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Savmg Mother Nature — milk jug style

By Sue Mnon
stalf writer

the ecology movement. It's something she’s always been into,
So It makes sense that when consldering a career change three
years ago, her interests turned e the environment.

Toduy, Stec with friend Suzie Mlller are using their creative talents
*“to educate others about the serious situations threatening our environ.
ment.” They are Earthbound Envirenmental Creatlons, a fledgling com-
pany with a unique way of sending tts message — on T-shirts, nou-czrd:
and jewelry.

“This was a ton of work,” sald the 28-ycar-old Taylor resident, waving

RUTHELLEN STEC DOESN'T RECALL when she got lnvolved In

2 hand at a pile of merchandise spread out on a conference room table at -

the Robert Michael Ellen agency in Blngham Farms. RME ls the parent
of Crcaﬁnn: “IL was a lot of hard
wor‘k to ge( the Information on Lhese animals . . . like the palm cocka-

sages almost n a nursery rhyme fashion.

Pink elephants parade across a pin that states: “Oh, what a wonder {f
you could see the beauty of an elephant roaming wild and free.
Don't take their tusks; please let them be. Stop the poaching of
wery.”

THREES OF all shapes border another pin that extolls: “See ma Jor-
ests; watch them grow in all their splendor. The world should know.
The treetops reaching for the sky could all be gone before we die

The two women started working on Earthbound three years ago when
they worked at the same ad agency. Stec was an assistant creative direc-
- for; Miller, 27, the art director.
They went In carly and stayed late to mold an Idea into reality, chal-
lenged by thelr co-workers® belicf they wouldn't actually da it
“People knew what we were doing and figured we would be leaving
(the agency), but they didu't think we'd go this far,” Stec said. “It kind of

too. Does anyone -know Lhat u:e palm cockateo is an spe-
cies?”
Their work is free flowlng — simplistie designs with simplistic mes-

you when people don’t think you can do it and excltes you
when you ean pull it of "
Thelr first step was to flgure out what Earthbound would stand for,

CNDANGERED
SPLCIcs

Promoting the environment Is a broad field, so the two women declded
to select 12 endangered specles — the rhlnoccros sea turtle, humpback
whale, mountain gorllla, delphln, coral reefs, black-footed ferret, mana-
tee, panda, cheetah and, of course, the clephant and palm cockatoo — to
become advocates for,

Earthbound alse takes on overlogging, animal cruelty and save the
carth, or “what we call llving with nature,” Stec sald.

Thelr first efforts were lo create cards that
thelr products. The cards talk about the animal and why It Is endangered
and encourages active involvement in its preservation.

ONCE THAT was done, they worked on the saylngs, started on the
Jewelry deslgns and picked the design elements for the T- shlru and no-
tecards.

“We were like were we po&ascd " safd Stee 0( the time devoted to
creatlng the Just .. .and
we're stil like that.”

Even [guring oul the color schemes was time consuming. Working
with 30 black-and-white coples of the dmwlng and colored pens, they sat
for hours “saying what about thls,” Stee said

Keeplng with thelr commltment, they decldcd all thelr products would
be eavironmentally safe. The T-shirts are 100 perceat cotion, the no-
tecards printed on recycled paper and the jewelry made from recycled
plastic. “It’s practlcally washable,” Stec said, holding up a pin, “Made
from milk jugs.”

Planning done and armed wlth $25,000, they started producing the
Earthbound products. One printer churned out the notecards, another
tackled the jewelry. The latter was no easy job since the plastic, black in
color, had to be coated tn white before the colars — up to 12 on some
designs — was applied.

TWENTY-FOUR pieces were printed on cach of 5,000 sheets. Stec and
Miller had the Job of punching out each piece and atlaching the pin or
earring loops, The conference room at RME and Miller's Ann Arbor
apartment serve as assembly points for Earthbound.

“Suzie kept saying she was going to get arthritis because she had to
punch the holes for the carring and ! glucd-on the plas,” Stec said. “When
we get bigger, we're definitely going to have someone help us with that.”

‘The big move came in June 1990 when they ran an advertisement for
Earthbound in Buzzworsn, an envlronmenta] issues magazine. Since
then they have gone on to have booths at trade shows like the recent
Ecology Expositlen In Atlanta and market thelr goods throGgh a catalog
and 15 wholesalers around the U.S.

Earrings and pins are priced at $11 cach, with sets costing m. The T-
shirts — “'Protect the Gorilla,” a forest “In All Their Spendor,” *
the Sea Turtle” and the clephant “What a Wonder” — sell for §
Notecards cost $8.75 for 10 cards and matching envelcpes,

Earthbound is at the point of breaking even financially, putting Stee
and Miller in the position of helping other envirenmental groups with
donations. That js, after all, the stated goal of Eartbound.

IT HAS ALREADY helped organizations like the Michigan Humane

Society, Global Retief and Defenders of Wildlife by providing théir cre-
atlve services.

. “It's nice working with non-proflis that are intercsted in the same
thing we are,” Stec sald. "Anything we do fot a group is free of charge or
we sell them our materlals cheaply. When you work for a real good
cause, it’s hard reatly hard, to price it right. You alwny: end up under-
culting it."
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RuthEllen Stec (left) and Suzie Miller are working on Enviranmental Creations as the coloring book, jewelry
pages of a coloring book geared to educate children
about endangered species. Through such Earthbound

Dholos by STEVE CANTRELL/alatt photographer

(sbove) and T-shirts {right), they're trying to educate

the public about ecologleal concerns.
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