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‘We've gone soft
‘on self-defense,
‘expert maintains |

By Janice Brunson
staff writor

Michael St. James of the St. James
Academy in Birmingham readlly ac-
knowledges that the business of sclf-
defense is a tough way to carn a liv-
ing.

A lormer musle teacher turned
anti-crime and counter-terrorist au-
thority, St. James has been spread-
Ing the technlque of self-defense for
20 years, since first enrolllng in a
karate course after narrowly avold-
Ing a bomb explosion in the Los An-
geles Internationat Alrport.

Since that terrifylng -moment,
“people who instigate violence
agalnst innocent people have occu-
pled a special place In my-thoughts,”
St. James sald, adding he has be-
come a “perennlal student of any
form of harm.”

“*"But’aslde from his-cllents who tn--

clude both indivlduals and corpora-
tions, most Americans apparently
fall to share St, James’ passion
based on lack of interest in publle
seminars on the issve.

He speaks of the time he rented
the Birmingham Community Housc,
and publiclzed a course on defenslve
lifestyles, a ninc-hour course costing
$125 that St. James designed. He
planned for an audience of 300; not a
slngle student enrolled.

In addition, international opportu-
nitles to ply his trade, once a [ertlle
arena for-lectures, demonstrations
and specialized tralning, are also
drylng up to small enireprencurs as
Individual nations build their own
pollce and military defense teams.

“IF IT WEREN'T for the love I
fecl for people, 1 wouldn't be dolng
this,” St. James sald. Semetimes
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. tion. R

costs of advanced tralning in .mch
hanging ficlds as

weaponry is more than what he
ea

rns,

St. James discusses the natural re-
luctance of most people toward de-
fenslve living In a training masual
he destgned. R

“The very subject . . . Is either
foreign or downright repugnant to
most people. The idea that someone
feels they have the right to attack us
s ditflcult to fathom. The idea that a
drug addict might be stalking us,
willing to kili us for the change in
our pockets, is horrifying.”

St. James' “90-percent llst” count.
ers such reluctance. Among more sa-
licnt facts:

# 90 pereent of all violent attacks
outslde the home are by ambush.

®:90 percent of those who com-
mit such acts are under 21 years of

® 90 percent are armed or pro-
fess to be armed.

@ 90 percent of ali violent sexual
assaults are unreported. .

# 90 percent of all victims say an
attack.may have been avoided had
they been better trained In survival.

St. James cltes a survey of 1,000
potlee officers injured in the line of
duty. Incldents of violence, accord-
Ing to officers who were Inter-
vlewed, are quick (three scconds on .
average) and frightenlng. The single
most important act of survival dur-
ing vlolence Is reactlon, the poll sald.

“De something, anything. Don't
just_sit.there,” St. James advises,
and the better trained the person, the

more cifective the split-second reac.  of

BY FAR, thc majority of those
who retain St. James for tralning are
upper. and high-i pr ploy

g others on
als, real estate agents, business own-
ers and others who feel themselves
at high risk due to the nature of em-,

After narrowly avoiding a bomb explosion In the Los Ang
g terrorist and criminal attacks.
St. James offers survival tips, fn-
cluding such common sense advice
“be nlce but not too nlee, be
aware and act assertlve.””

Inter | Airport,

If carrylng Mace, buy a bulky
sized contalner simllar to what po-
lee carry. The smaller consumer-
size has less than six seconds worth

JIM JAGOFELD sttt photographer

| St, James went into the business

of spray, barely. enough o thwart
any serious attacker. And If un-
trained in the usc of firearms, never
handie a gun.

Fringe benefit packages
drawing extra close look

By David Stein
spoclal writer -

in the years nl}cnd, local companies will continue to

- offer gencrous benefit’ packages despite ristng costs.

The reason? They'll have to. .

“Companies better assess the values of their employ-
ce groups and try 1o support those values,” sald Joanne
Start, senior vice president of human resources at Kelly
Temporaty Services in Troy. “Employees do take jobs
and stay on jobs because of benefits,”

The latest US. Chamber of Commerce [Igures show

" that benefits, averaging 37.6 percent of payrolt In 1989,

are Increasing at a faster pace than pay. At the same
time, health insurance and heaith-related costs are in-
creasing three timeas as fast as pay.

The wave of the future, according to most local
human resources and benefits directors, Is flexible ben-
efits or cafeteria plans, !

