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AT&T discourages
small share holders

I Jest recelved a letter (rom Mer-
rilt Lynch that gives me a great deal
of concern, [ am s sharcholder in
ATA&T and Bell Soutb, and I recelved
a letter from Merrill Lyneh inviting
me to let them sell my shares in
those two companles.

T don't have many shares, and I

guess T should be grateful becouse
they are offering to sell the stock at
a much lower cost than I could get
by gaing directly to my own broker.
But It looks to me llke AT&T bas vio-
inted my canfidence and glven my
name and address and the pumber of
shares 1 own to Merrill Lynch with-
out my permission.
- My ownership of stock Is my awn
business, and I resent very much my
name belng given out to a brokerage
company without my permission, Is
there anything I can do to stop thls?

Along with your letter I have also
received a number of telephonc calls
and other letters on the same sub-
ject, s0 1 made a telephone call to
A

today’s

investor

Thomas E. O’Hara

of the National Association of Investors Corp.

In talking with one of the corpara-
tion" shareholder relatlons repre-
sentatives, I was assured that the
corporation had not released the
names and addresses of its share-
holders to anyone, and that no one
should come to that concluslon from
the matertal mailed by the corpora-

tlon.

AT&T — and the other companies
that were spun-off {rom It — have
their own stock transfer company. It
is called American Transtech.

AT&T'S EXPLANATION was that
American Transtech hired Merrill
Lynch to offer to sell the holdings of
shareholders who had fewer than 100
shares at a discounted cost, The idea

better if they had also offered to
help these shareholders buy addi-
tonal shares to enlarge their hold
ings at a slmilar reduced cost,

‘The AT&T representatlve assured
me that no shareholder's name and
address had been given to the brok-
crge firm. The correspondence was
mailed by the AT&T-owned Ameri-
can Transtech.

I would not question that, but
when I received a copy of the corres
spondence, I could casily understand
why a sharcholder might think the
announcement came from Merrill-
Lynch rather than AT&T. The corner
of the envelope contains both the
Merrit) Lynch name and emblem.

., It is not the norma) practice for a
‘corporation to release the names and
Addresses of Its sharcholders, and I
~was Interested tn hearing the compa-
ny's side of the story.

'

a modest cost.
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was 1o hetp sharehalders with these
amounts to dispose of their shares at

This certalnly is a worthy objec-
tive, but it would have been much

THE LETTERHEAD addressed
Dear Sharcowner has the same head-
ing and the openlng sentence n-
cludes the wording, “. .. Merril
Lynch announces . ..." The tele-

Baby Boomers are seen

as 3 separate markets

" Just when you thought the generatlon known as Baby
‘Boomers had been scrutinlzed so carefully that every
‘beauty mark and wart had been exposed, along comes a
‘People magazine survey.

. Unvelled In Southfield last week, the study, done by
.Yankelovich Clancy Shulman, segments the BBs Into
Ithree categorics: self-stylers (39 percent), materialists
{31 percent} and nesters (30 percent). Eight categeries
‘were used to dotermine segment Identity: internat drive,
:self-fulfillment, healthy outlook, travel and entertain-
‘ment, external approval, home environment, financlal
“goals and family lelsure. Here's how the survey of 1,500
was interpreted:

© ® Self-stylers: the most affluent group overall with a
‘medtan salary of $31,000; well-cducated professionals
“with high incomes; the least likely segment to be mar-
-ried or have childeen; have the highest discretionary in-
‘comes; more concerncd about personal enrichment
“through education, trave), entertalnment; not deeply in-
>fuenced by any partleular sct of traditions; march to a
- different drummer.

