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HE CHOICES thils year are
: Chocolate Chip, Thin
- Mints, Samoas, Do-Sl-Dos,
Trefolls, Tagalongs and

0.
Girl Scouts are on (he telephone
and knocking on doors taking orders
now for their annual cookie sale un-
til Feb. 14, Home deliveries begin
Immediately after that, Then the
scouts take to thelr booths in local
cooperating supermarts and contin-
ue thelr sales to shoppers passing by
until mid-March.
* “We sold more cookles than any
other neighborhood In the council
last year, and we're golng to do it
agaln,” sald Kathy Bricker of Michi-
gan Metro Girl Scout Council’s
Nelghborhood 70, made up of 28
troops of Brownles, Cadets and Jun-

OF THE 28 troops In Uie largest
cookie seliing nelghborhood in the
metre area’ last year, Cadet Scout
Troop 3108, which meets in Power
Middle School, was the largest cook-
le selllng troop.

*We uscd our money last year for
a trip to Toronto,” sald Cadet Eliza-
beth Burton. “Thls year we're think-
ing about golng to Chicago. That's
not deflnite. We're stil worklng on
gatbering up the Information, work-
ing out the detalls.”

Simultancously, the young teens
are doing all the planning and work-
Ing out the detalls for a neclghbor-
hoodwide Mother-Daughter banquet
comlng up this spring.

“That's pretty typical," Bricker
sald. “The glrls start making thelr
own declsions when they are in Dal-
sys (the youngest of the scout age-
and then help in the plan-

for Scouts in F and Farm-
ington Hills,

“Qur Inltial cookle order this year
was 3,800 cases to £l the girls’ or-
ders, and befare the sale Is over I'm
sure the total amount will be more
than 4,000 cases because we always
do so0 well in the supermarts,” she
sald.

“We can always count on Great
Scott, A&P and Farmer Jack for
booth space, They've helped us every
year with the sales, and the glrls al-
ready have thetr schedules made out
for the next four weckends.

“The glrls also alrendy know what
they’re golng to do with their mon-
eyt

]

ning to carry out those decislons.”

The annual Gir] Scout Cookie Sale
upports 50 percent of the annual op-
erating budget for the metro coun-
clls and goes a long way toward
boosting the Indlvidual troops's
treasury predicated on the amount
of sales each troop makes.

The money each troop earns is
called Cookte Dough. The troop can
do as it decldes with their Cookie
Dough, and there is always-an incen-
tlve to carn marc dough with cash
awards for the most amount sold of-
fered by the councll.

On the council level the proceeds
from the sale defray the cost of

By Dehbie L. Sklar
special writer

: What's a typlcal major league
baseball coach do during off season?
If he lives someplace where It's cold
in the winter, he probably packs up
his bag and heads to the warmer
parts of the country, Many of them
do, unless they're Detroil's Sparky
Anderson.

Anderson, synonymous with victo-
ty during the bascball season, is
qulckly becomlng well known for his
starring roles a3 a spokesman for
. various products on local television
commerclala,

+ . Late last month he was In Film-
craft Video in Farmington Hills to
: Shoot a commercial for Comfort-
. rnlkcr, a commcmul nuung and

year the money wiil go to CATCH.
(Caring Athletes Team for Chlldren's
The

Cookie sales
Girl Scouts blanket the area

many travel opportunitles, it sup-
ports camp malntenance and camp
programs, leadershlp tralning for
adult volunteers, and often wil! be
used for the funding of local troop
projects.

ON A PERSONAL level the sales
encourage the scouts Lo set persopal
goals and help them become more
competent and responsible.

The philosophy behlnd the sales is
that as they deveclop communication
and sales skills, they are relating to
progressively larger groups of peo-
ple and realizing they area part of @
larger world.

The leadership skllls learned dur-
ing the sale enable the girls to con-
tribute to soclety. Actunl hands-on
experlence with the free enterprise
system encourages them to use thelr
knowicdge and competence in work-
ing with others for the good of all.

The scouts in Neighborhood 70
witl have their money counted and
be celebrating that achlevement at
their Mother-Daughter Banquet
March 6.

In April and May the scouts will
be getting together agaln for Nelgh-
bood Encampments. They'll be
meeting agaln in June for
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“There's still time to place your
cookie order for home deflvery as
s00n as we can get It to you after
Feb. 14,” Bricker sald.
Bricker s taking orders by calling
her at 471-0660.
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w:yne Gutlerrez, executive vice president and . Sparky Anderson directions for the making of
creative director for Filmcratt Video, gives aComfortmaker commerctal,

Sparky stars in the show
and the commercial

According to Waldron, Comfort-
maker dates back to 1900 when it

and Henry Ford
CATCH program provides funds for
non-medlcal items (at help to im-
prove the quality of a child’s life

was calted Fur-
nace Co. Later through a series of
buyouts and acquisitions, the Slnger
Corp. purchased American Furnace

whether or ly.

“I'M REALLY happy to be in-
volved with this commercial,” satd
Anderson. “It's a lot of fun and the
funds I get wlll be donated to a very
good cause.”

“We beileve In the same philoso-
phy that Sparky does,” Waldron sald,
“Good value, honesty and integrity.”

‘Phis year's commercials, which
will be alred carly March on WDIV.
Channel 4, are centered around
~Tiger trivia, called “Star Moments.”

lumd by the Snyder-Gcn:ul

. “We chose Sparky Anderson to be
the spokesperson for the kickoff of
our 1982 advertising ampalu."

They are the of the Pre-
gano & Gultierrez Advertising team
in Southfield.

"We Lhouzht Splrky wasa perim

said Frank Waldron, of the
Wholesale Buﬁn[ Supply Co. In
which sells

said Cnmerlna Prcglno “Hels mtu-
rall; and he's very well

Livonia,

* “Sparky’s a local celebrity as weil
as a natlonal one, and he's & bumani-
tarian; he supports a lot of charities,
I don't think we could have chosen a
better spokesperson.

~. Anderson donates his endorsement
earnings {o local charilies and this

4
known throughout the state.”

After Anderson asks trivia-style
questions about Tiger history, he
glves the viewers a few moments to
solve the question. During the
thought process, Anderson plugs
Comfortmaker,

and operated it under lts name for
more thon 50 years. Recently, in
1983, Slnger sold oul to Snyder Gen-
cral,

“Nobody really thinks about heat-
ing or alr condltioners until one of
them goes on the blink," sald Wal-
dron.

“COMFORTMAKER s an excel-
lent product in my oplnior, the best
and most efficient on the market.

“A lot of people out there haven't
heard of our product, and that's why
we chose to work with Sparky,” sald
‘Waldron."Qur goal i3 to make Com-,
{fortmaker a household name when It
comes to heating and alr condition-
ing products.”

Wholesale Heating !s a familly
owned and operated business with
two other locations in Pontlac and
Dearborn Helghta. It was founded in
1974 and reported annual sales at
about $200,000; today the company
has 22 employees and reports that In
1989 gales will exceed $13 million.

Sarah Bricker, a Junior Scout from Troop 1272;
Elizabeth Burton, a Cadet Scout from Troop
3108; and Melissa Mitty, a Brownte from Yroop
660, represent the Girl Scouts from 28 troops in
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Farmington and Farmington Hills who are sell-
ing cookies through mid-March to help sup-
port thelr projects and programs.
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