Employees can choose among benefits, even opting

.for-cash instead of benefits in some cases. This s espe-
_cially attractive 1o dual income famllies who can
choose the best of two health care plans.

Valassis Inserts in Livania started its cafeterla bene-
fits plan in 1983,

“It wasn'l designed as a cost savings, but a benefits
package to match the lifestyles of cach individual,” said
Valassis spokeswoman Kathy Backus.

BUT FLEXIBLE benefits may also gain favor in an
attempt to contain payroll costs.

In Hedford, Detroit Diesel's {lexible benefits plan for
salaried employees Is a cost-cutter, according to Paul
Ellis, manager of emnployee benefits.

Flexible plans have the hidden advantage of heighten-
Ing employee awaseness of benefits as they make cholc-
s, Ellis added

St. Mary Hospital, Livonia, is considering a flexible
benelits program for next year.

“Not everybody nceds the same type of benefit pack-
age,” said Hobert Godek, director of human resources.
“More and more employers are consldering it or mov-
ing toward it.”

Cost containment 96T
Substance abusc . LM%
Flexible benefits (Cafeterin Plan) L 61%
Govermment mandates 66%
Post-sctirement medical care 61%
Long-term health care 56%
Mental healu care 52%
AIDS policies/practices A8
Prc-employment physicals 3%
Medicare/Medicaid 23%
Pro-existing condition clauses 2%
Partability of group benefits 2%
(nher . A%
Numbcr of respondents 213

The priority status given to heaith and welfare
plans is noted In a Buck Consultants employ-
ors’ survey. No other area scored such consist-
enily high percentages as arcas of concern.

“We are not considering a cafeteria system,” sald Mi-
chael Schinella, director of benefits and compensation
at Ameritech in Troy. "“The Communlcation Workers of
America are vigorously opposed; they feel It is a cost-
shilting plan.

- “CAFETERIA PLANS do glve compantes the ability
to cap amounts,” Schinella added.

Union differences are also the reason why Detroit
Diesel's workers do not have a ilexibtle benfits plan.

Most benefits directors expect pension plans to con-
tinue, but companles may ask employees to take lump
sum buyouts instead of monthly paymenta.

The buyout sum can be substantlal, sald Ameritech's
Schinebla, but it eliminates sucvlvar plans and puts the

Under tlexible bencfits plang, Godek said, emp!
can allocate pre-tax dellars toward dependent care or
special health care expenses. The current IRS limits are
$2,000 per year for dependent care and $5,000 per year

- for health care.

“JIT 1S MEANT more to hclp people with bills not
cavered by insurance get a break,” he said, cautioning
that llexible plans may nut be a cost-cutter for compa-
nics.

Flexible spending accounls make sense for those with
income of more than $22,000 per ycar, Godke sald.
Those makling less than $22,000 per year do better by
taking extra child or health care cxpenses as a credit
when they file tax returns,

* "Insurance companies aren’t that fond of caleteria
plans because of adverse selection,” Godek said.

This occurs as people tend to choose the beneflts they
are more likely to use. As a result, the average claims
experlence for a specific program will increase, hurting
the jnsurance company bottom line.

Unlons are also leery of flexible beneflts plans.

‘ls. As a natlon we haven't done a god Job of

burden of- money onto the .

Detrolt Dlesel's Ellis sald that employers faclog an
increasingly moblle work force are anxious to develop
benefits plans that are transferable between companies.

The sharpest thorn among any rosy benefit picture ts
the so-far unending yearly Increase of 10-20 percent in
health care costs. Family insurance plans can cost com-
panies more than $5,000 per year.

IN OCTOBER Ameritech will try a Blue Cross-Blue
Shield-managed care program that features a single
point-of-contact HHMO. The program cost Is negotiated
cach year and the company antlelpates aggressive cost
management by BCBS,

Schinella sald his company “didn’t want to go to cost
sharing,” which he expects other compantes will adopt.

. Overall, Schinella, like other benefits directors, is suill
skeptical,

“It's just a Band-Ald; no one knows what the anwser
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CHIVAS REGAL
GIVE DAD THE GIFT
- HELLREALLY APPRECIATE.

This Father's Day give Dad. Chivas Regal.
It's a gift you know he'll enjoy and it
comes with a Limited Edition Glass Set.

e AL ECI  AR T v

T A EAY AT\ AL COML BT ALVE & RS < T 1 AU AT B

health care,”

\ Iy,

] ‘ ' [} ) l



