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...19 courses and nine
resorts on PAR roster

Continucd from page 20,
machine moving the dirt. “'I know, now,
how an artist feels,” he said on a golf-cart
tour of his baby.

He's got a jewe! and he knows it, He long
resisted the Idea he needed help to market
it. Finally, to his surprise, he decided to
hoak up with PAR for this season.

“l was the toughest nut they ever
cracked,” he sald, taking a break from
supervising the crew puttlng in a new tee
area on one of the holes. “I wasn't going to
join, No way. But they convinced me that
they had something that could help us. I
still haven't told Chick (Harbert, a former
PGA star on his pro). He's still agalnst it.
But they're sendlng us a lot of tee limes
already, and that's business we wouldn't
have, otherwise,”

(There are nine resorts and 19 courses
under the PAR umbrella. Members of the
Golf Council pay PAR a slidlng fee de-
pendlng on how many courses they control
and whether there are lodging facilities.)

“When they first came in, I was pretty
unimpressed,” sald Slebenthaler, “We had
a pretty good thing going here. Well, every
time they came back, they were more
professional. And I give a lot of credit to
their persistence. There were just very
good side benefits for us all. Each of us
singly couldn't afford the national mag-
azines, for one thing.”

Colleen Bagley is marketing director of
Grand Traverse Resort. With the opening
a year ago of iis 15-story tower, Grand
Traverse has 767 rental units and is the
largest resort in the Midwest. Once in
severe financial difficulties, the resort is
back on Its feet now and will host the
national governor's convention this
summer.

“You've really got to give PAR credit,”
sald Bagley. “They got us together and
that never happencd before. It was hard.
There were a lot of hard-headed in-
dividuals who had to be reined in. And
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what made It tougher was that we didn't
know who they were or what their game
was. Dave Richards was a novice in PR.
All of us were suspiclous,

“Now, with two years under our belt, I'd
be surprised if everyone was not real
pleased. I have been. The Impact from a
business standpolnt hasn't been huge, yet,
but they're trying to break new ground
geographically and that takes time.
They've expanded the awarencss a great
deal and the business will follow.”

Bagley guessed that the out-ol-state
share of Grand Traverse's goll buslness
has risen from 10-15 percent 8 few years
ago to 25 percent today. “And it's going up
all the time," she said.

Asked to deseribe the PAR team, Bagley
sald: “Dave is enthusiastic. He's learning
the business real quick. He works hard at
it and he cares, he really cares. Doug is an
idea guy. Very enterprising. He's the kind
of guy you walk up to him and you'll walk
away with five new assignments. So you
avoid him at cocktalls.

“We've been walting a long time to be
discovered. The plan is to have the entire
nation be aware of us and that is not an
insurmountable goal. We're well on the
way toward that.”

Currently PAR is in the third year of a
live-year contract with the Golf Council.
“Are we gelting our money's worth? I
think so. I really do. But don't tell them I
aaid,” sald Bagley, breaking into Jaughter.

So, business is up, PAR’s clients on the
Golf Council seem happy, even the
weather’s been good. The only thing wrong
is there's no time to play golf, and It's an
addiction for golf that got Paul into this in
the first place.

“The only time I can play now is when
I'm on vacatlon,” sald Paul. “The week-
ends I'm always tled up with PAR.”

He describes himself as “an avid golfer,
not a good golfer. PAR began as a product
of my own frustration in setting up golf
trips, Being an avid golfer, I played dif-
ferent courses. In the winter we'd go to
Florida, In the spring we'd go to Myrtle
Beach and in the summer, we'd go up to
northern Michigan. We'd been doing it for
years and it always bothered me I had to
make the arrangements mysell. There was
nobody I could call up and say, ‘Hey, I
want to take a golf trip. Here's where I
want to go.' I'd go to a travel agent and it
was apparent they knew less than I did.
We got so good at It, we figured: ‘Why not
do it amnd make a tittle on the side, too?"

They are still trying to make the little on
the side. All the money is being plowed
back into PAR, which has yet to show a
profit. But the princlpals feel a profit is

just around the next dogleg. Meanwhile,.

the stail at the Dearbarn headquarters has
grown from one part-timer to six full-
timers and four part-timers.

“We started passing out flyers at pro
shops,” sald Paul. “Our only employee
was a charming old lady who didn't know
anything about goll. We did our best busi-
ness when we had the recorder on and she
couldn’t screw up.”

For information on course and resort
locations, or to book a golf vacation, call
PAR at 562-2533. PAR represents 19
courses and nine resorts; geographically,
they range from McGuire's resort near
Cadillac in the south, to Garland north of
Vucerne In the east, to Boyne Highlands
near Harbor Springs in the north, to Crys-
tal Mountain near Thompsonville in the
west.

ESCAPETO THE

750 FT. ON GRAND TRAVERSE BAY
TRAVERSE CITY

LOUNGE CONFERENCE CENTER
live entertalnment gtoups ol 10-350

AROOFTOP REATAURANT
{resh seaiood speclality

Great Escape . ... from $119%uui00ccupancy
e 3days/2nights
e 340% Food & Beverage Allowance & More
Family Escape .. from $163°:agus2chieren
« 3Days/2 Nights
« 360% Food & Beverage Allowance & More
Mini Escape .. ....from 359 sousicoccupancy
e 2Days/1 Night
« 320" Food & Beverage Allowance & More
Romantic Escape . from $59° poyvio occupancy
» 2Days/ 1 Night
* Breakfast For2 & More
(Above packages available Jan. 4 - June 11 & Sept. 7 - Dec 25)

Golf Escape

2 Days /2 Nights

$33% Food & Beverage Allowance

Green Fees & More
No. 1-*119% per person / double occupancy
No. 2 - *163%° per person / double occupancy
No. 3 - %209% per person / double occupancy

Packages avallable mid week only

May 1-June 11 & Sept. 7 - Oct. 31

Ski Escape

e 2 Days/2 Nights
e 3220 Food & Beverage Allowance
» Lift Tickets & More
Mid Week - *100° per person/double occupancy
Week End - *115°% per person/ double occupancy
* Packages available Jan 4, ‘88 - March 31, '88
(Add $5.00 per person Feb 12-13, 19-20 & 26-27}

Rates do not include Taxes and Gratuities, Enjoy Indoor Pool,
Sauna, In Room Movies, In Room Whirlpoots, 1 & 2 Bedroom Suites,
Standard and Deluxe Efficiencies with King Beds & Deluxe Rooms
with Double X-Long Beds.
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The only thing we overlook is the Bay

CALL TOLL FREE: 1 - 800 - 848-4011

2061 U.S. 31 North at 4 Mite Rd. (616) 938-1100
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