. @ Materialists: the youngest segment; conspicuous
*consumers; lowest socic-economic status; less likely to
-have attended college or be In a professional manageri-
“al oceupatlon; dependent-minded group; eager 1o im-
~ press with symbols of their self-wealth; tuned ta what's
g

° @ Nesters: moderate socio-economic status; majority
. are high school graduates working in blue-collar or ser-
- vice positions; incomes slightly higher than the materi-
~ alists' $27,000, but Income has to stretch further be-
. cause they are family people; dirccted 10 middie-class

DOOHMERS 45% OF ALL ADULTS.
MUS POPILATION

they are not very knowledgeable about the products and
services they buy. They feel most comfortable with the
knowledge of their cars and the least comfortable about
cameras, wines/liquors and Insurance.

The results assume that “consumets who lack Infor-
matlon can be easlly urged from one brand to another”
and that “marketers who can educate consumers with
the,copy points and visval imagery can be the most
effective in bullding a loya! franchise among boomers.”

1t also pointed to a resurgence for brand-name buy-
ing. "“This is not to say that the branding concept is as
Important as it once was, but it appears to be on the
upswing. For young adults, in particular, we have seen

- values of home and hearth,

:  REGARDING PURCHASES, all segments admit that

its importance In this study.”
The baby boom generation is defined as those born

between 1946 and 1954,

datebook

JOB HUNTING

{  Thursday, Nov. 20 — “Writing Ef-
+fective Resumes” presented 7-10
rpm. In Farmipgton Hills, Fee: §25.
< Fourth of flve sessions. Informatlon:
1370-3033, Sponsor: Oakland Unlver-
; sity Continuum Center.

® MARKETING FOR
{ PROFESSIONALS
? ‘Thursday, Nov. 20 — Soclety for
i Marketing Professional Services
1 meets. Information: Debble Bleger,
) 871-8500.
h
1@ PURCHASING
{MANAGEMENT

Tharsday, Nov. 20 — Purchasing
Management Association of Detrolt
) meets at 8 p.m. in Farmington Hllls.
+ Information: 363-5200.

\®@ TAX REFORM SEMINAR

\ Thursday, Nov, 20 — Two-part
1 seminar on Tax Reform’Act of 1996
1offered 85 pm. and 6-9 p.m. in De-
s troft. Non-member fee: $21. Infor-
1matlon: Lisa Griffin. Sponsor: Na-
» tional Association of Accountants.

'@
+

'
:® GRAND OPENING

*  Tharsday, Nov, 20 — Grand open-
+ing unti! 3 p.m. at Troy office of Lib~
certy Mutual ance Co., 5053
i Livernols in Sunset Corners. Turkeys
tveill be raffled off,

:® WOMEN BUSINESS
{OWNERS

: Thursday, Nov. 20 — National As-
isoclation of Women's Business Own-

ers meets at 6 p.m. in Southfield. In-
formation: 645-2200,

® PURCHASING
MANAGEMENT

Tharsday, Nov, 20 — Purchaslng
Management Association of Detroit
meets at 5 p.m. in Farmington Hills.
Information: 363-5200,

® FINANCIAL EXECUTIVES

Monday, Nov. 24 — Financla) Ex-
ecutives Institute meets. Informa-
tlon: 354-1915,

® WOMEN IN ADVERTISING

Monday, Nov, 24 — Women's Ad-
vertising Club of Detrolt meets, In-
formatlon: 362-4800,

@ JOB HUNTING

Tuesday, Nov. 25 — “Job Inter-
vlew Techniques” presented 7-10
p.m. in Farmington Hills. Fee: §25.
Information: 370-3033. Sponsor: Oak-
land University Continuum Center.

® GETTING THINGS DONE

Toesday, Dec, 2 — “How to Get
‘Things Done" offered 8:30 a.m. to
4:30 p.m. ln Southfield. Fee: $175. In-
formation: Claudia, 577-4449. Spon-
sor: Wayne State Unlversity man.
agement school.

© MOTIVATION

Wednesday, Dec, 3 — “How o
Motivate People” offered 8:30 a.m.
to 4:30 p.m. in Southfield, Fee: $175.
Information: Claudia, 577-§44%.
Sponsor: Wayne State University
management school.

