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Auto fest foIIows long, winding road

By Dan Mcca-h
speclal writer

ISITORS TO the North ¢
American International
: Auio Show from the

metropolitan area can be
+ forglven for being merely awed
when they walk Into a Cobo Hall
- reincarnated with multi-level
" displays that suspend real cars well
above the show floor,
circumnavigated by an
experimental electric car on ap
* elevated roadway.

- Visually, Detroit is the most
Imposing of the big intcrnational |
shows, if only because it is
concentrated mainly in a single hall,
rather than in the multi-building
convention centers in Germany’s
Frankfort or Japan's Tokyo.

“This year, it's also the most
cxpansh/e. incorporating the most
-new car intreducticns and the most
.new concept cars of any show in the
*world,

More Intriguing s the intellectual -

‘stretch, with the addition of Industry.
‘Trade Days and a significant
.showlng of {futuristic engineering,
-affecting both the safety, power and

structure of future automoblles —
all efforts to expand NATAS into a
forum for Issues, as well asa
showcase for cars.

Still, it's an auto show, which
means that all this can't be done
without a solid dose of hoopla,
dancing girls and artfully arranged
maodels. (Don't laugh, Bill Bonds once
did a stint on an auto show.
turntable).

The organizers are still feellng
their way to set the proper tone. Last
year, the most popular cvent was a
group of Lansing auto workers who
carcfully assembled a Buick Reatta
on the show flopr. Thls year, who .
knows?

Past auto shows have Included a
trained seal balancing piston rings
on its nose, the Andrews sisters, a
live cougar and, once, a model who
lived in a trailer on the'show floor
{or the duration of the Chicago show,

DETROIT'S OWN auto show, now
laboriously renamed the North
Amcrican International Aulo Show,
s13)) clajms to struggle for
recognition among the world's great
car expositions In Europe and the
Orlent.

On the surface, such insecurity
about the annual pagan ritual that
celebrates the car In lts spiritual
homeland makes as much sense as
Arnold Schwarzenegger worrying
about standing out In a Boy Scout

roop.

But the fact is that it's just three
years since a coalition of Detroit
area dealers and indusiry leaders
decided to pumgp up Detroit’s show to
international stature.

That was when members of the
Detrolt Auto Dealers Assoclation,
including Heinz Prechter, Dave
Fischer, Carl Fischer, Ken Meade,
Bob Thibodeau and Gordon Stewart,
ted by executive director Dan Hayes,
made a calculated effort Lo create
an international medla event out of

. what had been become mainly a

huge local tent sale for Detroit-area -
retailers.

“We realized there was an
opportunity to raise the stature of
the show in the eyes of the world,” -
said Stewart, co-chairman of thls
year'sshow. |

The DADA found Immediale
support for expanding the concept of
the show from then-GM Presldent
Robert Stempel and GM Viee

President Lloyd Reuss.
“The'support of the
manufacturers was critical,” .
Stewart said. “It's really their show.
They supply the cars and the -
displays. They make It happen.”

. TIE VISION that the group began
pursuing was that of the
archetypical European auto show, a.
concept that was, well, !nmlgn to
most Americans, ¢
n fact, is one of Ihn: oldest
in the nation, tracing its
roots to a livestock-and-car show at
the Light Guard Armory in 1899, 2
year before the first National Auto
Show in New York. The DADA tried

* its first show in 1907, in Beller's

Beer Garden.

Early U.S. auto shows,
particularly the national show in
New York, were driven by the f
intense competition between
hundreds of fledgling auto
manufacturers scrambling to
present themselyes to the New York
investment community, and also to
potential dealers willing to take a
chance with their new products. -

The scramble for attention Jed to
the usc of pald touts, chauffers and

other sell- proclalmed experts who
would endorse the pdeuclson the
{loor. .
One Ingenious Enlrcyrencnr led
new showgoers to a one-way
clevator that led to hls upper-floor
display, after which they had to walk
back to get to the main show floor,

NOTHING MUCH has changed
except for the seale of the event,
with glitzy selling efforts sharlng
space with displays of new cars.

The U.S. auto show thus
historically has been a populist
appeal to the masse, the marketing
alter ego of the mass-produced
automobile, which was quickly
embraced by the American middle
class as quickly as the
manufacturers could develop the
technotogy that lowered its price.

Not so in Europe, where the car
took longer to descend from it's
position as a plaything for the |
wealthy.

Even in the post- World War 11
era, when numerous European
manufacturers Jaunched minlcars 1o
put a war-torn economy back on
wheels, a car was only a dlstant
dream for the average consumer.

Hence the spectacle of thc
European auto show, which became
more of an emporium of unycallzed
dreams than a place to sell cars.

THE HUGE halls at Frankfort
also became something of a social
mecca for the whole Industry, with
so-¢alted “press days,” where the
executives cajoled journalists,
programmed for a week before the
show opened.

Along with the new cars, there
were hundreds of suppor! groups,
including suppliers, aftermarket
manufacturers, even repalr tools,
cach with their own exhibit hall,

The European shows became so
extensive that few countries allempt.
to carry one off every year, Bul that
merely expands the mystique, as
Frankfort Lrades attention back and
forth with Paris every other year.

Ta the Europeans, and later at
‘Tokyo, what Is most Important is the
atmosphere that combines corporate
marketing encupmanship with the
notion that it is at Frankfort or Paris
where the reputation of a major
automaker is set in stone.
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On the range

Ford will introduce the Ranger. compact
truck design (above) at the North American
International Auto Show, The design is exe- |
cuted on a. Ranger extended cab sports ve-
hicle. A fully functional-vehicle, this futuris-
tic design illustrates what the personal use

buyer can do with a litile -imagination.
Unique exterior styling modifications com-

plete the aggressive theme of the vehicle.
Meanwhile, Ford has tapped the new Explor-
er utility vehicle to design a tuturistic “office
on wheels.” This vehicie will contain the lat-
est electronic gadgetry, including state-of-
the-srt communications hardware surround-

ed by a
ment.

office

CARS, IN all their majesty and
mystique, will take on an exciting
new meaning for fourth graders
during the 1991 North American
Internatlonat Auto Show.

