducted specifically for retail owners and
managers. During this Intormal sesslon, you will
hear how and why advertlsing works...mare
important, how to get the best return on your
investment of your advertising dollars.

Some of the topics include:

+Why advartising can’t make sales...the

merchant's responsibility Is selling.

+The purpose of advertising (lowering the unit
cost of selling) , the effects of advertlsing and how
to effectively accomplish both principles.

»How to set objectives and goals that you

want to obtain, and then finding the right road
map to foliow,

+How retail merchants can and must conduct
and use simple market research to bolster
advartising efiectivensss.

« Plus many Insights Into specillc advertising
strategles for varlous types of retall businesses.

You and your employees will be excited about
the prospects of greater, more profitable business.

7

about cusiomer neods ond buying habits of today.
tvale his audisnce —

Part Two-7:00 p.m. 9:00 p.m.
FOR RETAIL BUSINESS PERSONS

From 7:60-9:00 p.m. is most important for

gour retail sales personnel. Only 7 % of shoppers
uy strictly on price. Most shoppers go to siores

they like and with any luck buy something. Most of
us foday are just order takers.

This session is scheduled for your
convenienca in sending as many people as
possible to *'get down to the business of selling."

S You will learn why you never say, ‘'May | help

you?" And how to remedy the fact that 80
non-buying customers are turned off by
discourtecus sales personnel. .
Learn how to question your customers to
allow them to buy the afagropdala merchandise. :
Retaiters will find If the customer keeps his &
mouth shut they will go broke. Discover howtosell = "
what the buyer wants, not try 1o sell what you jike. ’
This part of the seminar Is Invaluable, )
Each of us spends thousands of dollars each
rear onmerchandise, advertlsing, rent; etc. —Isn't
. It about time we make our sales personnel
qualilied, tralned professionals?

of

For Your Free Reserva !Ic;; ’
or More Information Please Call |
' 474-3440 '
or 591-2300 ext. 243
MAKE YOUR RESERVATION TODAY .

THIS IS A EREE SEMINAR




