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RITE A SHORT verse,

Now put origlnat mu-

sic lo your words.

Your words and mu-
sic must play for exactly onc min-
ute. But within those 60 seconds, the
goat Is to grab an audience, tell a
story, deliver a message,

Gather up the slnger or-‘singers
and the musicians you'il need to put
your creation on tape. Record it and
have it ready for delivery to be
played at a meeting tomorrow
morning.

That's an every day, sometimes
several times a day, request for Dan
Yessian Associates, the Farmington
Hills based operation that is the
largest producer of original music in
Michigan. Yessian calls It “the jin-
gles business.”

“Why cverything has to be done
now — or at best overnight — is
something my wlfe has been asking
me for as long as I've been in thls
business. I've been In this business
for 15 years and I haven't figured
that out yet," Yessian said.

The firm has written commercials
for most of the car companles, the
Detrolt News, Fox Network, Crow.
leys, Elias Brothers, to name a few.
Yessian singles out the ditty “Mak-
ing Your World a Little Easler” for
Whlirlpool as the one that has had the
longest staying power.

"We're always armed and ready
far the calls,” Yessian sald. “But we
have also racked up a lot of stuff
that won't work for anybody."

YESSIAN'S ADULT career began
as an English teacher at Redford

High School, but music was zlways -

part of his life. During his own high

achool days in Detrolt ho played

c;l;rlncl and saxephone in his own
d.

nd.

The music side of his life contin-
ued Into adulthood with the band
that played for weddings, bar
mltzvahs, buslness and private par-
tles. Running parallel with thls, an-
other slde Job began when he started
booking other bands and talents for
partles.

It was at onc of those wedding re-
ceptions that Yessian was ap-
proached by 2 guest who asked if he
could write a jingle for a local
bank’s televislon commercial.

I was an Engllsh major and Eng-
lish teacher, but 1 was never too
\ much Into poctry, I wasn't ccally too
sure that I could properly define a
Jingle, much less write one,” he said,

“But 1 said yes on the spot. The
only hing I think I really heard that
man say was that he was going to
pay me $1,200. I was under the gun
— same as I sitll am to produce
something on the spat — and 1did it.
1 think 1 bluffed my way through it.
Since then It's been a llttle casier,
you sort of develop a knack.”

As It turned out Yesslan was very
happy with what he produced that
first time around and so was the Na-
tional Bank & Trust In Traverse

City.
He was so very happy with that
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The jingles business

Creating on-the-spot original words and music is his forte

first jingle he expected “immedinte
glory and the world to come knock-
ing at my door begging for more," he
sald. As it was, it was almost slx
months before he produced Lhe
words and music for his second com-
mercial.

YESSIAN SAID goodbye to his
teaching carcer and opened his own
business cautiously. The talent agen-
cy was the mainstay of Dan Yesslan
Assoclates, for a long time. That
part of the buslness is now handied
by others.

“There was a whole new world of
business out there that 1 had to learn
by trlal and error. T was still into the
muslc of the thing and splitting
myself between that and the busl
ness side was llke a Jeekyl and Hyde
split persanality, That confuslon and
dlverslon was a tough scerario to
handle,” he sald.

“The most important thing 1
learned carly on was that I was not
my best salesman. I surrounded
myselfl with talented sales people.”

He is also surrounded by a staff
that produces origlnai words and
music. He is also surrounded by
tapes that come from the hopefuls
who want to write words or music
for him; singers and muslcians who
want jobs. -

“This is a whole new disclpline for
the musicians and there's room for
anybody who wants te learn this
craft,” Yessian sald.

“For s long as I can remember
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Dan Yessian {at right) listens to a play back of the commaercial
being made with Gerard Smerek, chlof engineor at Ambiance

‘This is a whole new
discipline for the
musicians and there's
room for anybody who
wants to learn this
crafl,’

— Dan Yessian

bell-Ewald adveriising agency.

commaercial,

recording studio, and Kathy Bartkowlcz, a producer for Camp-
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FRIDAY ONLY!

1.DAY SALE

Save 25% and more...
waomen's fashions,
menswear, home,
even kids’ clothes.

Friday come early, 8 a.m.

Shop late, tl 10 p.m.

(And get ready for some heavy-duty Power shopping!)
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VISIT THE FOR CHILOREN ONLY SHOP
AT THE BIRMINGHAM COMMUNITY HOUSE
Parents and grandparents, bing your chikdren (0 1ha ©
for Chidren Only Shop at the Bamingham Community House.

In @ litle shop a8 their own, theyl find special gilts for everyone oo

they bohiday kst. Shog Monday thiough Saturdsy, 11 am. ta Bpm.

at the Bitmingham Commemity House., 380 South Bates, Bimingham.

-—1 *
-

CROWLEY MILNER & CONPFANY

Usa your Vaa, Masiwowrd, Amancan Espress wnd Occover Cord, or our Como U Chack 1arvice a1 Crowdey's