More than 459 youngsters from
13 Detroit-area schools will
receive a hands-on lesson in
bujlding and making cars at the
Chrysler Corp.-sponsored
cducation center,

Kids will be introduced to
designing, engineering, naming and
marketing cars.

"For many of these bays and
girls,” said Valeric Becker,
Chrysler’s national education
program administrater, “this will

important and excillng jobs in the
aute industry.”

Participants wilt Iearn how.to
modify cars 1o improve gas
mileage. They'll alse have the
chance to design their own concept

With the help of computers, -
they')l mix and match various
interior and exterior color
schemes, pick a name for thelr car
and identify target markets.

A tour of the auto show will
climax the very spectal lesson, just

be their introduction to some of the |

Cred|ts

one of the highlights of the auto
show Jan. 12-20 at Cobo |
Conference & Exhibition Center,
Detrait.

Forty of the world's car makers
will display 750 cars and light |
trucks. More than 50 exhlbiters and
25 van conversion companies will
take part.

The world-class evenit will
showcase 30 global and North
American introductlons, Including
10 productlon cars and 20 concept
cars.

Since the show grew from
reglonal to International status in
1989, attendance has averaged
647,547, a 44 percent increase from
1988. Dollars raised for charity
leaped from $245,000 in 1988 to
$600,000 in 1990. Charity proview

attendance rose from 34,919 fo
8,346.

Tn this second spcclal
promotional section for the auto
show, we've strived to present a
closcup look at what's new fer car
buyers not ‘only in 1991 but also the
decade ahead.

. Cars indeed have come a'fong
way in the century since Henry |
Ford I built a quadricycle and
tinkered with the internal
combustion engine during the
1890s in a wood and coal shed on
Bagley Avenue in Detrait.

— Bob Sklar
assistant managing editor

Bob Sklar coordinated this
specinl seetion, with assistance
JSrom staff writer Gerry
Frawley, graphics editor Randy
Borst and staff photographers
Art Emanncele and Guy Warren

OLE representatives Brian
Allen and Chris Bitzer oversaw
adrertising. Cindy Cole
desigmett the coter.

The Los Angeles Tinwes
Sundicate pror uh'd some njour
copy. . |
Direct queries (o [Ivb Sklar:
5922300, ext. 313.
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AT BILL BROWN FORD

SPECIAL AUTO SHOW SALE!

Was $14, 599

YOU PAY 1 1 ’493'

5 AT THIS PRICE

1991 TEMPO
4-DOOR SEDAN

AL on. oual piectg re
o e s

Was $10,434

'You PAY 58,288

5 AT THIS PRICE

. XLT TRIM,

aluminum wheels, deep dish,

Air, cruise, 1l whee), inted g
locks, ight qroup. power m

- 1991 ECLIPSE
AEROSTAR CONVERSIONS

power windows and
. sloroo cassotte, 4
caplains chairs, roar seat bod, tunning boirds., tmqeo
designer paint. mag wheels and mare.
This Week's Special WAS $23,682
LESS REBATE §1,700

Vv‘Now ONLY-$1 7 450

SHOP INSIDE!
On Monday & Thursday
Evenings
from 6:30 'til 8:30 P.M.
Our Garage Will :
Be Packed With Yans!- _..

STAY

1991 VAN EXPRESS

BRONZE EXPRESS

Was $23,701
Less Rebate $2,000

vourar 17,450

CONVERSION
DOUBLE

WARM! A, casselle, Crise. Gt power windows and 1ock REBATES
. light grou, fances. quad chairs. seal bed.

quick release . automatic overdrive, 302 8 cylin-

der engno.

UP TO

cear dolosier, ueury group,
BSW tres, front floor mats
power fack group. Slock #2780

40
EXPLORERS
IN STOCK

[LL

Wlls 5184 06'4

_ YOU PAY 14 989

2 AT THIS PmcE

Octroster, aw. till, ,nnud control,
pawer locks. Stock #2435,

Was $12,658
YOU PAY

421 -700

OUT-OF-TOWN CALL TOLL FREE
1-800-878-2658

FORD

OPEN MON. & THURS. ‘TIL 9 P.M.
32222 PLYMOUTH RD., LIVONIA

ol rebates

TANK OF GAS WITH EVERY CAR OR TRUCK PURCHASED

1991 ESCORT GT

Was $17.527
YOU PAY

5 AT THIS PRICE

1991 RANGER 4x2 STYLESIDE P/U

P215 steel OWL all-season tees, tachometer, casl

rear window, Chrome rear siop.bumper Stock #3281,

1991 THUNDERBIRD STD 2 DOOR

Electronic AMEM aterco witty c 5

nuummm. ovedive transmission.,

lower accent tapo stpe, shding

Was $12.096
YOU PAY

57,850'

5 AT THIS PRICE

PRICE INCREASE

We have a good
supply of Escorts
and Explorers
priced hundreds

~ less than
current prices!

fin. 6 way power drtver's ot

5'70R1S

“1991 TAURUS
4-DOOR SEDAN

vourar 11 970

J AY THIS PRICE
————

1991 AEROSTAR
XL WAGON

o AR
s o3

Was 517,319

wouray 12,768°

2 AT THIS PRICE

oA merdrien

.



