business talk

A page of local business news

By Llsa Bimon
staff writer

ARVEY JOHNSON and C.P, Culley knew
when to enter the quick-copy market.
And breaking even after ono was
a good reason to stay In the lncrative
, buslness — If you know what you're dolng, sald the
£ i corporao otfees
corporate offices [n Farmington Hills, two
American Speedy Printing Center (ASPC) fran-
chises {n Farmington Hills and ove in Plymouth,
ohason and Culley are on top of the rapldly chang-
Ing, quick-print business world,
1 Johnson, 42, and Culley 50, went Into business in
* 1975 when they bought their first Kwikeo printing
3bop In Ypailantl. The two met through their wives,
who worked together at tho Ford Motor Co. The
* Johnsons live Lo Plymouth, the Culleys In Livonta,
Johnson prepared for a career In business
studying retall and salesmanship at Eastern Michi-
gan University, But until he and Culley bought their
flrst Kwikee, Johnson was a teacher. He taught dis-
tributive education, & cooperative career tralning
+ program, {n North Dearborn Helghts schools,

, . CULLEY, AN industrial engineer by tralning,
* bhad Just been Iatd off by Cheyaler Corp. when Joba'

son asked him to join in the Kwikoe fr:

Sales bave increased every year since
Johnson and Culley bought thelr flrst qulck-print
franchise in 1973, they satd,

+ Johnson sald he always knew he wanted to be in
" business for himself. He came upon the Kwikeo
: franchise opportunity by belng In the right place at
. theright time,
© Johosoo was working part time in construction
: for a builder: Teachets don’t make great salaries,
he explained, and ho dld it for the extra cash.
The partners’ first Kwikee shop was housed in
the Ypailant! commercial buitding Johnson was de-
. veloping. Johnson bought the franchise and moved
; into the new bullding.

AFTER OPENING a second Kwikee in Plym-

outh, the partners sold out to Speedy Printing Cen-

{or resamod American Speedy Prinling Centers,
year,

Jobnson and Culley, with thelr Kwikce shops,
were part of the original group of Michigan
1 who expanded Into an ASPC national

&

“Te harsh reality s that you can't make any
money working for an; oloe,"” sal

arca and 500 In 43 otates. Annual sales have blos-
somed from $600,000 n 1978, the first year, o an
estimated $30 million I 1985.

Buchonan predicts that 2,000 franchises will be
operating within the pext flve years — and that
Internations) expantlon by in the cards. .

Johnson and Culley both openly appreciate the
perks of franchising. Co-op adv
{ranchises’s benelits, Johnson sald. He cited incla-
slon in costly Yellow Pags telephons bock ad-
vertisements as a franchiser’s frill.

JOHNSON 1S the newly elected president of tha
ranchise owners' Detroft Advertislng Co-op, A
“Walk Away With A Walkman" promotion ls under

way.

For a $300 printing bill, an Individual or business
is given 2 free Walkman. For a $,3000 bill, a Watch-
tu;m d(!at‘(mlncb television and 2n AM-FM radio) is

e

ASPC alzo hosts & National Advisory Board,
which supplles franchisers with marketing {deas,
Johnson sald. Help with equipment repalrs and sup-
plies is also mediated through the B: m cor-
porate office,

Jobnson and Culley recently resovated and ex-
panded their three stores and sold their downtown
Farmington franchise oz Grand River to the shop's
mm—mgnwmgedmmtomenhipby

At one Ume, Johnson and Culley owned ecight
Iranchises, including two in Augusta, Ga.

“WERE TRYING (o run a good, clean center,”
Joknsor said.

Bright colors, adequate lighting and attractive
carpeting are all part of their ASPC faco lft,

*“The business (quick-print} is changing extreme-
ly fast becausc of electronics,” Culley sald,
on top of the market I3 most important, be 284

Harvey Johnson (left) and C.P. Culley, co-owners o

Thelr corporate offices are in Farmington Hills,

One Graphics, operates In both Farmlngton Hills
storea. Cost-effective, paper-printing plates ara
used instead of more expensive metal plates used
I:u d the partners

EMPLOYEES TRAINED In current operations
are {ew and far between because of the rapldly
chaoging business, Johnson acknowledged, Using
his vocational teg experience, Johnson likes to
employ co-op students from area high schoals.»

“They (employees) may start out unskilled, but
they’re skilled wihen they're done,” Joknson sald,
‘Tho average employee age is 20. Tha Orchard Lake
ASPC has 20 employoes, the 10 Mile outlet 10,

d — rapld

partners
gro! tha business and residential #ectors, At
cess to I-828 and the 10 Mife :h}m’l posttioning Ix

RANDY BORAT/ataft photographer

!lhfon Ametican Speady Printing Cantor franchizos.
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franchise network. Services offered at Johnson and s ASPC
*  Entrep Vernon 3, nde multl-page copying,
i and foundec. .of Birmingham-based American  do-It-yourself coples for five cents cack,
! Speedy P ees, pecvidos’ i, ins col and ono-, two-, three- or four- - ess cards usually take two wecks
. centlve program for franchise owners, Johnsonaed  color copylng.  » 1o be produced. Johnson and Culloy prediet the Idea
Culley xatd. A In-house 4 Studlo  willtakooff asdpoar, . .
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short takes

If you recently opened a shop, captured an
award, eamed a promotion or are planning a
new venture or project — and there's a Farma
ington-area business angle — we'd like (0 hear
Jrom you 30 we can share your news ftem with
other Farmington Observer readers. Send
items to: Short Takes, Farmington Observer,

. 33203 Grand River, Farmington 48024, :

© MAIL ORDER RIGHTS *

“Just call our toll-free number, and your record
of ‘Music to § Knives By' will be on Its way
to you, Or you can save shipping charges by sendlng
a cheek or money order to. , .7

‘You know those ads. The phone ls 50 easy, How-
ever, did you know that you have more protection If
you order by mail?

