4C(0)

OLE _Thursday. Jonuary 18, 1990

Nobody wants to

P've scen Roger Smith twice re-
cently, but I still haven't been able to
pin down Michael Moore, the flim-
maker whose "Roger & Me" pur-
ports to document Moore’s quest for
answers from Smith about Flint's
auto unemployment.

I did, however, finally get 1o see
the movle, which is playing in local
theaters for a $745 discount com-
pared to what it would have cost me
to attend the Denver Film Festlval.

THE FILM uses the auto industry
as a comic metaphor for the growing
disparity in today'a post-industrlal
socfety between the haves and have-
nots, Moore’s satirical essay on his
Fiint-area upbringlng and the eco-
nomic troubles that hit that town
with the force of the Great Depres-
sfon In the last two decades is super-
1umposed on a series of images of ur-
ban poverty and a complacent mid-
dle class,

Moore remembers a bucolic Flint
of his childhood in the 1950s and con-

trasts it with Flint of today, ravaged
by erime and poverly and still suf-
fering from one of the highest unem-
ployment rates in the nation.

MAKING A comedy out of social
tragedy is nat for the thin-skinned.
Moare's cemic genlus works Itke a
feature-length version of Candld
Camera run amok, as he Imperson-
ates a television reporter to get in-
tervlews from his unsuspecting sub-
Jeets.

Some of this is hilarious, including
a scene in a San Francisco coffee
shop where the waltress takes two
minutes to list the varictles of
caffelne without once mentlonlng a
cup of coffee.

Or a former radio hest tdrned
cosmetic saleswoman, infinitely con-
cerncd about whether her custom-
ers” color scheme is “winter” or
“summer.”

SHOW BIZ nitwits, baton twirlers

see the message in ‘Roger & Me’
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and Flint's convention recruiting all
get Jabs, as does a hapless woman
who rajses stew rabbits for some in-
come,

Then the betly laughs are caught
short as Moore goes for a gag while
a mentally il man in the street
dressed in a Superman cape Is
gunned down, live, with real bullets.

The scene Is enough to cut away
the comic veneer and bring home the
reality that these are real people,
somehow stripped of thelr real voic-
es, and used as Images cn a screen,
reacting to a stranger painting a
camera, as politely as they know
how.
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© Word Perfect

Thursday, Jan. 18 — A four-ses-
sion course. Word Perfect for Be-
gioners, will be offered at Oakland
University near Rochester from
6:30-8:30 p.m. Thursdays, Jan. 18 to
Feb. 8. Tuition $125. For a brochure
or ta register, call 370-3120 between
82a.m.-5 p.m, weekdays.

© Women In Computing

Thursday, Jan, 18 ~ Associatlon
for Wemen in Computing meets In
Southfield. Information: Jolene Lar-
kin, 758-8724.

© Accountants association

Thursday, Jan. 18 — National As-
soclatlon of Accountants mects in
Bloomiteld Hllls, Information: 927-
1172,

© Women business owners

Thursday, Jaa. 18 — Natlonal As-
sociatlon of Women Business Owners
meets in Detroit. Informatlon: Mar-
tha Kemmer, 851-8270.

@& Marketing basics

Friday, Jan, 19 — “Marketing Ba-
sies for Non-Marketing Professlon-
als” offered 9 a.m. to 3 p.m. [n South-
field. Fee: $75. Informatlon: Lisa Pa-
jot. 769.6200. Sponsor: Deloltte &
Touche.

© Beglnning 1BM

Saturdays, Jan, 20 through Feb. 10
— “For Beginners: The IBM PC” of-
fered 9 a.m. to 12:30 p.m. near Ro-
chester. Fee: $115. Informatlon:
Oakland University Division of Con-
tinuing Education, 370-3120.

® Flnancial planning

Mondny, Jon. 22 — Registration
begins for evenlng non-credit cours-
es in personal financlal planning cer-
tificate program offered by Qakland
Unlversity. Information: 370-3120,

© LSAT preparation
Tuesdays and Thursdays, Jan. 23
through Feb. 8 — Preparation class-

SAY
SAVE
SAVE

me; 3 a savings p Eﬁ

UP TO “9" YEARS ON
YOUR EXISTING MORTGAGE.

INTEREST ON ANY NEW
OR EXISTING LOAN

-- NO REFINANCING, OR
CLOSING COSTS
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AMOUNT

INTEREST SAVED
OVER LIFE OF LOAN
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$40,000

*34,610

9.6

575,000

64,895
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$125,000
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All cafculations are basod on a 10%2% Inteceat Rale. Full term ol 30 year mongagoe.
For a FREE Loan analysis & to tearn how easy and affordable Equity
Plus is, call this pre-recorded message 333-8517 or direct 540-6262.

¢s for flaw school admissions test of-
fered 9 am, to 4:30 near Rochester.
Fee: $175. Information: Qakland
University Divislon of Continulng
Educatlon, 370-3120.

© Individual investors

Tuesday, Jan. 23 — American As-
soclation of Individual Investors
meets at §:30 p.m. at the Marriott
Hotel In Southfleld. Non-member
fee: $15. Information: Lorraine
Beechuk. 455-7025.

