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Bad news s still good news for
Athlctic Supporter Ltd. of Farming-
ton Hills. .

.. Although sales of Detrolt Pisto
world champlonship T-shirts -have
fallen off slnce thelr shactly af-
ter the Plstons beat the LogAngeles
Lakers for_the NBA tltle, sales of
Bad Boys shirts have Increased, ac-
cording to Sandy Bes
vice president.

Undaunted by the death sentence
glven to the Bad Boys nlckname by
Plsion coptain Jslsh Thomas, the
company, which holds exclusive
rights to the Bad Boys logo, will ex-
pand its marketlng efforts by offer-
Ing Bad Boys coffee muga and water
bottles. And it will start campaign-
ing on Friday by providiog retallers
with free buttons bearing the plea,

The Bad Bby best-selter T-shirt s
deslgned on black, a basketball with
& skull and erossbones in the center,
and the letering — BAD BOYS —~
acegss the; top. The T-shirt sells for
approximately 13 retall.

Employees are still working
“ground the clock” logglng 75-hour
workweeks, They'll get thelr first
chance to spend some of thelr over-
tme pay this weekend when the
company closes for Tour days with
employees recelving Monday and
Tuesday off as'paid holldays.

Maybe then they’ll be able to re-
flect on the Herculean task they per-
Tormed.

+ “We're making as-many as 15,000
T-shirts a day,” sald Elll Berrls,
‘president, at the helght of the frenzy.
*Everyone wants (heir goods the
mext day. Department stores are
-physlcally ~oming bere and picking
‘up merchandise. Bad In this instance
ertainly means good.”

I Forty-elght hours after the cham-
“plonship, Berris was working with
six houry of sleep, trylng to keep up
with T-shirt demands from distribu-
tors. Demand will continue for at
l_eg:l,n couple more wecks, Berrls

sald.

So far, Sandy Berrls' prediction of
brisk sales desplte Islah Thomas'
comments to President Bush during
the team’s visil (o the White Hodse
last week have been correct. Thomas
sald the Bad Boys image Is dead be-
cause the original Bad Boy, Rlck
Mahorn, Is headed to the esota
Timberwolves as a result of ﬂ\e NBA
expanslon draft. . K

“We think to the fans the Pistons

-witl always be the Detrolt Bad Boys.
The fans sort of gave them that
‘name and image, and I don't they'll
‘want to give up on that" Sandy
" Berris sald.

% ASSISTANT PRODUCTICN man-
“ager Debble Bottomly clocked more
“\han 80 hours in a recent workweek.
She sald employces are determined
«to meet all requests.

. “1 just keep scelng cases and cases
- of shirts,” Bottomly said. "“This Is the
*first time this company has experi-
“enced this type of growth and the
« growth problems that come out of

this.
“But Fm more concerncd with

Bill Berris, president of Athletic Supporter Ltd., is

standing in the showrcom of his

'

getting the work done and making
running,” Bottomly

sure things are
said. “It's like taking & puzzle and
making all the pleces fit.””

Witk a shortage of skiiled workers,
Athletic Supperter Ltd.’s 40 full-time
employees were jolned by 20 new

ad | Qyé’ death gre

hirces, Berris sald.

Todd Robinson, sereen printer, ex-
peets to work B0 bours during each
week until business slows down.

“The monotony gets to you,” Rob-
fnson said. “But I hope we can get
something llke this going again in

What to save, where to store it

: Yov(u just been accepted for &
-new Job. Your cmployer asks you to
"report to, work with your Social Se-
‘curlty card. Oops. You can't remem-
‘ber if 1’5 in that manila cavelope in
‘your desk or in the aboe box at the
‘bottom of your closct. 111:: Fan,nhr:g-

practically
speaking

the fea Is deductl-

n Hills-based

Certlfled Public Accountants be-
‘loves you have a record-keeping
-problem,

" Every day, in every city, people
‘are thrown Into & state of panic
‘when asked to produce anything
‘from an crginal birth certificate to
‘documentation supporting tax de-
-ductions. The answer o such prob-
‘lems iy simple: Get out of the shoe
- ‘boxand into the file cablnet.

.+ Organized records can make lifea
‘1ot simpler and, in the long run, less
{costly. Efficlent record keeping can
‘help you track {nvestments, support
‘|nsuranica claims, protect your fami-
financlal security, shave hours

If. your tax preparation time, cut

syour tax bill and make 1t more dllll-

icult for the Internn! Revenua Ser-

ivice to dlsallow your tax deductions.

i Considering the results of good
. ‘record keeping, the means can be

-, jquite simple. First, invest |a & safe

- . deposit box or a fireproot filing cabl.
inet to safeguard your permanemt
Irecords and those papers that would
‘be dlfflcult to replace, Dou't let the

~

;cost of a safo deposlt box dlssurde

»you from renting one. As long a3 you
*usa the box Lo atore papers related to
N !

