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International trade is not the place for a patsy .

Shintaro Ishihara wasn't exactly a
household word when he showed up
last week In Southfleld for a tewn
meeling sponsured by Rep. Sander
Levin.

That, In fact, was why Levin Invit-
ed him o something that could pass
{or the industrial heartland.

Ishihara Is co-author of The Japan
That Can Say No, a book that implies
the United States has become a rac-
ist crybaby for attempting to leg-
islate the current one-way flow of
manufactured goods te the Unlted
Sul:ﬁ sometimes referred to as
“trade.”

The book has sold about a milllen
copies in Japan, but so far hasn't
been distributed over the counter in
the United States. )t’s a hard-line di-
atribe that argues that Japan teday

has the financial and
tesourees to say “no" to US, de-
mands — and suggests that Japan
todny also s in a positlon to give its
advanced technology to the Soviets,
thus shifting the world balance of
power.

Weird stull to US. cars, easily
laughed off save for the fact that
Ishthara is one of the most popular
politieal figures in Japan today, and
co-authored the book with the chair-
man of Sony Corp.

But the techrio-cconomic analysis
palls beside the recurring comment
that the Unlted States is “racist” in
its cancern for its own natlonal sell-
interest In an evolving world econo-

my.
“American racism i3 at the very
base of our relationship. if Columbla
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it wouldn't be a big lssue,” sald
Ishihara, flanked by bodyguards to
protect him from the mindless bar-
barfans he percelves in the audlence,
The bodyguards are more under-
standable if you reallze that the Jap-
anese sometlmes portray Ameri-
cans, and Detrolters in particular, as
hairy goons swinging sledge-
hammers at Japanese cars In comic
books they give to their children.
They feed on an endless dlet of In-
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The 1881 Economle Recovery
Tax Act made it possible to entire-
Iy avold estate taxes on the death
of the first spouse. An unlimited
marital deduction allows property
to pass to a spouse free from estate
or gift tax. :

‘To qualify for the marital deduc.
tion, the property must gencrally
be given to the spouse outright or
by other lega) arrangements that
are to p In law,

Trust plus exemption
cuts inheritance taxes

Sid .
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about
wallowing in violence and drugs, and
most are genuinely afrald, (Now that
1 think of It, they are more or less
like Americans, but I digress.)

To an extent, Ishlhara Is right
about the prejudice many Americans
fee toward the Japanese. The prob-
lem with hls analysis |s: Most of that
prejudice is extremely positive, In
the free-swinglng way Americans
have of categorizing any of the poly-
glat ethnle groups that make up this
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country, the Japanese are assumed
10 be born with a caleulator in their
hands, be good f1 and

o

— Americans will somehow prevail
even after belng defeated In educa-

grow up to be nuclear physlcists,
Japanese wives are not only great
computer programmers, they have a
hot tub and drink waiting when you
get home as well,

Curiousty, in my own world trav.
cls, 1 {Ind a good deal less sympa-
thetic attitude [n such places as Aus-
tralta, the Pacific islands, West Ger-
many and Italy, Each country has jts
own favorite national prejudice,
which Is usually prefaced with the
remark “I can't see why you Ameri-
cans see 30 much in the Japanese.”

Often I think that Americans have
built up a kind of plcture of a benev-
olent Japanese nation that is
on a complacent sense of superiority

tion, and the world mar-

kets, .

The rise of Ishlhara is a signal that
In the real world the Japanese play
bardball — something many have
been content to Ignore. The notion
that this realization is raclst in fts
origin seems absurd, .

All this I3 not to say that equally
fervent, blind natlonalism is the way
to counter attitudes like his, But a
strong sense of national self-interest
seems to be at the heart of every
other country's dealings in today's
world economy.

At thls point, I haven't heard any-
one come up with a coherent cxpla-
nation of how our own interests are
best served.

Good publicity is possible
once you know the market

Gearing up for your company's
publlcity and public relatlons pro-
gram begins by understanding how
each fit in with the job of promotlon.

Simply put, promotion is commu-
nication, It Is the communication of
informatlon between you and your

to

million In assets are left to his
wife, Betty. Betty's will provides
{or everything to be left to the chil-
dren. When John dles, because of

There is an exception In the case
of Income interests In charitable
remalnder anauily or unit trusts
and in quallfied terminable Interest
property, for which the executor
makes an election,

If the spouse is the unconditlonal
beneflelary of life insurance pro-
ceeds with unrestricted control
over any unpald proceeds, life in-
surance proceeds also will qualify
for the marital deductlon.

