Flashy or subtle

Signal your message with color

By Jeanne Whittaker
statf writor
., AS A CHILD, you lcarned redheads don't wear
red. I you stiil belleve thls, you are a

3 “tradltional.”

A You love huge, brilltant bracelets, and
your favarite sllky undergarments arc red. You are
on “avant garde.”

So says beauty expert Adrien Arpel, who will be
at area Hudson's stores thls weck to discuss eolor,
beauty and fashion.

The polnt s, says Arpel, her seminars are de-
algned to dlspel some of the myths and misconcep-
tiona about how color influences makeup and cloth-
ing. The appearance of so-called colorists on the
fashlon scene several years ngo totally confused ev-
eryone, she says.

“Four years ago the atores were golng crazy be-
cause peaple were coming in saying they were o
“winter” or same other season,” she said, “They
came in with thelr little color swatches and de-
mapded that the stores show them something in
those colors.”

‘Never mind, she says, that the colors the women
wh}ilnd were frequently out of season or even out of
atyle.

So, says Arpel, some of the natlon's largest cloth-
ing chains asked her to put together a program to
traln women totally in color.

-THE 90-MINUTE seminars that Arpel presents
this. week are belng broken up Into 30 minute seg-
ments, the first featuring a lecture about what
behavioral selence research on color has revealed.

*They aren't doing this just for fashlon, but for
mental health,” she sald.

Participants will also take a color personality
qulz that will divide them by color personality type
between “traditional” and “avant garde,” a subject
that Is the successful author and beauty expert's
nowest Interest.

.1 can spot them just by looklng at them,” she
sald. “But { want them to sce f for themselves,”

The second 30-minute segment will include a
fashion show designed to show women how color
affects their appearance. The final segment will

Fickle fashion
follows famous

:About the only safe prediction that can be made
about fashlon is that It Is totally unpredictable.
Whit's “in" today almost assurcdly will be “out”
tofnorrow.

‘Fashion changes have been oceurring on a regu-
far basls since about the 13003, and many were in-
spired by a prominent figure.

In the mid-1800s, King Louis XIII of France be-
gan wearing a wig to hide his baldness, and faskion-
abe Frenchmen took to shaving their heads so they
could wear a wig.

{feature o complete makcover of someene selected
from the audlence.

The next part of the program, she says, takes
place when women make a personal appolntment
for an indlvidua} analysis at & later date. In private
sessions they recelve a complete facial, including a
vegetable peel, electric brushing and vacuuming of
the skin, followed by a collagen mask, and band
{reatment.

BY THE time she has completed the semlsar
and her private appolntment, says Arpel, she will
be equipped to shop for ber colors no matter where
she I3, The “show me, teach me* format, she adds,
makes it possible for women to (ind their own col~
ors whether or nat they choose Arpel products.

During the scminars wemen will learn that theve
is more to [dentifying personal colorlng than slm-
ply finding out which shades complement them the
most. Explalns Arpel, each color Imparts a dellnitc

message,

Behavloral research, she says, reveals that colors
such as red, blue and yellow, the peimary colors,
connote youth. These are the first colors a chitd will
grab from a blg box of crayons, she says. “They
glve off youthful vibes,”

Just as red, blue and yellow signlfy youth, she
coptinued, medlum blue and medium grecn are
calm, serenc shadea good for borrowing money or
breaking off a romance; and fuschla gives off sexy
vibes, “It's a great, sexy evening color,” she sald.

“Red,” sald Arpel, “is a power color, It always
relates to electricity, Light is red, red hot.”

Knowledgable women use color to their advan-
tage, she explalns, How many women arrive in
court for a divorce hearing wearing somber shades
of black, little makeup and few acecent picces of
Jowelry because thelr lawyers told them to, she
asks?

Instead, says Arpel, wine Is a perfect dlvorce
court color, because It Is a softenlng of red, the
pawer color. “You get what you deserve,” she sald,
“In wine you look like you're supposed to be taken
care.”

1f you look like you're used to living on almost
nothing, she warns, you'll probably get almost noth-
ing.

EQUALLY IMPORTANT, says Arpel, is deter-
mining whether a woman's complexion Is sallow or
ruddy. Sallow skin has a yellow tone, “Put a yellow
tone In her halr and dress her in yellow and she'll
look like a great big banana,” she cautloned. Ruddy
akin Is red toned. “She'll look great with a gold tonc
in her holr,” she said.

A complete Adrien Arpel seminar and assess-
ment conslsts of two parts. The {lrat Is an overview
lecture and demonstration of how color can lteral-
ly change a dl;nh woman Into a dazzler, The sccond
3 scheduled late:

rata (] .l
Is valued at $100, but priced only $22.50. Included
with the In-depth look at the messages color
transmits, the facial, a color analysis and demon-
stration of makeup techniques are carry-home

itemns such as a faclal portrait indleating arcas
where colors included in a makeup-by-number kit
are to be applled, plus a awatch of the client’s 15
best colors for mistake-proof shopping.

Arpel says the compact makeup-by-number kits
contaln all the products a woman n to do her
complete face. Each atylish black case contains a
blusher, powder, two eyeshadows, shader, under
Hipstick stabllizer, four lipstick colors and Up mols-
turizer, selected for sallow or ruddy “traditionals®
or sallow or ruddy “avant gardes.”

Notlng women's fear of an unknown, ahe says, "1f
she can count to 10, she can put on a perfect face.
She gets her face lo a case and a pinup portrait to
tell her how to put it on.”

Arpel says she has worked since the age of 17 to
take the mystery out of creating a beautiful face.
*“Thls i3 an Industry that docsn't address 98 pereent
of women,” she sald. “It used to be that women
went Into a store with a picture of a movie star,
Women today want to look like themselves, only
better. .

*My question ts why intimidate them? I believe
In glving them informatlon that they can under-
stand, My seminars and clinies sell hetp.”
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