The Federal Trade Comamission notes that the
Mall Order Rule, which states when products
shoeld be shipped and when you have tho right to a
refund, applies only to merchandlse ordered by
mall

More and more people arc shopplng by mall or
telephone today as a way to save time. But that
also means more complalnts and questions about
mall order companics.

‘To help answer your quastions about ehopping by
mail and to help explaln your rights, the U.S. Postal
Scrvice and the American Express Comnpany bhave
published a pamphlet called “Mall Order Rights.”
For a free copy, send your name and address to the
Consumer Informatlon Ceater, Dept. 603N, Pueblo,
Colo. 81009. .

You will also recelve o froe copy of the “Consum-
er Informoation Catalog.” Published quarterly by
the Consumer Information Center of the U8, Gen-
ernl Services A the

© FORD VAN DONATED

The Metro-Detroit Ford Dealers Assoclation re-
cently donated the use of a new 1986 Ford Acrostar
Van for a year to the Metro-Detrolt Chapter of the
Cystle Fibrosis Foundation.

Lance Parrish, Detroit Tiger catcher and spokes-
man for the Ford dealers, designated the CF Foun-
datlon as the reciplent because of his familiarity
with the organlzation through his role as a CF vol-
unteer,

Cystic fibrosis s the No, 1 killer of chlldren and
young adults in America today. CF is always fatal,
and there is no cure. That is why the mission of the
Cystlc Fibroals Foundation Is to find the means for
the pr control and effect!
thr:;xg,h basic biomedical research and clinlcal
studics. ’

® RECEIVES AN AWARD

Lucille Wheeler, new vehicle salesperson for
Dick Green Chrysler-Plymouth Inc., Farmingion,
recelved an award for Indlvidual performance in
setling Chrysler-Plymonth vehicles,

- A resldent of F o Hills, Wheeler has
reached the Silver level of recognition In Chryaler-
Piymouth unique Sales Professional Club,

The program continues throughout the 1985 mod.
cl sales year. The top 50 Chrysler-Plymouth retail
sales personnel will win a trip to a threaday Na-
tional Sales Conference.

© RESEARCH REPORTS
Product & Cansu!z!er Evaluations Inc, {(PACE), a

200 free and moderately priced booklets on every-
thing from employment to houslng, health to
finances and small children to small business.

@ NOWA VP

Detroit haa natned Joscph Kabourek of Farmling-
ton Hilly an asalstant vice president ln its commer-
3“:&% Divisl Western poliin Re-

o: vislon.

. Ho is lendlng officer for the western metropoll-
tan Detrolt area. -

® NEWROLE
Mason C A reports

that Charles Costalls, vice president of Monte Cos-
3. tella & Co,, Southijeld, was clocted chalrman of the
te-wide mason

Edson |

soary Corp., East Lansing. Serving as tha azsocia-
Udn‘lléqeury:utuum&mimslncmmnf:@?.

for {oformation about memberatlp, contact the
A ‘Magon G : 37600
.Farmington Road, Suite 208, Farmington Hills
4B018... - . . L.
! g i

irm in Farmington

Hills, is {ssuing Video Research Summary Reports

{(VRSH's) a3 a supplement to its written research
reports. .

According (o Frank Ward, president of PACE,

VRSR's provide & summary of rescerch results us-

ing & modular format to separate each product -

rescarched. Each moduls includes graphic titles,

summary tables displayed with scepes of the prod-

uet and commenta from respondents regarding the
roduct,

In addition, PACE personnel oversce producifm '

of the video report from start to finlsh Ineluding
sl:ﬂpt writing, shot selectlon, video taping and edit-

g

PACE, which spoctalires 1 research for automo-
tive, packaged goods and service lndastries, began
producing VRSIU's early this year and tho conocept

., bas taken off,
' PACE is a follservice marketing research cont
an; in and ink e

pany K
search for the automotive industry, retail, advertly- *

ing, publlc relations and product manufacturers.
In-house facilitles include focus group rooms, in-
teractlye computer systems, 8 46-ilne WATS phone
system and completa video and acdlo recording fa-
cilities, -

PACE i3 the first marketing research’ mmpt;ny .

to offer Video Rescarch Summary Reports, as part
of lts marketing research package.
J
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7| TEXTURE ADDS
DIMENSION
.10 rOUR
WARDROBE

h bt very own

Boundary Waters'™ vest
complement your wardrobe i
several waye The basket weave
knit-adds texture and visual in
tetest Ihat is imponant fashion
news this fabl, They're available
in sod colars of yeflavg blue,
grey. burgundy, navy of satmeal,
$9y0¢ £en choase your fapnites
10 match 8% your kil separtes.
And vt cur Lo Yolug Phas price
of joxt R85, you'tan afford as
+ many 2 you Ska They're

* maching wshable of 6%




