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Business manners in

“Company Manners: An [nsider Tells How to

Succecd in the Real World of Corporate Protocol -

and Power Politics™
by Lois Wyse, McGraw-Hill, 289 pages, $16.95.

The woman is impeccable, bher blonde hair perfect,
her clothes professional-chie, She Introduces herself,
strides to the hotel dining room and snaps up a table.
Sipplng water with a lemon slice, she slzes me up and
quizzes me polltely. Then she launches Into a no-non-
sense wrapup of her recent book. The woman is Lols
Wyse and she’s nobody’s fool.

She's not here ¢o talk about advertising, though she's
president of a mult!-million dellar publle relations firm.
She's nat here to her children's stories or her
love poetry or her column in Good Housckecping. Today
the subject is the workplace jungle. Lols Wyse has just
written a book about it, called “Company Manners™. It's
a tough-talking survival guide for middle managers who
don’t want to stumble while getting on the corporate jet.

Be wise to discount merchandising techniques

Docs anybady pay full price any more?
* Discount stores aren’t the only oncs offering dis-
counts, But If you know how stores differ and how they
sel thelr prices, you may be able to tell if you're getting
2 bargain.
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“'COMPANY MANNERS' Is about the way we deal
with each other In the workplace. It's about relation-
ships and about the way we deal with others in the
workplace,”

'yse's cyces are brown, but diamond-hard. Her
demeanor is tough. Her book is similarly realistie, deal-
ing with conduct and day-to-day strategies In an almost
Machiavelllan manner, Yet, Wyse refects such a label,
Insisting that “Company Manncrs” actually encourages
humane behavior, -

*I wrote the book because ., . did you read the
book?” her cyes flash. Yes. “Well it's in the flrst chapter.
Iwasinvited toa lunch. . .°

The lunch was a classic corporate knlflng by a paten-
tial advertising client, made all the more painful by the
hopes which the appalntment raised.

“f became very angry at how all of us are treated;
and I saw §t following a pattern. If I can save other
people from cmbarassment, and fdentify those things
that lead to frustratlon In business. . .°

practically speaking

Vanesca L. Harrls, home for
Wayne Caunty, offers these differentiations between re-
fail outfets.
;@ Discount stores buy merchandlse at full wholesale
prices. They keep prices down with low overhead and
extensive use of private labels, Prices are usually 15-30

reent lower than those of comparable [tems In a regu-
lar retall outlet. A discounter’s markup over the whole-

sale price is typlcaly 40 percent. A department store
markug is 50 percent,

o Factory outlets buy products directly from the
manufacturer at close to wholesale prices. They gener-
ally stock one manufacturer's goods. In fact, some fac-
tory outlet shops are run by the manufacturer,

@ Off-price stores pay less than the wholesale price

still confi

business‘books

dence

cocktall party In Los Angeles or Des Moines, Interest- -
ing, but so what? Isn’t this just another Yupple succesy
manual? How docs this book help us outperform the.
Japanese? :

Wyse doesn't flinch. “The greatest threat o an em.:

Patience is virtue

Contlnued from Pago 1

“The stock market [s the only
game in town for total return on an
investment,” Backos sald, “Quality
Fortune 500 stocks are the best bets.
Overall, good companles will per-
form very well.”

Hack agrees but adds that the
cyclical nature of the- market re-
qulres a close Jook at a stock’s con-
slstency over a perlod of time. Now,
he sald, “People close to retirement
shoutd not invest in common stocks.
But they're the best deals In the
world for those in their 40s.”

Wyse Isicandid about the Incldent. A Dutch-uncle tone
pervades her book, which deals with everything from
how to recognlze “power” to acceptable sex in the office
{between:an unmarrled man and woman couple on the
same hlerarchal level. That’s all.).

“What's unique about thls book is that it's not talking
to the lawest tevel of business. It's really talking to mid-
dlo management abaut staging on track and understand-
ing signals. It's the level of the person who's golng to be
Invited to the power lunch, the corporate jet, the execu.
tive suite.”

THERE IS {ndced a guide to giving the famous “pow-
er lunch® and to riding in a corporate jet, as well as
advice on surviving a merger and what to wear toa

for thelr goods by paying the manufacturers within 30
days and making buying commitments wﬁwuuu in ad-
t

ployee's p Is ‘The single moat Im- .
portant thing you can glve an employeo is confldence In*
the workplace. The strategles, the gulde to ‘Company
Manners,’ the hints on recognizing and adapting to the
style of each corporation, will make the employee more
secure, more confldent, and more productive,

*Besides,” Wyse's oyes grow quirzzical, “Therc's a*
whole section on the flve keys to being a good CEO.
Dldn't you read the book?” v

We part [riends, she shakes my hand firmly and de-’
parts for more Intervlews.

