Union’s bureaucracy
blustering at Chrysler

OK, so the bl ing and posing
that precedes most auto industry.
UAW negotlations serve the same
purpose as the prebout muscle flex-
ing on Blg Time Wrestling. I still
have o marvel at the direction the
Chryster talks have been taking late-
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Chrysler has long been a hotbed
for laber relations anyway. From
the days in the 1960s when Chrysler
workers selzed control of the plants
for days on end to so-called “heat
walkouts™ of the 1970s that arbitrar-
Rty stopped production even white
management was begging in Wash-
Ington for more money to keep oper-
ating. Chrysler hasn't been a model
of modern industrial relations.

BUT MARC Stepp, who is on the
verge of retiring from a decade or so
of running the Chrysler department
{or the UAW, has a record of success
as a negatlator on par with Neville
Chamberialn,

In the middle of Chrysler's bleak-
est days, Doug Fraser, a former
Chrysler department head and then
president of the UAW, negotiated a
seat on the Chrysler board of direc-
tors and a lucrative proflt-sharing
plan for the employees In exchange
for some painful pay cuts,

The board seat and the profit-
sharing plan were halled as major
victories by the old guard at the
UAW, who remembered the old days
when (he likes of Fraser and Waller
Reuther would have been charged
with communist thinking.

BUT STEPP couldn't scll the ldea
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of profit-sharing to Chrysler work-
ers, even in a year when the Indlvid.
ual payout would have been more
than $5,000 per employce. Later he
oversaw the splitting away of the
Canadlan UAW, which seriously di-
luted the bargaining power of the
U.S. group.

With that kind of record, it isn't
diffleult to see why Stepp is anxious
to play hardball these days, lest he
stirs some unpleasant memories in
the minds of his membership,

Now, as carly negotiations begin,
we have Stepp and the Chrysler
team f{ighting to keep an antiquated
car, the K-car — which llkely will be
outl of productlon altogether in the
United Stotes in a couple of years —
at Detrolt's Jefferson plant. This is a
couple of months after he negotiated
a deal with Chrysler to move pro-
duction of a former AMC plant in
Kenosha, Wis., to Jefferson Avenue.

DID STEPP honestly think the
Omnl-Horlzon cars were going to be
assembled on the roofs of cars a)-
ready In the plant? Is this why a
strike Is threatened?

We also are supposed to believe

Stepp sat tn on the negotlations that
led to a $40 million subsldy from the
city of Detrolt for expansion at Jef-
ferson — a sum about equal to two
years pay for every job in the plant
~— without once glancing at the pro-
duction plans.

Solld rcasons for a strike threat?

The UAW under Doug Fraser did
some world-class negotiating in the
1970s, a time when auto employment
dropped by a third and the industry
{tselfl was In danger of extinction.

Jobs were lost, but the pay and
benefits that make the industry the
highest paid in the country malnly
survived.

BUT THE UAW has undergone a
basle change in style since the re-
tirement of Fraser — the last repre-
sentative of the UAW's founding
idealism,

In its place Is the style of a profes-
sional bureaucracy, anxtous to pre-
serve its own interest, even at the
expense of the employees the union
is supposed (o represent.

Dan McCosh is the automotive
editor of Popular Science.
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Fleary Studios Inec. of Troy is cele-
brating its 50th year of continuous
operation,

Dobbs Furniture has opened Its
- first Thomasville Gallery in Troy.

Sarali Wolk Associates of Bir-
med

national recognition for outstanding
achievement for marketing its con-
sumer plumbing products. The
Plumb Shop Is a division of Brass-
Cralt Manufacturing Co.

Franklln Savings ond Loan of
Southficld recelved approval from

was na -
keting counsel for AmeriCenters Ine.

Performance Resource Corp. of
Troy has established a new dlvislon,
EAP Search Group.

-Alavio-Gearse Ine. was selected to
provide marketing services for
ot A

of South- .

the State of Department of
c |

agencles comply with the EPA Com-
munity Right-To-Know Law con.
cerning hazardous materials,

Staff Boilders of Lathrup Village
has changed its name to Metrostaff.

MVP “Communications of Troy
reccived an Award of Excellence at

to open a Bl
branch offlece.

Lavio-George Inc. was selected by
Engineering Service Inc., Southtleld,
1o handle public relations and mar-
keting.

flpd.

recelved

A Inc. of
Birmingham bhas a new computer
software system avallable to help

Plumb Shop of

and gov

the Associa-
tion Greater Detroit Chapter’s
awards festivat,

K mart Corp. of Troy will be of-
ferlng discount coupons for admis.
slon to the Henry Ford Museum,

Real Estate One of Farmington
Hills has merged with the Durbin
Car’r}pany‘s West Bloomfield sales
staff.

