Teaming up to Iure the business traveler

Dy Bob Sklar
slotf writer
MECCA for tourlats or vacatlon-
erait'snot,
Sull, there's plenty to do in
Farmington, Farmington

Hills and Novl, says the Ad Hoe Com-
mittee on Tourlst and Communlty Pro-
motlon,

And the collective selling of the aren
Is tho purpose of the commlttee's
planned promotional brochure — a
marketing tool under development for
two years,

Botsford lnn Inokeeper John Anhut,
newly Installed Mlichigen State Cham-
ber of Commerce president, provided
the lmpetus for the envejope-sized col-
or brochure, HIs Intent: to actlvely pur-
sue the tourist dollar'by promoting the
Farmington area.

“When John {irst called the group to-
gether in carly 1984, he had tour-bus
representatives In to identlfy the kinds
of things they look for In a communi-
1y," aaid JoAnn Seronen, Farmington/
Farmington Hllls Chamber of Com-
meree executlve dlrector and an ad hoe
committee member.

But making a bus tour’s itlnerary
isn't the ad hoe major

busmess talk

Awﬂwmmm

tlves hupdlllly will recognize the tri-
city arca's urban amenitiea and its
proximity to the airport, Dotrolt and
major outstate cltles — and consider
locating a business or office here,
Farmington Hills City Manager Wil-
liam Costick sald. That, he sald, would
help expand the tax base.

SCHEDULED FOR the printer by
year’s end, the brochure wlill flnd a
home in dlsplay racks at chamber of-
flces, tour offlces, trave) agencies, car-
rental agencles, clty halls, convention
planning centers, hatels and motels.
Area businesses also will receive cop-
les to distribute.

Although coordinated by the Farm-
Ington/Farmington- Hills Chamber of
Ca in with the

goal. Luring the buslness traveler fs,
partleularly in light of the corporate
grawth slong the I-696 corridor.

‘THE BROCHURE s intended to “‘en-
courage people coming to metro De-
troit on business to not only stay in cur
area, but also bring thelr famlly,” Soro-
nen said.

She clted a study showing southeast
Michlgan as the destinatlon of most of
the state’s overnight trips and busl.
ness/pleasure trips.

“It was the consensus that while no
one of us had enough alone, the three
communities, linked by common roads
and access to the freeway system, did
indeed offer somo attractive and inter-
esting hotels, historic sltes, eating
Pplaces, and recreation and shopping op-
portunlitics for the buslness traveler,”
Soronen said, “We don’t have to be just
o pass-through.”

Elaboratlng, Farmington City Mana-
ger Robert Deadman sald, “With the lo-
cation of many natlonal and interna-
tional company offlces in Farmington
Hills and Novl, as well as several ho-
tels and motels, it is obvlous to us that
there will be {irst-time vlal-

Novi Chamber of Ci the 20-

troit's Institute of Arts, Greektown, Re-
najssance Center and Sclence Muzeum,

It also would Include a map detailing
such local polats of Interest as parks,
*golf courses, city halls and historical
sites. Indlvidual card inserts would of-
fer doted information oo restaurants,
shopping, lodging and special events,

Soronen heads & subcommitice that
wlit pinpoint what material the bro-
chure should contain. The subcommit-
tee also will review options for ralsing
money for reprints,

The $16,000 cost for the Initlal prints
ing of 100,000 copies is slated to be
pald by the Economle Development
Corporations in Novl, Farmington and
Farmingion Hills, Based on $1,000 con

Lt
each city’s atate equollzed value,
'a share works out to be

member ad hoe committes represents
a broad public/private research and
planning alllance.

Committeo members - Includa the
threo city managers and represento.
tives of the Southwest Oakland Cable
Commlssion, the Farmington Commu-
nity Center, the Farmington Hills His.
torical Commlssion, the Farmington
Observer, hotels and motels and oLhzr
buslnesses.

Both Thompson Advertising Produc-
tions of Farmington Hills and St. Clalr
Advertising of Novi proposed a bro-
chure format. Ad hoe committee mem-
bers mmmmded Thompson's pro-

po;?thd “For a Better View of Metro-
polltan Detrolt ... Stay in Novi,
Farmington, Farmington Hllls," that
format would turn the spotlight on “the
arca's best,” profiling the area’s demo-
graphlcs and history.

AS PROPOSED, the brochure would .
play up the area as the “heart of the
action,” and

$2,800, Nnvi'l $4,600 and Farmington
Hilly' $9,120,

ALL THREE EDCs bave tentatlvely

., November 21, 1908 _OLE

(RA

approved {funding, Final
hingea on EDC acceptance of the bro-
chure's revised content and artwork,
duc from Thompsen Advertlsing Dee.
4

Although a booster of the brochure
conceptuatly, Farmington Hills EDC
chairman Robert McConnell said,
“We're concerned about the pulenllnl
legal aspecta,

“We've asked our bond attorney —
Paul Wyzgoski of Dickerson, Wright,
Moon, Van Dusen & l-‘n:ernnn of De-
troit — to take a look into the ramifica-
tions of our suppart. We don't know if
there are any. But'we alwaya
check things out very carefully first.
We want to make surc whatever funds
we spcnd are spent In the community’s
~— and our — best interest.”

