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Wellness benefits

Continued from Page 1

This number is expected to grow as
people contlaue to live longer.

“WHAT WE WANT to do is make |

it a little easler for them — no mat-
ter what thelr problems are,
‘Whitmer sald.

- All of the wellncss programs have
been designed to give employces In-
formation, services and access to
health assessment, preventlon, edu-
cation and fltness.

Just coming together with others
with the same problem has helped.

“A support group has grown from
the first series we did oo care-
givers,” Whitmer sald. “We did not
plan that, It just happened.

"“We also have some beneflts from
the chlld care centers that we hadn't
thought of. We have mothers In both
centers who are able to nurse thelr

babies.
“And the ability of employees and

Private b_anks stress

Contlnued from Page 1

Republic Bank S.E. has opened
two offices — one in Grosse Polnte
Farms and another in Bloomfleld
Hills — since last April and alccady
has assets of more than $25 million,
Jones said.

Republlc Bank S.E. targets cus-
tomers who wiil put $10,000 in a
mongy market account or $25,000 in
CDs, Jones said. “That encompasses
a large number of peaple — about 30
percent of the market."

THE BANK OF Bloomfleld Hlits
opened in early October. Bank presl-
dent David Provost thinks private
banking could capture 5 percent of
Michigan's- banking market, but it
may be a while belore another
0]

pens.

Since private bankers are at-
tempting to serve a niche, they have
to be more sclective where they
open a bank, he said.

‘The Bank of Bloomfield Hills, he
said, Is looking to be a more upscale
bank than other private banks and so
it had to be very discriminating.

“We want to be the premler pri-
vate banking firm [n southeast Mich-
fgan.” His bank secks customers
worth more than six figures, he sald.

But_geography Is less important
for private banking than finding the
right target audience, Provost sald.
People choose private banks because

of what they offer,

A bank should be near a market of
potentlal customers - Bloomfleld
Hills being a good example'— but a
private bank doesn't have to have a
branch on ,every corner, Provost
sald. "You can't get spread too thin
because then it impacts your abillty
to provide service. But generally
speaking, we serve a (wider) area.

“Private banking is relatlonship,
relatlonship, knowlng the banker,
and refatlonshlp — that's what It's
about.

“Private banks are for peaple who
want to know who they're deallng
with and want to know the senior of-
ficers making the declsions. In pri-
vate banking, we don't get promated
out of customer service; we get pro-
moted Into it, and we stay there.”

ANALYST MORAN sald private
banks have few clients, which allows
bank offlcers to monltor accounts.
“Some people prefer banks where
they know who they're dealing with
instead of Just taking the first teller,

“Private banks glve their custom-
ers a fecling of security, They get a
1ot of older, alfluent cmpty nesters
— people wih substantlal deposits
that like to be schmoozed.”

Republle Bank presldent Jones
sald private bankers can conduct
business in private, with fexible
hours for customer convenlience.

“There are no lines, no velvet

business people

Mark S. McPherson was named
vice president and principal of Mer-
ritt MeCallum Ciestak.

Lisa Eckstrom was named new
account executive for WXON-TV.

Dr. Denzls S, Glannln! has joined
Pain Management & Rehab Assocl-
ates as an associate.

Debra A. LaMothe, manager of
the Emplre of America Federal Sav-
ings Bark's Beverly Hills offlce, has
been ¢lected a divislonal banking of-
ficer [n the Michlgan Division of the
financial Institution.

Elizabeth Ann Madigan has jolned
Yaffe Medla Co. in Seuthfield as me-
dia director.

popular

thelr co-worker fricads to visit the
chlldren kas added tremendously to
the family feeling In the centers.”

As for the acrobics classes, many
employees have sald they just would
never get around to attending 1f it
weren't made easy for them to at.
tend,

Al of the programs take place be-
fore or after working hours or dur-
Ing the Junch break.

service

ropes and no tellers. Bankers and
customers discuss flnanclal strate.
gles, what services are available,
and we don't nickel-and-dime people
to death for cach service — the
whole delivery of service [s better.

“*A 1ot of private banking is a mat.
ter of altitude.”

Provost of Bank of Bloomficld
Hills sald private bankers watch out
for problems such as fow checklng
accounts, they develop creative bor-
rowing structures to finance pur-
chases and give Information on what
is avajlable to the customer.,

“Whatever we can do to offer ser-
vice within the regulations, we do.”

A personal relationshlp can be
very Important in banking, Provost
said, A wiilingness to slt down and
work gut options can mean (he dif-
ference between gettlng and not get-
ting a loan.

“I had a customer In here hot too
long ago that wanted to buy some
vacant property on a lake, and he'd
been to several banks and they all
told him the same thing: ‘We don't
give loans for vacant property.’

“The key is, all he was asklng was,
‘Do you effer Joans for vacant prop.
erty purchases’ — he was asklng the
wrong questlons,” Prevest sald. “We
were able to slt down, talk it over
and put 1ogether a loan package —
H\baol's what private banking is

.
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The 50 Expressions Custom Furniture

Stores Across America are Celebrating
10 Yeurs of Custom Created Furniture—
.
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EXPRESSIONS

SAVE 30-50%

« Piek your fabric
* Choose your frame

* Oser 90,000 Combimtions

o Delivery in 43 days

950 South Woodward (sear Lincoln) Birmingham. M1 Phone: 6.47-8882

of Power

*As a Red Carpet’ sales associate, you'll have the power to succeed;
backed by the force of a first-rate marketing organization.

*As a Red Carpet manager, you'll receive the professional systems
and methods you'll need to maximize your management potential.
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EACH RED CARPET OFFICE |S' INDEPENDENTLY OWNED AND OPERATED.
u

RED CARPET®
KEIM

REAL ESTATE
Every advantage in the market.c
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