LET'S GET DOWN TO
BUSINESS!

at GREATER LIVONIA BUSINESS EXPOSITION
presented by LIVONIA CHAMBER OF COMMERCE

MAY 10

Show Preview Party - 6:00 PM- 9:00 PM
Tickets $15.00

MAY 11

Show Hours ... 1:30 PM -8:00 PM

free admission

Financing Seminar ... 8:00 AM*
Awards Luncheon ... 11:30 AM*

Business Fashion Show ... 6:00 PM
presented by Jacobson’s

free admission

3%

MAY 12

Show Hours - 11:00 AM - 8:00 PM

free admission

5:00 Business Connection * 5:00 PM
free admission

DOOR PRIZES - DOOR PRIZES

#* For ticket prices or additional information call

. Schoolcraft College * 18600 Haggerty Road s Livonia, Michlgan ‘

0

(313) 427-2122

Thursday, Aptil 28, 1988 O& K

onc

FREE
MARKETING SEMINAR

featuring

CHARLIE MOUSER

sponsored by

®bgerver E’@ Leeentric

NEWSPAPERS
and] OCAL CHAMBERS OF COMMERCE

EET CHARLI
an International advertising-marketing consutt-
ant and 30-year verteran in the retailing com-
munity, He is founder and publisher of the
MQUSER REPORT, a monthly retall advertis-
Ing newsletter and in 1985 the MOUSER
INSTITUTE was established to provide class-
room training. During the past several years
Charlle has inspired more than 50,000 semi-
nar attendees throughout the USA and
Canada.
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(" SEMINAR SCHEDULE )

INFORMATION YOU WON'T WANT TO MISS:
. o/ Why TIME is the consumers greatest priority today.

o Why advertising can't make sales...selling is the Monday, May 1§
merchant's responsibility. &ooam.- 10305

« How lo set objectives and find the right road map
« How to racognize and avoid the costly sales errors
commitied every day in your store.

v How retait merchants can and must use simple market Tugsday, May 17
research to bolster adverising. 8.00 olf?v'g%f am

Charlia claims shoppiag Is “the last free
mont In the country.” *Seliing is a fove affalr -- paople dont buy
for a price..thoy buy bocause it makes them fool good. The
goal is fa create oxcitement, and make the shopper fosl n: I,
g-0-0-d/ * But, In ordar to accomplish this good faaling, 8:008m.-1030am,

700p.m. - 930 pm,
FARMINGTONFARMNGTON HILLS

700pm,-930pm
BIRMINGHAM

businassos must ba willing 10 change. Businessas must form 70°PLYMOUTH
v 00 p.fo. - $:30 i
master plans and commit to them, Taog(mocuas%rsna
THIS SEMINAR IS FOR EVERYONE INVOLVED IN
RETAILING; OWNERS, MANAGERS, SUPERVISORS, Ihurgday, May 19

8:00a.m.- 1030 am,

SALESPEOPLE, CASHIERS. SOUTHFIELD

OR MORE INFORMATION.., ‘
CALL 591-2300 EXT. 404 BY FRIDAY, MAY 6
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Special rates -
Lock in at application

M 9.5% 15-YEAR FIXED —~ LOCK AT APPLICATION

Plus 2 points at closing. 209% down.
Example: S70,000 - 9.86% annual percentage rate, $730.96
monthly payment on principal and interest.

B 7.75% 30-YEAR VARIABLE - LOCK AT APPLICATION
Rate subject to chunge after closing: 2 percentage point increase
Maxinmum per year. 6 percentage points maximum over the like
of the mortgage.

Plus 2 points at closing, 20% down.
Example: $96.000 - 7.966% anmual percent
monthly payment of $687.76 on principal and int

rate, first year
eal.

Contact Alliance Mortgage about tuking advintage of these
limited oflers for finuncing or re-tinancing your home. Call
277-5353, ’

Alliance Mortgage Inc.of Michigan
affifiated with Dearborn Bunk & Tiust
23400 Michigan Avenue

Suite 104

Dearborn, M1 48124

A

L-——-—--————-—---—--J

Spedal mortgage rates offered only until July 1
from Alliance Mortgage Inc. of Michigan—
affiliated with Dearborn Bank & Trust - =3
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