Raphael’s serves kids
slice of French cuisine

By Julio Brown
statf writer

Kelth Famle and his staff prepared a
meal for them.
“They really got into heiping these

.+ French Club at Ing-
ton High School didn't make it to Paris
Monday night. They still got to sample
French culsine, however.

The students, ninth through 12th
graders, met Monday at Raphael's at
the Sheraton-Oaks in Novi, where chef

kids. French cooking,”
teacher Karen Gearhart sald of the res-
taurant’s staff. “I think they'll leam a
lot tonight."

Gearharl and fellow teacher Mary
Wildt serve as advisers to the school’s
French Club. They accompanled the

students to Raphael’s Monday.

“Thesc are the members of the
French Club who are here tonight,”
Gearhart sald. “Its purpose [s to have
fun with French, We teach French food
as part of our French lessons,”

THE STUDENTS HELPED lo offsct
the dinner's $25 cost by selling candy.

“I think practically everyone here
tonlght sold candy,” Gearbart sald. A
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total of 38 students attended, “because
of the seating, It only seats 42."

The students go to at least onc
French restaurant cach year. This was
their flrst year at Raphael’s, Gearhart
knows Famle, the chel, who 1a a 1978
graduate of Farmington High School.

"“They thought It would be kind of
neat to glve a dinner for the kids at
cost,” she said.

“We find that French restaurants are
rather pricey. They know that ahead of
time, 5o they were working for this.
‘They’re all very excited about it."

The tax and tip were patd out of

Che! Koith Famie concenirates on providing a
perfact meal for Farmington High School stu-
dents. The students, members of the school's

Franch Club, ate dinnar Monday at Raphael's at
the Sheraton-Qaks in Novi.

Ploase turn to Paga 8

Patricin Arbour balances a tray full of dinner plates, while en route
1o the tables ot Raphael's at the Sharaten: Szl In fovl. Studants
trom Farmington High School sampled the restaurant’s cuisine
Monday night.

Glycscn ware among the Fermmgleﬁ High School studcnty who
sampled the culsine Monday at Rapizel's.

Patricla Arbour sarves roast with 1 'c
antree, to Alexis Willthnganz. Atexis, Irenz Viohakis and Acistie

First Lady works to
revive state pride

By Susan Rosiok
stali wrltor

“Tourism ls a strong and Important segment of
the economy — lt's number two or three

Michlganians have a Iot to be proud of and palnt-
Ing out these sources of pride is one of the pleasant
tasks that Paula Blanchard, wife of Mlchigan Gov.
James Blanchard, has adopted.

Blanchard, who serves in an unpaid positlon as
adviser to the director of the state department of
commerce, belicves that revitalizing state pride Is
one of the keys to marketing Michlgan.

That's the message she delivered last week to
more than 160 people altending a program spon-
sored by the Plymouth and Livonia chambers of
commerce. The program was highlighted by a
juncheon in Plymouth's Mayflower Mecting House
which featured Mlchlgan-made products.

“THE PROMOTION of pride is one of the most
Important elements and one of the most difficult
tasks,” said Blanchard who spends about SO to 40
hours a week promoting Michigan. In addltion, she
is worklng on a master’s degree In telecommunlea-
tlons at Michigan State Unlversity.

“Ivs difficult to market pride because it's so In-
tangible. But you know when It's there or when it's
missing.

“Sharing a posltive Imnge 13 a key to influencing
behavlor and lvatl to pi 5:
Mlchigan products,” she sald.

d d that

depending on who you talk to,” Blanchard sald,

She noted that consumers spent $11.4 billlon In
direct and indirect dollars here in 1984 and the out-
1ook for 1985, 1986 and 1967 is even better.

She safd Michlgan is a ploneer in travel and tour-
Ism promotion and that ncighboring states that
have seen how lucrative tourism is are “nipping at
our heels.”

“STATES AS FAR‘away as Massachusctts are
comlng into this market arca, We are going head to
head against $76 million in ‘unfriendly’ tourlsm
promotion doltars.”

She added, howver, that Michigan intends to stay
ahead.

In additlon to increasing the travel bureau budg-
et, Blanchard sald the department’s spending hablis
are changing.

“We're developing cooperative spending habits
and doing more research on the Impact of advertls.
Ing,” she sald.

Blanchard saluted the Plymouth and Livonla
areas for thelr contributlons toward increasing in-
state tourism, Among them she included Plym-
outh's Ice Seulpture Spectacular and Canadlan par

deal with pereeptions and that can pose a consider-
able challenge. For example, she pointed out some
of the common perceptions about Michigan — high
welfare beneflts, high state taxes, high business
taxes, high workers compensation rates.

“Each of these are and

value p! . Together they have drawn some
$1 million Into the lecal cconomy.

Others include the Plymouth Spring Art Festlval,
Livonia Spree, Plymouth’s Old Village and Livo-
nla's Greenmead.

“Not only have they drawn tourists but they assist

Qur concern is that perception becomes reall'l);.':
she sald, adding that “changes in pereé

in pride,” she sald.
Blanchard, who crcated the Offlee of }v:ichlgzm
F ol

P $:4
hind changes in reality and part of her marketing
startegy Is to update people's perception of the
state,

SHE POINTED out that the Blanchard adminis-
of ’ to/busi

Pr sal e Michi
gan products has received tremendous support for
the state community.

She sald that although it's impartant to ensure
that the automoblle industry remains strong,
is more than autes,” Her work on behalf

tratlon's If

products is an effort to increase fdenti-

ness climate Is a d approach. This In-
cludes:
@ Redelflning the state's role as o catalyst.

& Gettlng government out of the way of job cre- :

atlon,
@ Helping buslness help itsell.
L] the state’s

to higher
ducation thereby p the for the
Jobs of the future,
e Expanding job tralning.
d' of includes pro-

moting tourism, and Michigan-made products and
specinl events, such’ as Michigan Week and the
Michlgan Thanksgiving Day Parade.

°

of
fication of these products among consumers.

As part of this effort the atate lists some 8,000
state companles In a computer data base. A listing
is frea to companles who grow or manufacture
products here.

Other efforts include a federal procurement pro-
gram and International promotion which s target-
ing the Japanese and Chinese markets.

Blanchard noted that ono of tho most iportant
ways to promote Michigan Is word-of-mouth.

She urged others “to tell the secrets of Michigan,
“I hope I can count on your yes,” she sald.
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texture. And besides baing
cool and comfortable,
they're also on sale. Oh,
and one more thing. '
They're a greal Mother's
Day gilt Idea, Choose
from a selectlon of one
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