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Paint his

worid

with

auto colors

By Janice Brunson
stoff writer

Americans have renewed thelr
love affalr with the automoblle, and
the new relationship is {inding ex-
pression through passionate colors

" that alm to stimulate, excite and In-

gue.
Radiant red, Park Avenue green
and olymple gold are among those
colors predicted to coat the flects of
tomorrow with a new water-based
paint that enhances tone.
“Americans do love the automo-
bile. We're tied to it. And the excite.
ment of the ‘50s and '80s Is back,”
said Robert Dally, a color speclalist
with Du Pont Automotlve Products

in Troy.
Daily targets color trends and de
signs matching hues for automobile
use, His skill, he sald, is natural,
based on an “Innate Increst in the
subject" and honed through 22 years
of expc ence.
resently, Dally is pltching Du
Ponl‘: new une of 275 colors to auto
executives In the U.S., Eurcpe and
Japan who are busy selecting colors
for 1992 models.
Colors are always four

ways, like in um colors they wear,”
Dally

After an era in which ecology and
economics dictated “compact, boxy
auto designs” in “somber, grayed-off
colors,” “excitement and newness in
color’ has emerged.

“Reds are redder. Blues are bluer,
Colors are truer and move saturated,
cleaner and brighter than ever,”
Dally said.

Red is expected to slip into the top
four on the preferred llst of colors,
next to white, which led In customer
cholce during 1987-88, and th
perennial blue and gray that almost
always top the list,

Green may even take on new life
In the form of a neutral, gemstone
shade called Park Avenue that con-
tains a touch of yellow. “A whole
genceration has not seen much green.
If we hit on the right shade, there
could be a market for it,” Dally sald.

Yellow Is expected tu remain in
last place. Less than 4 percent of
new models will be pajm.ed yellow,
and most of those will be sports cars.
The color s thought to be unsuitable
on larger cars.

chond 1982, Daily Is looking at
rich , a deep, ralslny col-

to five years in advance of use, ac-
cording to Daily, who holds a bache-
lor's degree in business.

Based on cholces since 1984, auto
colors through 1992 are certaln,

“EXPRESSIVE” IS THE buzz-
:rhoar; o!&:}or — lighter ngd bﬂghlc;
es that can appear deeper an
darker, depending upen the angle
from which they are viewed.
“People treat thelr aulomobiles as
. a form of self-cxpression. (Auto) col-
or Is a way of expressing themselves
that they might not use in other

or that Is distinctive from the earth
tones of yesteryear.

THE SHADE is the latest to be
worn by mavens of fashlon on the
streets of Paris, Milan, London and
New York City.

“This new arca of brown s emerg-
Ing. I saw it Inst year in Europe, and
itls s.hnwl.ng up in European fashion
this year,” Daily

1t Is from color trends set by the
world’s leading designers of high
fashlon that Daily plucks ideas for

'DUANE BURLESON/sialt phiographer

Robert Dally is pltching Du Pont’s naw lino of 275 colors to auto executives in the U.S., Europe and Japan for 1992 modcls.

He consults with leading designers
and colorists in the fashion industry.
He attends haute couture fashion
shows. He scans monthly issues of
Vogue and Elle.

While “the color of o coat on a
runway in Parls” may be stunning,
“It doesn't mean it wiil lock good on
a car.” Daily “Interprets the color
and sophisticates It for automotive

Pnscnuy. fashion designers are
showing collections for next year's
wear, Once the new look and color
catches on in Europe, it takes a year
to reach New Yark cuy and another
to reach mainstream America, ace
cording to Daily, He carelully
watches the progrus, adopting

tnmorrow's colors for

Campbell taps

By Philip A. Sherman
staff writer

The Campbell Soup Co.'s first pri-
Robert

‘Ci bell is a very
Iarge, very well run

ority, under new
Vlasic of West Bloomfield, will be to
stop a competitor from encroaching
further into th pany’s soup busl-

— Robert Vigsic

ness,
Vlasle, 62, Is president of Viasic
Plckles, a Michigan company
in West Bloomfield that was ace
quired by Campbell, Until recently a
member of Campbell’s board, Viasic
has been selected to become the soup
company’s chalrman. He formally
will be installed in the position after
n Nov. 18 election by board mem-

“A substantial share of market is
belng invaded by the Raman Noodle
concept,” Vlasle said.

TWENTY-FIVE PERCENT of
Campbell's business Is based In Its
soup products, according to Vlasic.
1'he Raman products he referred to

than jts competitor, Viasic uld. He
salid it should be introduced In all
markets early next year,

BEYOND THAT, Vlasic, who bullt
his own company from one original
plant ln lm ay Clty to six plants

across the country, expects “nothing
drnmnl.lc" to happen and no mafor
changes to occur when he takes over
as chalrmal

n,
“Campbell Is a very large, very
well run company,” be sal

Vlasic will provide board leader-
ship and communications with the
company’s major sharcholders,

“The (Dorrance) family owns 60
perccnt nf the shares, They want and

d-stock 80Ups p
by ndd.lng hot water.
Campbell already is combatiing
the “invasion” with a noodle-and-
stock-flavored product of Its own,
which Is belng test-marketsd fin
O Cirmpoells product s expecied o
mpbell's product
do well because it bas fewer calories

. years of business

will get amount of
time and alquon." Vlasle sald.

