O&E _Thuraday, March 10, 1087

The mumber ol management decl-
° slons facing the new mmall busineas
awner can bo staggering. This is es-
pecially trae for companies starting
out at zero momentum.

But there are somo baalc declstons
:that demand carcful thooght and

One of these declslonreas relates
to decidlng on or developiog the
right name for the organization,
What's in a name? In a word —
lenty.

ACCORDING TO Ira Buchrach,
president of NAMELAB (developers
-7 of the Acura dlvisiona] pame for

By Thomas E, O'Hara
. spocial writer

7+ lam from Europe and was tanght
7 to save at an early age. Could you
please give me some rdvice on
vesting for my future?
I am 42 and have a $50,000 CD
it wlll* matare April 4. laterest

rates are so low now, and I would,

Honda Molom), there are a number
of dos and don'ts the entreprencur
should be made aware of before
choosing a name for his or her en-
terprise,

First, the name you sclect should
provide . Informatlon.

Many en-
treprencurs thir own first or last
name when naming their business,

‘This practice, known as eponymy,
docs nothing to Inform current or po~
tential customers about what the
business Is or does. Further, custom-
ers may pesent not belng able to do
business-dlrectly with the owner if
the company provides professlonal
services and the owner i3 not active-
1y involved.

Like this to be a future lavestment.

I bave some stocks, own my house,
don't know too mach about real es-
tate lavesting.

‘You are to be congratulated on the

fine job you have done in bullding -

your wealth.
At your age, you have many years
to bulld before retirement. You also

Mary

lfocus: srﬁ'all business

g DIPaolo !

A NAME zhould get attention,
arouse interest and be ecasy to re-
member among current and poten-
tial customers, Which children's
clolmng store aticks in your mind —

"“Mary’s Fashions” or “Kidz Kloz?"

Of course, there are entrepreneurs

that have gone to new helghts in

scem to have an nbove-nvemgu abil-
ity to save.

Consequently, I'd suggest that
when your  certificate of deposit
comes duc, you put about $35,000
back in a new CD. Take a five year
ong to get a good rate.

The $15,000 you have left, I'd sug-

gest you put ia the following stocks: -

McDonald's, Citicorp, Abbott Labs,

Market research companies
-help auto industry track buyers

Centlnuod l:om Pogo 1

president of analytical rescarch, the
January to March buyer is favored

"Ohviw\uly she was not
-ly satiafied.”
N Rose explalns that respondents
- can gain a more subtle, if less atals-
{ying, sense of aatisfaction by know-
Ing that-the survey can serve 2s a
" report card for the manufacturers.

“PEOPLE CAN affect quallty by
answering the survey. You can get
back at the manager of the plant
that bullt your lemon by mafllng in
* the survey,”

can affect worker com-
t

by market
"'There's

tlered viewing room to permit monl-
toring or videotaping of the sesslons,

Moderators direct conversation be- |

tween toward the

about early buyers,” Druckenmiller
Bald, “People who buy immedlately
arc somewhat different in terms of
demographics. More affluent. Mid-
dle model year sces mainstream
buyers. Bargnkrhunk:xs como at the
end of the year.,”

IN ADITION to surveys, mxxkat
resenrch companles conduct focus
groups and clinics for the auto Indus-

try, assisting In the devclupment of

DEW, Car.

“focus"” of the intcrest company.
CUnlL: usually take place in larg-
arenas where 10 or 20 cars are
"graded" by perbaps 100 partiel-

pants in the course of a weekend,

UT HERE In the Detroit area,
residents seldom have the opportuni-
ty to particlpate in these Kinds of
studles. “Detroit Is too closely con-
nected to the auto industry,” RDA's

Rose sald. “There Is too much Inside ”

of

Surveys
" pensation and plan
~ bonuses when they demonstrate that
defects are directly related to the

+ quality of work at one plant of origin
overanother,

* Questions on how dealerships han-
dle the warranty can affect the like-
1lhood that a particular dealer will
get corporate funding for future

- dealerships. This is why some deal-
erships, wishing to be remembered

-* fondly, send the new car owner off
with & full tank of gas.

