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Gary West, owner of Qary's Bannerl, unfurls one of 40 or so
banners that flew over the Unlversity of

during a recent football game.

Gary West mans a portable radlo,
for pickup.

From the air, it's hard to spot the three banners being flown over U-M Stadium,

By Willlam Coutant
slaff writer

1f the advertising maxims “tar-
get your audlence and “alr it out”
ring true, some magniileent men in
thelr flylng machines are certainly
in the right business.

You might think about that the
next Uime you go to a football
game. Why & ball game? When you
can barely find room to stand up
because you're packed between
fans and the quarter has ended —
30 there's nothing much happening
down on the fleld — ook up. You'll
see anything from a marriage pro-
posal to a sign extolling the virtucs
of a brand of beer — all flying be-
hind an alrplane about 200 feet
above.

It may seem like a sldeshow, o
curiouslty of sorts to see a plane
dragging a slgn across the sky say-
ing “Beverly, wlll you marry me?"
But there are people making a lly-
ing atIt.

“When you conslder how much it
costs to put an ad on TV or In a
ncwspaper, this 1s a lot less,” sald
Stewart Hayes, owner of Aerial

using itto let his pilot know when the next banner is ready

g In Troy, “You have a
captive audlence of over 100,000

people at a football game (at Mich-
igan home games), and they're atl
golng to see what you're flylng.”

HAYES SHOULD know. He runs
seven-day-a-week seral advertising
business from April to November,
bas four airplanes and keeps scveral
pilots and ground crew workers
busy. Although most of his advertis-
Ing 1s done n the metro area, he's
flown as far as Mackinace Island to
show a personal message,

But a love of flylng Isn't enough.
This is not the easlest way to make a
living.

“Making a living by flylng s a
tough nut to crack,” Hayes said.
“Thls year we had 15 out of 17
weekends where [t ralned. That
Just kills your buslness. If [t's bad
weather and you can't fly, you
can't get your sign up.”

Then there Is the problem of
finding quallfied pllots to fly the
planes, which are necessarily
small, but with blg engines needed
ta pull the long string of letters or
signs (up to 30 by 70 fcet). Many
have not trained before on the L-19
“Bird dog,” used in Vietnam for re-
connalssance or for crop dusting,
which are the type aerlal ad-

' vertisers use,

“It's nat flying by the numbers,"
sald Gary West, owner of Gary's
Banners and Aerial Ads, Ine. “It's
seat-of-the-pants barnstorming.”

And when they do fly, most pllots
are dolng it to get enough flying

After a successtul hook-up, the banner is lifted skyward on its

trip to the stadium,

hours to qualify for 2 commerclal
license, not to make a career In ad-
vertlsing,

BUT AS the signs have become
blgger and the planes that pull
them more powerful, advertlsers
have seen thelr advantage.

Dave Thomas, of the Detroit
public relatlons Hrm Thomas In-
ternatlonal, said that for certaln
products, putting your message up
in the air may take advertising toa
higher plane,

“"We were introducing the Mer-
cury Tracer and we wanted to do
something unique and different for
the Detroit Grand Prix,” Thomas
sald. “It's cost-clfectlve because
you have a large amount of people
who will see it.”

in fact, any sportlng event, even
in a domed stadium such as the
Silverdome, Jo¢ Louis Arena or
The Palace can provide a large, re-
ceptive audience, Thomas sald.
Thousands will see the ads on the
way in and out of the stadlums, he
said.

Stil, weather puts Ilmilts on aert-
al advertising and the seven-day-a-
week grind  during the warm
months can also become discourag-
Ing, as It did-for Roger Zahm.of
Temperance.

Zahm now flles part-time and
works full time as an alr traffic
controller.

“IUs {aerlal advertlsing) a hard

‘I’s a bird; it’s a plane; it’s. . . an ad?

Jjob Lo do full-time,” he said. “The
weather is unforgiving, If It snows
or rains, you don't fly and you don't
get pajd.”

Zahm also wanted to spend more
time wlith his family, something he
can now do cven on those days
when he fics.

“We take the whole family to the
alrport on foatball game days and
have a picnle and make an outing
out of it,” he sald.

THE MONEY he makes adver-
tising helps support his love of fly-

ing, but Zahm relles on hls day job
for security.

For Hayes, winters are taken up
with working at a family ski resort
business in northern Michlgan, but
he still finds time to spend with his
famlly. A few years ago, Hayes
was offered a full-time job as a
first officer with Northwest Alr-
lines, but turned it down,

“I talked it over with my wife,"
he sald. “But I knew I'd be away
from home for three to four days a
week. I didn't want to be away
from my famlly that long. I didn't
want to miss my children growling
up.”

West continues flylng through
the winter In warmer climates,
such as Florida.

Acrial advertlsers shy away
from anything derogatory, but,
with the ald of letters up to 12-feet
high, they can get almost any mes-
sage across to the right avdience.

So the next tlme you go (o a
game, concert or race, Jook up and
you'll probably sce an ad for a ho-
tel, beverage, plzzeria or political
candidate, And it’s a good bet that
Beverly sald yes.

There ate some tricks to the
trade of aerial advertising.

To accomodate as many
customers as  possible,
advertisers will fly a banner,
head back to the airport,
drop it off and hook on
another without touching
down.

(n that way, one plane can
fly several banners during
an event of gome,

Aefial advertisers who fly in
this area include:

YAerial Advertising of Troy
ot 4358122,

QGary's Bonners at
1800-766-4279.

OR & M Acrial Advertising
at 1.856-8088,
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but tor the 100,000 plus crowd, they atand out clearly against the clear autumn sky.




