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Keep W-2s forever

Q: Now that my tax returns bave been
filed, T wonder which recelpts I need to
keep and how long to keep them?

A: This is probably the

in deoor choices

Gy Joan Botam
spacla) writor.

1
question I get about paper, and the mosl
diffleult to answer.

First, keep ccp!u of the tax return ftself
and your W-2 forms as long as you llve.
More Important then your fax return iy
_your W-2. The IRS can supply coples of your
returns from several years back (for a fee),
but Soclal Security provides no such ser
vice. Since you may need W-2s'to. verily
your employment for soclal security, you
may even want to keep your W-2s in a safe
deposit box

Generally, keep any papers which sub-
stantiate your tax returns for three years,
For long-term investments such as hornes,
stocks and honds, etc,, this means keeplng
receipts which vcriry the basls of propcrty
three years after you dispose of them.

The only reason for keeping recelpls
Ienger would be §n vase of fmud ~ which
gets Into a grey arca, After six years, it Is
up to the IRS, not you, to prove you were
fraudulent, so [f you have been completely
honest, there should be no reason to retain
your recelpts. However, should the IRS sus-
" pect falsificatlon, you could hnve dlmcnlty
without your supporting pape: ..

One man recently related n ‘horror story
about being promoted to o top public rela-
tons job with an almost-unlimited expense’
account. When he suddenly began deposit--
ing large sums of money (the reimburse-
ments from his company) into his bank ac-
count, the IRS became susplelous that he
was dealing drugs. Without his careful do-
cumentation, he could have been In real
t{:::ble; as it was, they gave him a rough

time.

Besides long-term fovestments, it's wise
to retaln recelpts for possessions you still
own { — pitch the one for the coat you gave
the Salvation Army five years ago.) Thess .
may ed to prove ownership to your,
Insurance company n cese of five or theft.
Staple these recelpts to your warranty,
malntenance informalion or service con-
tract and keep thein in a zeparate fife,

condo
queries

Robert M.
Melsner

Q: I am embarrassed to tell yoo that I had
u monse n my bedroom in my condo and I
was petrified. 1 called the management
campany of the arsoclatlon and they are
balking at sendlng ont an extermioator. Do
1bave aay legal rights, and agalost whom?"

A: See your Jawyer and start a trespass
action against the mouse! Seriously, I em-
pathlze with your dilemma and betleve that
more than Hkely the condominium docu-
ments provlde for extermination services to
be at a cost of administration of the associ-
atlon since, presumably, the mouse bas
come fn from the outslde through a wall
that i3 a common element of the condomin-
um.

Of course, time Ls presumably of qu o3
sende, You should arrange to have whatever
extermioation, seryices done If the associa-
tlon £a)5°16"do 507 and send the bill, along
with this artlele,” which may serve to en-
lighten your mod.atlun of weir responslbil-
tties, Good loek! -

LOT of I;\;:Bands arc “dolng .

time" in thelr own homes,
“That’s the word from
Carlton Wagner, founder of
the Wagner Instltute for Color Re-

search {n Santa Barbara, Cal

“Often, when I'm decorating a
home, the:husband will speak to me
privately and beg me to set asidc a
comfortable plece for him. It ean be

anywhere - — behind he furmace, -

even, If -it’s a place where ho cant
kick off his shoes, relax, and not be
. diltracted by ‘trendiness’ or
pmltl

‘Rooms am’t always published In
magazines because they live well,
but because they're pretty. Whea
decorating, ask  yourself: “‘What
should lhz spaee {oc! Uke?' ™ he =ald.

Lecturing on “Color Power” to a
group of professional designers at
Troy’s Michigan Design Center re-
cently, Wagner insisted that re-
sponse to color is far removcd from
acsthetics,

“Aesthetics Is a mcﬂan in a par-
ticular moment ‘of time. If. people
wanted aesthetics, they.would. fill

. thelr "houses- with miseum plcces.
Don’t make life’s choices on aesthet-
ics, unless you're a curator in a mu-
seum,” he sald.

WAGNER CITED HIS own experi-
ences with color consultants {0 point
up the difference between aesthetics
and color response, “I've been to nu-
merous color consultants; I've beena
spring,"a summer, and a_fall; but,

. wound up teaching color theory.

