‘Power’ skills

g
actress Meclanle Griffith
mmoves up the oorpurau: lad-
der from secretary

to high-
powered executive.

By changing her Image und ber at—
titude, she cons male CEOs In|
thinking she's just as smart as me
good old boya.

“In the beglnning of the mwvlc, she

was thinking — and dressing —
a eollege atudent,” explained Cnrolc
M. Lewls, a Farmington Hills res-
dent and owner of Communication
Speciallsts, a consulting firm in Bir-
mingham. “She had long halr and
wore 2 miniskirt and jpwelry. The
young guys {in the campuy) treated
ber fike a sex object.”

While her boss Is recovering from
n skiing accldent, Griffith steps into
ber shoes — literally — cuts her hair
and dons & busless sult. Now she
projects an image of power.

“The character had the bralns, but
she just needed the polish,” Lewls
sald.

Lewls will be at the Renatssance
Center In May to head a series of
workshops deslgned to show women
how thelr success in the business
world depends on their image, com-
munlcstion abllity and leadershlp

EN THE film, “Working Girl,"

skills,

LEWIS SPENT nearly 20 years as
a secretary and then a stallstictan in
the sales and financial dej ents
of the Chevrolet division of General
Motors Corp. before openlng hier own
business in 1984, She holds a bache-
lor's denge in communications and
bas pearly gamplelcd her master’s.

She offers In sales tech-
nl%uukl l:minmc:u relations, stress
and wellness, publlc spmklng
tiveness training, g skills,
time mnmgement 1nterpemonnl
communlcation skills and lmngc as-
sessment.

Part of her pm:niatlon !ocusu
on dressing for success.

“'Years ago, secretaries at General
Motors were well-groomed and had
perfect halr, Thoy wera the best
dressed women around. But th
dldn’t look like board presidents,

‘ “Today, women hava to pm]ect an
business™, -

image that says 'l mean

But_Lewis iso't an advocate of
Jobn T. Molloy's dress for success
formula. She prefers tho *
nous fbok" — business suits wlth a
femlaine flair. “Collarless jackets
with sllk blouses and a few, .wvell-
placed pleces of jewelry, Yon
shnuldn'l have things jangling or
ringa on every flnger.”

emlines ahould cover the knce.

The most powerful color Is black,
th: charcoal grey and taupe, Lewis
said,

You have to look the part and
wear that $500 sult even If you don't
have five cents in your pocket,” she
added. “I read that when Onassls lost
his money durlng the war, he worked
two or three jobs, bought an expen-
slve ndt and walked Into ali the right

places.”

It's better to purchase {two or
three expensive suits than elght or
18 Inexpensive ones, she sald.

Non-verbal communleation is 55
percent of the “total message yon
glve out,” Lewis safd. “People assess
you in the first 10-15 seconds.”

In one research study, an actor
dressed as a Wall Street exccutive
approached people on Wall Strect
and gave lhem a song-and-dance
about leaving his wallet and creden-
tials at home. Almost of the people
he approached gave him money, and
some offered to drive him home.

a second oceasion, the same
actor donned a tweed blager and

looked like a professor, When he re- .

turned to Wall Street and told his sob
story, he recelved nasty

for women i

N

‘Today, women haye to
project an image that
says: I mean -
business.”_
Carole M. Lewis
communication speclalist

offlce strategically,
|trugglln g young lawyer or busloesy-
and you have au offlce in

“H you're a

E]wm!lcld Hills, Blrmicgham, Troy
or Grosse Polate, it carries more
welght”

® PROJECT an image of leader-
ship. “In our sociely, we like to sce
tail people n leadership roles. Wom-
en can wear high heels if they're

short or buy a blg chair oy have their
desk and chair elevated.”

® CLEAN OFF your desk “If
your desk is c!ullered people may
think you're not an organized per-
son.”

@ BE ASSERTIVE, not aggres-
slve, “An assertlve woman stands up
for her rights and expresses her
needs, values and concerns in dlrect
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and appropriato ways. Aggressive
peoplo exprexs their feellngs, noeds
and {deas at the expense of others.”

his book “When I 8ay Mo, I Feel
Guilty,” Manuel J. Smith offers
these ues: t calmly and
{lrmly what you need or want. H
your performance ks being exiticized, |
find some truth in what the person
says apd conlinue your gssertlon. A
sample response: ‘I can see bow you
might view it that way' or ‘That's
possible.”

Ask questions about specifics —
who, what, when, where, how and
why. Admit your mistnkes and ask
what you can do to correct the sltua-
tlon. Focus on bekaviors, not on the

person.

® DEVELOP good llstening
skills, “Men oaly listen to the first 15
seconds of what you say and then
they start figuring out how they’re
golng to respond. Studles have shown
that if two women — or two meg —
are talking to each other, they will
interrupt one anather the same num-
ber of times. If a man and woman
are talking, he interrupts 93 percent
of the time. That’s because men have
been ralsed to be problem-solvers
and women have been raised to be
carctakers,

usiness

“Women and men ilsten equaliy’as.
well to a person In high status, ro-

search shows. E
“Women should realize that they

polat across. And, gaould make *

simple, declarative statements. If a
man interrupls, say "excuse me, I'd
like to flnish my statement’ or ralse
your hand or give a time-oat signal.™

Developing good listenlng skills
cuts down on erTers.

