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State’s new AIDS ads issue stern warnings-

By Tom Henderson
staif writer

Those who get AIDS dle ugly,

- painful deaths. To fight the conta-

glous disease, the state Department
of Publle Health has taunched a
graphic ad campalgn that Is nearly
as hard hitting as the disease.

The purpose isn't to kill, but to
save lives. At the very least, it in
tends to grab the public’s attentlon.

“We hope it won't be controver.
sial, but you'll always get some peo-
ple who think you've gone too far,”
said Jean Chabut of the state health
department at a news conference
last week. It unveiled the year-long
zmcwldc campalgn that began Fris

ay.

THERE WILL be newspaper, ra-
dio and TV ads, posters and bill-
boards. To judge from the reaction
of those at the press conference at
the new Radisson Hotel In South.
fleld, the campalgn is startling and
effective.

For example:

® A poster shows a skull and
crossbones atop a hypodermic nee-
dle. The captlen reads' “Don't share
needles, Don't get stuck with AIDS.”

® A voice on a radio ad says: “If
you're shooting up with a borrowed
needle, you're living on borrowed
time.”
® A volee on a TV ad says: “Don’t
share a bed with someone who
shares a needle.”” There Is a close-up
of 1wo head stones, side by side. The

her mother's AIDS."

® A woman In a TV.ad dances
from man to man. The last man, who
is visible from behind, grabs her and
turns her around; he is a corpse in a
shroud and grips her tightly. "Being
the life of the party could be the
death of you,” says the announcer.

® Another TV ad and another
voice: “I didn't know I had AIDS un-
1 I saw it on my baby’s death certle
ficate.” The line Is real, a verbatim
transcription of an AIDS patlent who
was videotaped last year,

‘The.campaign’s directors, Brogan
Kabot Advertising of Sauthfleld,
wanted to use him on the ad, but by

‘I didn’t know I had
AIDS until | saw It on
my baby's death
.certificate.’
— AIDS patient
in state ad

the time they {ilmed It, he was 100
weak to participate.

“Thls has given us the chance to
use our craft to affect a true life-
and-death cause,” said Marcie Bro-
gan, prcs_idunl of Brogan Kabot,

THE CAMPAIGN cost $1 mlltion,
with area ad people, consultants,
musiclans and suppliers working at
reduced rates, according to Brogan.

Television statlons around the
state have agreed to run the ads
without charge, which allowed Bro-
gan Kabot to usc the $1 mlllion more
ciicciively.

The campaign is aimed at blacks,
who suffer disproportionately from
the disease; Intravenous drug users;
teenagers: and the general popula.
tion. Ads aimed at blacks use black
actors and street vernacular. Ads
aimed at youngsters attempt to
avoid patronizing.

The ads preach condom use, avol-
dance of shared needles and climina-
tion of myths and misconceptions re-
garding the spread of the disease.

"TIIERE ARE NO cuphemisms,”
said Chabut. "These are the kinds of
messages that have to get out.

““This makes another eritical mile-
stone in the effort to control AIDS in
this state,” sald Dr. James Harrison,
deputy director of the state Depart-
ment of Publle Health.

“Our success over time will re-
quire that we develop a capacity to
inform and educate as many of
Michigan's 9 mllllon citizens as’ pos-

sible about the way AIDS is con-7
tracted and how to prevent the:
transmussion of this disease,” he
sald. -

The ads wil) run throughout Michi™
gan, but will be targeted toward the
southeast part of the state. N

“That's where the huge majority "
of cases are,” said Chabut, v

There are eight television ads, 12,
radie spots, four print ads and’
posters that will go on walls and
buses. Posters and educatlonal mi**
terial also will be supplicd to area
high schools. o,

There (s an AIDS hotline telephonc
number, 1-800-872-A1DS. o
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JANUARY “12 Months Interest-Free” SALE”

camera pans back. The

form the headboard of a fully-made '

bed sitting In the middle of a ceme-
tery.

e A smiling baby is lylng on a
blanket in ane TV ad. A voice says:
“She has her daddy's smile.. . . and

Increase
foreign
wages —
Bieber

Unlted Auto Workers Presldent
Owen Bleber sald much stronger ef-
forts are needed to raise wages and
Improve warking cendltlons abroad
In order to ease trade [rictions,
maintain U.S. llving standards and
boost domestle technology and man-
vfacturing prowess,

Speaking to the Economic Club of
Detroit, the UAW leader sald the
remedy for U.S. and worldwide eco-
nomic stagnatlon is to raise demand
by raising worker purchasing power
around the globe.

He called “misplaced” the calls
for austerity to enhance internation-
al competltlveness.

BLISTERING the Reagan admin-
istration, Bieber Identlfled low over-
all growth and Industrlal Invest.
ment, falling real wages and re-
placement of good-paying jobs with
low-paid service jobs as central fail-
ures of the 's lalsseze
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DOMICILE FURNITURE

Now thru Saturday, January 30, Domicile is offering

12 Months / No Inierest financing as an added

bonus during our fantastic January Sale.

Take advantage of 15-40% Savings on everything

in the sfore including the finest in-contemporary

e

sofass, modulars, bedrooms, dining groups,

occasional furniture and more, PLUS fake 12 full

months to pay for your purchase with no interest,

faire approach to economic manage-
ment.

He sald the “single most import-
ant factor” behind this set of nega.
tive indicators is the accelerating
“globalizatlen of manufacturing un-
der the ausplees of huge muitination.
al corporations, most of them based
hereinthe US.”

Bieber said foreign Jobs today rep-
resent a third of the total workforce

SAVE UP TO 40%

(PP r——

of UsS.hased and
these multinationals account for 40
50 percent of all U.S. imports. He
added that U.S.-based multinationals

12 MONTHS INTEREST-FREE—

have become the leading exp
from countrles like Taiwan, which
runs a $15 billon trade surplus with
the US. .

5,000_ new
skiers on
slopes

SALE ENDS

aturday, January 30,1988

More than 5,000
will experience skilng In Michigan
{or the [irst time on Friday, Jan. 8.

A spot check among the 42 lMl:l):ll;

n

gan ski areas p s
year's “Let's Go Skiing, Michigan
program shows a fivefold increase
from last year when 1,000 novices
took part, said John Savich, divector
of the Michlgan Travel Bureau.

The Travel Bureau and pu:;ucl;:;:;

“Minimum purchase of $§300, s deposit required. Subject to credit approval. Prior purchases excludea

ing skl resorts are sp

car's program {n conjunction wlilh
the National Ski Areas Assoclation’s
“Let's Go Skilng, ‘America" pro-

am,

B‘,’Pmmnuon, combined with acces-
sibillty to'large population centers
and the wldupreldkuse of snowmak-

one
centers of

ing makes
of the more important sk!
America,” Savich sald.
“Thls year's total of 5,000 is tre-
mendous ‘— especlally when com-
pared with the 17,000 who took part
in all of America last year.”

ihefe’s no place like

aomicl

le—

ki facilitles p:

beglnner “lessons, lift tickets and
cross country trail to novices

passes
who register before Friday, Jan. 8.

BIRMINGHAM: 808 S. Woodward, 642-4260 W. BLOOMFIELD: 6644 Orchard lLake Rd., 854-1003

HOURS: 10 am - ¢ pm Monday, Thursday, Friday; 10 am - 6 pm Tuesday, Wednesday, Saturday
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