tomber 26, 1086 O&LE

L

HFarmington Gbseruer

business talk

A page of local business news

. By Llsa 8imon
staff wrltor

ROM GRAND RIVER Avenue,

a nonlntruslve sign heralds

. “Science and Things,” a small
store in a shopping center,

. When you approach the store — with

its welcoming, full-bodied skeleton just

. right of the door — a sense of mystery

and the unusual prevails,

Sclence and unusual gadgets make
up the store's stock, sald Steve Franks,
store manager.

Ecrie electronic mustc s softly piped
throughout the store, creating a mood
of mystery and the unknown. Every-
where one looks, there are tools for the
backyard or basement sclentlst of any
age or ability.

Dinosaur kits, mode) rockets, micro-
scopes, perpetual motion machines,

* decorative prisms and globes are all
shelved goods for sale.

“KIDS ARE too passive today,” said
Phli Padula, Sclence and Things owner.
"1 always felt kids should have more —
more than sports and television.”

A Southfleld resident and the father
of slx, Padula chose Farmington Hllls
in 1979 because of an instinct that “sci-
ence-minded peaple,” were In the arca.
He also owns an automotive design en-
gineering firm in Lapeer, and Vi-count
Industries, a tool di» shop In Farming-
ton Hills, Padula is a deslgn englineer
by Lrainlng.

While Padula is interested In mag-
nets, colls and fresno lenses — “stull
kids do in school” — Franks ls more
excited by astronomy.

Telescopes, ranging in price from
$99 to $23,000, constitute the majority
of the store's sales, Padula sald.

Most customers make telescope pur-
chases in the $900-31,800 range, Franks
?nld. Children's telescopes cost much

- less,

“WITH HALLEY'S comet coming
this fall, the intcrest in astronomy is
becoming more hectic,” Franks sald.
Telescope sales worldwide thls year
are the greatest In history, he added.
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a haven for scie

Scienco & Things’ Steve Franks shows off a real human skutl.

weekly astronomical observations at &

Detroit Edison site east of Plymouth,
Padula hired Franks two years age

to “bulld a decent depart-

alays,” Franks sald.

PROJECTS LIKE crystal radlos,
le lle elaborate

ment,” Franks said. A five-member
sales staff is on hand for explanations
and sclentlfle Input. Jon Warven, &
salesman, also deslgns chemistry ex-
periments and kits for Individuals and
science classes.

Items for sale in the store are de-
signed to stimutate the imagination.
“They're nlce rainy-day toys,” Franks
said.
“We try to appeal (o the child In ev-
eryone,” he added. “It's an unusual
business. No one is really taken with
the idea. That's why we appeal to a se-
tect market.”

There are low-power helium lasers
for optical cxperiments; ant farms;
worm, frog, and egg hatcheries; ar bio-
Jogical specimens for dissecting star-

Kites, plastic human anatomical mod-
¢ls, and bydroponics for growing plants
without soil are available, as well a5
space games involving unusual think-
In,

I3

“T try to stay away [rom role model-
Ing,” Franks said. i

The wlnter holidays spark the buslest
sales time.

“Parents arc out looking for think
toys, atlases, books and small tele-
scopes,” Franks sald. “We scll to
schools on o regular basis, and both
teachers and school systems arc eligi-
ble for discounts.”

Padula called himself “a frustrated
research sclentist, trying to do his biL.”
Although sales have increased cvery
year since 1979, the business bas not
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The store has 700 regular asirono-
my-minded customers. It aponsors

{ish, sharks, worms and fetal pigs.
“Chemlstry scts are one of our main-

coming along.”

short takes

If you recently opened a shop, captured an
award, earned a promotion or arc plenning a
new venture or project — and there's a Farm-
ington-arca business angle — we'd like to hear
from you so we can share your news item with
other Farmington Obscrver readers. This col-
umn appears twice & month, Send items to
Short takes, Farmington Observer, 33203
Grand River, Farmington 48024.

© FRESHFISH

Monahan's Seafood Market opened Sept. 13 in
Farmington Hlils.

Six years ago, when Monahan's Seafood Market
opened in Ann Arbor, the owners committed them-
selves to quallty and service. Pooling their years of
experience in the food industry as restaurateurs,
they developed a seafood market with an extensive
selection of fresh fish.

“We want people to cujoy flsh as much as we do,
and we're doing everything possible to meet every
Xind of fish need,” said Frank Carollo, an owner of
the new Monahan's in Mulrwood Square.

The new market will sustain the Monahan tradi-
tlon of offering a variety of fresh tish and seafood.
By the time you walk out of our seafood market,
you can have everything {o make a seafood meal
complete,” Carollo sald. Appetlzers, seafood salads
and soups ure avalable to facllitate meal prepara-
tion or party plans.

