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Big cheese

At local HQs, the pushis on to
capitalize on pizza’s popularity

By Mary Rodrique
staft writer

When It comes to pizza, the se-
cret Is not In the sauce, the cheese,
the crust, the price or the gimmick.

It's in the marketing.

And It's no small pepperoni. The
fast food plzza business Is Mourlsh-
ing in southeastern Michigan, home
of International plzza empires for
Domino’s, Little Cacsars and other
up and coming franchises,

“What’s happening now (in the
plzza industry) is what the ham.
burger industry went through 20
years ago — with McDonald's,
Burger King, Burger Chef and Wen-

‘There's always room
for people with a
special niche, like
Buddy's or Shield’s,
but generally, the
mom-and-pop
independents will be
out of business, and |
think that day will
arrive soon.’

— Biake Discher

Oliver's Pizza

dy's forcing out the
It's not that the independents had
an Inferior product, they just
couldn’t compete with the market-
ing." sald Blake Discher, franchise
development dlrector for the
Farmington Hills-based Oliver’s
Pjzza.

“There's always room for people
with a speclal niche, like Buddy's
or Shicld’s, but generally, the mom
and pop Independents will be out of
business, and I think that day will
arrive soon."

Incorporated In 1982 by Damin-
jck Ollver, a former {franchlse
owner of scveral Dino's pizza res.
taurants in Mlchigan and Florida,
Ollver's has 28 stores in operatlon,
seven more under construction, and
plans for 32 more stores in Michi-
gan for 1988,

There are two stores In Florlda
(a dozen more planned), one in Tex-
as (and 12 mare planned) plus the
company Is targeting Californla,

Ohlo, Indlana and Hlinols for fure
ther pizza penetratlon.

“OUR CONCEPT s four-
pronged — two for the price of one,
an expanded menu, accepting all of
our competilors’ caupens, offering
carryout and dellvery,” Dlscher
sald, addlng that Oliver's strives
“to be a blend of the good things
from Domino's and Little Caesars.”

Hockey legend Gordie Howe [s
the company spokesman, and with
blurbs on WJR radio before Red
Wing hockey and Tiger baseball
game broadcasts, the benefits have
becn most fruitful.

“Business [s excellent, so good
that we wlll probably sell out of the
Detrolt market in April,” Dlscher
sald.

“we'll close the market to outsld-
ers and only let existing owners
open addltlonal stores In this area.”

Ollver's meator In the business,
Dino's, Is still very much in the
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CRUSTY’S
PIZZA o

NOW CALLED Dlno's/Crusty's
International, the 30-year-old
franchise moved corporate head-
quarters last summer from Oak
Park to Livonla, adding 23,000
square foet of warchouse space to
house virluaily all of the company’s

proprietary food and dry goods
products.

Pizza Today, an Industry maga-
zine, rated Dinos/Crusty’s 12th in
number of U.S. pizza outlets last
summer — a figure advertising di-
rector Joy McElroy says is still ac-
curate. Sales rcached $7¢ million
last year,

“We feel we have a better prod-
uct,” she sald. “Our maln push is
old-fashioned goodness. We have a
thicker crust on our round plzzas,

interchangeably, depending on who
is dolng the rating.

“We're number one, delinitely
number one,” said Noon,
manager for RPM Piz-

we push fresh we try to
load up our checses more than
other franchises. We don't llke to
skimp on our product.”

The streamlined organization s
converling the old Dino’s stores
into Dino's/Crusty’s. The new store
acquires a new name and look.

“Blue, sort of aquamarine/char-
treuse is the new color,” McElroy
sald. “Dino’s colors’ were brown
and orange. We're working on the
development of a characler for
marketing, Domino’s neid (a little
devil that is the company logo} at-
tracts altention, but it has negalive
connotations. We're looking for
something frlendly and Inviting.”