The Farmington Hllls EDC has a
fund balance of $412,500. Other com-
munity-oriénted programs the EDC has

g ita
its entertalnment, shopping,. lodging,

tors to the area.

“We also recognlze that the cily of
Detroit conventlon business can impact
on our communlty if we are able to

and dlning apportunities.

The brochure would Include a List of
major nearhy attractions — the Cran-
brock Museumn of Science in Bloom-
{leld Hills, Meadow Brook Hall In Ro-

money for include the Or-
chard Lake landscaping study, the 12
Mile Read corridor study, the Grand
River beautification project and the
Orchard Lake md/M“ n.lgn pmject.

Ap y
moticn brochure.

supportive of the idea of a brochure,”
nld Arnold Campbell, assistant EDC
and newly elected city coun-
cllmnn “We need to advertise what we
have, acd one of the best waya to do
that is offer some kind of a brochure to
describe what we bave to offer.”

Campbell doesn’t foresee any legal
hltche:. “What we understand from our
bond attorney -- Joet Plell of Miller,
Canfleld, Paddock & Stone of Detrolt
—blhuuhepurpoaeo(nnEDChw
stimulate business growth in our com-
munlty.”

Farmington's EDC has & current
fund balanco of $28,000, The brochure

the first community-oriented - pro-
gram it has flnanclally supperted.

An EDC is a municipal corporation
that provides a mochanlsm to allow a
bond purchaser to enjoy tax cxemption
on [nterest earned in exchange for issu-
ing a more-favorable lending rate to
the 1

Tho EDC also

promote the shopping and restaurants
which arc avatlable in the trl-cltics.”

chester Hills, Greenfleld Village and
ge Henry Ford m,

signed to promote the Farmln(hn nm

Museum in as a desirable place to do business,

After visiting, corporate rep!
.

in Brighton, De- IN FARMINGTON, the EDC “is very

f . "
R

.shari takes

If you recently opened a shop, captured an
oward, earncd a promotion or are plansing a
new venture or project — and there’s o Farm-
{ngton-area business anglec — we'd like to hear
from pou so we can share your news item with
other Farminpton Observer readers, Send
items to: Short takes, Farmington Observer,
33203 Grand River, Farmington 48024. .

@ NAMED DIRECTOR

Gregory Knudson was named director of market-
Ing services at Perceplmm a machine vision com-
pany based in Farmington Rl

Thc Grosse Pointe Farma resident also m‘uml&u
n Mu-

's pew

nlcb West Germany.
Knudson joined Pcmptmn ln 1984 as a strategle

marketing speclalist. He was later named group
leader of marketing scrvices, Previously, he was a

. vice president of an export marketing firm and was

. a senlor marketlng analyst for General Motors
Corp. overseas marketing aperatlons.

‘Arthur Smith 11T was named chicf operating offl-

cer of the first business unlt at Perceptron.
The first buslness unlt is the Lnltial step in Pers

ceptron’s growth strategy to establish autonomous

- units, each focused on a particular macket flche. -

) Smll.h joined Perceptron In 1984 as dlrector of
sales and customer support. Slnce then, Pcrcep-
tron's sales have almost tripled.

" ‘The Ann Arbor resident was previously with Con-

trol Data Corp: as marketing manager for its Busi- - :

ness Information Divislon In the Dats Servicea
Group. Previously, he held area sales and manage-
ment positions for other high-technology firmas.
Smith is also a board member ol uvenl small
highetechnology companies.

Founded in 1881, Perceptron npednu:u in the
design, Integration, and marketing. of.machlne vi
slon systems, which provide solutions for manufac-
turing process mansagement in the durable goods
Industry. Perceptron is a major suppller of ma-
chine vislon systems to the stamping and assembly

market, with €5 MV-100 and MV-§00 systems t\pﬂ‘- -

OOUNSBI.ING FIRM N
Dlﬂy, Lynch & Associates, speclallsts in “the

of the traumatically braln injured, an- .

E l;lnglntheUnlM States and Canada.
‘e

7 tralning

. nounced the sclection of Farmington Hills-based
¢ Bunnell & Co. as Jts communications counsellng

frm -

; Founded 1n1°1083 by paychnloguu .le(!my Ditty
| and Kevin Lynch, Dmy,‘!m ates deals

" * software has seen an Increase in business following - -
* nication software to-auto suppliers. Its: ﬂnt cus- -

_vroductllm to full man

are members of the adjunct medical staff of Reha-
bllitatlon Institute, Detroft.

Ditty, a Gresse Polnte resident and clinteal psy-
chologist, received both his undergradeate and doc-
mrabe degrees from Wayne State Unlversity, De-

Lym:h a Nnrthvmc resident and rehnbilluUun

ed his and doctor-
ate degrees at Ohlo State University, Columbus. He
is national vice president of the American Assocla-
tion of Mental Deficlency. and a consultant to the
Ranch Treatment Center in Austin.

