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Pizza maker to triple outlets

The pizza war {3 heatlng up.

Ollver's Pizza, headquartered on
Orchard Lake Road in Farmington
Hills, will triple the number of its
carry-out and parlor outlets in metro
Detrolt this year,

Plans call for construction of 20
new franchise stores, bringiog the
number of Oliver'a Piza outlets to
26, Future plans call for 50 store
openings In 1988,

Corporate objectives were
unvelled Tuesday amid the Introduc-
tion of the new Ollver’s Pixza corpo-
rate spokesman, bockey great Gore
die Howe, He wlll make zeveral ap-
pearances on behalf of the company
during the planned expansion and
will have an offfce at the corporate
headquarters. .

“My heart has always been with
Detroit,” Howe said. “The opportuni-

.ty Oliver’s Plzza offered gave me a

chance to be a part of what we al-
ways call home and help an organi-

. zation I belleve has sotld growth po-
: tentlnl, I like the people, love the
- product, and can relate to a ground-

* floor operation. It feels good to be
back."

WITHIN 50 miles of the corperate

: headquarters of the country’s num-

ber two and three plzza makers —
Domino's and Little Cacsars —
Oliver's Plza pins its competitive
strategy on its varled menu (piza,
subs and salads), two-for-one plzza

\offerings, home and office dellvery,
< and accepting all

competitor

. coupons at face value.

The company’s rtoots began In
1974 when Dominick Oliver, compa-
ny founder, bought his first pizza
franchise from Dino's Inc. He as-
sumed control of a troubled store
and quickly turned it into 8 moncy-
maker by tripling sales within the
{irst slx months — from $§1,500 a
wmonth to $4,500,

After acquiring other Dino's fran-
chises in Detrolt and Orlando, Fla,,
he declded to put his idcas to use by
opening a 130-seat restaurant in
1980 on Detrolt’s east side. He sold
hls interest in Dinos the following
year to concentrate efforts on bulld-
ing his own business,

In 1982, Oliver Incorporated
Oliver's Pizza with a partner who

- had been an exccutive vice president

at Dino’s Inc. During the next four
years, the partners.tested various
methods of operation while openlng
several Oliver's Plzza stores
throughout metro Detroit, plus a sin-

gle location in Kalamazoa.

DURING 1984, Ollver remembers
Domine's Plzza ming a threat to
every pizza franchise |n the arca.
“Free delivery, four-color advertis-
Ing; direct mailers and all the public-
ity from buying the Detrolt Tigers
was kiillng us,” Ollver recalled.

Although Domino's may have re-
duced potenttal sales, Ollver and his
partner opened another atore that
year and four more the next. ‘Alsn

in all Ollver’s Pizza stores.

In 1986, Oliver — a Utlca resldent
— bought out his partner's interest,
He then brought in West Bloomfield
restdent Wllllam Eadle as his part-
ner and Ollver’s Plzza executlve vice
president.

Eadle brought to Ollver’s Pizza 15
years of sales and franchise experi-

ence, including franchise mergers,’

acquisitions and marketing support.
The new partners elected to stop

all franchise sales in mid-1986 so the

on reflo-

during this time, he perf
pizza recipe and deslgned the four-
person plzza makeline, now standard

'—Dnmln'lck Oliver {laft) and Olivor'

pany cou
ing methods of eperation,

training
and strategle planning.

s flm corporate spokesman

Gordie Howe, at work at
Hills,
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FYT® helps you find clothes yow’ll love to wear.

Qur FYI®consultants
takethetimeand *
effort aut of looking
good. But firs), they ~
take thetimeto ,

know you—your
taste in clothing,
your Job, your after-
work Interests,

seratch, With your
[nput, they'dl pul
togother a wardrobe !
from our glore’s large -
collectlon of cacear
angd casual clothing.

§ What does FYi®
cos1? An hour or 80
of your time, for the
fiest consutiation.
Butno meney. Noz Is
thare any obligation
tobuy.

fl Fortho FYI®office
f nearest you, call toll-
frao 1 800 233-2000.
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