CAMPBELL ENDED its fiscal
year Aug. 31 with a $275 million
profit, Viasic sald. The company,
which Vlaslc said will continue plans
to acqulre more food companies, al-
ready owns Pepperidge Farms, V-8,

shades he

Vlasic

Mrs. Paul's, Swanson, Julce Bowl,
Prego, Le Menu and Viasle.

Campbell's latest acquisition is a -

frozen-food business in the United
Kingdom, Vlasjc said,

The soup company, originally
known for its jams and jellfes, was
founded in 1863 by Joseph Campbell
and Abram Anderson. Its headquar-
ters was‘and remains in New Jerséy,
Vlasie cxpects to make some 30 trips
annually to his new job.

The Dorrance family came into
the Campbell profile via John T.
Dorrance, who Leld a doctorate from
MIT. In 1899, at the age of 24, Dor-
rance pcr{nclcd a process for cann-
ing soup in condcnsed form and also
originated the ldea of attaching pla-
cards to strectears to promote the
company's products,

CAMPBELL SOUP Co. went pub-
le in 1954. Of the top 15 companies
in the food processing industry,
Campbell ranked seventh as of 1985.
RJR Nabisco led the list; Hershey
Foods placed 15th.

Vlasic's own company ended its
year with a $20 milllon pre-tax, pre-
investment profit, he sald.

“We have about a 35 share, Our
business has grown dramatically
over the years . . . by doing the ba-
sics and doing un:m Just a little bet-
ter than others.”

Logan succeeds
Headlee as CEO

Robert Logan, who has nearly 40
ence, was
named president and chief executive
offtcer of Alexander Hamilton Life
Insurance Co. of America. He re.
places Richard Headlee, now chalr-
man of the Fammington Hills-based
company.

Tbe -ppclntm:nu wen announced

of Samuel Montagn & Co. Ltd and
was chiel executlve officer of
Grindlay's Bank, PLC, a London-
based firm with holdings in excess of
$10 billion.
Logan and his wife, Susan Eliza-
beth Vokes, have three daughtera.
Headlee, §8, who underwent heart
mmsphnt nu'gery Im Omher. btla-

by Headleo Hof?,
president and eJ:ld openu.ng officer

km Lue In 1972. Appointed at a time

of the parent

wheu lhc ‘was unprofitable,
{oned within

Internatiocal, and chi
:;ﬂca' of Household Hmndu Ser-

Logan, 35, has managed Citibank
Corp.'l I.nurnu 1 base In
Canada, the South Pacific and the
Eastern Bloc nations.

He lormerly served as chairman

ihu lndustry by offering a range of
innovatlve and competitive life in-
surance and annulty products.

Sinca then Hamilton assels have
cllmbed from $142 million to &n estl-

Ploasa tum to Page 2

Once adopted, shades of new col-
ors are developed Into a “family,”
cach family containing flve color
boards ranging from light to dark. A
color moy have as many as seven
{amilies.

1n 1887, for example, red families
included blttersweet, nightfire, dy-
nasty and cranberry, The names are
meant to invoke Image. Bittersweet
contalns yellow toncs; cranberry
contalns bright blue. Nightfire, con-
sidered the “trend” color, and dynas-
1y, a jowel-tone red, are sultable for
dbﬂ'ih flashy sports cars and sleek Ca.

acs.

THE COLOR BOARDS are
dispatched at day-long shows for ex-
ccutives of the Big 3 auto manufac-
turers in the U.S,, a dozen manufac-

turers in Europe and 10 in Japan,
Most adopt new colors, changing
existing stock by some 40 percent
nnnually. U.S. reps favor trend col-
ors. Europeans favor somber colors
lke those normally scen on lhe Ger-

reps favor white, Somc 70 pcrcenl of
all autos sold in Japan are white.
“‘When I go there, iU’s like plain va-
nilla, I ask why, I'm told It's because
white cars have better resale value
in Japan," Dally sald.
New colors are used b

tad. 1 based

and Ger
BASF/Inmont. Most manufacturers
buy products cach season from a va-
ricty of suppllers.

The auto-paint industry is in the
midst of a “major step forward”
with the recent introduction of wa-
ter-based paint that can be cured at
temperatures 25 to 50 degrees lower
than former solvent-based paints,
accordlng to Dally.

'l‘hl.- resulting ook caohances
a two-toned ap-

manufacturers for four to flve years,
Mid-life, the color is often given new
1ife by adding newly colored Interi-
ors In contrasting shades.

The color shows are a service pro-
vided by Du Pont. Major competl-
tors are Pennsylvania-based PPG

pearance that Is light and bright
when viewed stralght on, yet Is deep
and dark, when viewed at an angle.
The look accentuates auto design
and “anything the finish can do to
accentuate the design is good,” Dally
sald,

The Long
and Short

of It.

LONG-TERM 18-MONTH CD
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SHORT-TERM 6-MONTH CD

8.00%
) fif
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Earn big on a $500 deposit
A Bigg E CDoffers you one of the most flexible imvstments an the market,
You'll gret high rates, super carning potential, and FSLIC protection up to $100,000
allinone account. Best of all, you can ke deur!Lukj of thisidea)

“Interest Jed darly and must

Free Checking

Opena G-month CD ar 18 manth CD with $10,000 ar more and get an Interest-Bearing
Checking account FREE of munthly senvice chantes for as long as you maintain this
balance. Empire of America Federal Savings Bank offers a wide range

of family financial management services.

Stopin teuday. Or call SMARTLINE® at 1-800-THE-BIG-E (1-800-843-2440),

soendysaweek from 8 am. o9 p.m,
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