® QIVES SPEECH

Joy Schmldt, president of Joy Schmidt & Assocl-
ates Inc., Farmington Hills, was one of nino apeak- ,
an fora twwdny program sponwud by MB Valua- *

The program, titled “Dimensions of anue." was
presented primarily for m( based lenders from
around the country to teach the nspscls of valua-
tlon, Schmidt told the lenders how they can assist
borrowers present flnancial statements in an easy,
understandable manoer and learn to make thelr
companles more profitable, *

“Too often, companies get. by and do not know
that they can be more profitable with a little
forvuwugm and planalng,” Schmidt sald,

A writer and consultant, Schmidt in the past 18
years has assumcd financial responsibility for a
mortgage banking corporation in Chapter 11, It
'was able to successfally reorg: .

‘working relationahipa with thelr banks, negotlating
favorable Joans and lines of credit. She has devel-
oped methods to analyze corporate financlal opera-
tions — which has helped executlves increase the B
profitabillty of thelr companies.

Schrnld} ia working with small and medium sized
businesses — asslsting these companies [n develop-
Ing planning and dircctives to achlcvc their flnan-
clal gon!;. .

® LARGER OFFICES .
gl Dul@ Corp. has mwed to larger omcu
in Farmington Hillx. f
The supplier of mnnulnctudng und accounting

sae of its automotive releass accounting system. o
Logical provides application and commu-

tomer [nstallation was in 1977, .
In the carly 1980s, Logleal Daitn crptmdod lu
menufactaring control syatems -

v with tha privata sector In the
ly braln injured adjust to normal sodal vocnuonnl
: residential enviroaments,

14l a3 well'as quality control
w(tvmre {for microcomputera.
- The‘company is & value added dealer for’ the IBM
PC-XT, PC-AT and the Barronghs B20 nmny ot
It offers the iReleass Manage- .

meat System and Quallty . Asnlrs.noe u lppllcnuan.

L cloaed-hdd—ln}ury paticats. Dmy. Lynch & Auod

{ ‘ates does g:xlndlc murgy Lt eamneu for Bochtel K

{\Powvrwc

cal personn
pd.belplh Jdlmy Dmy nnd Kevin Lyndx‘

ed soon.

‘A miodule for printng bar cod6 fbels his roceat” i
1y been added to &ll Logieal Design software pro-- °
grams.”Announcerent of § new Unlx-based monu-
udu.ﬂnzundnemun gmntml-xnem bexpcct o

Logleal Deslga's Do address is. 28933 Research *
Beive.Thoteleph oomber 54T

‘WOULD THE planned brochure help
romote reglonal conventions? Abso-

P
lutely, says Peggy Brody, Detroit Con-

Fal ar

ventlon & Visitors Burcau media rela-
tions manager.

“There are conventlons, corporate
travelers, even Individual (ourists with
speeifle Interests. And there are many
communitles within the tri-county area
that can meet those needs. A brochure
like the one proposed can address those,
nceds,” Brody sald.

She added, “You have to look on the
natfonal scope when selling the metro
arce. The more diversifled our arca,
the better for us all. And any way we
ca sell the business traveler on one ns-
pect of the area, the entire arca stands
1o benefit.” .

A BROCHURE of this type is a rela.
tively new marketing doviee among
smatler eltles, sald Teri Spinelli, assist-
ant prvlusor of marketing and man-
agement at Oakland Univeraity in Ro-
chester “Hilla and president of West
based Spinulll

mnrkell.ng consultants,

fcally, we sce thls approach at
b{g city level — New York, San

the

<

Hillo/Novl ' pro- '

Francisco,” sald Splnelll, who hjs
counted among her cncnu the city of
Plymouth.

But to be successful, Splnelll ldvh¢,
the brochure must bo supported by pro-
motions that differentiate the Farm-
Ington and Novi arcas from nclghbd'-
Ing clties.

“Just lelung people know the duh
are.there i5n't golng to ba encugh,” sm
nelil sald. “To lure tho buslness tra
veler away from femillar’ lndgiﬂ
places (n Detrolt or Southfield, ymn’t.
golng to have to offer wmahhg

"3

cial, some sort of promotional deal v °

speclal pricing, champagrne “In the
rooms, even, Lke the Mayflawer Hotel
In Plymouth once offered,. exotic alr-
port plckup service (a London Taxi).”
The Michigan State  Chamber
Commerce and Michigan State Unlve
slty havo co-p a
tape " outllnlng Ateps’ & communit
should follow to investigate ita appe]
as a tourist mttraction. To:borrow
call the Farmington/Farmington Hll
chlmbur A74-3440. -
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- The All-Occasion Dress

TS ALL You

NEED FOR DAY

ammeemrietettan . aal

FOR EVENING,

FOR HOLIDAY

Ona dress that functios o
severdd kvels. A saft, femining
. lockthat switetses from day -
Tt sught with the simpla add:
1iori of & gold ok beft. s Lha
rdv'dwlowwwmm
Yo Woht 20 feed spacisl.
:mmm&mam
*from Chaus with sleeves that
. oan ba laft long or buttoried .
uplnmulmm.-mﬂru;
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