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Changes in divorce law can affect finances

Getling a dlvorce is always trau-
matie psychologlcally, It also can be
traumatic financlally, if you do not
recelve good advice.

Here s a case In point.

As divorce settlement, Mrs. Z will
recelve $100,000 in June, $150,000 in
August, nnd the last payment of
$75,000 in .1
receive a si

support.

Her legal bill is $17,000, and she Is
sthl not sure if the settlement is eq-
uitable, Here are some facts that
might clarily what's behind this
mass of confuslon.

IN 1986, the law stated that to de-
duct more than $10,000 a year in all
mony, the payer had to contlnue ali-

nt amount of child

mony payments for at least six
years. The reciplent usually insisted
in recelving the entire settlement in
one lump sum, while the payer
sought to stretch the payments to six
years in erder to make the payments
tax deductlble.

The new tax law provides a relief;
Alimony payments of more than
$15,000 are deductible if they are
made for at least three years. There
is no charge, however, in the four re-
lated concepts concerning the deduc-
tibility claim.

® Whoever pays the alimony gets
to deduct it.

® Alimony payments up to the
specified 1lmit (now $15,000) are al-
ways deductible, no matter how soon
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finances and you

the payments stop.

® A Jump sum payment is not de-
ductible, .

® Allmony payments are taxable,
whereas lump: pay-

sum payment. The payer insists on
makiog perfodic installment pay-
ments,

Another compl.lcatlun nrisu when

One {lnal the current
three-year allmony plan Is a big Im-
provement over the six-year plan
that ended in 1986. However, It is
still too long a period for sqme cou-
ples.

THE. THREE-YEAR perind, how-
ever, can be reduced to 14 months if
the husband makes the flrst payment
in the following December and & fi-
nal payment in January. This ar-
rangement satisfles the three-year
rule although the alimony plan is

ments are not.

AND HEREIN lies the basie diffi-
culty in striking an attractive settle-
ment acceptable to both spouses,
‘The reciplent usually prefers a lump

a -1 For in-
stance, if the plxn calls ror a pay-
ment of $200,000 by the husband,
and he pays $125,000 up {ront, the
IRS might treat it as a property set-
tlement and deny’him a deduction.

in just 14 months.
lncldenlally, only a financlal
planner can advise on how best to
make alimony payments as well as
how to invest these payments.
‘Whether you are a payer or & payee,

it is best to consult a flnancial
planner in a divorce settlement casa,

Educationsl Seminar: “Your In:
vestments, Your Taxes and Tax Rc-
form.” The semlnar, sponsored bj(
the Observer & Eccentric Newspas
pers _and  Coordinated  Financia)
Plannlng Inc., wlll be 7-9:30 p.m.
Tuesday, May t the Kingsley
Inn, 1475 N. Woodward B]oomﬂclq
Hills,

For more informatlon or reserva
tions, call 643-8888.

Sid Mittra is professor of
finance at Oakland University
and president of Coordinated Fi-
nancial Planning Inc.

Imagination can produce free publicity for‘business

Promotion s a key activity for
any small business venture. The un-
fortunate reality is that many cn-
trepreneurs are unclear as to what

Thls week's column pub-
llcity, an alternative form of promo-
tion avallable to the entrepreneur in-
terested in getting the most out of
his or her dollar. Pub-

p are
to them as small business owners/
operators,

One major misconception is that
pmmouan primarlly involves adver-

a result, many cn-
u-epreneurs spend large sums to ad-
vertise with few or no results,

On the other hand, there are those
business owners who do little or
nothlng to promote thelr firm be-
cause they are unable to “afford” ad-
vertising.

Hcity I8 one of the most under-uti-
lized forms of promotion among the
small business community.

Publlcity Is the means of drawing
attention to your buslness through
medla sources that reach current or
potentin] customers. And perhaps
best of all, i’s free. Here are a few
examples of how publicity works.

SWEET MEMORIES, a California
candy store, hosted a “Sweet Memo-
rles Pig Out,” which involved 20 peo-

focus: smaill business

y
DiPaolo

ple sclected to “plg out” during the
shop's grand openlng.

Each guest pald $15; nearly 500
people signed up even though the
owner’s total actlvi-

‘The list was pared to 20 with a
drawing because that's as many as
would fit inside the 1,000-square-foot

It publicl-

ty consisted of a small ad in the Los
Angeles Times and a sign in the
store.

ty for the store,” the owner sald.
“After all the press coverage I got, I
had people coming in from all over

the country. In fact, it went so well
I'm deﬂnltcly planning on having an-
other one.”

