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Belng pregnant no longer means you have lo look frumpy.

And if you've got money to spend, the selectlon of high-fashlon
maternity wear is large enough to keep you looking lke you just
stepped off of the [ashlon pages the whole nine months.

“The fabric market kind of dlctates what will be shown, but
generally whatever the regular lincs are showing appears in ma-
ternity as well,” sald Lisa Joseph of BirmIngham's Lady Madonna
maternity boutlque. “There’s nothing really unique with maternity
anymore, except for the fact that the clothes are made to accom-
modate a growing tummy.

“We have short skirts, long skirts and we use belts and sashes to
accessorlze.”

Joseph recalled one couple who came into the store.

*1 remember that the husband was looking around and he said to
his wife the only thing she had to show off was her legs, so she
might as well,” she sald. “Then they bought a couple of minl
skirts.”

Most of the smaller boutiques, such as Lady Madonna, 325 S.
Woodward, and West Bloomtficld’s Expecting the Best, 6907 Orc-
hard Lake Road, operate on a philosophy of personal service.

“WE TRY TO build a good rapport with our custemers, and our
company readly believes that you should dress them from the in-
side out," said Linda Tucker of Expecting the Best. “We're all
trained lo be knowledgeable about our products and to know
what’s out there.

“We have to be teachers, not Just sales people.”

Joseph said the Lady Madonna philosophy is to always let the
c\&lslomer know they're there and ready and willlng to help, if need-
cd.
“'We love to work with our customers and find out what types of
things they do so we can help them pick the clothes they'll need,”
Joseph sald. “Qur customers really run the gamut — from people
who have very conservative tastes to people who like things that
are far out.

“After a while you get to know the customer and you can lead
them right to the things you know they're going to like.”

Tucker sald she likes to look at her store a3 enc-stop shopping.

*'All of our salespeaple take classes on how to fit bras, which is
really sort of a lost art, and we stock a large sclection of undergar-
ments and lingerie,” she said. “We also have a communlty dressing
room that the women seem to like. I think It helps them expand
their ldeas of what they might wear because they see more things
on ather pregnant women,"

Large, oversize tops and skinny skirts are the most flattering for
a ballooning tummy, both Joseph and Tucker agreed.

“Shoulder pads are an absolute must,” Joseph said, “They help
to put everyihing In propartion.” )

‘The amount of money you nced to spend depends on your life-
style.

“DRESSES CAN be more cconomical because you can dress
them up or down and get more wear out of them,” Joseph sald, “If
you need to get evenlng clothes it can get expensive and the same
with a lot of career wear,

“We do have some hard-line sults but we always try to soften
them up because the corporale women seem to be wearlng more
femintne things.” )

Both Expecting the Best and Lady Madonra also operate outiet
slores in the area. Each carrles some of the same items the
smaller boutique fealures, as well as a large variety of maternity
wear at moderate and lower prices. Maternity Lid., assoclated
with Expecting the Best, Is in Westland's Weat Ridge Shopplng
Center on Warren. The Lady Madonna outlet ks at 30919 Orchard
Lake Road In the Orchard Place Plaza, Farmington Hills,

Although some maternity styles still feature panels, more and
mare the clothes are belng made the same way as regular fash-
ions,

“We have jeans with zippers and buttons,” Joseph sald, “We
usually recommend that a woman buys two pairs of jeans, one palr
smaller and one palr a Iittle larger. It's virtually lmpossible to buy
one thing that’s going to fit you the whole pregnancy.”

Knlt pants are still popular and Joseph sald Lady Madonna has
ordered a lot of corduroy since 1t's been coming back for regular
wear. Slip dresses are also popular because women don't always
1lke to wear a lot of material around the walst.

THE JAPANESE Wecekend line takes off on thly philosophy. De-
signed by a dancer, all of the watstbands go underncath the tum.
my, lending support.

“We sell a lot of that line,” Tucker sald. “We also bave a large
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Lady Madonna calls it the taxi cab group — 100 percent cotton knits. On the left, it's a polka dot slim skirl ($48) paired up with
a reversible sweatshirt ($74) and striped jacket (§30), On the right, it's a gray jumpsuit ($120) with a gold turticneck ($46).
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For the work day, the mother-to-be can
wear Lady Modonna's two-piece outfit with

seleetion of very dressy dresses and we have some silk tie-dyes
that are all hand done and f-a-kind. AN of our acld-washed
denkm sell very well too.”
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