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‘The ad game has its own seven-year ltch.
. As a pational average, companies tend to stay that
- long wilh an advertising agency. But many suburban
+ Detrolt agencies, with client lists that include national
. beavywelghts, are trampling the industry norm.
. Area winner is the Ross Roy Group of Bloomfield
-« Hills, Chrynler’s agency since 1928. It has also repre-
., seated Blue Cross and Blue Shleld of Michigan for 33
. years, Kmart for 23 years and Detroit Edlson 21 yeara.
‘The key to long-term succeas Is trust comblned with a
. sense of partnership, seld Bruce Wagner, Ross Roy ex-
, ecutive vice president. .
“We go though varfous economic cycles. There will be
* difficult times — thus the Importance of a strong bond
: and good, long-term relatlonships,” Wagner said.
. Another strong bond between client and advertiser
. - was forged by Emest Baker, chalrman’of DDB Need-
. bam Worldwide and Standard Federal Bank, both in
: Troy. .
THIRTY-SEVEN YEARS ago, Standard Federal left
! an agency that was also representing another bank and
; went with Baker, It has been In the fold ever since,
- coming along with the merger of EW, Baker with DDB
* Needham in 1990.
¢ A longlasting marriage was begun In 1955 when
- Hlram Walker signed on with Simons Michelson Zieve in

. Troy. .
. ‘The key, chairman Morion Zieve said, Is 'working with

- a cllent as a marketng partner, helplng to make mar-

{ ketlng decisions, " - -
. Other ad executives offered their formula for success.
“The key (hing to be with a cllent is to be

Trust: tie that

glant McCormlck, Equitable Bank, Viasic Foods and the
outstate food processing firm, Brechteen.

BUT TOUGH ECONOMIC times can test the best of

© ble,” sald Fred Yal(e, chalrman and CEO of Yalfe and
. Co., Southficld. Yaffe's oldest client, Schostak Brothers,
. has been with him for 20 years.
Southficld's W.B. Doner has been servicing several
clients for more than 20 years. These Include the splee

College expenses

B ol Py P N .
Zieve sald be has had more inquiries from companies
looking to possibly switch agencies this past summer
than he can remember for qulte a while!

“When things get hard, companles look

for a magle
pill to help their companies,” Zleve sald.  ~ ) .
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WHEN OCOMPANIES do have switching on thelr
minds, it may be the result of a sound business reason,
such as falling sales, or simply caprice.

more often companles switch agencles. So, companfes
whose business is products like toothpaste or soap tend
. to be friendly to ad agency switches.
Yalfe suggested that In this arca ad agencies aren’t
alwdys the blame. In fact, they may be dolng too good a
job.
) “There Is nothing In the world that will kill a bad
product faster than good advertising,” Yalice said.

Ad agencies and clients
are sticking together

This chart shows the number of years advertising
firms and their clients have been togelher

cide to switch based soley on cost of services, but as
Yalfe explained, “Price Is never important unless you
don't have the Jowest price.”

‘The most frequently given reason for lost business —
a change in menagement. New bosses like to wipe the
slate clean and bring a new ad team on board.

Agencies may also lose an account when a company
tikes a new marketlng or product direction — a kind of

_s«zzr/

“Twenty to 25 years ago, you could reach 90 percent
of life in the United States through TV or advertlsing In
Look, Life or Post (magazines),” DDB Needham'’s chair-
man Baker. :

Now marketlng experts search a maze of methods

Other execs aren't 50 sure, saying that turnover kinet-  and medla to reach consumers ‘— from direct mall and

As a general rule, Lhe less substance to a product, the.

Local execs agree that companles usually don't de- |

- . . messenger complex on the part of business.
Simans Michelson Zieve, Troy: But changes bring risks as it takes time to bring a
Hizarn Whalkoe new group up to speed, contends Marilyn Barnett, presi-

.. dent of Mars Advertising o Southfield.
W. B. Doner, Southfield: &my,‘ aj Thus, ad execs belleve that Lhe best companies would
Brochwon ISRES Y, rather fight, or flx, than switch agencles.
vitabio Bank &m ;" “If you want to really change agencles, what you are
Eavitatia /P seeint ] . % really changlng Is probably people. Smart companles
McCormick % w  don't drop agencies; they fix the people part,” sald John
4 Kolon, president of Kolon Blttker and Desmond, Troy.
Viasic Foods. “The warse companles jump around n lot; the best
. companles get the best agencies and keep them for a
Yatte and Co., Southileld: .&m long time,” Kolon added.
Schosiak Botors ! But change seems to be a constant in the adertislng
| i+ wars, and agencles face increasingly competitlve chal-
|l lenges as markeilng communlications becomes more
complex.

les haven't changed despite the continuing lean econo-  _ telemarketing to_cable_ television and special focus. ...

m roups. .