Ancther publicity gimmick In-
volved the “Edible Chair” contest. It
was sponsored by the Pacific Sci-
ence Center in Seattle to highlight an
exhibitlon of international award-
winning chalr designs during the
1962 World's Fair. Prizes were
awarded for the most unusual, most
nutritious and most realistic chairs.

THE RULES were simple: 90 per-
cent of an entry had to be edible and
could be made of any food except
meat or fce. The publicity afforded

this type of contest would be phe-
nomenal for the savvy furniture or
bakery retailer Interested in spon
soring this type of event.

Next weck we will continue the
discussion on publicity as a powerfil
promotional tool available to smnll
business.

Mary DiPaolo is the owner 01’
MarkeTrends, a Farmington
Hills-based business consulting
firm. She is also producer and
host of the cable television series,
“Focus: The Small Business Envi-
ronment.”

markeiplace

Greener Patusres Advertlsing has
moved to larger offlces at 1520 N.
Woodward, Sulte 215, Bloomfieid

.Hills 48013,

Paplilon, a full-service salon at
6357 Orchard Lake Road in Wesl
Bloomfield, recently opened.

Mars Advertising expanded into
the 24175 Northwestern Highway,
Southfleld, next to its current build-
ing. It nlsn moved its Los Angeles
office to 7710 Sunset Blvd., Los An-
geles.

The Inmont Divisien of BASF
Corp, received an Addy Award for
the finest outdoor advertising cam-
palgn.

Computer Educatlon and Consult-
ing Scrvices Inc, opened a software
tralnlng center in Troy.

President Tuxedo opened a store
at 205 5. Maln and Second Street in
Rochester.

Newman Communications and
City Animation Co. have merged and
will have their headquarters in Troy.

Casey Communicatlons Manage-
ment Inc, a Southfield public rela-
tions firm, has been ranked as 18th
on a list of the nation’s largest inde-
pendent flrms.

Perry Drug Stores Inc. opened a
new store In Farmington at 37037-41
Grand River, with a ribbon-cutting
ceremuny on Aprll 15. This opening
brings o 216 the number of drug
stores Perry operates.

Midwest Communications Corp.,
supplier of professional video eyuip-
ment and manufacturer of moblle/
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BELMOR TOWN CENTRE

NOW

LEASING

60,000 sq. ft. of
office, retail and eateries.

“Suites 500-5000 sq. ft.
The ““Smart Building”’

The latest in high tech design
including energy management,
individual temperature control,

24 hour computer card key access

and security.

Enjoy the charm and convenience
of downtown Rovyal Oak, centrally
located one mile from I-75
and 1-696, just minutes from
Birmingham, Southfield, Troy

and Detroit.

for Ieasing information contact:

)

BELMOR

LANDCO,

INC.

301 W. Fourth Street
Royal Oak, M| 48067

544-7504

satellite transmlssion
has moved its

office in the Southfleld Techne-
Center, 21683 Melrose Ave. The new

portable

telephone number Is 350-3038,
Michael Flora & Associates, Troy,

has been retalned as the advertising

agency for Unlted Cable Television

of Oakiand County. Greg Stropes,
Flora vice president of accountiny
services, will serve as account su-
pervisor.
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QUALITY...OUR TRADITION ]

Reg. 1966

{NOW

SAVE *388

ENTERTAINMENT

$580

CENTER

55" Wx 18%" Dx55" H
Hours: Mon., Thurs., Fri. 9:30-9:00 » Tues., Wed., Sat. 9:30-5:30

Deslgn Your Own Unitl Save 40%
for the next week when you order
your oak, maple, or cherry wood
entertalnment center. Quallty
hardwoods throughout. Any
number of changes can be ac-
commodated, taller, wider, deep-
er, wood or glass doors or
shelves, six finlshes avallable.

Now Save 40% ONANY UNIT

NEW LOCATION
3715 N. Woodward
2 blocks N. of 13 Mile Road

549-5200
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acted as financial a

First of Michigan
Corporation

Members New York Stock Exchange, Inc.

These securities were olfered and have been sold only to bona fide res:dema
of the S!ale of Michigan.

4,520,000 Shares

o

Sanders Confectionery Products, Inc.
Common Stock

an Corporation
visor in connection with
the public offering of the above shares.
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