Davera wintar. my advised me to

‘wear green to bring gut the red In by -

beard, which I thelast thing I.want

lndo mywmmnppuﬂngbe—

{ore the board of a Fortune 500 com-

Pany wesring a gmn suit? Id look
like Robin H

“Favorite .colors vary accordlng

to situation, A metalli¢ cotor Is per-

fectly sultable for our automoblle,

but more Lhan a touch in clothing
and furniture would be consldered
cutre” A man with conservative
. gray and navy blue sults may have a
collection of red ties, he continued,

Clients can fall to analyze thelr
own color responses, ha sald, compll-
callng the decorator’s life:

“A very wealthy client ‘and his
-new .wife went off on an extepded
boneymoon, leaving me to decorate
thelc new home while they wero
away. ‘Don’t.use green,’ they sald.
‘We bate green.’ Well, one llde of the
house was all glass aud the woods
was practically growing right inlo
lhnlivl.nx room! How could they hate

"Normally. h: a situation like that,”

wo would use green in the Interior to

integrate it wllh the outdoors, but °

they green, 80, we worked
nround Iit. One day a\bolt of silk
showed up from China. It was green!
T cabled them to call me. A couple of
weeks Jater, an armoire from
France arrived. It was green! I
called them: ‘A terrible thing hap-
pcncd to the nux on the way from
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* As a fedgling designer, Wagner

was glven a garage to design as his ] -

part of a “designer’s idea bome.” iR ! Nl "

Through research he had found that X 1 H

most men hated the designer lock. b W

Wagner made his garage the ultl- @ COTERNAL § o WALUNSTON, B 157

mate men's toy. He installed a kuge FARM cizibh

. felt good about,” he sald, chuckling.

‘Santa Monice, to the woman who

published in magazines
. because they live well, but
because they are protty. When
decorating, ask yoursolf: What
should the space feel llke?
China: it turned green® ‘Ob, they What do you want in the end?
sald, 'We don't hate that green.”
Their actual response to green was
different from thelr aesthetles.”

CARLTON HAS degrees [rom
UCLA and the Kar) Jung Institute i
Zurich. His plans for a career as a
clinical psychologist were side-
tracked when he became intrigued
by the influence of color.

* Afriend's gmdnnte thesis on the
influence on 2 person's behavior of
fnfluences outslde the body — cll-
mate, humidity, color, ete, had cap-
tured hls attenilon. Soon he had
learned enough to consult with mao-
ufacturers on the psychology of col-

— uslng color to scll soap. When
he won an award for an office interd-
or he had been invited to deslgn, he
decided to attend New York's Fash-
jon Institute of Technology, where be
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Come Share our dream, exclusive country living: For adults 50 and older.
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At. the ' Wagner huututc.. he
researches projects, teaches ad-
vanced classes for design profession-
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emptled tself-at the touch of a but-
ton’on the telephone, There was an .
electronie’ closet — ‘“lbe clothes
went whirling by,”

“THERE WAS EVERY elscironie
gadget and trick that I coutd think =
of. T designed the room to get the
men's respanse, and I dld, They were
1lned up around the block to see that

MODELS OPEN: Mon.-Fri. 12-4 P.M./Sat. & Snn. 12-5 P.M. ot
ALSO OPEN THURSDAYS/Red Cedar Clos X
CENTAUFI CONTRAGTOHS NC " COLONIAL ACHES REALTY INC.

‘Rooms aren't always v

— Carlton Wagner

‘garage. Everybody clse was dolng
French country, but I had tapped a
new market. I had hit notes the men

‘Wagner is an innkeeper as well as
a color guru. He attributes much of
the success of his Bayberry Inn, In

owns the Inn across the street. “She
just loves purple rooms. Men take
one ook at them, and flee across the
street to my place.”

‘Wagner predicts that the country
look- will hold “for the '90s, but fs
being altercd. Country blue Is the
new blg seller in interior paint, after
all-time best-seller off-white, Prints
will stay, but backgrounds are
changing to white or cream.

Eighty-two percent of the paint
s0ld In the United States is off-white,
Wagner sald, and the result s visual
deprivation, or cabln fever.

“People say they're not golng to
get tired of 1t,” he sald. "It started
out tired, They say {t makes the
place look blgger, That's because no
matter where you go, it looks ke
where you've been" .
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