@ INDEPENDENT
ACCOUNTANTS
Wednesday, Dec, 3 — Independent

o
meets. Information: 777-1310.
@ NON-PROFIT
MANAGEMENT

Tharsday, Dec, 4 — "“The Rlsks of
Managlng a Non-profit” seminar be-
gins at 9:30 a.m. In Southficld. Fee:
$25 at door, Informatlon; 961-3805.
Sponsors: Accounting Ald Soclety,
Michigan League for Human Ser-
vices, Michigan Voluntary Agency
Group Plan for Unemployment Com-
pensation, NBD Bancerp.
® MANAGEMENT TRAINING

day, Dec. 5 — “Assertive Man-
agement” will be offered 9 am. to
4:30 p.m. In Troy. Fee: $225. Infor-
matlon: Clark DeHaven, 1 (800} 425-
4284, Sponsor: Michlgan State Unl-
versity,
® HOW TO DELEGATE

Tuesday, Dec, 9 — "How To Dele-
gate” seminar offered from 9:30
a.m. to 12:30 p.m. in Rochester. Fee:
$45. Information: 370-3033. Sponsor:
Oakland University.

Information for this column
should be sent to the business edi-
tor, Observer & Eccentric News-
papers, 36251 Schoolcraft Road,
Livonia 48150. Information must
be received by Monday to be pub-
lished in the following Thursday
issue. Publication cannot be guar-
anteed. Information should con-
tain a daytime telephone number
_}ql‘:dcre information can be veri-

ied.

—

marketplace

Stodlo Center construction ia un-
:der way, The Midwest’s first major
‘communlcations production complex
‘Is adding two new bulldings. The site
‘is at 120 Franklin Center, 29100
‘Nortbwestern Highway, Southfield,
. Harvey's Place will add a second
Detroit operation in Studlo Center of
lSouthﬂelm Harvey's Place speclal-
N ~

izes in film pditing and off-line vi-
deotape editing of natlonal commer.
cial and corporate work,

Moon-Kochis Productlons will re-
locate its offices from Warren to the
Studio Center complex, Southfield.

Studlo Limo and Courier Service
will join the Studlo Ccnwr.t The com-

pany will offer stretch limousine
service to the

.
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NIGHTTIME -
COLDS MEDICINE

|

VICKS .
quil

. NIGHTTIME
COLDS‘MzEDICINE

+ALLEN PARK—15421 Southtield Rd.
PHOME: 282.9030

R o 22250 Michigan
5-4330

ALWAYS LOW PRICES
‘Everyday on Everything

vicks'
FORMULA

44D

DECONGESTANT
COUGH MIXTURE

DECONGESTANT
COUGH‘MIXTURE

$392

COuGHMITUIE

sinoma

VICKS

37"

FORMULA 44M

Multi-Symptom Cough Mixture

- §354

VICKS

Al
FORMULA 44

COUGH MIXTURE

10 oz,

DAY CARE

#{Daytime Colds Medicine

VICKS

4,16

Chioraseptic |

SORE THROAT GARGLE

LIQUID

E

= TACHAL
[ CLEANSING
! GEL

AR

1]

1OTION

RENION

LoTION
TIANTIEN

REVLON

+GROSSE POINTE—Mack al Moross
PHONE: 8618210
SLARSING—Delia Center
PHONE: 1230940
+SOUTHFIELD~The Corners
: 2580068

PHOI

+WARRER--31036 Van Dyke
PHONE: 970-1087

of Weslland Crossing
PHOME: 5220032

DUTCH DETERGENT,

. 137 oz,

~ Everyday.on
. Everything

SILKIENCE

:+15 oz. SHAMPO
*15 oz. CONDITIONER -
PRAY

dellvering clicnts and talent to the
center,

Rsy D. Elsenbrepner Inc, in Blr-
mingham has been appolnted publle
relatlons counsel for Plymouth
Towne Apartments.
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