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Grace & Wild stages -

Detroit’s best models

By R.J. King
spectat writer

Farmington Hills is better known
for housing than Hollywood.

But Farmingten Hills has one

thing few cltles In the Midwest has
— Grace & WIild Studlos, which
many in the production business con-
sider one of the top video production
facilitles for transforming cars into
stars,
“It is one of the premiere studios
In the Midwest, and one of the few
places spectfieally set up to do car
settlngs,” sald Paul Sparks, a pro-
‘ducer with Edward Ditterllne Enter-
talnment, which has offices in Holly-
woed and New York.

James B. Jursom, executlve pro-
ducer for Southficld-based Image
Zone Inc. agreed. “Anybody can pure
chase equipment, but with great stu-
dios, it comes down to people and
abllity, and Grace & Wild has both.”

By all accounts, Grace & Wild has
one of the largest studios [n the Mid-
west. But what attracts clients to the
two studlos here, which arc almost
always bustling with personnel
sporting short-aleeve, Hawallan
shirts, Is an exacting attention to la-
bor-saving devices designed to mini-
milze time and money,

In the facility's new sound stage,
for instance, a vehiele prep area al-
lows workers to clean and wax cars
without a worry to weather. Once
.polished, the cars are pushed Inside
the studlo and set in place. Then
lighting and camera crews adjust re-
flectlon bonrds (bounce tabs and fly-
ing {lats, as they are known in the
business) to enhance and give cars
shape.

THE NEW SOUND stage also has
a men's and women's dressing
rooms, a two-story vicwing room,
contro] and tape rooms, a camera pit
area and more than 16,000 square
feet of space. Dlck Clark, Chuck
Yeager, the Coasters and Frankle
Valll and the Four Seasons have
fitmed bere.
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“We can do a lot of different
things, but the whole idea of bullding
a new sound stage to complement
our other studlo was to shorten the
set-up and tear-down time for cll-
ents, and allow them to optimlze
their shoot time,” sald Keith Nelf,
Grace & Wild's vice president and
general manager. The sound stage
was completed In Aptil 1986,

*“Viewlng a commercial on televl-
slon may take 30 to 60 seconds, but a
tremendous amount of prep time
goes into the shoot, which often takes
hours and days to bring together. We
couldn't necessarily llmit a pro-
ducer's creativity, but we could Umit
the amount of time a crew needs to
prepare 2 shoot.”

To make shooting as clflclent as
possible, Neff sald the new stage was
equipped with a computer con-
trolted, pre-wired dimming system
to “save people from wirlng the
world fer every shoot.” The stage
also has catwalk access for any addl-
tional lighting and a 240-foot pre-
hung drapc — black on one side,
white on-the other — s0 lghting can
be subdued or llluminated on com-
mand. |

THE REASONING behind ex-
panding into the autemotive adver-
tising flcld, Neff said, was a growlng
trend of consolldation by the auto-
makers. A new sound stage, it was
reasoned, deslgned with the automo-
tive client iri mind, would atiract ad-
vertialng agencies and independent
producers who found thelr work
loads’ Incrensed as automakers
strove to cut In-house budgets.

But coupled with additicnal work
came the news of lower sales com-
missions for advertlsing agencles

which served to put a premium on-

savings. Any time saved In renting
studlos, which at Grace & Wild costs
$1,800 a day for tho sound stage and

$600 for the smaller studlo, brought .

a larger profit margin.

Grace & Wild techniciang propare to film the company’s bread and butter: a car

Turning cars into stars

smalt it could accommodate two
cars at best, and offered four walls,
limited overhead lighting and virtu-
atly no amenities, the company was
aleeady (hinking of expanslon.

But for a new studlo designed al-
most excluslvely to accommodate
automeotive-related cllents, the ques-
tion becomes: 1s the concentration
too much?

“There is definltely a scasonal
buslness beeause the automotive cll-
ents are here In spring and summer
shooting for model {ntreductions in
the {all,"” said Mary Benjamin, direc-
tor of marketing. "But retall and
commercial clients, who may not re-
quire all the amenities of our auto-
motlve clients, are findlng the stu-
dlolsl adapatable to their needs as
well”

GRACE & WILD also has three
edlting sultes, where producers can
combine graphles, film and sound In
one location. CBS/Fox Video, with
offices In Livonia,'also uses the edit
sultes to transform films into a video
format.

Once duplicated, many of the vi
deos wind up In video stares for rent-
al or purchase. Recent transfers In-
clude “Dichard,” "Big,"” “Star Wars”
and “The Emplre Strikes Back."

And If cllents can't find what they
need here, chances are it will be
available from the nine other inde-
pendent companies situaled within
Grace & Wild's locatlon at the Studio
Center, which offers to producers
what malls offer to Christmas
shoppers — one-stop shopplng. Adja-
cent companies offer such services
as cqulpment rental, film editorial
and audlo sweetening.

While Grace & Wild declined to
give sales figures, Steve Wild, com-
pany president, sald revenues had in-
creased 10 to 20 percent In each of
the last four years. He predicted
1989 would see the same kind of n-
crease.

Wild also declined to reveal the
cost of the new sound stage, saying
only that Is was bulld for several
million dollars.