For eating-on-the-go, Monaban's Seafood Market
offers a carry-out menu. “The fish sandwich is as
tasty cold ax it is hot, cooked ina batter that's been

Joped and dly tested before it

ever reaches the customer,” Carolio sald.
For special occalons, Monaban's will offer lob-
ster bakes, clam bakes, shrimp cocktall trays, pates

and smoked fish,

Monahan's Seafood Market is in Muirwood
Square, northwest of Grand River and Drake.
Hours are Monday through Saturday, 10 a.m. to 7
p.m. The phone number is 478-3770,

Jolning Carollo &s owners are Michael Mosahano
and Paul Saginaw.

Corollo bas nlne years of managing large opera-
tions in the food industry.

Monahan Is an avid {isherman. With Sagloaw, he
is co-founder of Monahan's Seafood Market and
Zingerman's Dellcatessan, both In Ann Arber.

@ HE'S PROMOTED 2
Grace & Wild Studios bas appoinfed Victor Vet.
tarello Lo the newly created position of video engl-
neer for remote services. '
Vettorello will work as video engineer on remote
lons per: d by the F Hills

COMpAany.

Before his promotion, Ve

technl for Grace & Wild. He is 2 graduata of

‘Wayne State Unlversity In Detroit, with a bachelor

of arts degree ln communication, in

television production. -

dncﬁ:: ‘l':iwud h:m‘i“‘rxemmc;mdncum. ,}L”;
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. tape transfers, post-production and special effects.

was & stage

@ NATIONAL ACCLAIM
For the second year In & row, Farmington resi-
dent Joan Lorenz, a sales assoclate for Real Estate
One's Farmington offlce, is a national winner In a
contest to recognize sales associates who provide
service to and thelr faml-

les.

The contest was aponsored by RELO/Inter-City
Relocation Service,

Lorenz earned frec round-trip air fare to San
Franclsco, where she was a guest of honor at the
recent annual conference of the RELO Services, the
natlon’s oldest and largest referral network of Inde-
pendent real estate brokers. Last year, she won a
trip to attend the RELO conference in New Or-
leans.

Licensed with Real Estate One in 1980, Lorenz i3
a member of the Milllon Dollar Round Table. She
was honored by Real Estate Ooe in 1982, 1963 and
1984 for outstanding achlevement of outgolng re-
ferrals.

The mother of flve, Lorenz 13 active on several
parents' committees at Farmington High School.
She's a lifetime member of the Farmington Beautl-
fication Committee and a former member of the
Farmington Jaycees.

She's also active In the Good{ellows and has par-
ticipated In several fund-ralsers for the Farming-
ton/Farmington Hills Chamber of Commerce.

@ VIDEO SYSTEMS
New York Video Systems in Farmington Hills re-
ﬁ&y gmpleled production for the Detrolt Heart
ul

$0.mlnut "

patieat P called
#Your Cardiac Catheterization at the Detroit Instl-
tute,” was shot oo location at Detroit Ostespathic
Hospital. Editing was completed at New York Vi-
deo Systerns, with Dan Nowak serving as camera-
man and editor,

Production also has beea completed on a 20-min-
ute ket or Chlon F , De-
troit, with Nowak again serviog as editor,

® TOP SALESMAN

Chris Brown, a pew vehicle salesman at Town
and Country Dodge, Farmington, was hooored for
individual sales performance.

The Farmington Hills resident reached the “gil.
ver” level of recognition in Dodge's Sales Profes-
sional Club.

Spociaily designed Incentives and awards are
provided for uct and

sales at three p )¢ -
bronxe, aliver and gold. Membership in each level ls
determined by points earned for sales of new cars
and trucks. '

® ONE YEAR OLD . .
The Children's Shoe Mart, 33235 Grand Rlver,
Farmington, has celebrated its first anniversary.
1n recoguition of the store's first year, 10 palr of
shoes were given away free to 10 different children.
Having all sboes on open display and discounting
brand-name children's shoes are two of the store’s
attractions. .-

yot broken even. But, as he put 1It: “1's
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Store managor Steve Frnnko stands behind a Unitron four-inch refractor teloscope.
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| SAVF 25% ON ALL

SALON SERVICES

he Hudson's

Hait Salons are seady to send
you back 10 schoot fooking
very smast. All you have to do
is come in and pick up your
Smart Head student discount
card by showing a current
sthoot idemification. Thea, ell
year long you' racetve 25%
off all salon services. Now
that's calied having a Smarnt
Head. For more information!
appoiniment cafl today.
Fairland, 8933235,

Westland, 427-5260.

Eastiand, 372:2255,

Tovelve Deks, 3435600,

* Summit Ploce, 6627400,
Northiand, 563-283).

Lakaside, 247-3230.
Southiand, 287-3262.
Oaklsnd, 565-3281
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