Lewis once consulted with a man-
ager who had trouble communieat-
ing with an employee. The manager

woul employee to move a
package of widgets from one spot to
anather. The worker never got it

right. “The manager should ask, .

‘how are you going to do that?' or
tell the employee to paraphrase
what he Just sald"

® LEARN TO be o sltuational,
not an authoritative, leader, Whea
an employer {irat tralns o new em-

ployce, he comes across as an ag- |

thoritative leader. But ence the em-
ployee learns the job, Lbe employer
should change his style and prnlse
his or her progress.

For information on Lewis's spring
worksbops, call her at 258-4884.

2 Family Dessert Theatres coming up

Charile Brown and friends and a
“Sesame Street” guest star will
come to The Community Center

— "that was a foolish thing to do’
and ‘why don't you have your wife
plck you up.”

Lewls u[l’ers other pointers:

" ® CARRY elther a brief cascora
purse, not both.,

# BE ON time. If you're late to
an appolntment, you lose power, “If
ynuwulklnlnte try to appear as if
you're calm and in control. Dou't
project a harried, frenxied image.”

® CHOOSE the location of your

they'll be

Crooning a tune

Jack Christie, Jlm Milier and Ken Ralntord pmcllce a tune
in F [+]

Chorus'

“Love Notes.” Show time for the spring concert is 8 p.m.
Friday and Saturday, May 5-6 In North Farmington High
School, 32000 13 Mile. Tickets are $3.50, or $2.50 for sen-
lors and students, at tho door.

Science exhibit shows
work of the gifted

With a natlonal concern for quall-
ty in American education and a spe-
clfic concern In the area of technolo-
gy and sclence because of the rapid
advances by Asian countries, Stepp-
ingstone Elementary for the Gifted
provides a glimpse into Ils class-

rooms.

An Open House-Science Exhibltion
of student research and projects be-
gins at 7:30 p.m. April 14 in the
2chool at 28600 11 Mile, in the Mercy

ArtFair set

Art Falr '89 i3 open from 11 a.m.
to § p.m. Sunday and Monday, April
30 uud May 1, in Temple lsrael, 8723
Walnat Lake Md ‘West Bloomfield.
The show features the works of
many creative artlsts and artisans.
Admlssion Is §8 at the doot,

A patrop’s champagne preview
runs from 8 p. to m!d.nlghl Satur-
day, April 20. Tickets are $20 and
are available by calling Templa Is-
raoel offlce, 641-5700, -

Guest speaker for the event is So-
san Stark, movle critle for The De-
!mlleBbcwﬂlrpukl!l pm.

Monday,
3 wﬂfbe available both days

Center Bullding, gate 4, entranco D,
A sampling of original proposals
by the students:
Sean DeRoche, 12, bas chosen
(5] work on behavioral eond.lum
to determine if hampsters are color-

biind,

Marse, 11, examines vari-
ous theories of braln fanctl in
cluding right/iett brain learning as-
pecta. Sha is exploring brain compo-
nents, dysfunction and reflexes.

# Elllot Balley, 9, has
{erested In fiber optics 2nd bow light

1s genera

© Nate Halliday, 6, is sindying
the process of and displaying sam-
ples of crystal formations from sov-
eral chemical combinations.

# Kathryn DeRochs, 8, ls video-
taping tho activitles of the hampster
to better compare and contrast the
differences between nocturnal and
daytime behaviors.

# Brian Gengs, 8, and Jeff Muir,
9, have both elected to study differ
ent aspects of the shark species.

Other pm]ecu lnclndn lnng fune-
tlon, cau.na

*species, clion
of penldl'ln g wmm

sound waves, exploelves, ndeY-
namlcs and steam power. Ny

HHls for

hw tamu ly programs.
th beginning at 7 p.m. “The
Peanuu Gang Goes Bmdwny” will
be presented Wednesday, April 19,
and “It Wasn't My ldm" With Oscar
Brand will be presented Wednesday,

April 26,
Featuring Charlle Brown, Lucy,

Linus, Schroeder and Patty, "The
Peanuts Gang Goes Broadway” is a

musical comedy revue. The show In-
cludes stories and songs that appeal
th the young and young at heart.

The Peanuts characters face im-
portant subjecta like the value of
Iriendships and learing to deal with
the trials and tribulations of cvery-
day llfe.

Brought in part by The Arts Alll-
ance Group, “The Peanuts Gang
Goes Broadway” will be presested
by the Ann Arbor Schools and City
Recreation Departments' Goodtime
Players.

" Donlt Buy A Dia
Because Its Diamond |

BILLED AS one of entertainments
most dynamic folk singers, Oscar
Brand from “Sesame Strect” and
“Folk Song Festival” will star in “It
Wasno't My Idea.""

Thls musical extravaganza pre-
sented In cooperation with the De-
trolt Youtheatre of the Detroit Instl-
tute of Arts, will combine children's
song classics with a look at folk mo-
sic’s roots,

“The Peanuts Gang Gocs Broad-
way” and “It Wasn't My Idea” are

both Family Dessert Theaters. Tick- ’

et price Is §4 per person or $13 per
family and will include the show nnd
a dmcrt reception.

Make pald reservations by calling
477-8404. The Communlty Center is
located at 24705 Flrmlngwn Road,
porth of 10 Mile.

The Community Center is an inde- *

asg rental facility.
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