Transfers between spouses are
exempt {rom both estate and gift
taxes. Despite the unlimited mari-
tal deduction and the unified cred-
it, most familics need estate plan-
ning. The reason |s that while there
s no tax due when the property

es to the surviving spouse,
large taxes might be due when the
property when the second spause
dj

es,
Example 1. John Becker's $)

marital the en-
tire $1 milllon passes to Betty free
of estate taxes,

However, when Betty dles, just
$600,000 wlil pass tax-free lo the
children. The remainlng $400,000
will be taxed.

11 John had used both a will and
a trust, and the trust sheltered hls
$600,000 exemptlon, that amount
would bave been transferred to a
bypass trust for Betty. The marltal
deduction would have sheltered the
$400,000, When Betty dies, the
$400,000 would pass tax-free to the
children (because of $600,000 uni-
{ied credit), and the balance of
$600,000 in John's bypass trust
would also pass to the children tax-
{ree, since the amount was not a
part of Belly's estate. By not uslng
the bypass (rust strategy, John
Becker wasted his own $600,000
exemptlon.

Example I1, John Becker leaves
$600,000 to his wife and the bal-

ance of $400,000 to his children. No
estate taxes would be payable upon
elther death. But by putling the
$400,000 In trust for the children,
Betty Becker could recelve Income
from the trust durlng her lifetime.
She also could receive Income, up
to 5% of the principal every year
and the right to recelve princlpal
for her health, educatlon, support
and malntenance.

The $600,000 passes tax-[ree
from Mr. Becker to Mrs, Becker
because of the unllmited marital
deduction and then to the children
under Betty's estate tax credit um-
brella. So does the $400,000 in
John's estate because John's
$600,000 unified credit shelters the
$400,000 he has transferred in trust
to his children, and It bypasses Bet.
y's estate,

,Next week: Glfts planning

their attitudes and buying behaviors.
Publicity and public relatlons focus
on the presentation of key messages
to large numbers of people at the
same time.The typlcal media sourc-
es used are televiston, radlo, newspa-
pers and magazines.

Because publlelty s free, its value
is obvious when compared to the
cost of pald advertising. For exam-
ple, being interviewed on a local ra-
dlo talk show during prime morning
or afternoon drive times is worth in
excess of §150 for cach minute you
are on the afr.

Publlclty and public relatlons go
hand-in-hand because good publle re-
latlons leads to "positive publicity
and vice versa, By deflnltion, public
relatlons invalves any actlvity {or se-
ries of activities) that create or
maintatn good feellng toward an or-
ganization among its Important
“publles.”

;l‘hﬂe.publics may include the lo-

Sid Mittra is a_prof of
finance, school of business at
Oakland University and owner
of Coordinated Financial Plan-

ning.

ca pany employ

and suppllers — just to name a few.
As a result, the focus of a public re-
lations and publicity program is not
limited merely to current and poten-
tial but car Include al-

NEW INVENTION
U.S. PATENT #4,921,296

PRODUCT TO BE
MARKETED THRU
TV MEDIUM...
INVESTOR NEEDED.
GREAT INCOME POTENTIAL

CALL: 524-3280

GREAT LAKES EQUITIES CO.

THE FULL SERVICE
DEEP DISCOUNT
STOCK BROKERAGE FIRM
BUY & SELL AT THE LOWEST RATES
(313) 737-4110
Ask for M. Sills
SIPC

JCPenney

DENNEY

The Face of Your Future

Francis Denney inlroduces the
seascn's newest most beautiful
colors, treatmenls af

featuring

Leonard Hinzo
Nationally Known
Make-Up Artist

Mary

DiPaolo

@ focus: small business

most any group or publle that is im-
portant to your business.

It sounds easy enough, but what
you communicate through publiclty
and publle relations depends on what
you know and fInd out about the cus.
tomers or publles your company
wants to satlsly. Trylng to communi-
cate the right promotional messages
without knowing who your custom-
ers are, where they come from, and
what they need, expect, and think of
you Is a [ot like trylng to win the lot-
tery by buylng a bus ticket, You have
the best intentlons, but it wlll never
get the results you are hoping for.

