The name Ferrari meant drivi

Sportswriter Enzo Ferrarj gave
up covering soccer matches In 1920
to race cars for Alfa Romeo, but it
wasn't unttl 27 years later, at age 49,
that the first race car bearing his
name was pushed onto the track at
Placenza, Italy. The engine was slng-
ularly small, about the size of a
Volkswagen's, with a dozen cylin-
ders, each sized to be comfortable in
amodel alrplane,

So It began. Later would come the
victorles. Elght world constructors
champlonships, nine Formula One
champlons. And the cars: ihe 166
MM, the 250 MM Berllnetta, the 250
GT. . . propeely, atl bright red, with
black prancing horses,

MASTERPIECES OF engl

metal with an uncommon sense of
form ~ leaving the driver or specta-
tor grasping for some way to deline
the sound or the emotlon they man-
aged to evoke with thelr rite of pas.

sage.

Instinctively, Ferrarl knew that to
win on a race track took a man will-
ing to constantly risk his life on the
«edge of disaster, 80 he bullt cars that
nearly matched the stature of hls
drivers. The effect was a kind of
awesome risk, not only for the driver
but of beautifully crafted objects,
flylng at the brink of disaster, a sight
as compelling as watching a rare
plece of porcelain teeter on the edge
of a shelf,

Ferrarl and hls cars burned nto

ing, they somehow managed to sub-
jugate the mechanieals and the sheet

Walsh adds
major in
marketing

Walsh College in Troy will add a
marketing major under its bache-
lor’s of business adminlstration de-
gree this fall,

In a survey of students at Schools
craft College in Llvonla, Oakland
Ce College in Farml
Hills and other community colleges,
Walsh found that many students
planned to major in marketing at a
four-year or upper level college or
unlversity. The college notes that
marketing and sales career opportu-
nfl,t;ns are expecled to double by

S.

Walsh also olfers a bachelor of ac-
countancy degree and bachelor of
business administration degree with
majors In computer information sys-
tems, flnance, gereral business, and
management. The graduate program
includes master's degrees In profes.
slonal accountancy, finance and tax-
ation.

For more information, call the ad-
missions office at §69-8282.

markeiplace

Dana Commercia) Credit Corp. of
Troy named Gray & Kilgore Inc. as
its agency of record. Gray & Kilgore,
a full service marketing communl-
cations agency headquartered In
Troy, is a subsidiary of the Ross Roy
Group of Bloomfield Hllls.

Earl Keim Realty / Red Carpet
opened a brokerage office, 22110 W.
Ten Mile Road, Southfleld. It Is the
{irst since Keim's parcnt organlza.
tlon, Central Holdlng Co., acquired
Red Carpet Real Estate Services of
San Diego, The offlce wlil be operat-
ed by 10-year real estate veteran,
Judy Walker of Detrolt.

Uniprop, a Birmingham real es-
tate equlty Investment firm, an.
nounced the acquisition of Bloom-
ticld Medlcal Village, on Telegraph
at Maple Road n Bloomfield Town-
ship.

Creative World, a custom framing
rd art supply franchlse, opened a
snew store in the Novi Town Center,
+43147 Cresent Blvd,
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the world's as few
ever have, As Ford came to symbol.
ize the strength and excesses of

Word of

“Don’t go there unless you're des.
perate.”

“The employces are treated like
dogs."

"1t was a nightmare.”

Quite a way to recommend & bust-
ness, don't you think? And an exam-
ple of how negative word-of-mouth
advertlsing can be among the most
damaging publiclty a business can
receive.

Before we go further, I have to tell
you that I have never shopped at thls
store. But 1 have spoken to many
who have and spent the last weck In-
terviewlng customers whose experi-
ence span a period from as long as

M—

auto talk

McCosh

heavy industry, Ferrari came to em.
body the dream of the fast car — the
ultimate one-man parade created by
driving an exotic, astonishing car
down the street,

FERRAR! WAS ALSQ arrogant,
prideful, aristocratic and sometimes
even disdainful of the drivers who
took the harrible risks, He had a sin-
gle-minded obsession with winning
and wanted little to do with those

less obsesslve than he was,
Americans, typlfied by Henry
Ford 11, seemed Lo feel a combina-
tion of envy and disdain for the rem.
nants of European arlstocracy the
Ferrari racing team r
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ng at the limit

11. Racing, particularly racing in Iui
1 of

w'u(zrn world, he discovered a kind
0]

ly, was an
extravagant leisure in an impover.
ished country. Stil}, the fierce brava-
do of the drivers — and the even
more fierce patriotlsm that Ferrari
managed to evoke — seemed to be
recelved as a kind of hope for the
future by the huge crowds that
mobbed the racetracks.

