Model shapes new lease,
makes mid-life meaningful

8% Marie McGee
“ ataff writer

] 'OVE OVER, Joan Collins,
You too, Linda Evans,
Women in the over-50 age

bracket have a new. cham-

ion.
"P'Shc is strikingly beautiful and dy-
“fitnle Kaylan Pickford, who at §5 i3
~oric of the country's top models,

- Pickford feels that women in midlife

"hrk getting a bum deal from advertis-
,Ing and fashion moguls,
= +That was the mes3age she had for the
“Audlence attending the Livonia Town
“Hall lecture scries recently at the Mal
" Kal theater In Livonta,
“ The vlews are based on flrst-hand ex-
“Priences that eventually ended In suc-
" cliss, but not before a do-or-die strug-
" .

=The hardships have also prompted

her to pick up the challenge to speak

“BGt on the unfalrness that she belicves

“%'having some far-rcaching ramifica-
ns,

" «Women In midlife are being com-
*gletely ignored. IUs as If we doa't ex-
~51, she said.

»+ - "{Yo're belng punished in advertising
circles,” she sald, “The ldea of aging s
unaceeptable to them,

4¢1-“AGING IS A girty word,” she said.

Her blue eyes fairly blazed as she
siadded: "Advertising has no Interest” in
the woman over 30.
« MIt's as if a magle line has been
L«Rkawn,” she satd. “It's as If everything
2 %38 to be accomplished by nge 30 or It's
il over. No wonder s¢ many young
people feel defeated and Insccure, How
<umany can accomplish their life goals
zage 307"
A3 a result of the “bralnwashing™
ing vla and the

‘Women in mid-life are being forced
into a role of ailways having to appesr
young and having to be someons other
than who they really are.’

- Kaylan Pickford
tashion model

SHE THINKS It's time for the age
discrimination nonsense to stop.

For Plcklord, the traumatlc learning
experience of what 1t is like to be Nter-
ally “over the hill” began shortly after
age 40 when her husband died of can-
cer, leaving her with two children,

“There I was 40 and alone - really
alone — with no ldea who I was,"” sho

— things like that, “* she sald with a
wry smile.

“They were the only jobs avatlable to
amidlife model.”

While the commercials pald well,
Plckford sald ako became increasingly
angry with the derogatory treatment of
the over-50 age bracket. She mado a
personal declsion not to do anymore

sald. "My only was that
of wife and mother and now that role
had been taken away {rom me."”

After several years of “floundering,”

coupled with a time “when all the mon-

¢y was golng out and no money was

that put older women ina
demeaning Ught. -

As a result of her pluck and per-
severance, Plekford has become one of
the top models in the midilfe category.
Her face and figure have bl:en seen In

comilng in, ln my
ear to go to New York” and try modei-
Ing ns a means of earning a living.

By thls time, she was 43 and admit-
tedly naive on how to go about crack-
Ing the world of high fashion modeling.
A natural tendency of shyness didn't
help, she admitted,

AN INKLING OF how little she
knew came, she said, when she tock a
class on commerclals. There she
learned the words “agents, agencles,
glossies and head shots.”

“It was cxpensive to put together a
resume,” she recalled, only to learn
that nobody wanted her. “I'd go out
every day and 50 times a day I was told
no’

Elleen Ford of the prestigious New

that
\wprint media, she sald women in midlife
;:are being forced into a role of always
+having to appear young and “having to
whbo somcone other than who they reatly

¢ pesult Ls massive cases of Insecu-
ty — nat only belng felt by midlife
women, but also the male p

York flrm bearing her rame,
took her on for awhile, Pickford said,
but dropped her. “There just wasn’t
any work for a model my age.'

What Plckford [inally landed were

spots in commercials,
“YOU KNOW THE kind — hemor-
rhold dentures

adv rint and
on TV representlng “glamour prod-
ucts” usually reserved for youthful
models.

To get a positive message across (o
women n thelr 505, Pickford tumed to
writing and the lecture clreuit. She has
anthored two books o far, “Always a
Woman" and “Always Beautlful" A
third Is in the offing, she sald.

“WE HAVE ALMOST no physical
representation In the marketplace. We

. have to begin to sec more beautiful Im-

ages of women in midilfe,” she sald.

Pickford i3 a perfect example.

Her natural beauty is complemented
by short, naturally curly, gray hair
framing a complexion pot without
“character” llnes and with no over-
whelmlng attempt to hide them.

Far her Town Hall appearance, she
was fashlonably dressed in contrasting

. wool tweeds — a midealf, full, gath-

cred skirt topped with a ahort jacket,
the collar of which was jauntily turned

up.

She spoke with case and confidence
that underscared a maturity that camo
from mastery of some traumatic ille
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ASKED HER OPINION of the effect
television stars Joan Collins and Linda
Evans ave having a3 older role models,
she replled: “Fabulous. They are pro-
Jecting strong and beautiful pictures of
woroen in midlife,

“They are saying thero is lfe after
35, she quipped.
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Women in mid-life havs hardly any
moguls think Y2ging 1s & dirty word” says fashion

Another good example, she sald, i3
Angela Lansbury in the popular Sunday
nlght TV show, "Murder She Wrote,”

“Nat only s she in a role traditional- .

1y given to men, byt sho's belng allowed
to look like berself.”
It's possible to bring some changes in

the way older women are bclni( ﬂeplcl-
ed, she sald, . N

“ADVERTISING can't exist without

ART EMANUELE/#{aM pOdtop apher

lon In the o e advertising,
model Kaylan Pickford. AN

; .
“What you can do Is to write (post~
cards) to the places where you spend
your money, Tell them you want som:
Tepresentation' she urged. .

clients. And clients only get what they

ask for. Make your wants known,” she
sald, © ¢ . .

“One age doesn’t make any sense at
anr e T
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