Once you know what messages are
to be presented, they should also be
newsworthy enough so as to arouse
media attention and interest. When
isit news?

When It is new, a first, a last, a

If your upcoming event, new busi-
ness or recent accomplishment ‘Is
presented to the media as fust znoth-
er “dog bites man" story or an-
nouncements, it will never generate
the level of media coverage you are
hoplag for. LN

Next week, we will review ways to
make news enroute to pursuing your
own publiclty and public relatlops
campalgn effort. .

Mary DiPaolo {s the owner &f
MarkeTrends, - a.- Farmington
Hills-based business consulting
firm, She iz also producer asid
host of the cable television series,
“Chamber Perspectives.”

biggest, a most expensive, a worst, a gn s
fastest, an oldest, funny, touches clar ’f'cat'on
your heart, scandalous, tells a se. -
cret, sirikes or concerns home, lo- M
volves conflict, involves celebrities,  The store selling personalized sta-

is directly Important to large groups
of people, reveals future plans,
trends, or prospects; Is romantic or
Is criminal.

tuettes that was described In a story
on, ty. shope: n. the May 10
Business section is Tiny Doubles. -t
is in Applegate Square in Southfie) d.
Lo H

© Twice a week is better @ Twice & week is belter @

.
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» 18-month Warranty!*
» Free Bonus Software Package!*
» 3-Day Vacation Certificate!*

IBM COMPUTERS

All on SALE... All wih

Super Spring Spactal

Bonus Packages that make a
Midwest Computer Canters
18M System the best buy In town!

£
Midwest Computer Centers
W. Bloomfield « 33060 N'wastern at 14 Mile » 313-851-5222
Berkloy - 3237 Woodward at 12 Mile « 313.542-1980
Toledo + 801 W. South Boundary, Pburg » 418-874-4039,
*Offec vald wih CPU purchase trough May, 1990, Fruncing avaiitie 1o qualfied buyers.

Hours; Mon, Tue, Wed, Fri; 9:30-6:00; Thur 9:30-8 00; Sat 10.00-4.00

fragrances. And introcucing FO29
foundations ang lipsticks with
SPF-15 which will moisturize ana
protect from the suns harmiful
rays. All D29 products are
allergy tested ang tragrance tree.

Experience your face of the future.

Register today to receive a personal makeover
with Leonard Hinzo from Francis Denney. Call
your nearest JCPenney store listed below and
make your appointment today.

Wed.,, May 30 Summit Place 683-9000 10 am to 2 pm

Wed., May 30 Briarwood, Ann Arbor 7697910 4 pm to 8 pm

Thur, May 31 Northland 557-6600 11 amto 7 pm

Fri., June 1 Westland 425-4260 11amto 7 pm

Sat,, June 2 Lakeside 24741710 10 amto 5 pm
TIMES LIMITED!

Registration is $15. May bo applied towards cosmetic purchase,
Register by phone or in person.

IS YOUR NEST EGG SAFE AND
SECURE? CDs ARE FINE BUT ARE YOU
AWARE OF THE ADVANTAGES AND
FLEXIBILITY CMOs PROVIDE?

B R A R e Y

CMO:s (Collateralized e H
Mortgage Obligations) [y

are high yield mortgage
backed securities that

offer you a choice of
maturities plus excellent
credit qualities.

Comprised of government
backed Ginnie Mae or Fannie
Mae and Freddie Mac Securi-
ties, CMOs have become
extremely attractive fo investors.

Don't put all your eggs in one
basket, investigate the financial

benefits of CMOs, Call:
ADVERTISIN&EYSTEMS, INC. [ 3 e oo e . T I
. Unive! ertising . .
BOB BERTING Gl (313) 358-1181
Llennsum g | s
s comin e Troy Holiday Inn on Friday., June : -~
or hls Infang;va One-Day Progrgxm B Elght Years Seminar HAMILTON.‘ INVESTM ENTS»
:_"BUILDING BUSINESS WITH EFFECYIVE ADVERTISING® Leader and Manage- T e
If you're serious about building your business, or are in . me’)',c°"§*"‘f’“' .
charge of the adverfising decisions, you owe it to :
yourself to call now for more information n ?gg&gg:g; mgﬂm
Eary mlgggﬁ%ﬂgggg moneyHi 338 Yearly Promations
CALL 469-1600 OR 1-800-443-1717 0 _
e .nuv.u\
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