Thursday, May 23, 1891

-BEAUTY WAYS

-F&M cusiomers

buy beauty prod-

ucts for about 30 .
petcent. less than .
conventional  drug

stores or discount

stores.

Beauty — It's more

than just skin deep

AKEUP MAY be the icing on

the beauty cake, but women

. are spending cven more. time

and moncy on what gnes an un-

der the foundation, eye shadow and blush. -
Wornen now ute opting for o whole skin’
care regithen, snid Frank Delecuw, skin
cage products buyes for F&M Distributors.’
“There wirs i time when women used u
hasic complexion soup and thut was about
it. We now sec customers buying scrubs,
masks, toners and moisturizers thut help
theakin-look heulthier and mare youthiul

paired with an oil- free foundation, such as
Maybelline Finish Matte ar L' Orcnl s Mat

- tigue.

Murgic DeLong. F&M's cosmetic buyer,
secomnmends using o loose trunsparent
powdes, such as Cover Girl Replenishing
Loeose Powder, to help set snukeup with n
sheer finishing touch.

Onc of the huttest new lines this summer
should be Naturul Glow by Del Labs, The
Niutural Glow skin cure and cosmetics
prodducts ure peout for sumimer becuusc
they. g sour awn_eoloring und nre

longer.”

F&M carries more than 460 types of
skin care products to provide the broadest
selection of this fragmented product line.

The typical F&M shopper is smarter
and more value conscious, snid Patty
Braverman, macketing vice president.

At F&M, consumers buy benuty prod-
ucts for 30 percent less than cenventionul
drug or discount stofes, As o result, F&M

-.-——_hos_seen.a.dramatic increase.in its skin- |

cute product business.
' THE MOST importaoat new cosmetics
citegory is facial moisturizers,- especially
those that are lighter, less greasy or oile
free. Neuttogena has o aew moistusizer
that's free of frugrance nnd minesnl oils,
DecLceuw atso likes L'Qreal’s Plenitude
Action Liposome moisturizes’ because it
contains less oil and delivers moistucizers
right to the areas of the skin that need it
tmost.

Oil.free  moisturizers work best when’

made -with nutural ingredients such us
feuit and wheat germ oil. .

For eyes, the trendiest new looks will be
paler matte eye shudows. Look.for lighter
colors such as Sheer Sky and Clear Secas
from Revlon.

For lips, muted and rosc shades such as
Classic Rose and Simply Rose are on the
foshion farefront this summer. The popular
summer style i3 to apply these lipstick

. shudes over u waxy.lip balm with sun

screen such a3 Vaseline Inteasive Core Lip
Therapy for added lip protection.
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Achieve beauty on a budget
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