EVEN FOR people who would
never sce one of his cars, Ferrari
came to symbolize a kind of deflance
of a mechanized soclety. In an indus-

that matcbed its power.,

THE IMPACT of those striking
red cars would never be quite' &s
strong s It was In postwar Europs.
Automoblles merged and blended,
with all becoming blander in the pro-
cess, subduing the contrast that was
30 Intense when the bright red wisps
stood against lumbering behemothe
on the highway, H

Ferrari went from bero to icon,
from symbol to status symbol, and
the finest cars started collecting

try that is too huge for an Ind
wd |

When Ford couldn't buy him, he beat
him with the efforts of Carrol Shelby
ina homemade coupe.

But Ferrari also came to repre-
sent somethlng of a resurrected Eu-
rope, particularly after World War

Ferrari d
With automotive engineering done
by faceless leglons, Ferrari found
personal expresslon In sheet metal
and engines. In the functional ma-
chinc that freed farmers from
drudgery and mobllized most of the

dust in no longer

on the edge. When Enzo Ferrarl died
quietly at the age of 90 in hls home
in Milano, Italy, two weeks ago, only
his name seemed safe for history.

{Dan McCosh is the automotive
editor of Popular Science.)

mouth can condemn a business

Mary
DIPaolo

focus: small business

10 years ago to as recently as last
week,

EVERYONE agreed that the store
is horribly disorganized. “You call
and they tell you almost automati-
cally they have your china pattern

available, Then you go there and can
spend up to five hours walting for
the plece(s) to be found."

“I went up into the attic the other
day with one of the sales clerks and
was shocked at the mess . . .. No

wander it takes hours to find any-
thing.”

Ordering pleces not in stock is an-
other story.

“The awner told me it would take
up to a year to fill my order and took
a deposit. But here I am three years
later, never having recelved a call or
Tetter from her.”

DBEYOND THE mayhem assoclat-
ed with taklng processing and filling
orders, I have been told that the em-
ployces definitely earn their pay.

"The owner yells across the store
at employees like they are a bunch

of idiots. And she doesn't let anyone
into the money drawer except her-
self.” T
Even if you don't know of anyone
who has experience with certain re-
tailers, sometlmes just looking
around you offers a clue as to the
kind of service you will receive. It
Ppays to shop with your eyes open.

Mary DiPaolo is the owner of
MarkeTrends, a Farmington
Hills-based business consulting
Jirm. She is also producer and
host of the cable television series,
“Focus: The Small Business Envi~
ronment.”

¢ Change oil
e Change oil filter
* Lubrication

* Check & fill brake fluid
* Check & fill power steering fluid
* Check & fill transmission fluid
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At Uncle Ed’s, we don’t just

Thls coupon good for
four dollars off the
regular (] service

price at any Uncle

E4's Jocation. Offer

In effect 8/25/83

thru 9/23/88

one coupon per purchase,

Uncle Eds
OlL SHOPPE®

Uncle Ed knows your time is viluable. That's why he insisis his peophe sisiee
your car and get you back on the road in 10 minutes
But Uncle Ed also knows your car is valuable. That's w iy he nsists that al weive
Uncle Ed's services be done only one way: Perfectiy.
Sa, from now on, you won't have to choose between havang your car serviced Last
and having your car serviced right. Because at Uncle

In just 10 minutes, Uncle Ed’s will: i

¢ Check & fill
¢ Check & fill

WS yoo petboth Bvery nme

battery

ditferential

™

it right.

OtL CHANGL

¢ Check air filter

* Check & fill
® Check & fill

Mon.-Sat. 8 a.m.-8 p.m., Sun. 11 a.m.-5 p.m.
MasterCard, Visa and American Express Welcome

* Clean windshicld

. . . W, s Troy
windshicld washer Quid - YRt oo T{ﬂ,’, Rochester Rosd
a1 14 Mile Riy

air in tires

Clawson:
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