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Direct mailers finding

y
'\;.Conllnuod from Pago 1

"> 1 think they (the Free Press and
e News) had a lot more dupllcation
llldﬂ they originally belleved,” he

Finally, Singer sald local ad-
ertlsces have little loyalty to the
wo major dailles. “It might have
_been different before I was here, but
Ibecause of corporate ownership of
e two daflles the retailers never
ad a-good feeling about them be-
ause there's no local »

‘new ways to prosper

companies that want to reach the
largest number of people want a dif-
ferent vehicle,” he sald.

REACH WILL be primarily a ve-
hlcte for coupon advertisements, but
it will also have some display adver-
tlsing, he sald. The “magazine style”
of Reach, he continued, wiil lend it-
self to people keeplng the advertise-
ments for a longer period of ime,” -

Buczak also noted that people al-
ways read the mail, while they may
tune out and

K]

ADVO belleves the twi ly
reulation will enable it to piek up
“more and different customers for its
.'direct mall marketlng, Singer said.
-, “Thiere's nothing I can really polnt to
“yet — we're scelng fast food, home
. Improvement stores, department
, stores, furnlture stores — but we
won't really know for scveral
- months.”
. Singer sald he doubts the Detroit
" Newspaper Agency (DNA), the body
- which now runs the two dailics, will
. sit.quietly by and watch the direct
- mallers gobble up advertlsing dol-

ars,
.+ DNA officials wouldn't respond to
phone calls.

“WE'VE ALREADY scen they (the
DNA) are realignlng thelr advertis-
ing zones and aggressively pricing
{discounting) again," Singer satd.

- Twlee weekiy, direct mail adver-
tising isn't the only option avajlable
to the direct mallers, however.

Blll Buczak and Don Duncan, co-
owners of Val Pak direct mail, are
launching a new venture this month
called “Reach,” a slick, four-color, 8
1% by 11 inches magazine advertis-
ng supplemnent.

‘The {lrst edition of Reach will be
16 pages with future editions -
roughly four each year — approxi-
mately the same length,

The magazine Is an altempt to ap-
peal to a wider adverliser base, Buc-
zak sald. Val Pak appeals to middle
and small retailérs who have a rela-
tively small and locallzed customer

' base, but Reach will appeal to mass
. advertisers.

Reach wlill clrculate to 900,000
. homes In the metropolitan Detroit
. area. Val Pak circulates to 1.4 mil-
- llon homes.
. “The Little Caesars, the Lens-
. crafters, the Instant ofl changes —

from Lake St Clir al the.
now Shoolen, Giegory alio offars
Opoenwolis

uplo&dteel

And if

9666 E. JEFFERSON
DETROIT, MI48214

= LOSE YOUR BOAT WELL
BECAUSE OF LOW WATER?

Gtogory Boal Company since 1906 has desp water wells and canals minutes

he Deop End, noot Sinbad's, St. Aubln Matlna Pork and fhe
0 privale anclosod boat houses (3 IMP.'
fon ihe siorting line of 1he 75th Gold Cup) and rock slorage fof boafs

S0 coma t6 Gragory Boat Company whete fun and woter ore In abundance.

you noed o bool 1o fill yournaw well, check out 1ho Siars of the Cobo Hall
guoll $how, The 1990 Crulsers, Inc. and 1ha groat buys on, biokered and used
oats,

GREGORY BOAT COMPANY

Lrnfsers
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Buczak said market demand was
the prime reason for starting the
magazine — a concept that has been
success{ul in other areas of the coun-

try.
“People are still looking for low-
cost, saturation advertising,” he

said,
The Detrolt News-Detroit Free

Continued from Page 1

rale rates for letters and flats;
new drop ship rates to differenti-
ate rates by distance; a discount
for saturation mall presented in
walk sequence; and discounts for
basic and three-digit mail,

The postal rate changes are
necessary to ensure the postal ser-
vice continues to break even, not
to generate 2 profit, Gillesple sald.

Postal rate increases have ex-
ceeded infiation, she sald, but post-
al service expenses — which are
approximately 83 percent labor —
also have exceeded inflation.

e US. Postal Servlee had a
$1.8 billion dcficlt in 1989,

The real lssue [s not the impacet,
but the rale increase itseM, sald
DelPolito, “Are they doing all they
can with the money they're get-
ting?"

DelPolite said the rate changes
will result in $7.4 billlon dollars in
increased revenues with $1.66 bll-

lion going to a “contingency re-
serve lo cover for unforeseen
events,”

“If your reserve is almost 25
percent of a rate increase, there's
got to be some questions,” DelPoll-
to said.