Peace, productlvity, a better world, and a more en.
fightened workplace, all in one sclf-help book. Not bad,
¢h, with a power lunch thrown In for bonus,

— Chuck Moss"

that it's of acceptable quallty, .
CABLE TV is offering another shopping alternative. *
An

wvance. They get none of the
stores enjoy such as the right to return unsold mer-
chandlse. This results In prices ranging from 25-80 per-
cent less then list price. Thelr markup is generally 35
reent,
MB« wise to some of the ¢ricks of the discount trade,
Labels are often eut out of goods. Merchants may
remove the labels to make you think you're buying high-
quality goods, Top-of-the-llne products are sometimes
burled in lower quality stock for the same reason. Be-
fore you buy unlabeled merchancise, satisfy yoursell

10 milllon cable-TV households nationally
receive programming that the Better Business Bureau
callsa TV “sellathon.”

Produets are displayed and olfered at what announe.
ers describe as “discount” prices. Viewers can order the
merchaadise by calling a toll-Iree telephone number
and charging it on a major credit card, Some programs
accept personal checks, ©

‘The BBB stresses the importance of comparison shop-
g};x ‘ltn olrdcr to determine that low-price clalms are the

t deal.

a bull market, while high inflatlon
polnts to a bear market,” Backos

says.

Other cconomic Indleators, [nclud-
ing employment, the prime lendlng
rate, consumption and dlsposable in-
come, have fared well over the past
year, even though Industrial produc-
tion Is slugglsh, Wall Street analysts

$ay.
But Elvckrog thinks some major
crosscurrents may be contributing to
investors’ cautien.
“We are leaning toward llquldity
to avold a recesston by pumplng up
the money supply. At the same tme,

While Dubey belleves
in growth utilities in the Sunbelt s
the best move today, White says pre-
cious metals capture his fancy.
“Withln the past three or four
months, gold came into a new era
when It broke $400 (per troy ounce).
Gold s a safe haven,” he claims,

ALL BROKERS contacted say
they agree the stock market is a
good — if not the best — indicator of
the health of the natlonal economy,
that the market is tled to the rate of
{nflation.

“Generally, low Inflatlon indicates
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we have big p with the trade
deficit and national debt. And gold
and silver have taken on life in an
ec;::amy not booming too well," he
said.

Brokers also agree that technolo-
gy and the knowledge of portfollo
managers [n big institutions can
claim a competitive edge over the
small [nvestor, but that's as far as
the advantage goes. Engaging the
service of a full-service brokerage
firm will help the “little guy” gain
even ground, brokers say.
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Howthe BigE
beats the
ther banks.
i Thelong
and short of it.
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L X ] Blg E Insured lives up to its name, Not only does it beat other
Fund Beater 6.00% 5.83%  banks' rates, but it also regularly beats the
_Donoghue average. Your interest is compounded
Manufacturers daily, you get immediate access to your money plus
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® Clasies for all skill levels
beginner 1o exparl

® Speciol Program for the

. younger tkier {oges 7-8)

® Professional Inytruction

* Smoll'classes

® Charter buses Soturdoy &

* Sunday 1o nearby slopas

® Adult closses too |
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y 0 U Detruit Arca:
DETROIT: 20060 Yan Dyke, BI3-7180 1 14114 Telegtraph. 5
7719 West Vernor Highway, 84184421 19830 West 7 Mile, 5375400,
EAST DETROIT: 19080 East 10 Mile, 7718840, SOUTHFIELD:

24700 Northwestem Highway, 8276593 1 20400 West 12 Mile, 358
2017 225177 Groenfiel, 557- 7840  Tel Twelw Mall, 28688 Telegraph,
2584511, BIRMINGHAM; 4140 \West Maple. 6262546 1 32800
Southfickd, 640440, OAK PARK: 11700 West 9 Mile, 547.7330 ¢
25555 Coolidge, 5!7-&05). %("V"S&\i’x E"wb West 14 Mile, 4354430,

O ! , 8517222, WARREN,
13710 East 14 Mile, 2044350, STERLING HEIGHTS: 1747 Eant lS‘
Mile, 8770857, UTICA: 45676 Van [hke, 731-4500, DEARBORN:
13007 West Warren, 584.7650, ROCHESTER HILLS: Creat Oaks Mall,
1266 Walton Blwl., 656-1040, CROSSE POINTE WOODS: 20065
Mack Avenue, 8340161,

The long and short of it is: whatever term you're
investing for, you can't beat the Big E, To open your
account, visit your nearest Big E office or call
SMARTLINE® at 1-800-THE BIG E (1-800-843-
2443)...seven days a week from 9 am. to 9 pam,

Ol » Talk to the experts

Teaching KfDS. to . . .
SKI is our Business sEM Y4 Empire of America '
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