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Tradition
reigns for
90 years

“We i the transportation tndustry
are the most envied businessmen on
earth No other activity of un industr
ol noture o as much discussea or si
Irequeml\ m the public consmausncn

it s e tund, i humnat,

trait to be excessively proud ot u hang-
some. worthy conveyance und to coms
municate thut pride to the neighbors
- CW Matheson. generail salex man
ager. Dodge Brothers (1930)

BVIOUSLY. Mutheson came
from an ern preceding the En
vironmental Protection Agen-
¢y, intense internntional com-

petition and the ever changing stresses
which envelop the global automotive
marketplace of the 1990s.

Yet. if you nsk Roger Smith, Donuld
Petersen: and Lec lacocen if they cnn
relate W the enthusinsm and pride ex-
hibitea by this carly industry execu-
tive. we would puess that they woula
aRree.

After ull more thur 1,000 nutomo-
tive executives who will descena upon
Detroit's Cobn Hall for the 1990 Nerth
American Internatinnt Show nov i
progress  reahize  the  technological
scopc of the sautomotive industry has
been draiven by the forceful. cun-do at-
tituder which transcend mere public
prrsonas.

Fai every lohn Dodge and Henry
Fosu o1: the miomotive horizon. there
was i C W Mutheson who translated
the research  design. prepasution unc
quality ot the final product inte sales
for & hungry motoning: public.

The g North American Interna-
tionii Auts. Show. sponsored by the
Detroit Aute Dealers  Associntion
(DADA- shares many common trits
with  pre-“Motor City™  automotive
shows o the eorly 1900s.

THE GOAL THEN, a» now, was to
crente nterest In on ever-chunging in-
dustry to inspire the curious spirit of
potential nutomotive customers. ano
ultimately. sell them o car.

The pioneer and founding tathers of
Detroit’s automotive shows was o bi-
cycle salesman William E. Metzger

Show and go

Cadillac's newest concept car. Solilalte combines sleek

aerodynamics ano ad

cluding # V-12 engine. tor the ulllmnlc pcrsonalrluxury
automobile. Among its many advanced features are

ing in-
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Cars, entertainment share spotlight

IM AND Ann Bareett. i neeu
o)« mnivan tor theil expana
ing tamily. took o little differ-
ent approiich (e shopping for
o tew vehicle

“This was our first titne entering
the family.car market,” said Tim, i 29
vear-old prim production coordinivor.
“Neither Ann nor myselt knew what to
took for. so we dipured the autu show
an Detroitr wis the best place w
stort. It contained all the wnformation
we needed under on root

Actually. the  Barretts  shopping
method is rother common More than
70 pereent ot the surveyed attendees
oi the Detroit Aute Show (now offi
cully known as the North American
Internationn) Auto Show i Detrats
buy vetueler within the tollowing yem.
according to o (988 survey by john
Gilmore & Associates Lid For the
Harfetts, howevel. 1t only took one
month to buy thit mmvan.

Thus yeat the Barretts plan on tak-
me part o another trena —  going
back to the dute show tor its entertain:
ment value.

“"ALTHOUGH WE ALREADY
own o new v we had such a gooa
time last year we'll be back for the
1900 show.” smd Ann Barrett, 29, o
contract ndministrator.

Anel the Barrett fumily's lutest addi-
tan. 10-tmontheola Hannal, won't need
qosatter when her poarents head down
ta Cobu Hall. The 1990 show will at-
tract even the liktlest Barrett.

In tact, the 1990 auto show is con-
tnuing the family-evemt trudition es.
wblished by the Detrot Auto Show,
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appealing to little tolk, teenngers and
adults alike, according to Duvid Fisch-

el. coctrnrmat of the 1990 show

“The aute show in 1990 ) the bes
entertainthent $5 can buy.” saia Boh
Thibodeau the other  co-charman
*There will be dance acts. magicians.
computer-simulated rides and more.

OH YES. THERE WILL bv carr
walose — enouph to sotisfy the dise
criminating tastes in the family The
entertainment 1 the addes bonus thin
i the aute show over the top
terms ol (amily amusement

Sipgers. dancers ANG MaRIcins are
among the many ways aute displiys
drav erowds, Chevrolet displuys will
tentuse the Rhythm Brothers. o innde
tap-duncing duo; the Marauding M-
efs. o uRgue aet of three mde singers
atie wancers U oaccording o Gure .
Rice + Sue Auten: Mark Sweel . come-
divn anu muagicinn and .. contempe
vy alllemale doney group xnown o
the GEO Danrcers.

The Toyota display will mclude the
Team Toyota dancers, who periort: on
twe turntables it the MRY ana Celbseir
display. The Celicu will also be the
1ocur of Toyolu's 16-lcot-high. three.
tever walk-up chsplay with o mnestout-
high tarntable. highlighting the Ceii-
ca's appenl Lo sports-oriented ana fun-
Joving litestyles.

Among the celebrities uttending the
aute show will be Debbye Turner. who
many be seen Jun. 6 pucking her 1990
Miss Americn crown towurd the Chey:
rolel Crovette displny. Auto rucng en-
thusinsts will have the opportunity 1o
meet their heroes in the flesh - 1rom
the good ol’ boys of the NASCAR Win.
ston Cup scries to the cosmopotitan
sturs of the Formula One circuit.

Familinr names inciude NASCAR"

Bill Eliott anu Geoft Bodine, NHRA
1984 Pro Stock chumpion Bob Glid-
den, SCCA competitors Tommy Ken-
dall and Dorsey Schroeder. und For-
muls One's Alessandre Nannini. As an
additional bonus. some of the cars that
compete on the world's most challeng.
i courses will be on hand.

Burgeoning technology nuts will be
impressed by the high-tech Sicu Robot
inn the Lincoln-Mercury display. This
wonder of modern technology actually
interacts with members of the pudi-
ence, functioning as conversationatist.
stand-up comic ancd dances.

The challenge for must auto display
personnel, uccording: to Fisches. is suc-
cessfully mingling 1amily  entertain
ment  and  outomotive  marketing
needs,

A MT. RUSHMORE replica. for ex-
ample, served as o curtain for an unu.
sunl unveiling — the 198v introduction
ol the Dodge Dakota pickup. suid Tom
Rowaleski, Chrysler's muonoger  of
product public relations.

The (neade of Mt Rushmore split in
the middle between the {aces of Lin-
voln and Washington. allowing o laser-
light and fop-enveloped Dodge Dakotu
truck to emerge.

Anothe: concept Retting uttention
these days is interactive displnys —
exhibits that encouruge . participation
or that expand vh preduct imagery.

At the 1989 Jeep Wrangler display,
show pgoers were encouraged 1o hunket
down behind i simuinted steering con-
sole. Looking through the windshield.
the “driver” would “see” the road and
“steer™ the vehicle over. around ond
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door+ equippeo wilth hinges that electronically slide the ,
door torwara ana out for easier access. A single sheel of |
glass thar darkens
from th« cowt to lock panel,
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