Glilesple sald the ageney doesn’t
always get what It asks for. Rate
changes are pro to the Postal
Ratc Commission (PRC) which has
up to 10 months to review the
changes.

After review, the PRC makes a
recommendation to the U.S. Postal
Service Board of Governors which
can approve refect or modify the
rate changes, Glilesple sald.

“We are In the unfortunate posl-
tion of not setting our own rates
and we don't recelve subsidles
ir«:;n the federal government,” she
said,

DelPolito noted the rate - in-
crease Is belng requested for the
postal service's budget that begins

Postal rate hikes worry mailers

in October 1981, "The rate in-
crease, however, will go Into effect
In January 1991. We think there's
room for some balance there —
where's the cconometric justifica-
tlon for that?"

ZIP CODE change Impacts are
also difficult to gauge, Jolet sald.
Simply changing ZIP code num.
bers would hardly impact the dl-
rect mallers, but changing ZiP
code boundarics could have a real
kmpact. “It all depends on what
they do,” he said. Direct mailers
have developed marketing strate-
gles based on where people live In
relation to ZIP codes, he sald, and
a change In the boundaries will re-
quire new marketing studies.

Adapting to changing ZIP codes
wilt not Impact the industry as
much as the cost increascs, be-
causc mailing llsts are updated
falrly regularly regardless of ZIP
code changes.

1t is possible Lhe changes could
ceven be helpful if identifying cer-
taln target audiences is easler with
the changes, Jolet added. “They
were golng to have to do some-
thing to ,;djusl to the population
anyway."

Gillespie sald huslness mallers
should expericnce Jittle difficully
adapting to the changes as major
direct mailers compile lists ap.
proxlmately every three months.

“Normally, we charge them for
the service, but we'll provide them
wlth the new ZIP codes and ad-
dresses frec of charge,” she sald,

Direct ‘mallers may have to do
some new demographic studies to
find the “hlgher profile” ZIP
codes, she continved, but most
changes will respect previous 2[p
coule boundaries, .

"A lot of the new ZIP code
boundaries will be the result of
splitting larger areas into smaller
ones, she said.

Press jolnt gt , he
added, climinated the largest Jow-
cost, saturation advertising avenue.
“The JOA was a bonus more than
anything we were counting on,” he
said.
Reach would have been started re-
ng or

business peoplg

gardless of the JOA happ
not.

THE JOA, however, does provide
an [deal set of circumstances for the
new publicatlon’s launching.

“We knew it was only a matter of
time before the JOA, so we were
prepared for it when [t came,” Buc-
zak sald.

Advertisers in the first edltion will
appear in all 900,000 magazines,
Buczak said, but future editions will
allow advertisers to appear In zones,

"We'll probably have an Qakland
editlon, a Wayne edition and a Ma-
comb edition, and we may even have
a few more,”

Buczak noted that while the prime
goal of Reach Is to provide satura.
tlon advertising, the trend in mar-
keting Is towards targeting.

Targeting various markets with
smaller press runs will allow the
magazine more flexibillty, he contin-
ued. North OQakland County, for ex-
ample, may not need a magazine
with Ann Arbor businesses s0 some

pages can be devoted to local adver-
tising and others can be reserved for
advertisers who wish to reach a
mass market,
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Gloa Dezlel Greer was promoted
to account supervisor at Michael
Flora & Associates, Troy. Greer
jolned Flora in 1987 as senior ac-
count executive.

Michael L. Lencione of Farming-
tan, S. Allen Early II1 of Bloomfield
Hitlls and Gregory V. DiCenso of
Lathrup Village have become part-
ners in the statewide faw firm of
Miller, Canfleld, Paddock and Stone.
Lenclone Jolned Miller Canfleld in
1982 as an assoclate; Early joined In
1986 as senlor altorney; and DiCenso
Jjoined In 1984 as an assoctate.

Isn't that what you really want
in a home equity loan?

The following people have been
named to new positions at Metro-
bank in Farmington Hills. They are:
Gerald G, Wasen to senor vice pres-
Ident; Michael K. MceMinn to vice
president and cashler; and Joan L.
Tayior to vice president.

Joseph M. Mankvitz was honored
a3 one of the top-producing sales as-
sociates In the Century 21 Interna-
tlonal system. Mankvitz is sales as-
soclate at Century 21 01d Orchard in
West Bloomfield.