' T

your
ble as a miscellaneous expense, sub-
ject to limltations. .

EXAMPLES OF ITEMS that
should be kept in:a secure location
include documents recording how
much you pay to purchase and im-
prove your homie, forms indlcating
the amount of your non-deductible
Individual Ref ent Account con-
tributions und photographs or a vi-
deo nven| of valuables in your

home ({for ance pt ) Aa
py of your wlﬂ. a letter

unsigned
of Instrutions listing the location of
your ogigihal will acd any vital
Tecords or phone numbers a bepefl-
clary /may need I you becomse se-
vere)y disabled or dle should be
5 {n a fireproof contalner at
hofne rather than a safe depooit hox
~ which may be sealed after an
pwner's death.

Your next priority is weeding
through your %um- more temporary

pera. Start by tossing any papers
mt are unneccssary, such &s cash
register recclpts for small, daily
purchases. The simplest guideline is:
1f you can't use th

when making investment decisions,
or after selling your house, you prob-
ably don’t need It If you need addl-
tlonal guldance on whick items fall
into these categories, consult your

er temporary papers, such as
credit card bills or receipts for with-
drawals from a bank, should be kept
long enough to back up your monthly

. statements.

As you sort through your papers,
devise a meaningful fillng system.
Some people merely separate thelr

papers Lnto those related to income

and those related to expenses.
more efficlent system 13 to establish
distinet categories, mich as tax ma-
terfals, Insurance Information, In-
vestment records and komeowner
documenta. .
IF YOU NEED help Io organlzin
your tax records, review your most
receat tax return for ¢luea on what
information should have . on
_hand. Remember, you should be able
to document every ltem listed on the

return, including all sources of in-

come and any tax-deductible ex-
penses. Most tax records — Includ-

0 now,
during an audit, after 2 casualty,

.
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T-shirt with the Bad Boys logo that his company de-
ped. Other Plstons T-shirts visible in the back-

This Is a por-
tion of the as-
sembly line at
the Athletic
Supporter Lid.,
a Farmington
N Hills company

that produces
T-shirts with
Detroil Pistons
. logos and de-
signs.

the future. Just one design and you
can make $1 million.”

“How well a team does deflnitely
affects the business,” Bill Berris
said. “Michigan has had a fantastic
year with the Red Wings winning the
Natfonal Hockey League Norris DI«

vision and now the Pistons. Sales
have skyrocketed. We have had a 400
percent Increase.”

BERRIS AND art director Robin
Brant designed the Bad Boys logo in
November 1988 and began to market
the design on T-shirts,

“We were sltting around trylng to
come up wlith something," Berrls re-
called. “We were thinking of this
tough, serlous image.

“ know a lot of the players and
they are tough, strong winners. This
zad Boy thing got right behind

em."

AS MUCH as the design has com-
plemented the team and pleased De-
trolters, Berris® marketing strategy
does pot limit the Bad Bay logo to
the Pistons or to the Motor City.

“Initlally it was meant for De-
troit,” Berris sald. “But now It has
gone pationwide, We're selllng Bad
Boys stuff all over the world.”

Alhletic Supporter Ltd. also manu-
facturers a series of character de-

. slgns for Pistons Joe Dumars, Bill

atly exaggerated?

s1aif photos by RANOY BORST

ground also are designed and manufactured at the
Farmington Hllls tacility.

Lalmbeer, John Salley 2nd Deanls
Rodman and Rick Mahorn.

Other champlonship T-shirts fn-
clude “We Beat LA,” “Bad Boy NBA
Finals 1989," “CitySceae,” and “The
Sweep.”

Berris started Athletic Supporter
Ltd. in 1978 designing fuli body Im-
prints, which graphlcally Dlustrate
the anatomy and are marketed for
the medical Industry. Another popu-
Tar design Is the tuxedo shirt.

Athletlc Supporter Ltd. Is licensed
with the Unlversity of Michlgan,
Michigan State Unlversity, the De-
troit Tigers and the Red Wings.

The company also distributes
jackets, cops, sportswear, sweats
and pants, with distributors as far
away as Hong Kong and Europe.

And although Athletic Supporter is
still hoplng the Tigers eateh fire,
workers have begun working on new
Red Wing designs.

Anyone for & Bernie Federko T-
irt?

Marilyn Fitchett contributed
1o this story.
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