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October opening éyed for development

By Casoy Hans
staff writer

ITHIN MONTHS, down-
town Farmington visi-
tors will enjoy a host of

spectalty shops in the
city's newest development, The Vil-
Jage Commons.

At 32800 Grand River, just cast of
the clty's main crossroads, the new
§5,000-square-foot building will have
at least 12 retail, possibly 18, speci-
alty shops and 23,000 square fect of
offices on its second floor. It slts on
the former slte of the Farmington
Lumber Co.

The project’s developer Is the Nel-
;:l?éﬂos: Companics of Farmington

The company Is hoping to allow
tenants mld-October occupancy, ac-
cording to Lisa Waterstone, direclor
of leasing. Nelson/Ross is handling
retaf] rentals and has an outslde bro-
ker handling rental of the offlce
space.

THREE RETAIL businesses — a
tanning salon, a full-service cleaners
and a window and door showroom —
have already signed leases. Water-
stone sald she Is negotlating with 10
other a bul

THE SECOND portlon of the
building witl be two storfes with re-
tall units on the first floor and offic-
¢3 above, and wlll have a goanlte-
like front to contrast with the brick,

food operator who may place a gour~
met food store I the center,

Each store wlll be of a dlfferent
type. No duplicate uses will be sold,
she sald,

“Amblance — that's what we're
trying to create,” she added,

Waterstone llkened the Farming-
ton development with those seen in
downtown Birmingham or Plym-
outh. “We're looklng for small, spe-
clalty tenants; a combination of
small, service-oriented tenants to el-
ther complement®what Is already
here or to fill a vold.”

Entering into the off-street park-
ing lot with 283 planned spaces, a
visltor will find the flrst portion of
the center with a brick front and
staggered roof levels, flited with re-
tall shops.

sald.

Between the granite-fronted build-
ings, a glass lobby front is planned.
Awnlngs and canoples will be used
extenslyely, she added.

Watcerstone expecta tralfic for the
bullding to be generated from a flve-
mile radlus around downtown Farm-
ington, which she called “a lovely
arca. She believes with the type of
cesidents In the Farmington area, a
speclalty shopping area will be very
successful.

She sald the company “looks nt the
community and taflors it (the center)
to thelr needs.”

Nelson/Ross began planning the
Farmington project more than one
year ago, and broke ground for it in
April.

“THE VILLAGE Commons is de-

signed for the local as well as the
regional shopper and businessper-
son,” llterature from the compaoy
sald. "It 1s a clty block full of shops,
services and offices — a tenant mix
designed to meet the needs of the
marketplace.”

‘The Village Commons is included
o the cast side of the Farmington

district, which s involved In a revi-
talization of the city's central busj-
ness district.

"Any additlon would be helpful to
the downtown, DDA chalrman Harry
Wingerter safd, “If they bring more
people, that would be fine.”

The DDA contacted The Viitage
Common developers to advise them
of the selection of pedestrian Mght.
Ing planned for the DDA district, he
added. Having such a development
on the north slde of Grand River will
make It important to tie the down-
town areas, both north and south of
Grand River, together, he sald.

If you recently opened a shop,
captured an award, earned a pro-
motion or are planning a new
venture or project — argd there's
a Farmington-grea business an-
ple — we'd like to ftear from you
S0 we can share your news item
with other Farmington Observer
readers, Send items to: Short

tures created the miniaturc set,
which included a road In forced per-
spective and a downtown clty skys-
craper landscape.

BH Riss edited the film at Image
Express in Southfield, meeting
Dyke's requirements In 48 hours,
Dyke then transferred the film to
tape at Grace & Wild Studlos in

takes, Far Observer,
33203 Grand River, Farmington
48024,

@ ACTION FILMS .

King Kong is back, only this time
it's not a beautiful blonde he's after
but bls faverite radlo station.

It’s the Jatest of several llve action
{lim spots with classic movie influ-
ences from Bob Dyke of Magle La

Hills with colorist Ron
Anderson, supervisor of film ser-
vl

ces,

Grace & Wild's Scott Wasmuth
used the palnt function of the Sym-
bolics graphics system. Senfor video-
tape edltor Jeft Fleck edited the 30-
and §0-second spots.

Colleen Cook was producer for
Magic Lantern. Don Cohen was di-
reetor of photography. For Zechman
& ‘Tom wrote

ne
tern F F Hills,
The spot stars a glant gorilla for Chi-
cago ad agency Zechman & Assocl.
ates and its client, WTPI-FM Radio,
Indtanapolis.

Laurie Berger, producer for Zech.
man & Associates, sald the agency's
concept for the spot was to create
something unusual instead of the
typleal radio atation spot. "“We were
really going for an old-style B-movie
fook in black and white. The stylized

the gorilla’s
even the grainy look of the spot were
all deliberate.”