TIMING IS A critical element of
survey design. Most new car buyers
are surveyed three months after
they’ve taken delivery of the vehicle.
The alm is for the owner to have
- some cxperience with the car but for

the delivery experience and immedi-

ate problems to be fresh [n the
- OWREr's Memory.

Another market research compa-
ny, Product and Consumer Evalua-
tlon, PACE, of Farmington Hills, Is
just getting off the ground studies
for the 1987 model year, Accordlng

to Doc Druckenmiller, PACE vice

BUILDING ~
TOMPANY

the hi
brin ging lugnu:nr d.\veru factlons o!
and

b for unblased participa-
on."

Valery Utley, a PACE vice presl-
dent, explained that

the industry, su
dealers. Other locu: groups augment
existing data, test advertising
thempes, or simply look for directlon
golug into an ndvnruﬂng or survey
program.

Focus groups usually take place in

a conference room with one mir-
rnred wall behind which there s a

§ SPECIAL OFFER .

>recelve a FREE

g focus

group pattieipants i3 expensive.
“You have to screen through 100
or more people just to find one quali.,
fied respondent that docsn't have
anything to do with the auto indus-
try. In addition you have to screen
out for adxen{sing. pubu'ganns,

an

thelr attempt to come up with a
business name that gets mmunm
“Revlvaly of the Fittest” st an
acrobics Hudio but ratber a kitchen
war)ext.nm(k(ynuunllsutethntone
outf,
This Jeads to the next guldeline in
—tryto

scicct. 2 name that doesn’t work
ngumynnbyccn!ulnapmpecuvu
customers as to what you

The polwul!cuﬂnmmlhn ney-
er walk into your store may far out
number {hose

A good name means a‘'lot to a new busmess

c-mm., of course) that lustrates

l..ul. bnl Dot leaat, be sure that the
name you geloct isa't nl;udy being
used by another buﬂnﬂl within your

who your
anme but forgot what it l.| that you
do.

ADDITIONAL GUIDELINES in-
clude lvoldl.ng names that tie your
buslness to icular geographic
focation. Whn! will “Fourth Street
Florist”. do whea It comes time to
move?

Also, avold trendy names that
may beeome out of date. “Totally

buatnesy no,mf

Kuhlman Corp. and Precision Cast-
jparts. Put $3,000 Loto each one.

THOSE FIVE stocks will'glva you
some experiende with five different
stypes of stocks and with flve differ-
ent businesses. iAfter five year’s of
experience with; those stocks, you'll
have a good ides the next timo your
CD comes due if you'd like to put

. moreof It into stocka.

McDonald’s fa)a huge restaurant
businesy that has

managed. It bas an excellent record

Is one bualness name (lo

of growth and has about the best
record of earnings on invested capl-
ullnthebn.nnm 1t Is a little high
prlccd, bu! the growth will soon take
care of

Cﬂ!cohqlt,. like many of the ml}or

banks, an exposure
world loans, but that just bclps to
make it a better buy.
Abbou Labs i a very solld large-
growth company that you prob-
uhly wnl do well with for years.

KUBLMAN IS a smaller company

very well .
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with protecting a company’s husl
negs name, :

Mary DiPaolo ts the owner of .
MarkeTrends, a FRarmington *
Hills-based small business con-
sulting firm. She {2 also producer.
and host of the cabie television se-"
ries, “Focus: The Small Business,,
Environment.” '

Set some money aside, then:invest in stock market

that has a eyelical business subject
1o the ups and downs of the business
cycle, but its growth from one cycle
to the next bas been excellen

on Castparts Is a small
company that is the leader in Its in-
dustry and is growing very rapidly.

You will be getting a copy of Bet-
ter Invmung. and you'll find a list of
companles there that can be bought
on &n Installment plm_ I'd suggest
you plck out three and invest $50 a
month [n them,
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