Hills firm to Iead marketing push

By Casey Hans
statf writer

A Farmington Hills firm owned by
a local resident will lead a new mar-
ketlng strategy designed to put
downtown Farmington on the map.

Farmington Hllls mldeut Sandra

& Assoclnt-. will wark with the
Farmington Downtown Develdp-
ment Authorlty's marketing com-
mittee to launch the next step in the
rejuvenation of the clty’s central
buslness district, The DDA is cur-
rently In the midst of a milllon dol-
lar streetscape improvement
project.

“1 guess we're trylng to create a
personality for downtown Farming-
ton,"” DDA member Frank Clapplson
sald. "They don't ereate new down-
towns anymore. The downtown that

exists Loduy
from now."

“We want it to be everybody's
downtown,” DDA president Harry
Wingerter said,

‘WITH THE help of Hermanoff and
her people, the DDA will work on a
one- to two-year promotion plan for
downtown deslgned to draw more
people into the area to shop and do
business.

The DDA's marketing committee
will review the plan (his spring and
plan its launch strategy soon after.

DDA cxecutive dlrector Wendy
Strip Sittsamer stressed that the
DDA would like to start the market-
Ing program, but make It an ongolng
concern long after the DDA
strectscape improvements are com-
plcted.

“We need to put some programs
Into place that will carry on,” she
satd.

. wiil exist 50 years

Although the DDA is coordlnating
the marketing effort, they will en-
courage not only retallers and busl-
nesses, but downtown landlords to
get behind the project, which will be
designed Lo bring a cohesiveness to
the business community,

DDA members have said they can-
not shoulder the entire cost of such a
program, but wants to help get it
launched.

IN A proposal made to the DDA
board this month, Hermanof! sug-
gested a few starting polnts to
launch the marketing effort:

® a downtown newsletter — a
one-page Informational sheet to give
to shoppers and visltors, offering
speclals and promoting special
events.

“1t tells people what Is golng on

. all the time,” Hermanoff sald.

Hospital affiliate names acting CEO

Greg Beauchemin was named act-
ing president and chlel exccutive of-
flcer of Communlty Emergency
Medlcal Services (CEMS), a medical
transportation service and afflliate
of Botsford General Hospital.

The apnouncement was made by
Gerson Cooper, president of the
Zleger Health Care Corp. and Bots-
ford General Hospital.

"This interlm appolntment recog-

nlzes the

In 1979, received his

Greg bas made to CEMS," s2ld Coo-
per. “Conflrmation of his appoint-
ment Is cxpected at lhe next mectlng
of the CEMS board.”

Beauchemin jolned CEMS In Aug-
ust 1982 and, most recently, served
as vice president and chlef operating
offlcer. Before joining CEMS, he
served as general manager of Am-
care.

bachelor’s degree from Madonna
College, Livonla. He is pursuing a
master’s degree in business adminls-
tration at Madonna.

Community Emergency Medlcal
Services serves Waype and Oakland
countics with emergency and non-
emergency services, CEMS (s an af-
flllate of the Zieger Health Care
Corp. and Botsford General Hospltai.

“It's one way of gelting the word
around.”

® a downtown “club" — mem-
bers, of all ages, would be {ssued a
card offering special discounts or
other items at downtown stores. The
card would also allow
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Schools sponsored"

Reader’s Month

Durlng the month of March,
C School

to
gain name recognitlon with custom-
ors.

# an ambassador's program -—
where specifled people would be
named to spread the word about
downtown Farmington, drawing cus-
tomers and new businesses to the
arca,

® 2 walking trail — would draw
people downtown.

“If people knew there was a place
to walk, they would come here,”
Hermanoff said.

These would be just a start to the
all-encompassing program.

I see these things as being put in
place right away,” Hermanoff uld

wlll be celebrating Reader's
Month. This actlvity is dedicated lo
the importance of reading.

Plans for Reader's Mwulh in-
clude many special eveots, read-
ings done by a variety of local ce-
lebritles and creative classroom
reading-related opportunities.

The Farmington Community
School houses preschool and adult
classes all of which bave been in-
vited to particlpate in the sched-
uled event. Preschool classes will
be hearing stories read by police
and fire fighters, nurses, doctors,
dental hyglenists and Ronald

McDonald. In addition, each pres-
choo!l classroom teacher has re-
quested children’s parents and/or
grandparents to visit and share a
book,

Kaye Pazton and Terry Leland,
adult llteracy specialist, have aho
become Involved In Reader's
Month. These teachers have been
instrumental In including adult ed-
ucation students in Reading Month.
Their studeats will be providing
more Individual reading experienc-
es.

Farmington Communlty School
is at 30415 Shiawassee, Farming.
ton Hills. For more informatlon
call the school at 477-1776.

“Everything ties in; it's
HERMANOFF WAS selected to
coordlnate the effort over four pub-

llc relations
by the DDA board. She will present
her promotiosal plan, with cost anal-
ysis, to the DDA marketing commlt-
teeata mceungnw a.m. April t1.

“1 think we're tryiog to rekindle a
little commitment to (his area
agaln," Clapplson sald. “I'm old-
fashioned enough to belleve you've
got to put something back Into your
community. That philosophy stll} ex-
sts
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