After viewing recls from produc-
tlon companles in several citles, Bere
ger chose Maglc Lantern for ts use
of special effects and “old movie
take-offs.”

Dyke used a combination of live
action film footage and video special
effects to achieve the look he was af-
ter. Several Detroft-area companles
were Involved In the creation of the
spot, which Includes King Xong
grabbing a car off the road and shak-
ing it to adjust the radlo dial to his
favorite station.

The gorilla, the “star” of the spot,
was custom-sculpted by effects art-
ist Roger White to the specifications
of an actual life-size gorilla,

The head was worn as a mask, and

manipulate the jaws and teeth, it
took two more people behind him op-
erating cables connected to the lips
and eycbrows to glve it reallstic fa-
clal expressions. It also took
human-hair wigs to cover the gorllla
with halr,

‘White had been working on the go-
rilla suit as an experimeat in his
spare time, but phen contacted by
Dyke, worked to finish the suit in
two weeks, Bruce' Broder dlrected
the spot and was oble to bring char-
acter and personality to the glant go-
rlila. Tom Hitcheock of Super Struc-

the spot, Dick Lemmon was the art
director, and Harriett Tranguecl the
productlon coordinatar.

© GRAND OPENING

When the Arbor of Farmington
store on Farmington Road opened
this summer, city officlals were on
hand to cut the ribbon and local resi-
dents collected the grand-opening

rizes. .

Prize winners were: Elsle
McKeown, VCR; lone Shuster, 18-
inch color television; and Reland
Beck, microwave oven,

On band at the grand opening
were: Robert Deadman, city mana-
ger, Farmington; Ralph Yeder, clty
councilman, Farmington; Joe Duffy,
district manager, Arbor Drugs Inc.;
Terry Minler, store manager, Arbor
of Farmington and Grand River;
Willlam Hartsock, mayor, Farming-
ton; and Karen Sltler, Arbor employ-

e,
The store is at 23366 Farmington,
It opened July 25. .

® SHE'S PROMOTED
Judith Grant of Farmington Hills
was promoted to assistant professor

of nursing at Madonna College, Live- .
though the actor Inside the sult could al

a,
She Is a doctoral precandidate at
the University of Michigan.

® BIG IN SALES

Tupperware Home Parties has an-
nounced Tina Malozice was the num-
ber 54 manager In sales natlonwide
for the second quarter of 1986. She
and her unit of dealers sold $81,758

In Tupperware brand products from .

o blo rate card, coplos of which are

© NAMED MANAGER

Danlel Zechmelster was appointed
structural englneer in a jolnt venture
with the Masonry Institute of Michi-
gan and Lawrence Institute of Tech-
nology’s School of Architecture.

Zechmeister, in his capacity with
the Masonry Institute, wil primarliy
be responsible for providing mason-
ry design and constructfon assist.
ance to Michigan's archltects and
structural cngineers. At Lawrence
Institute of Technology, he will
teach structural classes several
hours cach week In the School of Ar-
chitecture starting this fall,

For the past two years, Zechmels.
ter worked for the city engineering
department of Detroit as an assocl~
ate clvil englncer assigned to the In-
spectlon bureau, where he was re-
sponsible for the executlon of bulld-
ing contracts related to the construc-
tion of municipal projects.

Previously, he was employed for
nearly five years with Albert Kahn
Assoclates in Detroit and almost
three years with Campbell Assocl-
ates Inc, Detrolt, as a structural en-
glneer. Responstbilities involved the
design of super and substructures for
englneering projects as well as the
preparation of structural plans and
specifications,

Zechmelster Is a registered pro-
{fessional englneer.
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NUdsoNs

VALUE PLUS STANDS
FOR OUR EVERYDAY
LOW PRICES. . . PRICES
THAT WILL NEVER 60
ON SALE FOR LESS. BUT
VALUE PLUS STANDS
FOR MORE. . . MUCH
MORE. IT STANDS FOR
THE GOOD QUALITY AND
STYLING YOU'VE COME
TO EXPECT FROM US.

Our basic white underwesr
from Summit Hif* is
comfortably made of saft,
100% cambed cotton. Srug
waistbands won't roll o
stretch out of shape, washing
atter washing. And you can
enjoy these long lasting
features anytime, st our every
day low prices. Made in USA
Bricts, 3044, pkg. of 3, 0.99
Crewneek tshit, SMAXL,
pkg. of 3, 10.89

. Vaock tshirt, SMAXL,

pkg of 3, 10.99

Athletic shirt, SMAXL,
3

pp. of 3,
Men's Furnishings.
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