Whether large or small, ad agencles will have to be
quicker In the future with cllents gauglng their mastery
of these new marketing modes.

“The agencies that are not as well prepared for the
changing marketing comunicatlons are going ta be
more liable for cllents changlng,” sald Ross Roy's Wag-
ner.

Y.
Ross Roy's Wagner sald that ad agencles may actual-
1y be leading the scarch and rescue mtssions, .

“I'm not sure they're switching more {requently, but
there Is increased ferment and competitiveness
amongst the agencics,” Wagner said. 'It’s a general re- *
cessionary effect; a lot of agencles are knocking on a lot
more doors.” .

nearly paid; Is there a better way?

be repaid. But these payments can be spread Dan Boyce, a certified financial planner
over a long period of time and are at reduced at the Center for Financial Planning in
rsonal _ Southfield, has be

- “may curtail other extra-curricular activities,

Toans. Work-study programs require a com-  Magazine as one of the top financial ptan-
mitment of time from the student, and this ners in the nation. Alan Ferrara is a part-
ner in the Farmington Hills law firm of
Assets and — to some extent — income, Couzens, Lansky, Fealk, Ellis, Roeder &
should be structured so as to provide the low-
est possible expected family contribution and for the Southeast Michigan Chapter of the
therefore qualify for the greatest amount of International Association for Financial

she graduates In two years. Mike
Austin’s income is $39,000 per
year, so such a financial eutlay for his daugh-
ter's education is clearly out of thé question
without depleting the family assets. Son Ted is
planning to attend Michigan State University
in three years, which will cost $8,500 per year.

IN JILL'S senior year, they will need to fill
out’ financial aid forms that are used by col-
lege financial ald officers to determine eligi-
bilty for assistance. The forms usually are
available to students in November of their
senior year.

The two most widely used forms are the
Family Financial Stat t and the Fi ial

grant must be applled for to be eligible for any
additional financial aid, .

When ‘son Ted applies, he will need to be
registered for selective service after age 18.
He will not be eligible for financial aid without
proof of registration.

IT IS important that all information be true
and accurate. Falsifications can result in re-
jection for current or future financtal aid.

Check with the specific institutions to see if
they require additional forms, Additional in-
forrnation. may be requested, especially for

Aid Form. The Austins should find out which
form is used by the colleges their children
want to attend.

When filling out the forms, the information
should be complete and as accurate as possi-
ble. The forms ask questions about income and
assets, Estirnates may be used, but they should
be as precise as possible. When using esti-
mates, use specific numbers such as $355,
rather than a range such as $300-$500.

s’

THE AMOUNT OF financial aid avallable
is limited, so it is important to send in these
forms as soon as possible. Financial aid offi-
cers are more likely to be generous when the
financial ald coffers are full. But if the forms
are returned after Jan. 1, they are usually re-
turned.

Be surc the forms are complete — blanks
may hold up. the application for weeks. Be
sure the application is signed and the Social
Security numbers are filled in.

Always check the box requesting review for
a Pell Grant. Although these are typically only

1 given to very piwr people, frequently this
Aol oL

private ' The purpose is to find out if
the student has additional resources that may—
not show up on standard forms and to deter-
mine if the student may qualify for specific
financial aid programs at that institution.

Using the information on the two major
forms mentioned, an “expected family contri-
bution” will be determined. This factor is im-
portant, because regardless of the cost of at-
tending a universily, the expected family con-
tribution will not change.

IN THE EXAMPLE we used previously, if
the expected family contribution was $4,000
and the yearly cost was $3,500, no financial
aid would be forthcoming, But if the annual
cost was $12,000, an $8,000 package could be
requested. In other words, any gap between
the expected family contribution and the cost
of the institution may be covered through a
flnancial aid package. This package may be a
combination of grants, loans, and possibly a
work-study program.

Grants are outright gifts of dollars to be

Planning.
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