The company Is working on a
new decp dish square plzza and has
consldered time Jimits on its deliv-
ery service. Competitor Domino's
promises plzza In 3¢ minutes or $3
off the price. After 45 minutes, the
pizza Is free.

Franchises continue to scramble
for a top slice of the ple,

“PIZZA IS a growlng industry,”
McElroy said, “It will never die
out, There's always room for more.
We're looking to be up there.”

Paul Wolbert, vice president of
franchising, has positionéd Dino’s/
Crusty’s as the leader in the field of
plzza outlets that offer frec deliv-

ery.
“We're going to bulld this thing

Into the third largest plzza organi-

zation. There's room for us.”
That would be behind Pizza Hut
and Domlno's, number one and two

za, the Livonia-based and largest
franchisce for Domino's Plzza, with
over 250 restaurants,

“We're headquarters for Michl-
gan, New York, New Jersey, Mls-
slssippli, Loulslana and Canada,”

“f think It's not just the free de-
livery and product but the training
employces recelve. I don't want to
say goody-goody, but just a very
clean company — no drinking, no
drugs. They give people a chance.”

With_the company for three
years, Noan, 21, feels it has glven
her ample opportunity and ad-
vancement,

“I got addicted to Lhe company,
which Is good,” she said,

But what makes it a success to
the plzza buying public?

“Lots of organization and caring
about the customer, We really care

about our customers, honestly. And |

that's tralned into (workers) in spe-
clal classes and sessions.”

RPM Pizza hegan In Golfport,
Miss., almost seven years ago,
founded by Richard P. Mueller, an
Ghlo native. e

“AS .FAR. AS delivery, we're
number one. As far as the pizza it
sclf ranking wo're aumber two In
the Detrolt market after Little Cae-
sars,” said Kelko Palmero, compa-
ny spokeswoman In Golfport,

A spokeswoman for Little Cae-

“We're the number one carryout
store In Michigan, with approxi.
mately 225 stores In the metro De-
trolt arca,” sald Susan Sherbow, di-
rector of media relations,

Although the final tally is st}
out, business projectlons for 1987
were $770 milllon for Little Cae-

sars,

“I was just talking to our direc-
tor of finance and we won't be
more than 10 percent off that num-
ber,” Sherbow said, “I have no idea
what projectlons for 1988 wiil be.”

Business is so good that it has
doubled in the.past couple of years,
reflecting overall growth In the plz-
2a industry, she said.

Litle Caesars, with its liitle
Roman soldler holdlng a spear
trademark, Is now in all 50 states
— & franchise opened in Ancho-
rage, Alaska, just a few weeks ago
— plus Canada and England.

“1t's o high quality product at a
low price,” Sherbow sald,

A side product that has become a
big hit Is crazy bread, soft bread
sticks brushed with garlic butter

sars, headquartered In F
RHills, said it ranks third natlonally,
behind Pizza Hut and Domino’s,

and led with parmesan
cheese. Little Caesars also offers
salads and sandwiches.

Business expo returns

By Nonl Haldane
stall wrlter

No one has to convince Bob Temske of The Main Off-
ice In Plymouth to participate in the second Greater
Llvonta Business Expo. R

The co-owner of the small mail service business Is
hoplng to experlence the same results he had at last
year's exposition,

“We doubled our sales volume and increased our cus.
tomer base by about the same amount, and a good per-
centage of that was directly related to the show," sald
Temske, who owns the firm with his wife, Lynn, “I'm
expecting the same or better results thls year.”

Richard Stemple, co-owner of Rellance Forms and
Supplles of Farmington Hiils, also is participating for
the second time.

“We developed some leads and had a few new cus-
tomers,” Stemple sald. “It's reasonably priced and a
good way to get your nome out and meet people.”