Future Profects Include exploring
the Increased use of high-definition
televislon, which offers a much

r pleture than what is avall-
able on today's screens.

The old saylng that “time is money" i3 as true with
vacatlon homes as it Is with any other business, Ex-
tending or reducing the number of days spent at a
vacatlon home can mean a savings — er loss — of
thousands of tax dollars for a property owner.

If a vacation home is rented a portlon of the year
and used for pleasure for another portion, calcutat-
ing the amount of allowable deductions can be a ma-

for task. .

Both the Michigan Assoclation of Certifled Public
Accountants and the firm of pers & Lybrand
advise people with rental vacallon homes to deter-

mine whether that home qualifies as a second home

or as a rental property.

COOPERS & Lybrand sald that there are three
alternative sets of rules for determining cxactly
what a vacation home Is and the determinant of defi-
nitlon generatly is based on time.

® Primarily personal use with minimal rental.

If 8 vacation home I3 rented less than 15 days dur-
Ing the year, the rental use is effectively Ignored.
There is no tax on the rental income and no rental
expenses may be deducted. Itemlzed personal deduc-
tions (mortgage interest,-real estate taxes and casu-
alty losses) may be taken as they could be taken if
there were no rental at a1l

© Slgnificant personal use and slgnlficant rental
use. If personal use of a home is more than the great-
cr of 14 days or 10 percent of the number of days it Is
actually rented for the year, the home Is constdered a
restdence rather than a rentat property. In this situa-
tlon, the rental cannot show n loas for tax purposes,
and deductions have to be taken iIn a certaln order.
First, intcrest and taxes (the part allocable to the
rentat perlod). Them, out-of-pockel operating ex-
penses such as repalrs and uttlitles and, finally, de-
preciatlon. . .

® Primarily rental with minimal personal use.

If personal use [s not more than the greater of 14
days or 10 percent of the number of days the proper-
ty actually is rented during the year, the home Is
consldered rental property and not a resldence, and
the vacation home rules do not apply. All expenses
allocable o the rental period are deductlble, even If
they exceed rental Income and preduce a Joss, A loss
would be subject to the passive activity rules.

The F' Hllls-based

of CPAs ecxplained that the passive activity rules
mandate that a loss can be deducted only from “pas-
slve income.” But §f the vacation home owner active-
1y partleipated In renting that property and the indi-
vidual's adjusted gross tncome (AGI) Is $150,000 or
less, rental Josses of up to $25,000 can be deducted
from income. If the AGI s more than $100,000, the
$25,000 active rental loss allowance is reduced by 50
cents for every dollar. of lncome above $100,000.
Once the AGI exceeds $150,000, the allowance is
phased out. SR

DETERMINING WHAT i personal use and rental

Bive p

use fs another area of contention. Cottage owners  circumstances.

» ~ Both the CPA assoclation and Coopers & Lybrand . -

should be aware of the gray arcas that constitute
personal or business use, espectally if the average
person could argue a use'either way.

Under the vacatton home rules, a day of personal
uso i3 used, for any part of a day, by: any owner or
part owner of the property; any member of the famnl-
ly or an owner or part owner, even if the family
member pays falr market rent; any tndlvidual who
pays less than fair market reat for the use; and, any
indlvidual who uses the property under a barter or
exchange arrangement that allows thie owner to use
another properly, even If the owner pays fair rent for
the use of the other property.

Days spent cleaning or repairing the home for
rental are not counted as personal use days, but own-
crs should malntain meticulous records because the
IRS may question this. And, if the owner contlaues to
use the home while renting it to a family member at
a fair market rental, the owner's use still is consid-
ered personal use,

Once the number of personal and rental days are
determined, add them together to find the amount of

of

total use, To the p
p g CXp (such as utilitles
and multiply all exp by the num-

ber of rental days, then divide that sum by the tatal
use figure. The result Is the tax deductible amount ~
subject to the passlve loss rules.

For e, noted the h A of
CPAs, If your operating expenses were $5,000 and
you rented your property for 90 days and the total-
use flgure came to 100, your deductible amount
would be $4,500 ($5,000 times 90, divided by 100).

The assoclatlon polnted out that, in some cases, a
vacation horne owner may beneflt more by extending
the personal use so the owner can claim the deduc-
tions allowed to a second home as opposed to those
for'a rental.

remind vacation homeowners that the various, pas-
| are complex and
can have different impacts depending on personal

Deck Your Hall

The Lumber MIIi’s high volume makes it possible
for you to enjoy the extra quallty and permanent
d looks of Archilectural Grado Callfornia
Aedwoad for little more than the price of
professtonal
crews and the finest quallty materlals to assure
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your satistaction, Don't settie for less, *

FREE ESTIMATE — FREE DESIGNS

OVER 38 YEARS EXPERIENCE BUILDING
DORMERS, ROOM ADDITIONS, SIDING & WINDOWS

0 DOWN FINANCING

AVAILABLE

CALL TOLL FREE
1-800-446-MiLL.
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- Finest California Redwood

DECKS - SPAS
RAILINGS
GAZEBOS
ENCLOSED ROOMS
FLOWER BOXES
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