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Getting ready for Christmas

This week Strect Scene prepares you for yuletime jolliness with
our Getllng Ready for Christmas issue. Besldes our front-page sto-
ries on new games for Christmas and one-day yule trips, we also
have stories on personall Christmas gifts (Page 6D}, a Victori-
an-style Christmas (Page 6D) and a look at what items are hot for
the holldays (Page 5D).
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While there are no Ions or tigers, bears abound for Christmas
shoppers, and there’s even a new guy in lown Lhis year!

Krls Moose, a plush brown, cuddly moose reminiscent of
Bullwinkle from the old “Rocky and Bullwinklc” TV show, Is
Crowley's new PWP — purch Ith-purchase — or
buyers. With $50 worth of purchases, Crowley's shoppers can take
home a Krls for an additional $10.

“It's also an Opp ity to atr
on something for shopping at our stores,” said
promation director Stan Siwula.

The success of thelr Holly Hound, which sold mare than 40,000
Tast year, led Crowley's to break with the bear brigade and offer
Kris In '87.

“We felt that coming up with a fresh new ilem would keep cus-
tomers coming back,” Slwula sald. “How long can you keep offer-
ing the same thing?

Siwula said his only concern was having enough Kris Mooses on
hand to last through the traditional day-after-Thanksgiving slege
of Christmas shoppers.

VARIETY ASIDE, however, Santa Bear still reigns supreme as
king of PWP hugables, with mare than 160 rclated gift items this
year. Hudson's has solved the problem of keeplng him interesting
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. Allison, 10; and Rory Keay, 5; of Troy enjoy tho company of the furry critter crowd. Tho toy animals are availablo at many retai! outtets In the area during this holiday season.

Bear feat

Plush critters a hit
with yule shoppers

Firms offer
dial-a-date

By Bill Casper
statt writor

Reach out and date someone.
‘That's right, dlal-a-date. Right here
in the metro area.

You may have seen the ads on
late-night TV. You bhave a cholce:
You can call cither the Adult Party
Line or 1:976-MEET. They’re among
the many dial-a-call or 976 Call pro-

grams provided by Independent

sponsars through the telephone com-, 4

pany. - .

But a servico like the Adult Party
Line"differs from-the other dial-a-
call services that provide informa-
tion via a tape-recorded message.
The Adult Party Line is participato-

ty, with real, live lg to talk toor -
listen to, . pcop/9 -

_Parents, be advised, there's a Teen

"Party Line, too, and at $3 for each

three-minute call for either line, it
doeso't take all that many calls to
run up a sizable phone bill.

STILL IT can be templing, espe-
clally when you're home alone on &
Friday night, and the best thing you
have going Is yet another eruise on
TV's “Love Boat.”

You've jotted down the number,

_never Intendlng to dial it, but who

knows, there's atill time to lineup 2
date for Saturday night.

Sult you're a bit uncasy, The
dreaded prospect of rejection still
exists, Although for three bucks
you'll at Jeast be spared the horror
of a face-to-face confrontation. And
10 one need know that you've resorte
to calling perfect strangers for

dates, - .

On the other hand, you do risk a
blind date with someone else who
has resorted to this seemingly des-
perate quest for true Jove. .

~NONETHELESS, it's ln!rl(ulng./
and 't( you're {rightfully shy, ypu

Pleasa turn to Pgno 2
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“We wanled to make hlm a traditlon,” sald Candace Barker at
Hudson's Regional Ofilces in Southfleld. “The reason we chose
bears is because they were o hot trend ftem at the time (1985)."

With the Santa Bears, Hudson's was one of the first stores 10
offer something other than cosmetics as a PWP extra. The fact
that they sold more than 400,000 bears In scven states by
Thanksglving last year testifics to thelr popularity. And, added
Barker, “No one who's ever hugged a Santa Bear has been able to
put It down — they're very lovable.”

Also making the season bear-able this year are J.C. Penney's no-
name adopt-a-bears, Meljer’s Polar Pal muslcal Bears and Ward's
Just ptain teddys.

SQUEEZE POLAR Pal's paw and he'll serenade you with 18
diffcrent songs from hls programmable musle box. If that’s not
enough, he also comes with a full line of merchandise — clothing,
dishes, glasses and disposable tableware.

Penney's brown bear comes with a winsome face but no name.
According to the tag on his green bow, shoppers can take him
home {for $10 with a $40 purchase) and name him themselves.

For those who just want teddy bears to be teddy bears, there's
Ward's white bear. A regular purchase item in ltself, the Ward's
teddy does nothing but walt for someone to take it home and love
it

Reach out and date someone
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