Michae! Gllburd was appolnted

Loan Amount: 425000 ARNUAL
ATHLY PERCENTAGE

INSTITUTION. PAYIENT RATE FEES
GANIS HOME LOANS $29388 NONE
Nationat Bank of Detroit 336960 Wawved
Michigan National Bank 437180 YES
Manufacturers Bank $37328 1300% YES
Standard Federal $38069 1353% YES
Acecent compani0n (319901 0f Kal lengag nt ulom Dicn ded Ihe sbone retuits o 4 375000

par e 4 Iowest fae2rate for
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GANIS HOME LOANS
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payless

the Midwest reglonal director of cor-
porate finance at BDO Seldman In

ceremony. Murphy and Parran are
cmployecs at the AAA Travel Agen.

Troy. Gltburd was p ly chalr-
man and chlef executive officer of
Firm One Inc.

Ellen Murphy and Suzanne Parran
were honored for productivity and
customer service during the AAA an-
nual Travel Ambassadors award

T S : o MOUNT CLERMENS
; 3 792-3200

MARCH DISCOUNT 25% OFE

cies Bir office,

Christephier E. Arkell of Birming-
hium was appointed account exeey-
tive at Kane and Kane Inc. in Bir-
mingham, Prior to Jolning Kane and
Kane, Arkell was with Wells, Rich,
Greene/Detroit Ine. as an account
executive. .

%w..

THOY » ROCHLSTER
524-0550

NOVI« FARKING TOM

i 442-0101

% 1 TAYLOR « WYANDOTTE .

T 284-7779 :

WAYNE « WESTLAND
721-2100

3427 Foutth St
Wayne, M 48184

FABULOUS TIFFANY-SYE FXTURES

BEYOND DESCRIPTION, WITHIN REACH!
7 INTRICATELY CRAFTED GLASS
. S‘eventh @Annueoll . IN AN ARRAY OF DAZZLING COLORS
Michigan Wildlife 7N »
o FIXTURES % ’ZOZQ'}&W.\\
ME READY
L% AV I
Art Festival ENe
38
NN A ER
MARCH 23-25, 1990 \ 2 Tl
Pavillon & Rad Plaza Hotel n .. =
FESTIVAL HOURS: (Evergreen I?or:nz north ¢f 10 Mile) ssg‘?ﬁmﬁg [ON: OUR ENTIRE IN-STOCK
;.;dea)éa :éﬁ:_z m‘( $3.00 Senfor Cltlzens! o= COLLECTION OF TIFFANY
urday: - udents FIXTURES NOW ONSALE
Sunday: ];AM-b PM HERE THEY COME . (Children under 5 (rec) AT ENTICING PRICES.
2l the best wildlife artists in the country. FROM NOVA AND
The Midwest's largest wildlife art exhibit and sale—ever. SSEESCETE) 3 gREAT
SOUTHFIELD PAVILION AT THE RADISSON SizEs STY,_E; AND
. 'I:ainllngs i wildlife in 3-Dimensions MOTIFS — EACH
 Photograph .
. lei(e% dix)!,on Prints : g‘,‘;}.‘,’}%‘ UNIQUE IN THE
 Scratchboard « Clay Sculptures TRADITION THAT
. F;g:ll}lnp,s‘ f . _C\ast pog'cmi,,s IS DISTINCTLY —
' wildlife Mintatures "90 ® Assemblage TIFFANY
Sllent Aucti ® Taxiderm!
Pegplc‘such:I:c Award ® Decoy Paﬁuing Contest VISIT OUR BEAUT-
Featured Artist—Russell ...and IFUL SHOWROOM,
Cobane, Clackston Earth Day information 0
1990-91 Federal Duck Stamp Conservatian exhibits and 1 0 A) O FF
snym:::‘glﬁ::r/\mst i Cranbrook Insttute High School 40(()" Already Discounted
= ildlife Art Contest _=N0
K?l?:n. Owatonna, MN Outdoor Writers Assoclatlon of SALELASTS 10 DAYS ONLY! 0@ 50% OFF P RICES
, America Photo Contest Winners Prices start at $ 43 00
;Ina)llgxs in "éc 1990[ El‘edcml ¢
uck Stamp Competitlon Liging Flxtures For Erery Dreor » Wik e
New Wildlife Seminar Serles pd PaSeries sad Lt Bere
‘Sponsored by: ' ELECTRICAL
The Michigan wildlife Habitat Foundation GONBTRUCTION.ING.
City of Southfleld 47400 ¥, 7 MILE ROAD - -
gl?; ﬂg;c;;%slé\gggnrormmlon call (517) 882-3659 LIVONIA, M1 48152 + {312) 4842211 uop fues. wio e,
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