© Start a business

Wednesday, Jan. 2§ — “How to
Start or Run a Small Buslness™ of-
fered free at 7 p.m. at the Somerset
Inn In Troy. No advance reserva.
lllons‘ Sponsor: Wayne State Univer-
sity,

© Investment seminar

Wednesday, Jan, 31 — “Tax Free,
Tax Advamaged and High Yield In-
struments” begins at 7 p.m. In Ro-
chester. Free. Information: Bob
Sheppard, 358-8003 or 1 (800) 482-
0168, Sponsor: Shearson Lehman
Hutton.

CALL TODAY
478-4664
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ABOVE IT all floats the Image of
GM chatrman Roger Smlth, whose
name and face provide a hook for
the movle as a symbol for uncaring
corporate Amerlca, Sometimes obvi-
ously confused by Mootre's antles,
Smith’s volceless image is set up to
take the bitter odds with hls record
as reinvesting more in blighted ur-
ban centers than any other GM
chalrman in history.

But the movie s not about fair-
ness, or even journalism, desplte
Moore's plous protests when the
manipulative cditing Is criticized.
Perhaps it takes a comedy 1o bring a
taste of America’s human tragedy to
the screen,

1 WOULD also like to think that If
nothing else, a movle like “Roger
and Me" might bring some aware-
ness of the human cost of Indusirial
dislocation. But so far, there has
been far more concern about the
death of a stew rabbit in the movie
than the aforementloned human
being shot dewn on camera.

Likewlse, the movie depends on
the natlon of a leering., uncaring
Roger Smith to personily an other-
wise faccless economle system.
Smith himself never has a chance, as
his face and name are used mercl-
lessly to further the image needed to
make the film work.

In the end it is a powerful film,
and if you look closely you can see
voursell somewhere in it. But be
careful: you might not be onc of the
good guys.

THEN AGAIN, what's this got to
do with the auto buslness, anyway?
Well, “Roger and Me" is only the

third movie In geaeral relvase about
autoworkers that comes to mind —
others being Charlie Chaplin's “Mod-
ern Times” — a far more sympa-
thelic comic portrayal of life on the
assembly line — and the recent
“Gung 0" by Ron Howard, another
comedy that portrayed a paternal
Japanese manxgement  painfully
cducating the likes of Michacl
Moore’s Flint autowerker.

Like its predecessors, the film ul-
timately will do something to shape
what Americans think about GM, the
Industry and cven American cars.
Unfortunately, after the laughs dic
off what is left is a lingering image
of an industry run by ogres and em-
ploying hapless buffoons who auto-
matically turn to crime when the
paycheck is gone.

Which may not be so funny, after
all.

Dan McCosh is the automotive
vdtior of Popular Scrence.

Frliidaves .

Small business can benefit
from skillful confrontation

Confrontation is one way of bring-
ing problems out into the open. Web-
ster defines confrontation as the pro-
cess of “bringing face to face™ and
“'to cause to meet.” Within the small
business environment, proper con-
fromation can resolve differences,
correct poor working habits, and
climinate negative feelings that may
have built up over days, months or
even vears.

Little has been written to help
small bustness owners, managers
and employees develop good con-
frontation skills. Many resist con-
{ronting altogether for fear of being
disliked, ereating anger or becoming
too emotional. But the most common
block 1o con-
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achieve a satisfactory solutton? Or
are you automatically upset and
tense, imagining yourself in conflict
with the other person?

Remember that all confrontation
must occur with 1otal respect to the
tong-term growth of the individual.
It is important to build up and not
put down. This means approaching

frontation is a lack of proper skills.
The good news is that these skills
can be developed to produce cre-
ative thought and action to resolve
problems — white reminding others
of their potential and ability to ex-
cel.

The most basle confrontation skill
is your attitude. What visual images
come to mind then you think of con-
{rontatlon? Do you think of calmly
bringing an issue “face to face” to
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v (from a helpful point of
view), not negatively (as a destruec-
tive influence),

Because problems with other peo-
ple often evoke an emotional re-
sponse. successful confrontation in-
volves gaining and maintatning con-
trol of your own thoughts and
feclings. It also means identifyving
what you want the confrontation to
ac ish. Your goal (the desil e
outcome) must be clear before any
confrontation is initiated. Do you

PREMIUM
BOLOGNA

$

DAIRY MART PREMIUM

ICE CREA

45

HALF GALLON
ROUNDS

VERY FINE

ORANGE
JUICE 160z

wanl the other person 10 change?
Atre you willing to change? Is com-
promise the best solution? If you
don't set speeific confrontation
goals, vou will be doing nothing
more than unproductive complain-
ing

To assure that you maintatn con-
trol of the direction of any confron-
tation, it is important to plan your
message in writing, Writing it out
will help you organize your thoughts,
focus more clearly, and vnderstand
the entire scope of the problem.

During this process. you will ej-
ther change your perspective on the
siteation or be more sure of your
erniginal confrontation goal(s). If you
don't write out what you plan on say-
ing beforehand, you run the risk of
“neutralizing” your actual delivery.
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