Temske, Stemple and more than 50 other firms have
already bought booths at the 1988 version of the busi-
ness May 10-12 at Col-
lege, Livonla,

More than half of the 110 booths available at the show
have been sold, sald John White, executive dlrector of
the Livonia Chamber of Commerce, sponsor of the expo,

“OUR GOAL is to have ail of the space sold out by the
first of March,”. White said. “That way, we can really go
out and market the show for the people {n the booths,

“We had a little over 3,000 people attend last year,
and we'd like to double the attendance this year,”

Efforts to bring more people Into the show have re-
sulted In a few changes for the Greater Livenia Expo,

On the second day of the show, Wednesday, May 11,
the chamber has scheduled a luicheon that wlil honor
three business leaders of the year.

in addition, a seminar on “Financlng for Business,

and is that morn-

ing.
Later that day, Jacobson's will present a fashion
show, “Dressing for Success.”

And on the final day of the exposition, the chamber
plans to host its “Business Connection™ program In an
attempt to bring more people to the show.

The popular cocktail party will return for the first
night of the exposition with hors d'oeuvres from area
restaurants,

Costs remaln the same as last year at $495 to $2,000
depending on the size of the booth.

For more Information about the Greater Livonla
Expo, call Carolyn Skinner, 478-3187, or the Livonia
Chamber, 427-2122,

New tax brackets debut

1f you know the new tax brackets
and understand the provisions of tax
reform, congratulations. Now forget
about some of them; tax brackets
will change dramatically in 1988,

According to the Michigan Assocl-

practically

ties acqulred after Oct. 22, 1986 are
not eliglble for the limited deduc-
tion, but they are fully subject to the
passive loss rules. Losses from a
passive actlvity are deductible.only
against income from passive activi-

ation of CPAs, based in Farmington
Hlils, the most dramatic change will
be in the tax rate structure, For in.
come carned in 1987, there aro five
brackets ranglng from 11 to 385
pereent. In 1088, the brackets are re-
duced to three: 15, 28 and 33 percent,
Fer many, the new tax brackets are
good news because they will resultin
lower taxes. For ¢éxample, 8 married
couple with a combined taxable n-
come of $32,000 will bo In the same
bracket as a couple with a taxable
Income of $70,000,— a marked dif-
ference from the highly progressive
tax rate of just twa years ago.

Tho new tax rafes also mean high-
er laxes for some’people with low
incomes. For a single person, tax on
taxable income of $15,000 will be
$2,178 for 1887, but'for 1988, taxes
on the same taxable Income jump to
$2,250, A aingle person with a tax-

B et

speaking

able income of $15,000 in 1966 paid
$1,922 In taxes. That's a 17 percent
increase over {wo years.

The deduction for consumer Inter-
est also changes in 1986, For 1987,
interest on consumer t other
than qualified home mortgage Intere
st 13 only 65 percent deductible, For
1988, that drops to 40 percent. That
means you lose 35 centa In deduc-
tions for every dollar of interest you
pay on car loans, credlt cards and
other consumer loans. In addition,
since your tax bracket could be low-
tho tax benefits will also. bo
worth less. -

The same 65 and 40 percent fig-
ures apply to passive losses in 1987
and 1988 generated from activitics
entered into on or before Oct. 22,
1986, Losses for Interests {n activl-

g e

tes, Unused or suspended losses can
be carried forward indefinitely and
be used to offset passive income re-
alized in subsequent years,

SPECIAL RULES apply to rental ~

real estata activities. The passive
toss disallowance rule will not apply

to the firat $25,000 of nct losses from

rental real eastate actlvities In which
the Individual “actively partlcls

pates” The $25,000 allowance will’

be phased out at the rate of $1 for
every $2 of Income as a taxpayer's
adjusted gross Income Increases
from $100,000 to $150,000,

‘The deductlon for quallfied Invest-
ment interest costs ~ such as inf

est on loans used to buy stock — that .

exceed investment incoms, also falls
to tho 40 percent level in 1988 from
€5 percent this year, Any disallowed
investment Intcrest expensa may be
carrled forward
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